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Excellent  work  deserves  high  recognition 
and  substantial  rewards. 

The  Best  of  Gannett  competition 
provided  it  ail. 

Excellent  work  -  from  Gannett  news¬ 
papers  across  the  USA,  as  judged  by  out¬ 
side  experts  who  praised  the  efforts  of  and 
gave  prizes  to  more  than  56  newspapers 
and  141  journalists.  Awards  came  for 
top-flight  reporting  and  writing,  thorough 
investigative  work,  compelling  headlines, 
strong  graphics,  photos,  packaging  and 
presentation. 

High  recognition  -  in  a  satellite  broad¬ 
cast  to  all  mainland  Gannett  newspapers, 
allowing  staffers  to  see  the  best  work  and  to 


cheer  their  winning  colleagues.  Winners 
also  are  featured  in  an  upcoming  Best  of 
Gannett  book  and  in  this  industty  publica¬ 
tion.  (For  top  winners,  see  pages  8-9.) 

Substantial  rewards  -  of  more  than  200 
cash  prizes  ranging  from  $600  to  $5,000. 

Important  as  the  awards  are,  the  most 
significant  outcome  is  that  readers  in 
Gannett  cities  are  served  better  every  day 
by  staffers  providing  high-quality  journal¬ 
ism  and  caring  about  their  communities. 

For  17  years,  the  Best  of  Gannett 
contest  has  supported  such  eiTorts.  Now 
NEWS  2000  gives  added  encouragement. 
Our  staffers,  our  readers  and  our  commu¬ 
nities  all  win. 
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ADVERTISEMENT 

Wl)e  MaUasf  ^Homing  Jgetosi 

Sundajr,  March  6, 1994 

JIM  WRIGHT 

A  live  customer  says: 

Bless  the  pharmaceuticals* 

Originally  appeared  as  ‘No  kidding  —  if  he’s  lying,  I’m  dying’ 

in  The  Dallas  Morning  News 
*as  appeared  in  The  Home  News  (East  Brunswick,  N.J.)  on  March  8, 1994 


The  Clintons,  plugging  their  health  plan,  have  been  claim¬ 
ing  that  all  the  drug  makers’  talk  about  their  wares  is  just  self- 
serving  lies.  Take  it  from  a  satisfied,  live  user  of  those  wares, 
it  may  be  self-serving,  but  it  ain’t  lies. 

Note  the  adjectives  in  that  sentence  above  —  I’m  satisfied 
because  I’m  live.  Were  it  not  for  the  alpha  interferon  one 
Richard  J.  Kogan  was  bragging  about  in  the  Wall  Street  Jour¬ 
nal  the  other  day.  I’d  be  getting  my  mail  at  Restland. 

Mr.  Kogan  is  part  of  the  upper  brass  at  Schering-Plough. 
He  was  telling  the  world  that  drug  breakthroughs  are  actually 
a  good  way  to  save  money,  not  to  mention  old  newspaper 
hacks.  Because  when  the  medics  can  fix  something  with  a 
new  drug  that  they  could  not  fix  before  with  the  old  cutting 
and  dosing,  that  keeps  a  lot  of  folks  out  of  the  hospitals  and. 
for  a  while  anyhow,  the  graveyards. 

Normally,  the  initial  cost  of  a  new  drug  is  high,  thanks  to 
the  need  to  pay  for  all  the  research  and  the  cost  of  getting  it 
through  the  feds’  approval  process.  But  then,  as  it  gets  wider 
use,  meaning  more  economy  of  scale,  it  moves  on  the  road  to 
generic  bargain,  getting  much  cheaper.  And  people  it  saved  on 
the  way  will  tell  you  it  was  a  good  buy.  One  is  doing  that  now, 
in  fact. 

As  Brother  Kogan  recalls,  his  firm  had  faced  a  decision.  A 
new  drug  that  was  supposed  to  be  a  magic  bullet,  “the  first 
genetically  engineered  alpha  interferon,”  was  getting  only  so- 
so  results.  But  to  get  on  with  the  process,  the  company  had  to 
shell  out  $100  million  for  “a  recombinant  interferon  manufac¬ 
turing  facility.”  That  is  executive  for  “new  plant.”  The  com¬ 
pany,  confident  that  the  stuff  would  work  on  many  diseases, 
did  plunk  down  that  capital. 

And  so,  as  he  says,  “In  1986,  the  drug  was  approved  .  . . 
to  treat  people  with  an  advanced  form  of  hairy  cell  leukemia 
—  a  very  rare  cancer.  Our  total  market  at  the  time  of  approval 
was  fewer  than  1 ,000  people.  Yet  today,  Intron  A  (Schering- 
Plough ’s  brand  name  for  the  stufO  is  a  blockbuster  product 
treating  16  diseases,  with  annual  sales  of  more  than  $5(X)  mil¬ 
lion  worldwide.  Its  success  is  regarded  as  a  defining  moment 
in  the  growth  of  the  worldwide  biotechnology  industry.” 

And  thousands  cheer,  particularly  those  of  us  in  that  origi¬ 
nal  “fewer  than  1,0(X)”  as  well  as  those  who  had  the  15  other 
diseases  that  interferon  turned  out  to  work  on,  once  it  was 
cleared  for  us  HCL  types.  My  office  neighbor’s  brother,  for 
example,  had  hepatitis  C,  for  which  little  could  be  done  before 
interferon. 

But  listen  to  Mr.  Kogan;  “Intron  A  is  precisely  the  kind  of 
drug  the  Clinton  plan  discourages,  it  started  out  as  a  dubious 


treatment  for  a  small,  largely  hopeless  group  of  patients.”  The 
Clinton  plan’s  price  control  boards  would  have  nixed  this 
stuff  in  a  New  York  minute.  For  one  thing,  HCL  mostly 
afflicts  middle-aged,  white-collar  males  (most  of  .vhom  prob¬ 
ably  vote  Republican  anyhow). 

Yet  those  brave  brass-hats  at  Schering-Plough,  by  hanging 
in  there  with  their  checkbooks,  scored  a  “defining  moment  in 
the  growth  of  the  worldwide  biotechnology  industry,”  made 
some  big  bucks  for  SP,  cured  millions  of  people  (many  of 
whom  vote  a  straight  Democratic  ticket)  and  last,  but  not 
least,  saved  my  bacon  until  an  even  better  HCL  chemo  came 
along. 

And  it  did,  under  our  system.  When  I  was  diagnosed  with 
HCL  in  1984,  all  the  medics  knew  to  do  for  it  was  cut  out 
your  spleen  and  cross  their  fingers.  That  kept  about  60  per¬ 
cent  alive  for  a  few  more  years  —  nobody  knew  why.  But 
when  interferon  was  cleared,  it  gave  them  another  shot. 

In  1985  1  had  my  spleen  out  and  made  the  60  percent  cut. 
In  1991,  the  blood  numbers  went  sour  again  and  I  needed  that 
second  shot,  that  newly  cleared  interferon  treatment  that 
good,  old  SP  had  developed.  That  worked  to  keep  me  up, 
breathing  and  mall  walking  at  NorthPark  until  the  spring  of 
1992,  when  my  house  of  cards  collapsed  again.  By  that  time 
Scripps  Institute  had  developed  still  a  third  shot  at  HCL,  some 
stuff  called  2CDA,  which  appears  to  be  the  best  yet. 

I  got  my  third-shot  chemotherapy  free,  on  simple  merit. 
My  hairy  cells,  I  blush  to  admit,  were  the  hairiest  anybody 
ever  saw,  so  I  was  awarded  the  status  of  official  Guinea  Pig. 
The  apparent  position  of  the  gatekeeper  for  the  stuff  was,  “if  it 
will  work  on  the  geezer  in  Dallas,  it  ought  to  work  on  any¬ 
body.”  It  did,  and  now  that  stuff,  too,  is  cleared  for  sale  to  you 
common,  less-hairy  folk.  So  the  docs  are  doubtless  now  find¬ 
ing  other  bugs  it  works  on,  just  as  they  did  with  interferon  and 
many  previous  breakthrough  discoveries. 

The  point:  Sure,  at  the  start,  breakthrough  drugs  cost  a 
heckuva  lot  more  than  house  brand  aspirin.  When  I  was 
shooting  up  9  million  units  of  interferon  at  a  whack,  my  insur¬ 
ance  company  and  I  were  shelling  out  several  hundred  bucks 
a  month.  But  thanks  to  Schering-Plough  (and  Scripps  Insti¬ 
tute,  oncologist  young  Dr.  Blood,  the  wonderful  oncological 
nurses  at  Presbyterian  and  a  lot  of  other  nice  people)  my  move 
to  Restland  is  on  hold  for  a  while.  Not  a  bad  buy,  really. 


Jim  Wright  is  senior  columnist  o/The  Dallas  Morning 
News.  His  column  is  distributed  by  the  KRT  News  Wire. 


Schering-Rough 
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The  Times'  daily  circulation  is  up 
13,151  compared  with  last  year's 
figures.  That's  one  of  the  largest 
increases  in  the  country. 

Ahead  of  its  local  competitor 
by  more  than  100,000  daily 
subscribers  and  94,171  on  Sunday, 
the  Times  remains  the  second 
largest  newspaper  in  Florida. 

CThe  Tribune  is  in  fifth  place.) 

In  the  grovwng  communities  of 
Tampa  Bay,  people  are  making  the 
choice  to  read  the  best  Clearly, 
they're  choosing  the  Times. 


®imes 

Tampa  Bay’s  Best-Selling  Newspaper 


JUNE 

8-  11  —  Association  of  American  Editorial  Cartoonists  Conven¬ 
tion,  Royal  Sonesta  Hotel,  New  Orleans 

1  5“  18  —  National  Press  Photographers  Association  Convention, 
Ramada  Classic  Hotel,  Albuquerque,  N.M. 

1  6>  1  9  —  Investigative  Reporters  and  Editors  Conference,  Regal 
Riverfront  Hotel,  St.  Louis 

17-19  —  National  Society  of  Newspaper  Columnists  Convention, 
Holiday  Inn  Longboat  Key,  Sarasota,  Fla. 

25-29  —  Nexpo  Conference,  Las  Vegas  Convention  Center 
25-29  —  Newspaper  Association  of  America  Classified  Co-op 
Marketing  and  Sales  Conference,  Las  Vegas 

25-29  —  International  Newspaper  Financial  Executives  Conven¬ 
tion,  Caesar’s  Palace,  Las  Vegas 

JULY 

6- 10  —  International  Society  of  Weekly  Newspaper  Editors  Con¬ 
vention,  University  of  Calgary,  Calgary,  Alberta,  Canada 
1  2- 16  —  Association  of  Alternative  Newsweeklies  Convention, 
Park  Plaza  Hotel,  Boston 

1  7-20  —  Newspaper  Association  of  America  Marketing  Confer¬ 
ence,  Hilton  Hotel,  San  Francisco 

27- 31  —  Unity  ’94  Convention  of  the  Asian  American  Journalists 
Association,  National  Association  of  Black  journalists.  National  As¬ 
sociation  of  Hispanic  journalists  and  Native  American  journalists  As¬ 
sociation,  World  Congress  Center,  Atlanta 

28- 3 1  —  North  Carolina  Press  Association  Convention,  Sheraton 
Hotel,  Atlantic  Beach 

SEPTEMBER 

8  —  International  Literacy  Day 

1  1-16  —  California  Newspaper  Advertising  Executives  Association 
Regional  Sales  Conference,  Hotel  Nikko,  San  Francisco 
1  6- 17  —  Society  of  Professional  journalists  Convention,  Stouffer 
Hotel,  Nashville 

15-18  —  New  England  Newspaper  Operations  Association  Con¬ 
vention,  Sheraton  Tara  Hotel,  Nashua,  N.H. 

2 1  -26  —  National  Conference  of  Editorial  Writers  Convention, 
Pointe  Hilton  Resort  at  Tapatio  Cliffs,  Phoenix 
23-25  —  National  Lesbian  and  Gay  journalists  Association  Con¬ 
vention,  Hyatt  Regency  Hotel,  Minneapolis 

28-10/1  —  National  Newspaper  Association  Convention  and 
Trade  Show,  Contemporary  Hotel,  Lake  Buena  Vista,  Fla. 

OCTOBER 

9- 15  —  National  Newspaper  Week 

9- 13  —  Advertising  Media  Credit  Executives  Convention,  Inter¬ 
continental  Hotel,  Los  Angeles 

9- 12  —  Southern  Newspaper  Publishers  Association  Convention, 
Greenbrier  Resort,  White  Sulphur  Springs,  W.Va. 

1  2- 15  —  Associated  Press  Managing  Editors  Convention,  Wynd- 
ham  Franklin  Plaza  Hotel,  Philadelphia 
15  —  International  Newspaper  Carrier  Day 

1  5- 17  —  Newspaper  Flexo  Users  Group  Conference,  Marriott  Ho¬ 
tel,  Worcester,  Mass. 

26-26  —  Inland  Press  Association  Convention,  Inter-Continental 
Hotel,  Chicago 
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THE  NEW  CURMUDGEON 

by  Thomas  Winship 

The  press  in  a 
Peeping  Tom  age 


his  is  not  a  defense  of  Bill  Clin- 
ton’s  past  sex  life  or  his  family  finances 
when  he  was  much  younger. 

It  is  about  sex  and  money  in  the 
Washington  press  corps,  past  and  pre¬ 
sent.  Hypocrisy  and  the  pot  calling  the 
kettle  black  come  to  mind. 

Both  the  legitimate  and  the  punk 
news  media  have  bathed  the  public  for 
months  in  the  Clintons’  bum  invest¬ 
ment  in  Whitewater  and  now  in  his  al¬ 
leged  sexual  dalliances  back  in  Little 
Rock.  Not  a  pretty  picture. 

Character  in  our  leaders  does  mat¬ 
ter.  The  press  should  not  let  up  on  its 
off-duty  vigil  of  our  Presidents  while  in 
office,  as  they  did  in  the  Kennedy  days. 

But  it  bugs  me  that  many  messen¬ 
gers  bringing  all  this  cosmic  presiden¬ 
tial  news  so  aggressively  to  the  public 
have  had  some  of  the  same  moral  laps¬ 
es. 

First,  infidelity.  Covering  politics, 
for  both  politicians  and  the  press,  ne¬ 
cessitates  a  nomadic  life  style.  It  is  a 
grueling  road  show,  particularly  during 
presidential  campaigns;  long  hours  in 
the  air  and  short  nights  in  different  ho¬ 
tels  miles  away  from  home. 

Are  these  reporters,  who  constantly 
monitor  the  bedtime  habits  of  candi¬ 
dates,  models  of  propriety?  Most  of 
them  are,  but  not  all  of  them,  by  a  long 
shot,  as  every  veteran  political  reporter 
knows. 

Tales  of  reporters’  high  jinks  on  the 
campaign  trail  are  endless,  stories  full 
of  reckless  behavior,  broken  and  near- 
broken  marriages  and  even  humor.  But 
to  dwell  on  this  any  further  would  only 
invite  big  trouble. 

Second,  money.  What  about  the  me- 


Winship,  former  editor  of  the  Boston 
Globe,  is  chairman  of  the  Center  for 
Foreign  Journalists  in  Reston,  Va.  His 
column  appears  monthly. 


dia’s  own  scruples  about  how  to  aug¬ 
ment  their  own  basic  salaries  as  the 
Clintons  did. 

Again,  the  most  flagrant  press  pollu¬ 
tion  is  in  Washington,  where  the  op¬ 
portunities  are  more  prevalent  than 
even  in  New  York.  The  two  great  cash 
cows  are  television  talk  shows  and  spe¬ 
cial-interest  lecture  fees. 

Outside  of  the  capital,  another 
tempting  gem  is  the  script  writing  mills 
of  Hollywood  and  television,  which  of¬ 
fer  reporters  large  fees  for  consulting 
on  episodes  about  which  they  have  in¬ 
side  knowledge.  Money  also  has  been 
offered  to  reporters  to  both  withhold 
or  to  enhance  certain  details  of  a  great 
story  until  the  story  is  ready  to  be  aired 
on  TV. 

As  in  so  many  lines  of  work,  it  is  the 
few  who  engage  in  these  questionable 
practices  who  give  the  trade  a  bad 
name. 

Big  name  print  and  TV  reporters 
take  huge  lecture  fees  from  trade  orga¬ 
nizations.  Is  this  a  potential  conflict  of 
interest  or  not? 

The  Wall  Street  Journal  recently 
turned  the  spotlight  on  the  big  money 
many  Washington  journalists  are  pick¬ 
ing  up  by  moonlighting  on  television 
and  the  lecture  circuit. 

Bob  Novak,  who  has  criticized  the 
Clintons  for  their  past  investments, 
rakes  in  major  dollars  through  his  own 
television  show  and  lectures.  ABC’s 
Sam  Donaldson  can  command 
$30,000  per  speech  and  Cokie  Roberts 
$20,000.  Not  bad. 

4^  ournalists,  for  a  nice  fee  and  wide 
exposure,  shoot  their  mouths  off  in 
opinion  talk  shows.  Is  this  a  potential 
conflict  or  not?  Certainly,  it  saps  a  re¬ 
porter’s  energy  and  time  from  his  or 
her  newspaper  or  magazine  job. 

Won’t  we  smell  a  touch  of  hypocrisy 
in  these  reporters  should  they  write 


about  congressmen’s  exorbitant  lecture 
fees  and  other  perks? 

So  the  cry  goes  up  from  the  press 
gallery;  “But  we  are  different.”  Politi¬ 
cians,  after  all,  are  on  the  public  pay¬ 
roll.  Reporters  are  in  the  private  sector. 

But  how  private  are  we  when  we 
claim  special  privilege  under  the  First 
Amendment?  Or,  how  private  are 
newspersons  who  have  become,  in  ef¬ 
fect,  our  new  political  bosses  and  who 
set  the  political  agenda  in  an  unprece¬ 
dented  way?  This  has  happened  large¬ 
ly  because  political  parties  and  party 
bosses  and  smoke  filled  rooms  are  a 
thing  of  the  past. 

C 

^^houldn’t  the  press  and  the  politi¬ 
cians  be  judged  by  the  same  morale 
standards? 

God  knows,  I  am  not  advocating 
that  newsmen  and  women  should  flood 
the  public  with  full  disclosure  of  their 
past  sexual  peccadillos  and  their  net 
worth  statements  of  yesteryear. 

To  the  contrary,  wouldn’t  we  be  bet¬ 
ter  off  hearing  less  about  the  irrelevan- 
cies  of  our  leaders’  private  lives,  unless 
they  clearly  hamper  their  public  duties 
—  and  journalists,  too? 

What  gets  me  about  the  press  is  our 
smugness,  our  holier-than-thou  atti¬ 
tude  and  our  glee  whenever  we  get  a 
sniff  of  salaciousness  in  high  office. 

Certainly,  we  should  keep  a  closer 
eye  on  presidential  behavior  than  we 
did  in  the  Kennedy  years,  but  let  us  be 
more  responsible  and  more  thorough 
in  our  reporting.  Let  us  clean  up  our 
own  moral  lapses.  Maybe  then,  the 
public  might  have  a  higher  regard  for 
the  serious  press  and  find  us  just  a  bit 
more  believable. 

Thomas  Oliphant,  the  Boston  Globe 
columnist,  wrote  recently  about  Jackie 
Onassis: 


(See  Curmudgeon  on  page  58) 
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NEWS 

1  1  Credentialing 
Requirements 
Scaled  Back 

The  World  Cup  organizing  committee 
agrees  to  a  media  proposal  that  re¬ 
porters  seeking  accreditation  to  cover 
the  soccer  championships  must  pro¬ 
vide  only  their  Social  Security  num¬ 
bers. 

1  2  Former  Mayor 
Charged  With 
Harassment 

The  Summit  County  Sherriff’s  Office 
in  Colorado  says  he  made  threatening 
telephone  calls  and  wrote  poison  pen 
letters  to  the  offices  and  homes  of 
managers  and  journalists  of  the  Ten 
Mile  Times. 


1  3  Media  Rate 
Stephen  Breyer 
‘Not  Too  Bad’ 

The  Reporters  Committee  for  Freedom 
of  the  Press  says  his  libel  decisions  “are 
strong  and  good,”  but  he  is  a  “disaster” 
when  it  comes  to  Freedom  of  Informa¬ 
tion  cases. 

1  4  Corporate  Liars 
And  Unfair 
Business  Coverage 
A  Freedom  Forum  First  Amendment 
Center  survey  yields  some  candid  ad¬ 
missions  from  business  executives  and 
journalists. 

1  4  Newspaper 

Financial  Reports 

Economic  recovery  draws  ads  back  and 
bolsters  bottom  lines,  as  companies  re¬ 
port  hefty  gains  in  operating  and  net 
profits. 

33  Concentrate 

On  Loyal  Readers 

That  is  the  advice  of  the  editor  of  the 
Minneapolis  Star  Tribune,  who  be¬ 
lieves  that  pursuing  potential  readers 
can  alienate  already  loyal  ones. 
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Publishers  on  Parade 
“Parade  Helped  Make  Us  The  Best!” 

“In  1989  we  continued  the  changes  in  the  Caller-Times,  added  Parade  to  our 
Sunday  package... and  the  excitement  began! 

“Since  then  we’ve  topped  Texas  in  circulation  growth,  with  13.5%  gains... and  Sunday 
circulation  that  increased  48  months  consecutively.  And,  for  four  out  of  five  years. 


.ay  NVeans 

A/\e 


we’ve  been  named  ‘Best  Newspaper  in  Texas’  in  our  circulation 
group  by  the  Press  Club  of  Dallas. 

‘As  publisher  of  the  Caller-Times,  I  know  that  Parade 
continues  to  contribute  to  these  successes,  and  to  the  value 
of  this  newspaper.  In  fact,  according  to  recent  research. 

Parade  enjoys  a  wide  range  of  popularity  among  Corpus 
Christi’s  readers  in  all  demographic  groups.  Parade  appesils 
to  all  people,  of  all  ages — and  that  works  for  us.” 

Featured  in  over  350  newspapers 
every  Sunday. 


STEPHEN  W.  SULLIVAN 

PRESIDENT 

HARTE-HANKS  NEWSPAPERS 


E(S?P 


James  Wright  Brown,  Chairman  of  the 

Robert  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 
D.  Colin  Phillips,  General  Manager 


Board,  1912-1959 


EditorS'Publisher 


®  The  Fourth  Estate 


Cameras  in  N.Y.  courts 

THE  NEW  YORK  state  legislature  created  a  IZ-man  commission  to  evaluate  the 
use  of  cameras  in  courtrooms,  a  practice  which  up  to  that  time  was  forbidden  in 
New  York  but  which  was  gaining  wide  acceptance  in  other  states. 

Three  experiments  with  cameras  in  New  York  courtrooms  have  been  conduct¬ 
ed  over  the  last  seven  years  under  the  supervision  of  the  commission.  The  last 
one  expires  in  January.  The  success  of  the  program  has  led  the  commission  to 
vote  11  to  1  to  recommend  it  become  permanent.  But  the  legislature  is  resisting 
the  move  to  open  the  courtrooms  even  though  Gov.  Mario  Cuomo  favors  it. 

It  is  almost  unbelievable  that  the  judges  who  operate  and  control  the  court¬ 
rooms  are  satisfied  that  cameras  have  passed  the  test  and  should  be  permitted  but 
the  lawyers  in  the  Legislature  are  against  it.  This  makes  New  York  a  second-class 
citizen  in  this  area  of  freedom  of  information. 

Cameras  are  permitted  in  various  degrees  in  the  courtrooms  of  47  states.  They 
are  not  the  obtrusive  and  objectionable  instruments  they  were  once  believed  to 
be.  Most  people  in  a  courtroom  are  not  aware  of  their  presence  these  days.  At 
this  time  in  the  20th  century,  cameras  deserve  to  be  recognized  as  an  important 
method  of  news  coverage.  The  people  who  should  be  informed  about  the  opera¬ 
tions  of  their  courts  deserve  no  less. 


World  Cup  reversal 

IT  PAYS  TO  stand  up  for  your  rights. 

World  Cup  USA  sent  waivers  to  be  signed  by  reporters  seeking  credentials  for 
the  forthcoming  world  soccer  games.  The  reporters  upon  signing  agreed  to  allow 
World  Cup  agents  access  to  their  FBI  and  state  and  local  law  enforcement 
records,  including  any  criminal  investigative  records.  It  brought  an  immediate 
outcry  from  most  of  the  media  in  the  country  protesting  that  it  was  an  invasion 
of  privacy  and  was  probably  illegal. 

As  a  result.  World  Cup  has  backed  down,  withdrawn  the  waivers,  and  agreed 
to  a  compromise  proposed  by  media  representatives  requiring  that  reporters  sup¬ 
ply  only  their  Social  Security  numbers  for  background  checks.  Not  everyone  is 
ecstatic  about  the  compromise,  particularly  the  Reporters  Committee  for  Free¬ 
dom  of  the  Press,  whose  director  sees  it  “as  a  distinction  without  a  difference.” 

Since  two  of  the  country’s  foremost  media  lawyers  believe  this  is  a  reasonable 
compromise,  we’ll  go  along  with  it.  We  feel  sorry  for  members  of  the  interna¬ 
tional  press  who  will  come  to  this  country  to  cover  the  games.  They  and  others 
without  Social  Security  cards  will  be  required  to  sign  the  waivers. 

First-quarter  gains 

THE  HEFTY  GAINS  in  operating  and  net  profits  for  the  first  quarter  of  the  year 
announced  by  publicly  traded  newspaper  companies  should  help  to  dispel  any 
gloom  left  over  from  the  recent  recession.  These  gains  reflect  increases  in  adver¬ 
tising,  are  not  just  the  result  of  cost  cutting,  and  should  continue  throughout  the 
year  as  the  economy  continues  to  improve. 
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Letters  to  the  Editor 

Hiding  racist  words  will 
not  make  them  disappear 


ONE  REASON  WE  can’t  seem  to  solve 
our  racial  problems  is  we  lack  the  hon¬ 
esty  to  talk  about  them  as  they  exist  on 
the  street. 

1  refer  to  the  uproar  over  the  cartoon 
by  Sacramento  Bee  artist  Dennis  Re¬ 
nault  (E&P,  Feb.  19,  p.  9). 

Had  Renault  used  a  term  less  inflam¬ 
matory  than  “nigger,”  his  cartoon  would 
have  lacked  the  power  and  significance 
the  message  deserves.  As  much  as  the 
NAACP’s  Dr.  Nate  White  finds  the 
term  “nigger”  an  abomination  —  as  he 
should  —  people  really  do  use  it. 

Our  goal  should  be  to  get  people  to 
stop  using  it  and  to  understand  what  a 
horrible,  demeaning  word  it  is.  Hiding 
such  language  under  the  rug  will  not 
achieve  that  goal. 

I’ve  known  white  people  —  and  a 
few  blacks  —  who  use  the  “Nword.”  1 
meet  people  who  routinely  call  gays 
“fags,”  Latinos  “spies,”  and  women 
“bitches.” 


Mark  Twain  created  a  character 
called  “Nigger  Jim”  because  people  of 
that  time  talked  that  way.  It  was  reality 
then,  and  in  some  quarters,  it’s  reality 
still. 

Are  we  serious  about  keeping  kids 
from  using  racial  slurs  and  growing  up 
to  be  bigots?  If  so,  we  should  go  out  of 
our  way  to  show  them  cartoons  like  this 
one,  explaining  its  meaning  and  why 
hate  is  wrong  whether  it  comes  from 
the  KKK  or  Louis  Farrakhan. 

Why  must  we  punish  the  messenger, 
in  this  case  Mr.  Renault,  for  framing  an 
issue  in  such  a  pointed,  astute  fashion? 
I’ll  bet  one  side  effect  of  this  uproar  is 
more  public  debate  over  language  and 
racism.  Is  that  such  a  bad  thing? 

1  admire  Renault’s  guts  and  creativity 
and  deplore  the  cowardice  of  his  em¬ 
ployers  for  buckling  at  the  first  hint  of 
backlash  from  people  who  apparently 
don’t  even  get  the  point  of  the  cartoon. 

Qene  Mitchell 

University  City,  Mo. 

Additional 
winners  in 
INMA/E&P  contest 

ADDITIONAL  WINNERS  HAVE 
been  selected  in  the  International 
Newspaper  Marketing  Association/Edi¬ 
tor  &  Publisher  Awards  competition. 

Contest  winners  were  announced  in 
the  May  14  edition  of  E&P.  However, 
the  winners  in  three  categories  of  the 
100,000-200,000  circulation  division 
were  not  included. 

In  Category  6,  Printed  Materials:  Ad¬ 
vertising,  the  Las  Vegas  Review-Journal 
won  a  certificate  of  merit. 

In  Category  15,  Community  Service, 
La  Opinion  of  Los  Angeles  and  the 
State  of  Columbia,  S.C.,  were  awarded 
certificates  of  merit. 

In  Category  17,  Newspaper  in  Educa¬ 
tion,  the  Florida  Times-Union  of  Jack¬ 
sonville  won  a  first  prize  and  the  Peoria 
(Ill.)  Journal  Star  a  certificate  of  merit. 


Also,  in  the  E&P  article,  which  ac¬ 
companied  the  listings  of  the  winners, 
the  Daily  Southtown,  Chicago,  should 
have  been  listed  among  the  big  overall 
winners  with  four  first  place  prizes  and 
a  certificate  of  merit  in  the  50,000- 
100,000  division. 

Wrong  figures 
were  compared 

I  NOTICED  A  gross  error  in  your  lead 
story  on  May  14  (p.  9). 

In  our  case,  you  have  compared  six- 
month  circulation  figures  for  1994  with 
three-month  figures  of  1993. 

The  actual  comparison  will  show 
that  the  Arizona  Republic,  the  com¬ 
bined  Republic  and  Phoenix  Gazette, 
and  the  Sunday  Republic  all  showed 
healthy  gains  when  done  on  a  compara¬ 
ble  basis. 

Louis  Weil  in 

Weil  is  publisher  and  CEO  of 
Phoenix  Newspapers  Inc. 

Correction 

THE  CHART  ACCOMPANYING  the 
May  14  story  about  the  latest  Audit 
Bureau  of  Circulations  FAS-FAX  re¬ 
port  incorrectly  showed  the  Sunday 
Baltimore  Sun  with  a  5,522  loss  over 
the  same  period  in  1993. 

In  fact,  the  Sunday  paper  gained  an 
average  of  5,522  copies  over  that  peri¬ 
od.  The  combined  daily  circulation  of 
the  morning  and  evening  editions  of 
the  Sun  also  gained  during  the  period, 
up  6,693  to  348,304. 

The  Sunday  circulation  figure  for 
the  Atlanta  Journal  and  Constitution 
was  also  incorrect.  The  correct  figure 
should  have  been  a  gain  of  3,605,  not  a 
loss. 


Hollinger  sheds 
partial  stake  in 
Daily  Telegraph 

HOLLINGER  INC.  HAS  sold  a  $110 
million  stake  in  the  Telegraph  PLC, 
publisher  of  the  Daily  Telegraph  of  Lon¬ 
don. 

The  sale,  which  company  officials 
said  would  create  net  cash  reserves  of 
about  $98  million,  reduces  Hollinger’s 
stake  in  Telegraph  from  66.2%  to 
56.95%. 


Newspaperdom> 

50  YEARS  AGO  .  .  .  Ernest 
Hemingway,  correspondent  for  Col¬ 
lier’s  magazine,  spent  five  days  in  a 
London  hospital  with  head  and 
face  injuries  suffered  when  a  car  in 
which  he  was  riding  hit  a  water 
tank. 

Alice  Leone  Moats,  a  writer  for 
the  New  York  Herald  Tribune  as 
well  as  for  Collier’s ,  secretly  entered 
France  from  Spain  and  spent  three 
weeks  there,  including  Paris,  talking 
with  the  French  as  well  as  the  Ger¬ 
mans.  Upon  returning  to  Lisbon, 
where  she  wrote  her  story,  the  U.S. 
State  Department  canceled  her 
passport,  presumably  for  talking 
with  the  enemy. 

From  Editor  &  Publisher 
June  3,  1944 
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Winners 

Outstanding  Achievement 
Award  for  Best  News 
Performance  and 
Gold  Medal  Winners 

Winner:  The  Tennessean,  Nashville. 

Finalists  and  also  Gold  Medal  winners: 

FLORIDA  TODAY,  Brevard  County;  The  Olympian, 
Olympia,  Wash.;  The  Des  Moines  Register;  Reno 
(Nev.)  Gazette-Journal. 

EDITOR  OF  THE  YEAR  FINALISTS 

AND  President’s  Ring  Winners 

Larry  Beaupre,  The  Cincinnati  Enquirer;  Ward 
Bushee,  Reno  (Nev.)  Gazette-Journal;  Judy  Christie, 
The  Times,  Shreveport,  La.;  Terry  Eberle,  North  Hills 
(Pa.)  News  Record  and  Valley  News  Dispatch, 
Tarentum,  Pa.;  Bob  Giles,  The  Detroit  News;  Randy 
Hammer,  The  Herald-Dispatch,  Huntington,  W.Va.; 
John  HoUon,  The  Honolulu  Advertiser  and  formerly 
of  the  Great  Falls  (Mont.)  Tribune;  Geneva 
Overholser,  The  Des  Moines  Register;  Vikki  Porter, 
The  Olympian,  Olympia,  Wash.;  Frank  Sutherland, 
The  Tennessean,  Nashville. 

Most  Improved  Newspapers 

Metro:  The  Cincinnati  Enquirer.  Over  40,000 
Circulation:  The  Herald-Dispatch,  Huntington, 
W.Va.  Under  40,000  Circulation  (tie):  Great  Falls 
(Mont.)  Tribune  and  The  Californian,  Salinas. 

Outstanding  Achievement 
BY  AN  Individual 

Metro:  Susan  Thomas,  The  Tennessean,  Nashville. 
Over  40,000  Circulation:  Laura  Frank,  The  Herald- 
Dispatch,  Huntington,  W.Va.  Under  40,000 
Circulation:  Peter  Wasson,  Wausau  (Wis.)  Daily 
Herald. 

Outstanding  achievement 
IN  Writing 

Metro:  Carla  McClain,  Tucson  (Ariz.)  Citizen.  Over 
40,000  Circulation:  Cindy  Kranz,  Rockford  (Ill.) 
Register  Star.  Under  40,000  Circulation:  Sally 
Norman,  Fort  Collins  Coloradoan. 

Outstanding  Achievement 
BY  A  USA  TODAY  News  Staffer 

Winner:  Janice  Lloyd,  Olympics  editor. 

Public  Service 

Metro:  The  Des  Moines  Register.  Over  40,000 
Circulation:  Pensacola  (Fla.)  News  Journal. 

Under  40,000  Circulation:  Times  Herald,  Port 
Huron,  Mich. 


Janice  Lloyd 


Feature  Writing 

Metro:  Ken  Fuson,  The  Des  Moines  Register.  Over 
40,000  Circulation:  Cindy  Kranz,  Rockford  (Ill.) 
Register  Star.  Under  40,000  Circulation:  Sally 
Norman,  Fort  Collins  Coloradoan. 

Spot  News/Individual 

Over  40,000  Circulation:  Wendy  Fullerton,  News- 
Press,  Fort  Myers,  Fla.  Under  40,000  Circulation: 
Trace  Christenson,  Battle  Creek  (Mich.)  Enquirer. 

(No  category  in  the  Metro  division.) 

Spot  News/Staff 

Metro:  The  Des  Moines  Register.  Over  40,000 
Circulation:  Argus  Leader,  Sioux  Falls,  S.D.  Under 
40,000  Circulation:  The  Olympian,  Olympia,  Wash. 

Investigative  Reporting 

Metro:  Mike  Gallagher  and  Ed  Tagliaferri,  Gannett 
Suburban  Newspapers,  White  Plains,  N.Y.  Over 
40,000  Circulation:  Laura  Frank,  The  Herald- 
Dispatch,  Huntington,  W.Va.  Under  40,000 
Circulation:  Peter  Wasson,  Wausau  (Wis.)  Daily 
Herald. 

IN-DEPTH  Reporting 

Metro:  Kirk  Spitzer,  Gannett  News  Service, 
Washington,  D.C.  Over  40,000  Circulation:  Faith 
Bremner,  Reno  (Nev.)  Gazette-Journal.  Under 
40,000  Circulation:  Linda  Busche,  Commercial- 
News,  Danville,  Ill. 

Staff  Enterprise 

Metro:  The  Courier-Journal,  Louisville,  Ky.  Over 
40,000  Circulation:  Reno  (Nev.)  Gazette-Journal. 
Under  40,000  Circulation:  Chronicle-Tribune, 
Marion,  Ind. 

Specialty  Reporting 

Metro:  Carla  McClain,  Tucson  (Ariz.)  Citizen.  Over 
40,000  Circulation:  Todd  Halvorson,  FLORIDA 
TODAY,  Brevard  County.  Under  40,000 
Circulation:  Samantha  Shook,  Palladium-Item, 
Richmond,  Ind. 

Business/Consumer  Reporting 

Metro:  The  Tennessean.  Over  40,000  Circulation: 
Poughkeepsie  (N.Y.)  Journal.  Under  40,000 
Circulation:  Valley  News  Dispatch,  Tarentum,  Pa. 

Sports  Reporting 

Metro:  The  News  Journal,  Wilmington,  Del.  Over 
40,000  Circulation:  The  Herald-Dispatch, 
Huntington,  W.Va.  Under  40,000  Circulation:  Jeff 
Legwold,  North  Hills  (Pa.)  News  Record  and  Valley 
News  Dispatch,  Tarentum,  Pa.  (Sports  Reporting  and 
Sports  Columns  categories  were  combined  for  Under 
40,000  Circulation.) 
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Susan  Thomas  Laura  Frank  Peter  Wasson 


Sports  Columns 

Metro:  George  Cantor,  The  Detroit  News.  Over 
40,000  Circulation:  Paul  Oberjuerge,  The  San 
Bernardino  County  (Calif.)  Sun. 

Reader  Involvement 

Metro:  The  News  Journal,  Wilmington,  Del.  Over 
40,000  Circulation:  The  Herald-Dispatch, 
Huntington,  W.Va.  Under  40,000  Circulation: 
Journal  and  Courier,  Lafayette,  Ind. 

Commentary  Columns 

Metro:  Betty  DeRamus,  The  Detroit  News.  Over 
40,000  Circulation:  John  Schneider,  Lansing  (Mich.) 
State  Journal.  Under  40,000  Circulation:  Ken 
Fortenberry,  Hattiesburg  (Miss.)  American. 

Editorial  Commentary 

Metro:  John  A.  Barnes,  The  Detroit  News.  Over 
40,000  Circulation:  Dick  Marsh  and  Ricardo 
Pimentel,  The  Stockton  (Calif)  Record.  Under 
40,000  Circulation:  Alan  Bauer,  The  Jackson 
(Tenn.)  Sun. 

Editorial  Cartoons 

Metro:  Jim  Borgman,  The  Cincinnati  Enquirer. 

Over  40,000  and  Under  40,000  Circulation:  Doug 
MacGregor,  News-Press,  Fort  Myers,  Fla. 

Headlines 

Metro:  Michael  Pauly,  The  Des  Moines  Register. 

Over  40,000  Circulation:  Rockland  (N.Y.)  Journal- 
News.  Under  40,000  Circulation:  Dan  Bowerman, 
Niagara  Gazette,  Niagara  Falls,  N.Y. 

PACKAGING  AND  PRESENTATION 
Metro:  Felix  Grabowski,  Robert  Graliam  and  Michele 
Fecht,  The  Detroit  News.  Over  40,000  Circulation: 
Randy  Lovely,  News-Press,  Fort  Myers,  Fla.  Under 
40,000  Circulation:  Alan  Petersime,  Chronicle- 
Tribune,  Marion,  Ind. 

Photography 

Under  40,000  Circulation:  Jennifer  Laird, 

Hattiesburg  (Miss.)  American.  (Black-  and-White  and 
Color  Photography  categories  were  combined  for  the 
Under  40,000  Circulation  division.) 

Black-and-white  Photography 

Metro:  David  Peterson,  The  Des  Moines  Register. 
Over  40,000  Circulation:  Karen  Pike  Riesner,  The 
Burlington  (Vt.)  Free  Press. 

Color  Photography 

Metro:  Glenn  Hartong,  The  Cincinnati  Enquirer. 
Over  40,000  Circulation:  John  Severson,  News-Press, 
Fort  Myers,  Fla. 


Carla  McClain  Cindy  Kranz  Sally  Norman 

Graphics 

Metro:  The  Cincinnati  Enquirer.  Over  40,000 
Circulation:  Paul  Horn,  Reno  (Nev.)  Gazette-Journal. 
Under  40,000  Circulation:  James  Jackson  and  Dave 
Bangert,  Journal  and  Courier,  Lafayette,  Ind. 


Best  of  Gannett  Judges 

Metro 

Ken  Bunting,  managing  editor,  Seatde  Post- 
Intelligencer 

Jeff  Cohen,  special-projects  editor/ new  media, 
Hearst  Newspapers 

Ralph  Langer,  senior  vice  president/executive 
editor.  The  Dallas  Morning  News 

Kris  McGrath,  president,  Minnesota  Opinion 
Research 

Greg  Moore,  deputy  managing  editor.  The 
Boston  Globe 

Anne  Smiley,  owner.  Mediation  Management 
Services,  and  a  reader  of  the  Lansing  (Mich.) 
State  Journal 

Over  40,000 

Marlene  Bagley,  editor-in-residence,  Robert  C. 
Maynard  Institute  for  Journalism  Education, 
Oakland,  Calif 

Susan  Bischoff,  assistant  managing  editor, 
Houston  Chronicle 

Chris  Peck,  managing  editor.  The  Spokesman- 
Review,  Spokane,  Wash. 

Mike  Perry,  chairman  and  CEO,  Banc  One  West 
Virginia  Corporation,  and  a  reader  of  The 
Herald-Dispatch,  Huntington,  W.Va. 

Fabiola  Santiago,  staff  writer.  The  Miami 
Herald 

William  Woo,  editor,  St.  Louis  Post-Dispatch 

Under  40,000 

Kitty  Chism,  editor  and  co-owner.  The  Times, 
North  Litde  Rock,  Ark. 

Karla  Garrett  Harshaw,  editor,  Springfield 
(Ohio)  News-Sun 

Julie  Benton  Jones,  free-lance  writer,  and  a 
reader  of  The  News  Journal,  Wilmington,  Del. 

Louis  (Skip)  Perez,  executive  editor.  The 
Ledger,  Lakeland,  Fla. 

Ed  Petykiewicz,  editor.  The  Ann  Arbor 
(Mich.)  News 

Kay  Read,  editor.  The  Albany  (Ga.)  Herald 
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97%  accuracy.  This  data  for  1994,  18  months  before 
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searchable  database  is  menu-driven  and  allows  you  to  pull 
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have  full  access  and  control  over  your  data.  All  information 
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Credentialing 
Requirements 
Scaled  Back 


World  Cup  organizing  committee  agrees  to  media  proposal 
that  reporters  seeking  accreditation  to  cover  the  soccer 
championships  provide  only  their  Social  Security  numbers 


by  Debra  Qersh  Hernandez 

WORLD  CUP  USA  has  agreed  to 
scale  back  its  request  for  extensive 
background  checks  on  reporters  cover¬ 
ing  the  soccer  championships  in  the 
United  States. 

World  Cup  had  sent  waivers  to  be 
signed  by  reporters  seeking  credentials, 
stating  that  the  reporter  agreed  to  al¬ 
low  World  Cup  agents  access  to  his  or 
her  FBI  and  state  and  local  law  en¬ 
forcement  records,  including  any  crim¬ 
inal  investigative  records. 

Media  organizations  protested  the 
request,  calling  the  expanse  of  infor¬ 
mation  overly  broad  and  possibly  ille¬ 
gal  {E&P,  April  23,  p.  17). 

Instead,  media  representatives  pro¬ 
posed  —  and  World  Cup  officials 
agreed  —  that  reporters  only  be  re¬ 
quired  to  give  their  Social  Security 
numbers  for  background  checks.  Such 
information  often  is  required  when  ap¬ 
plying  for  credentials  for  high-security 
assignments. 

“This,  we  are  told,  is  a  customary 
practice  and  this  brings  the  World  Cup 
accreditation  procedures  into  line  with 
any  other  large  events  where  security 
issues  are  important  —  where  there 
will  be  heads  of  state  and  where  inter¬ 
national  tensions  may  well  exhibit 
themselves,”  said  Richard  Winfield  of 
Rogers  &  Wells,  who  represented  the 
Associated  Press. 

“I  take  the  World  Cup  organizers  at 
their  word  when  they  say  they  have  se¬ 
curity  concerns  and  they  had  intended 
to  require  these  very  intrusive  autho¬ 


rizations  from  not  only  journalists,  but 
also  players,  employees  and  the  fellow 
who  sells  the  hot  dogs  at  the  stadiums,” 
he  continued,  adding,  “We  are  not  un¬ 
mindful  of  their  concerns,  but  the  orig¬ 
inal  authorization  violated  the  law  and 
any  American  sense  of  privacy. 

“To  practice  your  profession,  you 
shouldn’t  have  to  agree  to  let  the  orga¬ 
nizers  get  access  to  every  incident  in 
your  life  that’s  recorded  in  some  law 
enforcement  computer,  including  ar¬ 
rests  without  convictions  and  inter¬ 
views  with  neighbors.  That  informa¬ 


tion  was  available  to  World  Cup  orga¬ 
nizers  had  journalists  signed  the 
original  waiver,”  Winfield  said. 

“The  words  of  the  original  waiver 
were  breathtaking,  and  when  we  point¬ 
ed  out  that  it  violated  the  law.  New 
York  human  rights  law,  we  were  able  to 
get  their  attention,”  he  said. 

New  York  state  law,  he  explained, 
says  it  is  “an  unlawful  discriminatory 
practice  for  any  person  to  make  any  in¬ 
quiry  about  the  arrest  record  of  any 
person,  to  make  any  inquiry  about  the 
arrest  record  of  any  person  [being  con¬ 
sidered]  for  employment,  if  that  arrest 
did  not  result  in  a  conviction. 

“Law  enforcement  people  can  get 


access,  and  they  should  get  access. 
Courts  for  sentencing  can  get  access.  If 
you  want  a  gun  license  [a  background 
check  is  required).  But  to  cover  a  soc¬ 
cer  match,  no.  And  that  was  the  basis 
of  our  objection,”  Winfield  said. 

Winfield  added  that  while  he  was 
not  certain,  he  believes  “the  privacy 
laws  and  the  human  rights  laws  of  [oth¬ 
er]  states  create  a  fabric  of  protections 
that  protects  against  the  really  intru¬ 
sive. 

“The  Social  Security  number,  by  all 
accounts,  is  the  least  intrusive  and 


most  customary  identifier  that  at  least 
American  citizens  are  accustomed  to,” 
he  added.  “This  represents  a  very  satis¬ 
factory  outcome.  It  was  the  right  thing 
to  do,  and  it  was  the  legal  thing  to  do.” 

New  York  Times  senior  attorney 
George  Freeman  also  had  expressed 
his  opposition  to  the  credentialing 
waivers,  and  said  his  company  is  “glad 
that  they  accepted  what  was  a  reason¬ 
able  proposal  and  should’ve  been  the 
process  from  the  beginning.” 

Freeman  said  there  are  two  major 
differences  between  the  original  back¬ 
ground  checks  and  the  ones  agreed 
upon. 

“One,  we  don’t  participate  in  it.  We 


“This  represents  a  very  satisfactory  outcome.  It 
was  the  right  thing  to  do,  and  it  was  the  legal  thing 

to  do.” 


don’t  think  reporters  should  be  waiving 
their  rights,”  he  explained.  “Second, 
presuming  both  the  FBI  and  their  in¬ 
vestigators  obey  the  law,  we  would 
think  whatever  information  they  get 
will  be  limited  but  sufficient  for  their 
needs.” 

Although  Freeman  said  he  ques¬ 
tioned  “whether  any  of  the  security 
measures  they  require  are  needed  in 
the  first  place,”  this  is  a  reasonable 
compromise. 

“We  would  offer  that  they  don’t  have 
to  do  any  [checks]  on  American  me¬ 
dia,”  he  said,  adding,  “Needless  to  say, 
we  vouch  for  our  reporters  as  not  being 
terrorists  or  hooligans.” 

James  Trecker,  World  Cup  USA  se¬ 
nior  vice  president/press  officer,  said 
the  organization  admits  its  original 
waiver  was  poorly  worded  and  that 
World  Cup  inadvertently  gave  the  im¬ 
pression  it  would  have  more  access  to 
files  that  it  actually  would  have. 

Nevertheless,  he  said,  the  media  rec¬ 
ognized  World  Cup’s  “need  to  be  extra 
careful.” 

Trecker  explained  that  throughout 
the  dialogue,  the  two  sides  “were  mov¬ 
ing  in  the  same  direction,  rather  ami¬ 
cably.” 

“This  is,  without  question,  the 
world’s  most  visible  sporting  event,  bar 
none.  It’s  not  just  a  simple  soccer 
match.  We  have  to  be  very  careful  how 
we  plan  it,”  Trecker  said,  adding  that 
heads  of  state  and  other  high  ranking 
officials  are  expected  to  attend. 

Trecker  pointed  to  the  terrorist  at¬ 
tack  at  the  Munich  Olympics  in  1972 
as  proof  that  security  is  necessary  and 
said  similar  security  checks  were  used 
during  the  1984  Los  Angeles  Olympics. 

In  addition,  he  pointed  out  that 
everyone  involved  in  the  World  Cup 
—  including  himself  —  has  been  sub¬ 
jected  to  the  same  security  check. 

International  journalists  and  others 
who  don’t  have  Social  Security  num¬ 
bers  are  still  required  to  sign  the  origi¬ 
nal  waivers. 

While  some  international  journalists 
expressed  concern  over  the  procedure, 
Trecker  said  99.9%  of  the  complaints 
were  from  the  American  press. 

But  not  everyone  who  objected  to 
the  waivers  is  pleased  with  the  com¬ 
promise. 

Still  dissatisfication 

Jane  Kirtley,  executive  director  of  the 
Reporters  Committee  for  Freedom  of 
the  Press,  said  she  did  not  see  the  dif¬ 
ference  between  the  two  methods. 


“1  don’t  see  the  distinction,”  she  said. 
“To  me,  certainly  there  was  a  problem 
with  requiring  getting  credentials  with 
waiving  the  right  to  privacy. 

“To  me,  it  is  a  distinction  without  a 
difference,”  she  said,  adding  it  should  be 
enough  if  officials  “establish  someone  is 
a  journalist  working  for  a  legitimate 
news  organization.” 

In  a  letter  of  reply  to  Trecker,  Kirtley 
noted,  “Our  position,  in  the  simplest 
terms,  is  that  a  journalist  affiliated  with 
a  recognized  news  organization  or  pub¬ 
lication  should  not  have  to  submit  to  a 
criminal  background  check  to  receive 


by  Mark  Fitzgerald 

FORMER  FRISCO,  COLO.,  Mayor 
Jim  Spenst  faces  a  June  8  hearing  on 
charges  he  harassed  a  local  newspaper 
publisher  and  staff  with  threatening 
phone  calls  and  mail. 

According  to  the  Summit  County 
Sheriff’s  Office,  threatening  calls  were 
made  and  poison  pen  letters  were  sent 
to  the  offices  and  homes  of  Ten  Mile 
Times  managers  and  journalists  over  a 
period  of  several  years. 


Times  co-owner  and  publisher  Miles 
Porter  IV  said  the  harassing  calls  and 
mail  were  part  of  a  pattern  of  actions 
against  the  paper  taken  by  officials  of 
the  small,  1,700-population  ski  resort 
town  75  miles  north  of  Denver. 

Porter  said  when  he  started  his 
7,500-circulation,  free-distribution  pa¬ 
per  10  years  ago,  it  was  with  the  inten¬ 
tion  of  being  a  town  booster  and  sup¬ 
porter  of  economic  development. 

“I  thought  here  in  a  resort  area,  we 
would  avoid  controversy  ....  We  fig¬ 
ured  if  the  town  did  well,  we  would  do 
well,”  he  said  in  a  telephone  interview. 

Porter  was  even  appointed  chairman 
of  the  Frisco  planning  commission,  but 


credentials  for  a  sporting  event. 
Whether  that  background  check  is  con¬ 
ducted  using  a  Social  Security  number 
or  name  and  date  of  birth  or  some  other 
identifying  information  is  irrelevant.” 

Recognizing  that  the  agreement  met 
the  proposal  put  forth  by  the  Times  and 
AP,  Kirtley,  nevertheless,  registered  the 
Reporters  Committee’s  “continuing  dis¬ 
approval.” 

Of  the  compromise,  Kirtley  told 
E&P,  “to  a  great  extent,  it  probably  was 
a  pragmatic  approach.  They  want  to  get 
their  people  in  there.  I  think  it’s  inap¬ 
propriate.” 


relations  between  the  publisher  and 
town  leaders  soon  soured. 

“They  found  me  liking  to  do  things 
in  the  open,”  Porter  said.  “They  felt  I 
was  out  of  sync  with  the  town  philoso¬ 
phy.  They  said  I  wasn’t  a  team  player 
....  I’ve  never  been  much  of  a  team 
player.  Since  then,  it  seems,  most  of 
the  people  in  the  town  have  come 
around  to  my  way  of  thinking.” 

Porter  says  he  was  booted  off  the 
planning  commission,  his  efforts  to 
mend  fences  were  rebuffed,  and  the 


town  imposed  an  advertising  boycott 
on  his  paper. 

Last  year.  Porter  sued  the  town  and 
its  leaders  individually  for  $26,000  plus 
lost  revenues.  The  suit,  he  said,  does 
not  involve  legal  advertising  but  pro¬ 
motional  ads  for  the  many  town-spon¬ 
sored  festivals  and  events. 

During  this  time.  Porter,  his  wife, 
Mary  Staby,  co-owner  of  the  paper,  and 
several  other  Times  journalists  began  to 
get  phone  calls  in  which  the  caller 
would  just  breathe  and  refuse  to  speak. 

In  addition,  anonymous  letters  —  all 
apparently  from  the  same  hand  —  be- 


(See  Harass  on  page  58) 


Former  mayor  charged 
with  making  harassing 
calls  to  Colorado  paper 


“They  found  me  liking  to  do  things  in  the  open,” 
Porter  said.  “They  felt  I  was  out  of  sync  with  the 
town  philosophy.” 
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Media  Rate 
Stephen  Breyer 

‘Not  Too  Bad’ 

Reporters  Committee  for  Freedom  of  the  Press  says 
his  libel  decisions  ‘are  strong  and  good,’  but  he’s  a 
‘disaster’  when  it  comes  to  Freedom  of  Information  cases 


by  Debra  Qersh  Hernandez 

AFTER  EXAMINING  THE  media-re¬ 
lated  decisions  of  Supreme  Court 
nominee  Judge  Stephen  Breyer,  the 
Reporters  Committee  for  Freedom  of 
the  Press  has  determined  that  while  it 
“would’ve  hoped  for  better,”  he’s  “not 
too  bad.” 

Breyer  is  chief  judge  of  the  First  U.S. 
Circuit  Court  of  Appeals  in  Boston. 
As  it  does  with  each  High  Court  nomi¬ 
nee,  the  Reporters  Committee  assessed 
Breyer’s  participation  in  media  deci¬ 
sions  in  12  categories. 

Jane  Kirtley,  executive  director  of 
the  Reporters  Committee,  said  Breyer’s 
libel  decisions  “are  strong  and  good,” 
but  that  he’s  “a  disaster”  when  it  comes 
to  Freedom  of  Information  Act  cases, 
tending  to  be  more  deferential  toward 
the  government. 

“The  other  thing  that  I  find  lacking 
is  any  kind  of  passion  for  our  issues,” 
Kirtley  said,  adding  she  may  have  been 
spoiled  last  year  by  the  writings  of  Jus¬ 
tice  Ruth  Bader  Ginsburg. 

“Also,  he  has  a  tendency  to  say, 
‘Well,  1  think  this  issue  is  really  moot 
and  we  don’t  need  to  decide  it,’  ”  Kirt¬ 
ley  said. 

That  is  a  particular  problem  for  the 
media  because  often  by  the  time  a  case 
gets  to  court,  the  damage  has  been 
done  and  the  media  often  are  looking 
for  a  ruling  to  help  avoid  similar  prob¬ 
lems  in  the  future. 

An  example  of  this  would  be  media- 
military  relations,  Kirtley  said. 

“He  seems  to  put  form  over  sub¬ 
stance,”  she  continued. 

“That  does  not  bode  well  generally 
[for  the  press].  One  would  prefer  to  see 
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Stephen  Breyer 


a  more  emotional  outrage,  intellectual 
outrage,  to  say,  ‘We  need  to  set  it 
clear.’” 

Of  note  is  the  fact  that  among  the 
media  cases  Judge  Breyer  participated 
in,  he  actually  wrote  very  few  deci¬ 
sions. 

Because  of  that,  Kirtley  said  she  is 
“wary  of  drawing  too  many  conclusions 
from  someone  joining  a  decision. 
Some  people  would  point  to  that  and 
say  it  is  part  of  his  desire  for  consensus 
and  he  only  writes  when  it’s  unavoid¬ 
able.” 

Without  knowing  how  the  First  Cir¬ 
cuit  assigns  the  writing  of  decisions, 
Kirtley  said,  it  cannot  be  explained 
why  he  wrote  so  few  media  decisions, 
and  that  it  does  make  it  “difficult  to  get 


a  clear  picture  of  him  as  an  individual.” 

One  issue  Breyer  was  involved  in 
that  could  come  before  the  Supreme 
Court  during  his  tenure  is  that  of  the 
libel  law  protections  for  opinion. 

In  1992,  Breyer  joined  the  panel 
opinion  in  Phantom  Touring  Inc.  vs. 
Affiliated  Publications.  In  its  decision, 
the  court  found  that  articles  about  the 
touring  company  of  The  Phantom  of 
the  Opera  were  protected  statements  of 
opinion  and  not  actionable  for  defama¬ 
tion,  according  to  the  Reporters  Com¬ 
mittee  summary. 

Applying  the  Supreme  Court’s  1990 
decision  in  Milkovich  vs.  Lorain  Jour¬ 
nal  Co.,  Breyer  and  his  colleagues  de¬ 
termined  that  the  statements  in  ques¬ 
tion  either  were  true,  not  capable  of 
being  proven  false,  hyperbole,  not 
defamatory,  or  were  based  on  dis¬ 
closed,  truthful  facts,  as  well  as  appear¬ 
ing  in  a  regular  theater  column,  the 
Reporters  Committee  explained. 

It  is  possible  the  Supreme  Court 
may  be  asked  to  hear  arguments  in  a 
similar  case,  pitting  author  Dan  Mold- 
ea  against  the  New  York  Times  over  a 
book  review  he  says  is  defamatory 
(E&P,  May  21,  p.  20). 

In  one  decision  he  wrote  in  1982, 
Breyer  expressed  the  unanimous  opin¬ 
ion  that  a  New  York  resident  could  not 
sue  Ohio-based  Hustler  magazine  in 
New  Hampshire  simply  because  the 
magazine  is  distributed  in  that  state, 
which  had  the  longest  statute  of  limi¬ 
tations  in  the  United  States.  The  deci¬ 
sion  was  later  reversed  by  the  U.S. 
Supreme  Court,  according  to  the  Re¬ 
porters  Committee  study. 

(See  Breyer  on  page  58) 
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Corporate  Liars 
And  Unfair 
Business  Coverage 

Freedom  Forum  First  Amendment  Center  survey  yields 
some  candid  admissions  from  business  execs  and  journalists 


by  Tony  Case 

MORE  THAN  A  third  of  business 
journalists  in  a  recent  survey  admitted 
that  they  have  been  unfair  in  their 
coverage  and  a  whopping  69%  of  cor¬ 
porate  executives  revealed  that  they 
have  lied  to  reporters. 

These  findings  “are  enough  to  shake 
public  confidence  in  both  the  news 
media  and  the  business  community,” 
according  to  a  report,  “The  Headline 
Vs.  The  Bottom  Line:  Mutual  Distrust 
Between  Business  And  The  News  Me¬ 


dia,”  released  at  the  Society  of  Ameri¬ 
can  Business  Editors  and  Writers  con¬ 
vention  last  month  in  Seattle. 

“There  is  no  doubt  that  the  relation¬ 
ship  between  business  and  the  news 
media  would  be  improved  if  journalists 
would  be  fair  and  executives  would  tell 
the  truth,”  the  report  determined. 

The  study,  based  primarily  on  a  sur¬ 
vey  of  more  than  630  journalists  and 
businesspeople  in  late  1992  and  early 
1993,  was  researched  and  written  by 
Miami  Herald  assistant  managing  edi¬ 
tor  Mike  Haggerty  and  retired  Beatrice 
Foods  CEO  Wallace  Rasmussen. 

They  worked  on  the  project  as  visit¬ 
ing  scholars  at  the  Freedom  Forum 
First  Amendment  Center,  a  research 
facility  at  Vanderbilt  University  in 


Nashville  operated  by  the  Arlington, 
Va.-based  Freedom  Forum  foundation. 

Haggerty  and  Rasmussen  found  not 
only  a  distrustful  but  an  overtly  antag¬ 
onistic  relationship  between  the 
Fourth  Estate  and  corporate  America. 

“Executives  perceive  media  people 
as  liberal,  adversarial,  well-educated 
do-gooders  —  mal-informed  and  mis¬ 
informed  about  business  —  who  oper¬ 
ate  with  little  or  no  supervision,”  they 
wrote. 

Meanwhile,  “journalists  perceive 
businesspeople  as  conservative,  adver¬ 


sarial,  well-educated  moneymongers 
whose  only  goal  in  life  is  to  succeed  at 
the  expense  of  everyone  around  them. 
Greed  is  their  god.  Profits  are  their  sal¬ 
vation.” 

Sidney  Topol,  founder  of  communi¬ 
cations  systems  manufacturer  Scientif¬ 
ic  Atlanta,  took  issue  with  this  view. 

“The  general  theme  of  the  press  is 
that  all  business  is  greed  .  .  .  but  there 
are  a  lot  of  business  leaders  who  are 
very  sensitive  and  compassionate,”  he 
was  quoted  as  saying  in  the  report. 

Robert  Coppenrath,  retired  senior 
vice  chairman  of  the  Agfa  division  of 
Miles  Inc.,  an  imaging  products  maker, 
said  executives  have  the  opportunity  to 
form  cordial  relationships  with  jour¬ 
nalists. 


“Don’t  treat  them  like  inferiors,”  he 
urged. 

Some  businesspeople  surveyed  con¬ 
ceded  that  executives  often  are  to 
blame  for  the  bad  blood  between  the 
media  and  business. 

Ralph  Whitworth,  president  of 
United  Shareholders  Association,  a 
65,000-member  group  that  advocates 
public  and  corporate  policy  focusing 
on  management  accountability  to 
shareholders,  observed  that  executives 
at  times  shirk  the  role  of  company 
spokesperson  when  they  should  wel¬ 
come  the  chance  to  serve  in  this  func¬ 
tion. 

“It  makes  me  cringe  when  1  see  in 
the  paper  that  someone  wouldn’t  take 
a  phone  call  or  was  not  available  for 
comment,”  Whitworth  said.  “That 
breeds  suspicion,  not  just  in  the  media 
but  in  the  public.  They  can’t  spend  all 
their  time  doing  interviews,  but  inter¬ 
views  should  be  a  critical  and  primary 
function  of  their  job.” 

He  added,  “I’ve  heard  a  lot  of  execu¬ 
tives  complain  about  leaks  within  their 
organization.  1  believe  a  lot  of  those 
leaks  are  caused  because  there  isn’t  a 
good  flow  of  information  from  the 
CEOs  themselves.” 

Newspeople  and  executives  alike 
gave  high  marks  to  business  reporting 
in  national  newspapers  such  as  the 
New  York  Times,  USA  Today  and  the 
Wall  Street  Journal. 

But  businesspeople  graded  coverage 
by  their  hometown  newspapers  and 
television  news  teams  poorly,  and  jour¬ 
nalists  themselves  generally  considered 
local  coverage  to  be  fair  or  good  but 
not  excellent. 

Executives  concurred  that  newspa¬ 
per  reporting  is  somewhat  better  than 
TV  coverage. 


“It  makes  me  cringe  when  I  see  in  the  paper  that 
someone  wouldn^t  take  a  phone  call  or  was  not 
available  for  comment,”  Whitworth  said.  “That 
breeds  suspicion,  not  just  in  the  media 
but  in  the  public.” 
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Of  those  polled,  41%  said  business 
coverage  by  newspapers  is  fair,  12% 
called  it  good  and  43%  rated  it  poor. 
But  62%  said  TV’s  examination  of  the 
business  world  is  poor. 

Not  surprisingly,  79%  of  journalists 
polled  —  the  majority  of  them  print 
reporters  —  also  rated  broadcast  cov¬ 
erage  poor. 

The  study  also  found  the  following: 

•  Executives  wish  they  had  the  op¬ 
portunity  to  review  final  drafts  and 
check  quotes  before  stories  are  pub¬ 
lished. 

•  Staff  turnover  at  media  outlets 
and  non-media  companies  is  detrimen¬ 
tal  to  press-business  relations. 

•  Because  the  recent  recession 
forced  many  media  organizations  to  cut 
reporting  staffs,  business  journalists 
now  have  less  time  and  resources  to  ef¬ 
fectively  cover  their  beat. 

•  Journalism  educators  need  to 
strive  to  make  sure  that  graduates  have 
sufficient  understanding  of  economics 
to  report  on  business. 

The  Freedom  Forum  report  defines 
common  goals  of  news  organizations 
and  non-media  businesses  —  customer 
satisfaction,  responsibility  to  workers 
and  their  families,  the  promotion  of  di¬ 
versity  in  the  workplace.  But  it  found 
that  newspeople  and  businesspeople 
disagree  on  some  significant  points. 

For  example,  77%  of  executives  sur¬ 
veyed  believe  they  are  more  account¬ 
able  to  the  public  than  the  media.  But 
55%  of  reporters  and  65%  of  editors 
polled  disagreed  with  this  contention. 

Three-fourths  of  executives  respond¬ 
ing  complained  that  journalists  rarely 
get  the  technical  details  of  business 
and  economic  news  right.  While  most 
reporters  (69%)  and  editors  (59%)  dis¬ 
agreed,  a  significant  number  of  editors 
(29%)  felt  that  reporters  have  difficulty 
getting  information  straight. 

Some  journalists  may  lack  even  ba¬ 
sic  understanding  of  business. 

Tom  Wathen,  chairman,  president 
and  CEO  of  Pinkerton  Inc.,  which  spe¬ 
cializes  in  security  and  investigation 
devices,  reported  having  learned  from 
an  academian  that  the  average  college 
graduate  is  under  the  false  impression 
that  U.S.  business  makes  370  on  every 
dollar  it  takes  in. 

“That’s  their  perception  of  profit 
margin,  and  1  quote  that  example  of 
how  serious  the  gap  between  reality 
and  perception  is,”  he  said. 

But,  he  added,  “We  don’t  do  any¬ 
thing  to  overcome  that.  1  wonder  how 
many  public  companies  bother  to  put 


out  an  understandable  annual  report 
to  their  own  employees.  They  put  it 
out  to  the  business  press,  which  is  pop¬ 
ulated  by  people  who  don’t  have  a 
business  education.” 

An  overwhelming  number  of  execu¬ 
tives  (68%)  said  business  reporting  is 
too  sensational.  Not  surprisingly,  most 
reporters  (86%)  disagreed. 

Haggerty  and  Rasmussen  noted  that 
at  the  time  the  poll  was  taken,  scan¬ 
dalous  stories  involving  executive  com¬ 
pensation,  insider  trading,  and  the  sav¬ 
ings  and  loan  crisis  had  long  dominat¬ 
ed  the  front  pages  of  business  sections. 

The  report  is  full  of  hope  in  assert¬ 
ing  that  “the  time  is  past  due  for  mis¬ 
understandings  between  businesspeo¬ 
ple  and  journalists  to  be  cleared  up” 
and  “honest  efforts  to  understand  will 
help  reduce  the  destructive  levels  of 
tension  between  business  and  the  news 
media.” 

But  according  to  most  reporters 
(81%)  and  editors  (74%)  who  respond¬ 
ed  to  the  survey,  this  antagonism  is  in¬ 
evitable. 

Russell  Rein  of  the  Santa  Barbara 
(Calif.)  NewS'Press  was  quoted  as  say¬ 
ing,  “1  believe  most  of  the  problems  oc¬ 
cur  because  businesspeople  are  igno¬ 
rant  of  the  role  of  a  free  press  in  cover¬ 
ing  business.  They  want  control  just 
like  they  have  in  their  business  and  re¬ 
sent  it  when  we  refuse  to  give  in.” 

Martin  Baron,  editor  of  the  Orange 


County  edition  of  the  Los  Angeles 
Times,  maintained,  “Everybody  is  com¬ 
ing  at  it  from  a  completely  different 
perspective,  and  neither  respects  the 
other’s  perspective.  The  press  doesn’t 
understand  the  internal  workings  of 
business  and  all  the  considerations  in¬ 
volved.  Business  has  no  clue  as  to  how 
newspapers  actually  operate,  and  they 
don’t  feel  the  need  to  understand  it.” 

A  lesser  but  sizable  number  of  exec¬ 
utives  polled  (51%)  also  appear  to  be 
resigned  to  this  competitive  milieu. 

“My  colleagues  feel  that  no  good 
can  come  out  of  a  conversation  with 
the  media,”  related  Victoria  Jackson, 
chairman  of  fuel-injection  systems 
manufacturer  Pro  Diesel.  “There  is  a 
lot  of  fear.  To  some  people,  their  busi¬ 
ness  is  their  identity,  their  soul.  It’s 
hard  to  back  away  and  be  objective.” 

Donald  MacNaughton,  chairman  of 
healthcare  provider  HealthTrust  Inc., 
said  businesspeople  should  understand 
that  adversarial  relationships  with  the 
media  often  are  “normal  —  a  series  of 
contests.” 

He  observed,  “Investigative  report¬ 
ing  and  an  adversary  press  have  taken 
on  new  dimensions  since  Vietnam  and 
Watergate.  And  this  new  vigor  on  the 
part  of  the  press  is  now  being  em¬ 
ployed  in  its  dealings  with  institutions 
other  than  government,  including 
business,  and  we  in  business  must  face 
up  to  it.” 
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Newspaper 
Financial  Reports 

Economic  recovery  draws  ads  back,  bolsters  bottom  lines; 
companies  report  hefty  gains  in  operating  and  net  profits 


Compiled  by  Qeorge  Qarneau 

RESURGENT  ADVERTISING  ACCELERATED  the  news¬ 
paper  industry’s  rebound  in  the  first  three  months  of  this 
year,  as  publicly-traded  newspaper  companies  reported  hefty 
gains  in  operating  and  net  profits. 

Many  companies  reported  earnings  gains  well  into  the 
double-digit  range  compared  with  first-quarter  1993,  when 
the  recovery  was  more  tentative,  and  the  outlook  for  the 
rest  of  this  year  was  upbeat. 

Again,  the  economically-sensitive  category  of  classified 
provided  the  engine,  fueled  by  revitalized  job  markets  and 
auto  sales  in  an  expanding  economy. 

Newspaper  profits  got  a  boost  from  continued  low 
newsprint  expenses  and  low  interest  expenses,  even  as  high¬ 
er  taxes  took  a  bigger  bite  from  the  bottom  line  and  circula¬ 
tion  fell  at  many  papers  during  the  six  months  ended  in 
March. 

John  Curley,  chairman,  president  and  CEO  of  the  na¬ 
tion’s  largest  newspaper  company,  Gannett  Co.,  said  Gan- 
nett’s  sharply  higher  first-quarter  earnings  “demonstrated 
the  positive  effect  of  an  economic  recovery  on  advertising 
demand  and  revenue  growth.  As  improving  business  condi¬ 
tions  created  new  job  opportunities,  help-wanted  advertis¬ 
ing  recovered  and  classified  volume  saw  its  best  increase  in 
five  years.” 

Park  Communications  broke  the  first-quarter  revenue  and 
earnings  records  it  set  in  1988  at  the  peak  of  the  go-go 
1980s. 

In  some  cases  —  for  example.  Central  Newspapers  and 
Cowles  Media’s  Minneapolis  Star  Tribune  —  revenues  grew 
at  a  double-digit  pace  for  the  quarter. 

Most  companies  reported  strong  gains  in  net  earnings, 
but  in  some  cases  higher  profits  were  masked  by  the  effects 
of  accounting  changes  that  took  effect  last  year,  resulting 
lower  first-quarter  1994  net  earnings. 

While  California  remained  troubled  by  a  sluggish  econo¬ 
my,  even  Times  Mirror  Co.’s  flagship  Los  Angeles  Times  re¬ 
ported  a  turnaround,  a  small  ad  revenue  gain,  perhaps  sig¬ 
naling  the  end  of  Southern  California’s  economic  woes. 

Following  is  a  summary  of  quarterly  earnings  of  publicly- 
traded  newspaper  companies: 

A.H.  BELO 

A.H.  Belo  Corp.,  owner  of  the  Dallas  Morning  News,  re¬ 
ported  first-quarter  net  earnings  declined  to  $10  million,  or 
490  a  share,  from  $13.9  million,  or  700  a  share  the  year  be¬ 
fore. 

Not  counting  the  effects  of  accounting  changes  a  year  ear¬ 


lier,  quarterly  earnings  surged  37%,  to  $10  million,  from  $7.3 
million  in  first-quarter  1993. 

Quarterly  revenues  rose  7.5%  to  $132  million,  and  operat¬ 
ing  profits  advanced  to  $19.2  million,  from  $15.6. 

Newspaper  revenues  increased  5.3%  to  $82.9  million,  and 
operating  earnings  slipped  slightly  to  $10.9  million.  The  com¬ 
pany  attributed  higher  newspaper  revenues  to  higher  ad  rates 
and  classified  volume,  but  said  the  gains  were  offset  by  lower 
retail  and  general  linage  and  increased  depreciation  as 
staffing  grew  at  the  expanded  Morning  News  production 
plant. 

Broadcast  revenues  rose  11.3%  to  $49.1  million  and  earn¬ 
ings  jumped  38.5%  to  $11.5  million. 

CENTRAL  NEWSPAPERS 

Central  Newspapers  Inc.  reported  first-quarter  net  income 
soared  75.2%  to  $10.2  million,  or  380  a  share,  from  $5.8  mil¬ 
lion,  or  220  a  share,  a  year  earlier. 

The  increase  was  compounded  by  a  20-per-share  gain  from 
a  property  tax  settlement. 

The  owner  of  the  Indianapolis  Star-News  and  Phoenix 
Newspapers  Inc.  reported  quarterly  revenue  jumped  11%  to 
$123.5  million  and  operating  income  soared  61.9%  to  $19.1 
million. 

President  and  CEO  Frank  Russell  credited  the  results,  in¬ 
cluding  14.2%  higher  ad  revenues,  to  $91.9  million,  with  clas¬ 
sified  linage  up  21%  and  retail  linage  up  4%  on  “the  contin¬ 
ued  recovery  in  our  markets.” 

Full-run  ad  linage  for  the  quarter  grew  12.2%.  Preprint  vol¬ 
ume  grew  35%.  Quarterly  circulation  revenue  grew  2.7%  to 
$31.2  million. 

Operating  expenses  grew  4.9%  to  $53.2  million,  largely 
from  higher  costs  of  zoning  and  total  market  coverage  pro¬ 
grams  in  Indianapolis. 

Newsprint  expenses  declined  3.3%  despite  10%  higher 
consumption,  based  on  higher  ad  volume.  Losses  from  its 
share  of  the  Ponderay  Newsprint  company  slipped  11.7%  to 
$1  million. 

Russell  said  he  was  optimistic  about  continued  earnings 
growth  this  year. 

COWLES  MEDIA 

Cowles  Media  Co.,  owner  of  the  Minneapolis  Star  Tribune, 
reported  quarterly  earnings  of  $889,000,  or  60  a  share,  com¬ 
pared  with  a  loss  of  $1.3  million,  or  100  a  share,  a  year  earlier. 

Revenues  for  the  three  months  ended  April  2,  the  fourth 
quarter  of  its  fiscal  year,  increased  by  7%  to  $90.1  million, 
and  operating  earnings  surged  to  $4.2  million,  compared  with 
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an  operating  loss  of  $683,000  a  year  earlier. 

The  Star'Tribune  boosted  revenue  14%  on  double-digit 
gains  from  advertising  and  circulation. 

The  quarter  left  the  company  with  annual  earnings  29% 
higher,  to  $19.4  million,  or  $1.40  a  share,  compared  with  $15 
million,  or  1.09  a  share,  a  year  earlier. 

Not  counting  the  effects  of  accounting  changes,  earnings 
grew  19%. 

Annual  revenues  grew  7%  to  $358.2  million.  The  Star  Tri¬ 
bune  upped  revenues  8%,  with  magazine  revenues  20%  high¬ 
er,  about  half  from  new  businesses. 

Annual  operating  earnings  jumped  14%  to  $40.3  million, 
and  the  Star  Tribune’s  operating  profit  margin  increased  one 
point  to  19%. 

DOW  JONES  &  CO. 

Dow  Jones  &  Co.,  owner  of  the  Wall  Street  Journal,  re¬ 
ported  first-quarter  net  income  jumped  29.8%  to  $40.2  mil¬ 
lion,  or  400  a  share,  from  $30.9  million,  or  3l0  a  share,  a  year 
earlier. 

Earnings  would  have  been  higher  but  for  a  one-time  after¬ 
tax  charge  of  $3  million,  or  30  a  share,  resulting  from  ac¬ 
counting  changes. 

Quarterly  revenues  increased  7.7%  to  $499.2  million,  and 
operating  income  surged  35.8%  higher  to  $88.8  million.  Ex¬ 
penses  rose  3.1%  to  $410.5  million,  and  income  taxes  rose 
36.2%  to  $40.5  million. 

The  Jourrml  and  other  business  publications  raised  revenue 
7.2%  to  $213.5  million  and  operating  profit  30.5%  to  $41.5 
million. 

The  Ottaway  community  papers  raised  revenues  1.3%  to 
$55.8  million  and  operating  profits  17.8%  to  $4-4  million. 

Information  services  advanced  quarterly  revenues  9%  to 
$299.9  million  and  operating  revenues  39.7%  to  $48.1  million. 

The  company  said  it  expects  higher  earnings  for  fiscal 

1994. 

It  also  said  it  is  installing  more  presses  at  its  18  U.S.  print¬ 
ing  plants  and  expects  to  offer  four-color  ads  in  the  Journal 
in  early  1996. 

GANNETT  CO. 

Gannett  Co.  Inc.  reported  first-quarter  net  earnings  surged 
19%  to  $78.7  million  and  per-share  net  earnings  advanced 
17%  to  540. 

Quarterly  revenues  grew  4%  to  $876.6  million,  as  costs 
grew  1%,  pushing  operating  income  19%  higher  to  $142.5 
million. 

The  company  credited  accelerating  economic  growth  with 
fueling  stronger  demand  for  advertising.  Increased  classified 
advertising  and  higher  broadcasting  revenues  from  the  Win¬ 
ter  Olympics  contributed  significantly  to  the  earnings  in¬ 
crease. 

Newspaper  revenues  expanded  by  4%  to  $745.7  million, 
and  operating  profits  advanced  9%  to  $142.7  million.  Ad  rev¬ 
enues  gained  6%,  including  classified  revenue  up  11%.  Help- 
wanted  classified  improved  sequentially  by  month.  Ad  linage 
gained  4%,  with  ROP  up  3%,  classified  and  national  up  7% 
and  local  down  2%  as  demand  from  major  retailers  remained 
soft.  Preprint  volume  gained  6%. 

USA  Today  ad  revenues  were  flat,  as  volume  declined  4% 
for  the  quarter. 

Broadcast  operating  profits  soared  134%  to  $21.2  million, 
including  the  sale  of  four  radio  stations  and  a  TV  station,  as 
TV  revenues  rose  9%  and  radio  rose  8%. 


Outdoor  advertising  revenues  slipped  2%  to  increase  the 
unit’s  quarterly  loss  to  $4-7  million. 

HARTE-HANKS  COMMUNICATIONS 

Harte-Hanks  Communications  Inc.  reported  first-quarter 
net  income  of  $2.3  million,  or  120  a  share,  compared  with  a 
net  loss  of  $1.1  million,  or  90  a  share,  a  year  before. 

The  latest  quarter  included  goodwill  amortization  of  ll0  a 
share. 

The  San  Antonio-based  company,  whose  nine  dailies  in¬ 
clude  the  Corpus  Christi  (Texas)  Caller  Times,  said  quarterly 
operating  revenues  advanced  14.4%  as  operating  income 
surged  41.4%  higher  to  $8.4  million. 

Newspaper  revenues  gained  7.3%  to  $32.2  million,  and  op¬ 
erating  income  surged  50.1%  to  $4-7  million.  Classified  rev¬ 
enue  rose  13.5%,  and  retail  grew  5.4%. 

Shoppers  reported  3.8%  higher  revenues  to  $42.1  million, 
including  the  sale  of  a  Tucson  shopper,  and  operating  income 
jumped  31.2%  to  $2.3  million. 

Direct  marketing  revenues  surged  42.8%  to  $34.7  million, 
including  the  acquisition  of  Direct  Market  Concepts,  and  op¬ 
erating  income  jumped  49.9%  to  $2.3  million. 

President  and  CEO  Larry  Franklin  attributed  the  revenue 
growth  to  new  initiatives,  improved  economic  conditions  and 
acquisitions.  He  expected  good  revenue  and  profit  growth  for 
the  rest  of  the  year. 

KNIGHT-RIDDER 

Knight-Ridder  Inc.  reported  first-quarter  net  income 
jumped  31.3%  to  $30.3  million,  or  550  a  share,  from  $23.1  mil¬ 
lion,  or  420  a  share,  a  year  earlier. 

Revenues  gained  8%  to  $630  million,  and  operating  in¬ 
come  advanced  20.7%  to  $64.8  million. 

The  newspaper  division,  whose  29  dailies  include  the 
Philadelphia  Inquirer  and  Daily  News  and  the  Miami  Herald, 
increased  revenues  5%  to  $501.9  million  and  operating  in¬ 
come  20.4%  to  $68.1  million. 

Newspaper  ad  revenues  rose  5.4%  to  $366.5  million,  with 
retail  up  2.5%,  general  up  9.7%  and  classified  up  7.6%,  in¬ 
cluding  a  healthy  15.5%  increase  in  help  wanted. 

Ad  volume  rose  1.8%  for  the  quarter,  with  general  up  13%, 
classified  up  4.3%,  preprints  up  6.5%  and  retail  down  1.5%. 

Circulation  revenue  gained  3.2%  to  $120.7  million,  despite 
circulation  declines  of  1.4%  morning,  3%  afternoon  and  0.6% 
on  Sunday. 

Business  information  services  raised  operating  revenue 
21.6%  to  $129  million  and  operating  income  34.2%  to  $7.5 
million. 

Quarterly  costs  increased  6.8%.  Newspaper  costs  rose  3%. 
Costs  of  newsprint,  ink  and  supplements  declined  slightly 
from  the  quarter  a  year  before.  The  company  anticipated 
newsprint  costs  to  be  even  this  year  with  last  year. 

Chief  financial  officer  Ross  Jones  anticipated  “strong 
growth  and  excellent  earnings,”  for  the  second  quarter  but 
cautioned  about  the  effects  of  higher  interest  rates  and  a  “still 
unaccountably  soft  retail  sector.” 

LEE  ENTERPRISES 

Lee  Enterprises  Inc.  reported  quarterly  earnings  rocketed 
47.1%  higher  to  $9.6  million,  and  per-share  earnings  shot  up 
46.4%  to  410. 

Operating  revenue  advanced  11.8%  to  $94.9  million  for  the 
three  months  ended  March  31,  the  second  quarter  in  the 
Davenport,  lowa-based  company’s  fiscal  year.  Operating  in- 
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come  jumped  to  $19.5  million,  from  $14.9  million. 

The  owner  of  19  dailies  said  newspaper  revenue  gained 
9.7%  as  ad  revenue  grew  6.6%,  including  12.5%  higher  in  clas¬ 
sified.  Revenues  from  commercial  printing,  target  marketing, 
event  marketing  and  other  auxiliary  services  contributed 
about  one-third  of  the  newspaper  revenue  gain. 

Broadcasting  revenues  grew  15.7%  with  the  help  of  CBS 
television  affiliates  and  the  Winter  Olympics. 

The  newspaper  printing  plate  manufacturer  NAPP  Systems 
Inc.,  with  business  strong  in  overseas  markets,  helped  lift  rev¬ 
enue  15.2%  in  the  media  services  segment. 

Lee’s  board  on  April  25  declared  a  21^  a  share  regular  quar¬ 
terly  dividend,  payable  July  1  to  shareholders  of  record  as  of 
June  1. 

McCLATCHY  NEWSPAPERS 

McClatchy  Newspapers  Inc.,  owner  of  California’s  Sacra¬ 
mento  Bee  and  11  other  dailies,  reported  first-quarter  earnings 
rose  23.7%  to  a  record  $5.9  million,  or  lOi  a  share,  from  $3.8 
million,  or  170  a  share,  a  year  earlier. 

Without  a  one-time  pretax  charge  of  $768,000  for  closing 
many  of  the  company’s  monthly  Senior  Spectrum  papers  for 
senior  citizens,  earnings  would  have  risen  32%  to  220  a  share. 

Quarterly  revenues  rose  3.5%  to  $108.9  million  as  ad  rev¬ 
enue  grew  3.6%  to  $83.8  million  and  circulation  revenue 
edged  up  1.2%  to  $21.2  million.  With  operating  expenses  up 
2.7%,  operating  income  advanced  10%  to  $11.6  million,  or 
17.3%  higher  not  counting  the  charge. 

Higher  interest  income  on  investments  and  lower  losses 
from  its  interest  in  the  Ponderay  newsprint  mill  also  helped 
net  earnings. 

The  company,  based  in  Sacramento,  said  the  Spectrums 
were  mostly  unprofitable  as  a  result  of  California’s  recession, 
but  the  Sacramento  Bee  would  continue  its  weekly  version. 

President  and  CEO  Erwin  Potts  said  classified  advertising 
began  improving  in  February  and  speeded  up  in  March,  so  he 
was  optimistic  the  quarter  would  mark  the  beginning  of  a  sus¬ 
tainable  recovery  in  Northern  California. 

MEDIA  GENERAL 

Media  General  Inc.,  owner  of  the  Richmond  Times-Dis- 
patch,  reported  first-quarter  net  income  rose  to  $3.9,  or  150  a 
share,  from  $3.4  million,  or  13  a  share,  a  year  earlier. 

Quarterly  revenue  increased  to  $149.4  million,  from  $144.2 
million  in  first-quarter  1993. 

The  Richmond,  Va.-based  company  said  its  newspaper  and 
broadcast  TV  stations  posted  sharply  higher  results  for  the 
quarter  but  its  newsprint  operations  were  “adversely  affected 
by  continued  selling  price  weakness.” 

MULTIMEDIA 

Multimedia  Inc.  posted  first-quarter  net  earnings  of  $17.3 
million,  or  450  a  share,  down  from  $29.5  million,  or  770  a 
share,  in  first-quarter  1993. 

Excluding  the  sale  of  three  radio  properties  during  the  pe¬ 
riod,  earnings  were  400  a  share,  or  11%  higher  than  the  360 
a  share  earnings  produced  by  ongoing  operations  a  year  be¬ 
fore. 

The  company,  based  in  Greenville,  S.C.,  where  it  owns  the 
Greenville  Sun,  plus  11  other  dailies,  posted  quarterly  rev¬ 
enues  up  5%  to  $146.4  million  and  operating  profit  up  7%  to 
$40.9  million. 

Newspaper  revenues  advanced  8.5%  to  $33.7  million. 

Broadcast  revenues  gained  5.1%  to  $29.3  million,  cable  TV 


revenues  were  flat  at  $41.2  million,  entertainment  revenues 
grew  1%  to  $36.7  million  and  security  revenues  gained  67.9% 
to  $5.6  million. 

NEW  YORK  TIMES  CO. 

Bouyed  by  higher  advertising  and  circulation  revenues  at 
its  flagship  New  York  Times  and  regional  newspapers,  the 
New  York  Times  Co.  reported  first-quarter  net  earnings 
soared  72.4%  to  $17.7  million,  or  170  a  share,  from  $10.9  mil¬ 
lion,  or  140  a  share,  a  year  earlier. 

With  the  addition  of  the  Boston  Globe,  acquired  last  year, 
the  Times  Co.  reported  revenues  29.7%  higher,  to  $589.5  mil¬ 
lion,  and  operating  income  38.9%  higher.  The  acquisition  di¬ 
luted  per  share  earnings. 

The  company  said  higher  newspaper  revenues  were  par¬ 
tially  offset  by  soft  advertising  at  its  magazines. 

The  quarterly  results  were  reduced  by  $3.7  million,  or  20 
per  share,  by  a  snowstorm  that  disrupted  delivery  of  the 
Times. 

First-quarter  operating  profit  before  depreciation  and 
amortization  rose  to  $82  million,  from  $59.3  million  a  year 
earlier.  The  company  estimates  1994  depreciation  and  amor¬ 
tization  at  $160  million,  up  from  $129  million  last  year. 

The  newspaper  group  —  the  Times,  Globe  and  28  regional 
papers,  a  New  York  area  newspaper  wholesaler  and  50%  of 
the  International  Herald  Tribune  —  lifted  operating  profit 
39.6%  to  $45.1  million,  excluding  the  snowstorm,  as  revenues 
rose  to  $468.9  million,  from  $339.4  million.  Higher  earnings 
sprang  from  higher  ad  and  circulation  revenues  and  cost  con¬ 
trols. 

Times  ad  volume  grew  2.8%,  despite  circulation  declines  of 
over  40,000  daily  and  Sunday. 

The  Globe  increased  ad  volume  7.4%  for  the  quarter  as  cir¬ 
culation  slipped  less  than  5,000. 

Ad  volume  at  the  regional  papers  gained  3.1%. 

Magazine  operating  profits  dropped  to  $200,000,  from  $3.2 
million  for  the  quarter  a  year  before,  as  revenues  grew  slightly 
to  $95.5  million  on  lower  ad  volume. 

Broadcasting  and  information  services  raised  operating 
profits  to  $4.1  million,  from  $3.6  million,  on  revenues  of  $24.1 
million,  up  from  $20.1  million. 

Forest  products  reported  break-even  results,  compared  with 
a  loss  of  $2.1  million  a  year  before.  The  improvement  results 
from  a  write-down,  and  the  company  does  not  record  one 
mill’s  operating  losses. 

Interest  expenses  rose  to  $8.7  million,  from  $5.2  million  a 
year  earlier,  as  a  result  of  borrowing  in  connection  with  the 
Globe  acquisition. 

At  the  annual  shareholders  meeting  in  April,  chairman 
and  CEO  Arthur  Ochs  Sulzberger  declared  the  merger  with 
the  Globe  a  success  and  announced  plans  for  the  Globe  to 
begin  printing  the  Northeast  edition  of  the  Times  in  the  near 
future  to  save  money  on  transportation. 

PARK  COMMUNICATIONS 

Park  Communications  Inc.  reported  first-quarter  net  in¬ 
come  shot  up  41%  to  a  record  $3.7  million,  or  180  a  share, 
from  $2.6  million,  or  130  a  share,  a  year  earlier. 

Revenues  rose  to  $40.1  million,  from  $37.9  million  a  year 
before,  as  the  company  eclipsed  first-quarter  revenue  and 
earnings  records  set  in  1988. 

The  Ithaca,  N.Y.-based  media  company  is  for  sale  follow¬ 
ing  the  death  last  year  of  founder  Roy.  H.  Park  Sr.,  whose  es¬ 
tate  holds  89.6%  of  common  stock. 
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The  Rating  Game.  Wh  can  help  you  master  it. 


Newspaper  advertising  was  once  a  well- 
defined,  uncomplicated  business.  Then 
came  dramatic  changes.  Customers 
becoming  more  demanding  and  very 
fickle.  Non-traditbnal  competition 
eroding  your  revenue  base. 

You’re  fighting  back  with  a  game 
plan  that  is  broad-based  and  varied.  It 
includes  packages  and  deals.  Zoned 
editions.  Neighborhood  editions.  ROP 
and  FSI’s.  Linage  buys  that  can  be 
structured  18  ways  ’til  Sunday.  Promo¬ 
tions,  special  sections,  direct  mail  tie-ins 
and  much  more. 

It  all  leaves  you  to  grapple  with 
more  rates  and  contracts  than  a  Russian 
chess  master  has  moves. 

That’s  where  Publishing  Business 
Systems  can  help.  Our  MediaPlus’” 
Advertising  Management  software  puts 


you  in  control.  It  is  written  in  a  fourth- 
generation  database  language  to  give 
you  the  capacity  and  flexibility  to  routinely 
manage  as  many  rates  and  contracts  as 
your  business  dictates. 

Advertising  Management  is  the 
solution  to  tracking  needs,  too.  Want  a 
detailed  look  at  your  top  50  or  1 00 
advertisers?  That’s  easily  accomplished 
with  Advertising  Management.  Or,  say 
you  are  doing  a  robust  business  in  event 
packages,  e.g.,  exhibit  space,  ROP 
advertising  and  direct  mail.  The  problem 
is  you  are  limited  to  fiat-rate  charging 
because  your  antiquated  system  can’t 
break  out  the  various  components. 
Advertising  Management  is  designed  to 
give  you  whatever  breakouts  you  need 
for  a  crystal  clear  revenue  picture. 

Accounting,  billing,  receivables. 


cash  applications— Advertising 
Management  lets  you  generate  the 
reports  you  need  when  you  need  them. 
A  hard-working  marketing  tool,  for  sure. 
Advertising  Management  doesn’t  require 
a  bt  of  hard  work  to  learn. 

In  fact,  customers  report  that 
ease  of  use  is  a  hallmark  of  all  MediaPlus 
products.  That’s  rewarding  to  hear. 

And  no  doubt  one  of  the  reasons  news¬ 
papers  throughout  North  America  are 
making  PBS  the  preferred  source  fa 
their  business  software  needs. 

It’s  your  move.  Contact 
Gina  Spiller,  our  manager  of  product 
devebpment,  at  708  699-5727. 

Or  write  her  at 
1350  E.Touhy  Ave., 

Des  Raines,  IL 
finni  ft 

publishing  businesB  ByetemB 


Visit  us  at  Booth  759  during  NEXPO. 


President  and  chief  operating  officer  Wright  Thomas  cred¬ 
ited  improved  economies  where  the  company  operates,  in¬ 
ternal  improvements  such  as  better  sales  training  and  the  ac¬ 
quisition  of  KALA-TV  in  Alexandria,  La.  He  said  the  com¬ 
pany  set  records  even  after  selling  33  papers  last  December. 

“This  record  first  quarter,  coming  on  the  heels  of  a  record 
fourth  quarter  last  year,  sends  us  into  the  remainder  of  1994 
with  very  strong  momentum,”  Thomas  said. 

PULITZER  PUBLISHING  CO. 

Pulitzer  Publishing  Co.,  owner  of  the  St.  Louis  Post-Dis' 
patch,  reported  first-quarter  net  income  increased  12.7%  to 
$4.2  million  from  the  quarter  a  year  earlier. 

Excluding  the  effects  of  accounting  changes  in  both  years, 
the  company  said  first-quarter  net  earnings  increased  46%  to 
$4-9  million,  from  $3.3  million. 

Per-share  net  earnings  remained  unchanged  at  32^  because 
a  public  offering  last  year  added  1.4  million  shares. 

First-quarter  1994  included  a  $719,000,  or  60  a  share, 
charge  against  earnings,  and  the  year-earlier  quarter  includ¬ 
ed  a  $360,000,  or  30  a  share,  gain  —  both  from  accounting 
changes. 

Quarterly  revenues  grew  19%  to  $111.4  million,  including 
publishing  revenues  up  6.1%  to  $72.2  million  and  broadcast 
revenues  up  53.6%  to  $39.2  million.  Excluding  the  acquisition 
of  two  TV  stations  last  year,  quarterly  revenues  grew  8.1%. 

The  company  posted  7.8%  higher  newspaper  publishing 
revenues,  the  biggest  quarterly  gain  in  over  five  years,  with 
classified  particularly  strong.  Broadcast  operations  added 
13.5%  higher  revenues,  excluding  acquisitions. 

Quarterly  operating  profit  in  publishing  grew  to  $5.7  mil¬ 
lion,  from  $4  6  million. 

Broadcasting  operating  profit  jumped  to  $6.7  million,  from 
$3.5  million. 

The  Post-Dispatch  increased  ROP  ad  linage  4.6%  for  the 
quarter,  with  the  Tucson  newspapers  up  4.3%  and  Daily 
Southtown  in  suburban  Chicago  up  111%. 

E.W.  SCRIPPS  CO. 

E.W.  Scripps  Co.  reported  first-quarter  net  income  of  $25.1 
million,  or  340  a  share,  down  from  $32.6  million,  or  440  a 
share,  a  year  earlier. 

Excluding  unusual  items,  which  raised  first-quarter  1993 
earnings  220  a  share,  profits  for  first-quarter  1994  rebounded 
51%. 

Revenues  rose  slightly  to  $285.8  million  and  operating  in¬ 
come  surged  to  $52.1  million,  from  $45.2  million. 

The  Cincinnati-based  company  credited  the  higher  earn¬ 
ings  on  strong  growth  in  newspaper  and  TV  advertising,  cost 
controls  and  lower  interest  expenses. 

Newspaper  operating  profit  vaulted  71%  higher  to  $28  mil¬ 
lion,  on  revenues  9%  higher  to  $142  million,  as  advertising 
demand  grew  at  nearly  all  the  company’s  19  daily  newspapers. 
Newspaper  ad  revenue  advanced  10.6%  to  $100.8  million, 
with  national  up  42.9%,  classified  ahead  11.6%,  preprints 
8.5%  higher  and  local  up  8.4%.  Circulation  revenue  edged  up 
2.8%  and  other  revenues,  including  JOA  minority  profits  and 
commercial  printing,  grew  10.6%. 

Quarterly  broadcast  operating  income  surged  41%  to  $15.8 
million  as  revenues  advanced  10%  to  $60.4  million.  Cable 
TV  revenues  declined  1.3%  to  $62.4  million,  as  operating 
profit  plunged  to  $9.5  million,  from  $14  million. 

Reporting  for  the  first  time  a  new  category  called  enter¬ 
tainment  —  encompassing  United  Media’s  licensing  and  syn- 
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dication,  broadcast  and  cable  TV  production,  including  the 
startup  cable  station  Home  &  Garden  Television  Network, 
and  earnings  from  cable  programming  partnerships  — 
Scripps  said  the  unit  posted  revenues  6.9%  higher  to  $21  mil¬ 
lion  and  operating  profit  of  $2  million,  compared  with  $1.8 
million  a  year  earlier. 

TIMES  MIRROR  CO. 

Times  Mirror  Co.,  owner  of  the  Los  Angeles  Times  and 
seven  other  dailies,  posted  lower  first-quarter  net  income  of 
$22.7  million,  or  180  a  share,  compared  with  $29.8  million,  or 
230  a  share,  in  first-quarter  1993,  which  included  20  per  share 
in  earnings  from  now-divested  TV  operations. 

Quarterly  revenues  dipped  to  $856.7  million,  from  $868.4 
million,  and  operating  profit  dropped  to  $60  million,  from 
$70.3  million. 

The  company  blamed  declining  revenues  in  book,  maga¬ 
zine  and  other  specialty  publishing  operations  for  wiping  out 
the  effects  of  higher  earnings  in  newspapers  and  cable  oper¬ 
ations. 

Newspaper  revenues  grew  2.1%  for  the  quarter  to  $471.1 
million,  and  operating  profit  surged  50.7%  to  $36.2  million, 
thanks  to  steady  ad  improvement  at  the  Times,  low  newsprint 
prices  and  cost  controls. 

Times  ad  revenues  edged  up  to  $188.6  million,  from  $183.6 
million  in  the  quarter  a  year  before.  Its  Eastern  papers,  in¬ 
cluding  the  Baltimore  Sun,  Neiusday  and  Hartford  Courant, 
raised  ad  revenue  to  $162.1  million,  from  $158.1  million. 

Book,  magazine  and  specialty  publishing  operations  post¬ 
ed  revenues  down  10.5%  to  $262.7  million  and  operating 
profit  plunging  67.9%  to  $11.9  million,  mainly  due  to  lower 
prices  at  Matthew  Bender  and  lower  revenues  from  Learning 
International. 

Cable  revenues  grew  8.6%  to  $123  million,  but  operating 
profit  slipped  3.9%  to  27.1  million. 

“Our  outlook  for  the  year  remains  cautions,"  chairman, 
president  and  CEO  Robert  Erburu  said.  He  called  the  ad  up¬ 
turn  at  the  Times  “an  encouraging  sign,”  but  said  it  was  “still 
too  early  to  assess  the  strength  and  durability  of  economic  re¬ 
covery  in  Southern  California.” 

He  also  warned  that  new  cable  rates  effective  this  summer 
and  price  restructuring  in  professional  publishing  would  re¬ 
sult  in  lower  earnings  this  year  for  those  units. 

TRIBUNE  CO. 

Tribune  Co.,  owner  of  the  Chicago  Tribune  and  five  other 
dailies,  reported  first-quarter  net  earnings  leaped  35%  higher 
to  $40.1  million,  as  per-share  earnings  rose  39%  to  530  a 
share. 

The  company  credited  higher  operating  profits  from  news¬ 
papers  and  television  stations  and  lower  interest  expenses. 

Higher  losses  from  its  Quno  newsprint  manufacturing  unit 
reduced  earnings. 

Quarterly  revenues  advanced  11%  to  $483  million,  in  part 
because  of  acquisitions,  and  operating  profits  rocketed  43% 
higher  to  $84.6  million. 

Publishing  profits,  mainly  from  newspapers,  rcse  27%  to 
$70.6  million,  mostly  from  higher  ad  revenues  but  also  from 
recent  acquisitions  in  book  publishing  and  interactive  media. 

Publishing  operations  posted  quarterly  revenues  14%  high¬ 
er  to  $337  million.  Excluding  acquisitions,  revenues  grew  8%. 

A  9%  gain  in  newspaper  ad  revenues  included  retail  up 
4%,  general  up  17%  and  classified  up  12%.  ROP  ad  linage 
grew  7.1%  in  the  quarter,  or  7.8%  counting  12.5%  higher 
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preprint  volume. 

Based  on  quarterly  revenues  4%  higher  to  $147  million,  the 
broadcast  and  entertainment  group  catapulted  operating 
profits  122%  higher  to  a  record  $20.4  million,  thanks  to  lower 
costs  and  higher  TV  station  revenues. 

Quno’s  newsprint  losses  soared  to  $15.5  million,  from  $0.4 
million  a  year  earlier.  The  company  blamed  lower  revenues 
from  lower  newsprint  prices  and  currency  exchange  losses. 
Tribune  Co.’s  share  of  the  loss  came  to  $9.1  million,  or  14^  a 
share.  Tribune  Co.  said  its  recent  sale  of  Quno  stock,  reduc¬ 
ing  its  fully-diluted  holding  to  57%,  would  be  recorded  as  an 
after-tax  gain  of  $13  million  in  second-quarter  1994. 

WASHINGTON  POST  CO. 

Washington  Post  Co.  posted  lower  first-quarter  net  income 
of  $28.8  million,  or  $2.46  a  share,  compared  with  $40.1  mil¬ 
lion,  or  $3.40  a  share,  a  year  earlier. 

Excluding  accounting  changes  that  added  $11.6  million,  or 
980  share,  to  first-quarter  1993’s  bottom  line,  net  earnings  in¬ 


creased  1%,  including  a  first-quarter  1994  pre-tax  earnings 
gain  of  $2.5  million  from  restructuring  an  affiliate. 

The  company  posted  operating  revenues  down  1%  to 
$358.5  million,  and  operating  income  3%  higher,  to  $51.2 
million. 

Broadcast  operations  posted  higher  earnings,  but  ad  rev¬ 
enues  fell  at  the  flagship  Washington  Post  and  Newsweek 
magazine. 

Newspaper  revenues  slipped  2%  for  the  quarter,  as  Post 
linage  fell  3.5%  and  circulation  dipped  slightly. 

Broadcast  revenue  advanced  13%  for  the  quarter,  as  cable 
TV  revenues  were  flat,  Newsweek  revenue  fell  8%  and  rev¬ 
enue  from  education  and  electronic  information  businesses 
rose  10%. 

Quarterly  losses  from  affiliates  soared  to  $5.4  million,  from 
$1.8  million  a  year  earlier,  when  a  land  sale  reduced  losses. 

The  company  recently  completed  the  purchase  of  KPRC- 
TV  in  Houston  and  KSAT-TV  in  San  Antonio  for  $253  mil¬ 
lion  in  cash. 
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Campus  Journalism 


Student  paper  wins 
free  speech  battle 

Stories  and  editorials  raise  public  awareness, 
which  leads  to  defeat  of  proposed  administration 
policy  that  would  have  limited  free  speech 


by  Jeff  Qreen 

SCORE  A  VICTORY  for  one  feisty 
student  newspaper  in  the  ongoing  bat¬ 
tle  to  preserve  free  speech  on  college 
campuses  —  at  least  for  now. 

The  Red  and  Black,  an  independent, 
student-run  newspaper  serving  the 
University  of  Georgia,  Athens,  waged 
and  won  a  month-long  battle  against  a 
policy  proposed  by  the  university  ad¬ 
ministration  that  would  have  limited 
free  expression. 

The  proposed  policy  contained  the 
following  sentence,  which  was  seized 
upon  by  the  Red  and  Black:  “Actions, 
including  spoken  and  printed  words. 


which  intentionally  harass  any  person 
are  specifically  prohibited.” 

Under  the  leadership  of  Dwight 
Douglas,  vice  president  for  student  af¬ 
fairs,  the  policy,  drafted  by  three  uni¬ 
versity  administrators,  was  submitted 
to  the  University  Council’s  Student 
Affairs  Committee  on  Feb.  1,  with  the 
stated  intent  of  supporting  free  speech 
and  creating  “an  environment  charac¬ 
terized  by  civility  where  all  students, 
faculty,  staff  and  visitors  are  able  to 
freely  participate  in  all  programs.” 

The  committee  then  voted  to  table 
the  issue  for  one  month  in  order  to 
seek  feedback  from  the  university  com- 


Green  is  a  student  at  the  University  of 
Georgia 


munity.  The  call  for  feedback  was  an¬ 
swered  swiftly  and  successfully  by  the 
Red  and  Black. 

The  proposal,  which  might  have 
otherwise  slipped  by  unnoticed,  was 
plastered  above  the  fold  of  the  Red  and 
Black’s  front  page  for  most  of  February. 

The  paper’s  extensive  coverage  alert¬ 
ed  and  aroused  to  opposition  newspa¬ 
per  editors  statewide,  as  well  as  univer¬ 
sity  professors  of  law  and  journalism, 
according  to  Conrad  C.  Fink,  professor 
of  journalism  at  the  university  and  au¬ 
thor  of  five  books  on  the  media. 

William  Lee,  professor  of  communi¬ 
cations  law  at  Georgia,  responded  to 
the  proposal  by  submitting  a  42-page 


analysis  of  the  free  speech  policy  to  the 
administration. 

“Each  verbal  harassment  code  that 
has  been  subject  to  judicial  review  has 
been  found  to  be  unconstitutional,” 
Lee  wrote,  citing  the  University  of 
Michigan,  the  University  of  Wisconsin 
system  and  Central  Michigan  as  “per¬ 
manently  enjoined  from  enforcing 
their  verbal  harassment  codes.” 

“The  proposed  policy  was  startlingly 
insensitive  to  First  Amendment  rights,” 
Lee  wrote  in  a  Red  and  Black  editorial. 

The  Augusta  (Ga.)  Chronicle  joined 
the  Red  and  Black  in  chiding  university 
president  Charles  Knapp  for  not  taking 
a  public  stand  against  the  proposal. 

“A  timid  UGA  President  Charles 
Knapp,  so  far,  has  not  publicly  and  de¬ 


finitively  said  he’s  for  or  against  such 
codes.  He  ought  to,”  stated  an  institu¬ 
tional  editorial  in  the  Chronicle. 

University  spokesman  Tom  Jackson 
explained  in  the  Red  and  Black, 
“Knapp  is  not  timid,  but  simply  allow¬ 
ing  a  normal  campus  procedure  of  dis¬ 
cussion  to  take  place.” 

Knapp  said  in  the  Red  and  Black  it 
was  “ironic”  that  the  editorial  implied 
discussion  of  the  proposal  should  stop. 

The  Red  and  Black  was  more  vehe¬ 
ment  in  criticizing  Knapp:  “Unless  he 
has  lost  the  good  sense  which  allowed 
him  to  become  a  university  president, 
then  Knapp  knows  the  ‘intentionally 
harass’  clause  of  the  speech  policy  is 
unacceptable.  He  is  being  unfair  to  the 
committee  and  university  by  not  offer¬ 
ing  his  opinions  and  guidance  on  this 
tricky  issue.” 

This  advocacy  raises  a  question 
posed  last  year  to  the  Society  of  Pro¬ 
fessional  Journalists  by  R.B.  Quinn,  le¬ 
gal  director  of  the  Freedom  Forum 
First  Amendment  Center  at  Vanderbilt 
University  (E&P,  Nov.  20,  1993). 

“What  is  the  role,  if  any,  that  the 
campus  media  ought  to  play  in  resolv¬ 
ing  or  at  least  furthering  this  continu¬ 
ing  debate  over  free  speech  versus  free¬ 
dom  from  harassment?”  Quinn  asked. 

Russ  Bynum,  news  editor  for  the  Red 
and  Black,  conceded  the  importance  of 
the  issue,  but  balked  at  the  term  “advo¬ 
cacy  journalism”  when  applied  to  news 
pages,  emphasizing  his  newspaper’s  ef¬ 
fort  to  balance  the  coverage  on  this 
story  by  seeking  comment  from  sup¬ 
porters  of  the  policy. 

“What  we  found  out,  and  what  we 
reported,  was  that  every  administrator 
involved  had  a  different  idea  of  what 
was  going  to  happen,”  Bynum  said.  “In 
the  final  analysis,  it  just  looked  sloppy.” 

Members  of  the  Georgia  General 
Assembly  also  responded  to  the  threat 
of  a  speech  code  by  drafting  an  anti¬ 
speech  code  bill,  reported  the  Red  and 
Black  on  March  1. 

“I  strongly  feel  the  First  Amendment 
of  the  U.S.  Constitution  should  be  the 
only  speech  code  policy,”  said  State 
Representative  Harold  Mann  in  the 
Red  and  Black,  adding  that  the  bill 
would  not  be  pursued  if  the  UGA 
speech  code  was  voted  down.  “A  free 
exchange  of  ideas  is  the  best  way  to 
go.” 

“The  final  nail  in  the  coffin  was  the 
fact  that  once  it  was  up  for  a  vote,  not 


“I  don’t  want  some  guy  to  be  thrown  out  of  UGA 
because  he  called  somebody  a  water  buffalo. 

It  happened  there,  and  let’s  make  sure  it  doesn’t 
happen  here.” 
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a  single  one  of  those  guys  would  sup¬ 
port  the  damn  thing,”  Bynum  said. 
“Dwight  Douglas  didn’t  even  bother  to 
show  up  and  vote  on  it.” 

The  proposed  free  speech  policy  was 
voted  down  unanimously  on  March  1, 
and  the  top  story  in  the  Red  and  Black 
on  March  2  was  headlined,  “Speech 
proposal  dead.” 

“1  see  that  as  our  job,”  Bynum  said. 
“Keeping  the  people  up  to  date.  Re¬ 
minding  them  how  important  the  free 
speech  is,  and  why  we  need  to  keep  it 
that  way.  1  would  argue  that  part  of  the 
newspaper’s  job  is  to  defend  the  rights 
of  the  people  it  serves,  its  readers,  and 
that’s  what  we  were  doing. 

“1  don’t  want  some  guy  to  be  thrown 
out  of  UGA  because  he  called  some¬ 
body  a  water  buffalo.  It  happened 
there,  and  let’s  make  sure  it  doesn’t 
happen  here. 

“It’s  not  necessarily  over  yet.  It  could 
come  back  again,”  Bynum  said,  refer¬ 
ring  to  a  case  at  the  University  of 
Pennsylvania  that  became  a  negative 
symbol  for  nationwide  efforts  to  curtail 
harassment. 

An  Israeli-born  student  was  charged 
with  violating  the  University  of  Penn¬ 
sylvania’s  speech  code  and  threatened 
with  suspension  for  shouting,  “Shut 
up,  you  water  buffalo,”  to  a  group  of 
black  sorority  sisters  outside  his  dorm 
room. 

According  to  Harry  Montevideo, 
publisher  of  the  Red  and  Black,  “The 
newspaper,  in  a  situation  like  this,  can 
hopefully  make  the  people  aware  of  the 
problems  that  can  be  created  through 
such  a  policy.” 

“In  this  situation,  I  don’t  think  there 
was  much  threat  posed  by  the  free 
speech  policy  because  it  was  so  absurd 
and  so  poorly  constructed,”  Montev¬ 
ideo  said.  “I  think  that  was  pretty  well 
brought  out  in  the  newspaper. 

“Other  than  the  administrators  who 
drafted  it,  I  don’t  know  that  we  had 
any  other  people  on  campus  that  were 
in  support  of  such  a  policy.” 

“The  Red  and  Black  did  exactly  what 
I  think  a  newspaper  should  do,  and  it 
succeeded,”  Fink  said.  “The  media 
must  have  as  a  primary  mission  alert¬ 
ing  the  public  to  any  move  that  would 
restrict  free  speech. 

“Secondly,  I  think  it  is  the  role  of 
the  newspaper  to  assume  leadership  on 
this  issue,  to  .  .  .  point  the  way  toward 
a  reasonable  solution.  That  role  was 
superbly  filled  by  the  Red  and  Black. 
The  combination  of  news  coverage  and 
editorials  alerted  and  aroused  this 
community.” 


Vice  President  of  Student  Affairs 
Douglas  was  not  eager  to  praise  the 
student  newspaper  in  a  March  7  inter¬ 
view  with  Red  and  Black  reporter 
Willie  Schwartz. 

“I  think  that  the  coverage  has  not 
been  accurate  in  terms  of  going  after 
the  intent  of  what  the  policy  was,” 
Douglas  said. 

“Backing  off  from  it  and  looking 
back,  it  is  clear  that  the  intention  that 
we  had  wasn’t  focused  in  the  way  we 
intended,”  Douglas  said  in  the  inter¬ 
view.  “If  something  is  harassing 
enough  —  and  we  may  have  to  get  our 


law  dictionaries  out  —  if  it  is  so  consis¬ 
tent,  so  irritating,  so  inhumane,  unciv¬ 
il  and  brutal  that  someone  might  be 
shoved  to  the  very  edge,  then  it  was 
thought  that  we  would  need  some  way 
to  respond  to  prevent  that  sort  of  ac¬ 
tion  from  continuing  to  occur.” 

Douglas  indicated  that  the  idea  for  a 
speech  policy  may  not  be  completely 
laid  to  rest. 

“The  whole  issue  has  been  so  totally 
misunderstood  that  we  almost  have  to 
have  a  fresh  start,”  he  said.  “It’s  some¬ 
thing  that’s  going  to  have  to  rise  from 
the  ashes  here.”  ■ES'P 
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Newspaper  to 
appeal  $985,000 
libel  verdict 

Jury  punished  newspaper  for  inaccurate  headline 


by  Qreg  Kueterman 

CRAIG  KLUGMAN  BELIEVES  his 
newspaper  is  being  punished  for  a  sim¬ 
ple  mistake. 

A  $985,000  mistake. 

Klugman  is  the  editor  of  the  Fort 
Wayne  JournaUGazette,  an  Indiana 
newspaper  which  recently  lost  a  libel 
suit  over  an  inaccurate  headline.  The 
newspaper,  which  lost  $985,000  in  the 
jury  decision,  plans  an  appeal  to  the 
Indiana  Court  of  Appeals. 

The  headline  appeared  over  a  story 
concerning  Bandido’s,  a  Fort  Wayne 


headline  writer.  The  attorney  for  the 
restaurant,  meanwhile,  argued  that  the 
newspaper  published  the  headline 
knowing  it  was  incorrect. 

“I  can’t  say  I  was  shocked  by  the  ver¬ 
dict,”  Klugman  said.  “It’s  not  unusual  at 
all  in  jury  trials  for  newspapers  or  me¬ 
dia  outlets  to  lose  a  libel  case. 

“I’m  expecting  we  will  prevail  on  ap¬ 
peal.  [But]  1  learned  a  long  time  ago  to 
never  be  shocked  by  anything  that 
happens  in  our  criminal  justice  sys¬ 
tem.” 

The  copy  editor  used  the  word  “rats” 
in  the  headline  after  seeing  the  word 


The  article  correctly  reported  that  evidence  of 
insects,  rodents  and  rat  droppings  were  discovered 
by  the  health  inspector.  Rats,  however,  were  not 
found  by  the  inspector  and  were  not  mentioned  in 
the  story. 


restaurant  which  was  temporarily 
closed  in  1988  by  the  local  health  de¬ 
partment. 

A  headline  appearing  in  the  news¬ 
paper’s  final  edition  read,  “Health 
board  shuts  doors  at  Bandido’s;  Investi¬ 
gators  find  rats,  bugs  at  north-side 
eatery.” 

The  article  correctly  reported  that 
evidence  of  insects,  rodents  and  rat 
droppings  were  discovered  by  the 
health  inspector.  Rats,  however,  were 
not  found  by  the  inspector  and  were 
not  mentioned  in  the  story. 

Klugman,  during  testimony,  said  the 
headline  was  a  “careless  mistake”  by  a 

Kueterman  is  a  free-lance  writer 
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“rodents”  in  the  story,  according  to 
court  testimony. 

“When  1  saw  the  word  ‘rodent,’  or 
‘rodent  droppings,’  that  said  rats  to 
me,”  testified  Sheila  Pinkley,  who  now 
works  at  the  Birmingham  (Ala.)  Post- 
Herald. 

“1  thought  it  was  accurate  at  the 
time.  1  wouldn’t  have  written  it  if  1 
didn’t  think  it  was  accurate.” 

The  newspaper  published  a  retrac¬ 
tion  the  following  day.  The  mistake, 
however,  was  not  mentioned  in  the  re¬ 
traction’s  headline  and  was  not  men¬ 
tioned  until  the  third  paragraph  of  the 
second-day  story. 

The  restaurant’s  attorney  at  the  time 
of  the  story  expressed  satisfaction  with 


the  retraction,  according  to  Klugman. 
But  the  owner  of  Bandido’s  restaurant, 
James  Schindler,  said  the  retraction 
should  have  been  more  prominent. 

“There  is  an  Indiana  statute  that 
deals  with  retractions,”  said  Ed  Murphy 
Jr.,  the  Fort  Wayne  attorney  who  repre¬ 
sents  the  restaurant.  “It  says,  in  part, 
that  a  retraction  should  be  in  as  con¬ 
spicuous  a  place  as  the  error.  I  don’t 
think  the  jury  felt  the  newspaper  was 
fair  when  the  headline  didn’t  mention 
the  mistake  and  then  buried  the  re¬ 
traction  in  the  third  paragraph  the 
next  day.” 

The  decision  shocked  some  journal¬ 
ists  and  defense  attorneys. 

Indiana  is  among  the  most  difficult 
states  in  the  country  to  prove  libel.  Ac¬ 
tual  malice  —  knowingly  publishing 
false  information  or  reckless  disregard 
for  the  truth  —  must  be  demonstrated 
to  prove  libel. 

Murphy,  however,  said  the  decision 
was  justified. 

“1  have  trouble  understanding  why 
an  employee  who  works  for  a  newspa¬ 
per  should  not  be  held  responsible  for 
a  competent  job  just  as  a  nurse,  my 
secretary  or  any  of  the  other  thousands 
of  jobs  out  there  that  require  compe¬ 
tency,”  Murphy  said. 

“1  get  upset  when  the  newspaper 
publishes  an  editorial  saying  that  this 
decision  sets  back  freedom  of  the  press 
200  years.  It  has  nothing  to  do  with 
freedom  of  the  press.  It  has  to  do  with 
employees  working  for  a  newspaper  do¬ 
ing  the  job  they  are  assigned  to  do,  or 
at  least  not  with  reckless  disregard  for 
their  duties  and  causing  damage  to 
others.” 

Journalists  from  Indiana,  meanwhile, 
were  disappointed  with  the  jury’s  ver¬ 
dict. 

“1  was  surprised  by  the  outcome  in 
that  I  didn’t  see  anything  that  looked 
like  actual  malice  on  the  part  of  the 
newspaper,”  said  John  Dilts,  a  commu¬ 
nications  law  professor  at  the  Indiana 
University  School  of  Journalism.  “On 
the  other  hand,  the  trend  is  for  news¬ 
papers  to  lose  at  the  trial  level  before 
being  overturned  on  appeal.  It’s  hard 
to  explain  to  a  jury  what  actual  malice 
means. 

“You  would  have  to  believe  that  [the 
newspaper]  deliberately  lied,”  Dilts 
said.  “I  find  that  amazing.” 

Dilts  said  the  newspaper  would  have 
easily  lost  the  case  in  most  states  be- 
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cause  only  negligence  is  required.  Ac¬ 
tual  malice  is  more  difficult  to  prove, 
although  the  jury  needed  just  3‘/2  hours 
to  blame  the  newspaper. 

“1  think  one  reason  is  our  juries  are 
our  users,  and  they  expect  more  from  a 
newspaper,”  Dilts  said.  “Their  stan¬ 
dards  are  pretty  high.  They  want  their 
paper  to  be  competent  and  on  top  of 
it. 

“1  think  they  are  sympathetic  to  the 
people  who  have  been  burned.  Juries 
are  generally  sympathetic  to  the  person 
they  perceive  as  the  victim.” 

Paul  McAuliffe,  executive  editor  of 
the  Evansville  (Ind.)  Courier,  added, 
“It  was  surprising  from  the  standpoint 
of  the  amount  of  the  award.  Given  the 
history  of  libel  cases  in  this  state,  that’s 
pretty  big.” 

The  $985,000  award  was  for  lost 
business  through  1992. 

An  Indiana  trial  judge  issued  a  sum¬ 
mary  judgment  ruling  in  1990  against 
the  restaurant,  judge  Robert  Probst 
said  there  was  not  enough  evidence  to 
support  a  claim  of  libel. 

But  the  Indiana  Court  of  Appeals 
reversed  Probst’s  decision  in  1991. 
Among  the  court’s  criteria  for  reversal 
was  the  newspapers  handling  of  the  re¬ 
traction. 

“We  corrected  that  article,  and  at 
the  time,  it  was  agreeable  to  both 
sides,”  Klugman  said.  “We  even  got  a 
letter  from  the  lawyer  at  the  time, 
thanking  us  for  doing  it  so  quickly  and 
so  professionally.” 

The  restaurant’s  owner  fired  the  at¬ 
torney  who  praised  the  newspaper’s  re¬ 
traction. 

Woman  appeals 
conviction  in 
media  heir’s  death 

BASING  MUCH  OF  her  appeal  on  the 
findings  of  a  Chicago  Tribune  investiga¬ 
tion,  Nancy  Rish  is  asking  an  Illinois 
court  to  set  aside  her  conviction  for 
helping  kidnap  and  murder  media  heir 
Stephen  Small. 

Rish,  33,  is  serving  a  life  sentence 
without  possibility  of  parole  on  her 
1988  conviction  for  her  role  in  the  mur¬ 
der  of  Small. 

In  a  petition  filed  in  Kankakee,  111., 
Circuit  Court  last  month,  Rish  alleged 
prosecutors  withheld  information  that 
could  have  helped  her  defense  and  that 
she  did  not  have  proper  counsel  at  the 
time  of  her  arrest. 

In  1987,  Small  was  kidnapped  from 
his  Kankakee  home,  placed  in  a  box 


equipped  with  a  malfunctioning  air 
pipe,  and  buried  under  three  feet  of 
sand  in  a  remote,  wooded  area. 

Authorities  concluded  Small,  40, 
had  suffocated  within  a  few  hours  of  his 
burial. 

Small  was  part  of  the  broadcasting 
side  of  the  Small  family.  His  aunt,  Jean 
Alice  Small,  is  chairman  of  Small 
Newspapers  Inc.,  which  publishes  the 
Daily  Journal  in  Kankakee  as  well  as  six 
daily  newspapers  and  eight  weekly  pa¬ 
pers  in  the  Midwest  and  California. 

Rish’s  live-in  boyfriend,  a  30-year- 
old,  small-time  drug  dealer  named 


Daniel  Edwards,  was  convicted  of  the 
kidnap  and  murder.  He  was  sentenced 
to  death. 

In  a  separate  trial,  Rish  denied  in¬ 
volvement  in  the  crime,  but  was  con¬ 
victed  in  1988. 

Last  October,  a  two-part  series  by 
Chicago  Tribune  reporters  William 
Gaines  and  Paul  Weingarten  suggested 
that  Rish  had  been  railroaded  by  over- 
eager  prosecutors,  emotional  communi¬ 
ty  revulsion  over  the  gruesome  crime, 
and  “the  vast,  subtle  influence  of 
[Kankakee’s]  most  powerful  family,”  the 
Smalls  (E&P,  Oct.  30,  1993,  p.  9). 


Monsanto  Company 
Is 

Proud  To  be  named 
Corporate  Philanthropist 
Of  The  Year 
By 

The  American  Red  Cross. 

On  May  22,  1994,  the  American  Red 
Cross  honored  Monsanto  with  its  national 
Philos  Award.  The  award  cited  the 
company’s  grant  of  more  than  $2  million 
to  aid  rural  victims  of  the  1993  Midwest 
flood  and  recognized  the  many  flood 
relief  efforts  of  Monsanto  employees. 

We  salute  our  employees  and  retirees 
for  their  many  roles  in  the  flood  relief 
efforts.  They  used  marketing  and 
communications  techniques  to  identify 
and  address  needs  of  flood  victims.  They 
gave  personal  cash  contributions.  And 
they  served  in  other  ways,  from 
sandbagging  to  hauling  fresh  water  to 
property  cleanup. 


Monsanto 


WE  ESPECIALLY  THANK  OUR  MANY  FRIENDS  IN  AGRICULTURE 
WHO  HELPED  MAKE  OUR  SPECIAL  RURAL  RELIEF  FUND 
GROW  TO  NEARLY  $5  MILLION. 


EditordfPublisher  •  June  4,  1994 


25 


'Newspeople  in  the  News  Compiled  by  Ian  E,  Anderson 


Elizabeth  Brenner 


Rich  Chavez 


Vicki  Zimmerman 


Darrell  Durham 


Elizabeth  Brenner,  vice  president  of 
advertising  and  marketing  at  the  Den¬ 
ver  Rocky  Mountain  News,  has  been 
named  senior  vice  president  of  adver¬ 
tising  and  circulation. 

Nancy  Murray,  vice  president  of 
public  relations  and  promotions,  was 
appointed  vice  president  of  marketing 
and  public  relations. 

Wendy  Jobe,  marketing  services 
manager  for  the  Colorado  Rockies 
baseball  team,  was  named  marketing 
manager  at  the  News. 

Rich  Chavez,  vice  president  of  the 
Hispanic  League  and  a  member  of  the 
Hispanics  of  Colorado  board  of  direc¬ 
tors,  becomes  community  relations  li¬ 
aison  for  the  News. 

Earlier,  Chavez  was  an  advertising 
sales  assistant  for  the  paper’s  bilingual 
publication.  Las  Noticias. 

Brigitte  Greenberg,  an  AP  news- 
woman  in  San  Diego,  moves  to  New 
Haven,  Conn.,  as  a  correspondent. 

Bill  Reessler,  an  Oracle-trained  spe¬ 
cialist  in  database  system  design  and 
maintenance  in  Business  Wire’s  San 
Francisco  office,  has  been  promoted  to 
national  systems  supervisor. 


Ball  State  University,  Muncie,  Ind. 
announces  the  winner  of  the  1994 

Nixon  Newspapers  National 
Journalism  Writing  Award 

Thomas  Koetting 
of  The  Wichita  Eagle 

for  "A  Life  Worth  Living: 
Dr.  Caiiendo's  Long  Journey" 


Bonnie  Healy,  county  editor  at  the 
Delaware  County  Daily  Times,  Upper 
Darby,  Pa.,  has  been  promoted  to  city 
editor. 

Andi  Getek,  an  investigative  re¬ 
porter,  was  named  assistant  city  editor. 

Lawrence  Thomas,  regional  sales 
manager  for  Business  &  Incentive 
Strategies  magazine,  has  been  named 
accounts  manager/publishing  at  PR 
Newswire,  New  York. 

Vicki  Zimmerman,  senior  market¬ 
ing  manager/direct  marketing  for  the 
R.J.  Reynolds  Tobacco  Co.  in  Win¬ 
ston-Salem,  N.C.,  has  been  named 
marketing  director  at  the  Greensboro, 
N.C.,  News  &  Record. 

Bill  Donaldson,  vice  president  for 
sales  at  the  Omaha  World-Herald  Co. 
in  Nebraska,  has  been  named  senior 
vice  president  at  World-Herald  and 
general  manager  at  the  Omaha  World' 
Herald. 

Bill  Kernen,  chief  financial  officer 
for  the  company,  assumes  the  responsi¬ 
bilities  of  senior  vice  president.  He  also 
becomes  president  and  CEO  of  World 
Holdings,  a  new  umbrella  company  for 
all  corporation  subsidiaries  except  the 
World'Herald.  These  include  World 
Marketing,  World  Newspapers,  World 
Enterprises,  World  Diversified  and 
World  Investments. 

Bill  Conley,  executive  assistant  to 
World-Herald  president  and  CEO  Bill 
Gottschalk,  was  appointed  president  of 
World  Diversified  and  World  Invest¬ 
ments. 

Joel  Long,  accounting  manager  at 
the  newspaper,  succeeds  Conley  as  ex¬ 
ecutive  assistant  to  Gottschalk. 

Tom  Klelty,  president  of  Advertis¬ 


ing  Delivery  Service,  takes  over  as 
president  of  World  Enterprises. 

Jim  RIslow,  metro  circulation 
manager,  becomes  ADS  president. 

Chris  Dahlgren  now  is  general 
manager  of  Press  Card  with  overall  re¬ 
sponsibility  for  the  Press  Card  Co. 

Pal  Donnis  was  promoted  to  MSA 
(metropolitan  statistical  area)  circula¬ 
tion  manager  at  the  World'Herald. 

Troy  NIday  is  state  circulation 
manager  responsible  for  circulation  op¬ 
erations  outside  the  five-county  metro 
area. 

Sam  Nahrirl,  tri-county  region 
manager  in  the  MSA  department,  was 
promoted  to  circulation  transportation 
manager. 

Jim  Vicok,  advertising  special  pro¬ 
jects  manager,  was  appointed  circula¬ 
tion  sales  and  marketing  manager. 

Darrell  Durham,  marketing  services 
director  at  the  Kansas  City  Star,  has 
been  appointed  marketing  services  di¬ 
rector  at  the  Columbus  (Ohio)  Dis¬ 
patch. 

Anno  Kelman,  a  recent  graduate  of 
Emory  University  in  Atlanta,  has  been 
appointed  account  manager  at  the  At¬ 
lanta  Jewish  Times. 

Laurlo  Groonhill,  who  comes 
from  Turner  Broadcasting  System  and 
the  Wall  Street  Journal,  was  also 
named  account  manager. 

Doris  Dunlap,  senior  vice  president 
over  administration  at  the  Tallahassee 
(Fla.)  Democrat,  has  been  promoted  to 
senior  vice  president  and  general  man¬ 
ager. 

She  will  have  responsibility  for  all 
non-news  and  editorial  functions. 
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Obituaries 


David  Bowen,  67,  a  retired  Associat- 
ed  Press  vice  president  who  led  the 
news  cooperative  into  the  era  of  com¬ 
puter  and  satellite  news  delivery,  died 
April  21. 

He  was  the  first  president  of  the  sub¬ 
sidiary  SATNET  Inc.,  which  markets 
AP’s  satellite  distribution  system  to 
corporate  clients. 

George  Campbell,  70,  who  rose 
from  carrier  to  the  chairman  and  pub¬ 
lisher  of  the  ArguS'Press,  Owosso, 
Mich.,  died  April  21. 

Niana  Staley  Crane,  85,  who  wrote 
society  columns  for  the  State  Journal' 
Register,  Springfield,  111.,  died  April  10. 

James  Dobbins,  69,  president  of  the 
Boston  Press  Club  and  an  editorial 
cartoonist  at  the  former  Boston  Her¬ 
ald-Traveler  and  the  Union  Leader, 
Manchester,  N.H.,  died  of  an  apparent 
heart  attack  May  5  in  Boston. 

George  Doran,  81,  formerly  of  the 
Fall  River  (Mass.)  Herald  News  and 
old  Boston  Record- American,  died 
April  23  after  a  long  illness. 

Geeffry  Abraham  Fisher,  77,  re¬ 
tired  editor  of  the  Jewish  Bulletin  in 
Northern  California,  founding  editor 
of  the  St.  Louis  Jewish  Light  and  a  po¬ 
lice  reporter  at  the  defunct  Cleveland 
News,  died  following  a  short  illness 
May  6  in  Burlingame,  Calif. 

Daniel  Flavin,  78,  former  editor  of 
the  Columbus  Dispatch’s  Sunday  mag¬ 
azine,  died  April  22. 

John  Drew  Greensmith,  68,  a  pho¬ 
tographer  at  the  San  Diego  Union-Tri¬ 
bune,  died  of  leukemia  May  6  in  Ari¬ 
zona. 

Richard  Halney,  71,  former  execu¬ 
tive  editor  of  Chicago's  American  and 
Chicago  Today,  a  reporter  at  the  Chica¬ 
go  Tribune  and  a  teacher  at  Northwest¬ 
ern  University’s  Medill  School  of  Jour¬ 
nalism,  died  of  a  heart  attack  April  13. 

Rey  Harris,  76,  who  worked  in  the 
Bloomington,  III.,  Pantagraph  mail- 
room  for  more  than  a  decade,  died 
March  17. 


editorial  capacities  at  the  New  Haven 
(Conn.)  Register  and  the  Branford 
(Conn.)  Review,  died  April  22. 

Saul  Hoffman,  85,  former  real  estate 
editor  at  the  Hartford  Courant,  died 
May  3. 

John  Jones  Jr.,  76,  former  chief  ex¬ 
ecutive  of  the  Houston  Chronicle  and  a 
trustee  and  president  of  the  philan¬ 
thropic  foundation  Houston  Endow¬ 
ment  Inc.,  died  April  21. 

Adam  Kalb,  81,  a  former  president 
and  publisher  of  the  Idaho  Free  Press 
and  the  News  Tribune  of  Nampa,  Ida¬ 
ho,  died  April  27. 

Russell  Kirk,  75,  a  National  Review 
columnist  who  also  wrote  for  the  New 
York  Times,  Christianity  Today  and 
Yale  Review,  died  April  29. 

Milos  Moyorson,  71,  a  former 
Chicago  Southwest  News-Herald  edi¬ 
tor  and  Detroit  newspaper  reporter  and 
editor,  died  of  complications  of  dia¬ 
betes  April  23  near  Chicago. 

John  Milton  Morris,  87,  a  political 
cartoonist  for  the  Associated  Press  for 
more  than  a  50  years,  died  of  pneumo¬ 
nia  May  1. 

Marcel  Pacalto,  63,  a  journalism 
and  English  professor  who  owned  and 
operated  the  Waverly  (III.)  Journal 
with  his  wife,  Ann  Pacatte,  died  of 
prostate  cancer  May  3  in  Springfield, 
111. 

Lewis  Robeson,  89,  who  worked  at 


the  Bloomington,  Ill.,  Pantagraph  and 
Hearst  papers  in  California,  died 
March  2. 

John  Roche,  70,  professor  emeritus  at 
Tufts  University  and  author  of  a  syndi¬ 
cated  column,  “A  World  Edgewise,” 
died  May  6  in  Cambridge,  Mass. 

George  Shivers,  80,  a  founding 
member  of  the  National  Press  Photog¬ 
raphers  Association  and  three-time 
president  of  the  Philadelphia  Press 
Photographers  Association,  died  Jan.  8 
in  New  Brunswick,  N.J. 

Hazel  Brannon  Smith,  80,  a 

Pulitzer  Prize-winning  editor  in  Missis¬ 
sippi,  died  May  14  in  Cleveland,  Tenn. 

Smith  was  one  of  the  few  white. 
Southern  editors  to  speak  out  against 
white  extremists  during  the  1950s  and 
’60s  while  she  was  editor  and  publisher 
of  the  Lexington  (Miss.)  Advertiser.  In 
1964,  she  became  the  first  woman  to 
win  a  Pulitzer  for  editorial  writing. 

Howard  Sochurok,  69,  a  former  Life 
magazine  photographer  who  covered 
the  Korean  War  and  pioneered  com¬ 
puter  imaging  techniques  used  in  the 
medical  field,  died  April  25. 

Richard  Sticknoy,  65,  retired  direc¬ 
tor  of  business  development  for  Dow 
Jones  Cable  and  Information  Systems, 
died  May  5  in  Brunswick,  Maine. 

Goorgo  Tamos,  75,  who  pho¬ 
tographed  10  presidents  during  nearly 
50  years  as  a  photographer  for  the  New 
York  Times,  died  while  undergoing 
heart  surgery  Feb.  23. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of 
their  daily  newspapers  or 
non-daily  newspaper 
groups. 


185  Oakland,  Suite  210,  Birmingham,  Michigan  48009 
810-646-4230 


Owen  Van  Essen 


Lee  Dirks 


William  Higgins,  69,  who  served  in 
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Advertising/Promotion 


Cooperation 
between  marketing, 
news  suggested 

Marketing  executives  and  editors  surveyed 


by  Dorothy  Qiobbe 

INCREASED  CONTACT  BETWEEN 
the  marketing  department  and  the 
newsroom  is  vital  if  both  are  to  benefit 
from  the  best  efforts  of  each  group,  re¬ 
sults  from  a  recent  survey  show. 

The  survey,  presented  last  month  at 
the  International  Newspaper  Market¬ 
ing  Association  conference  by  Barbara 
Wells,  research  director  for  the  Dallas 
Morning  News,  was  conducted  by  a 
joint  task  force  of  the  INMA  and  the 
American  Society  of  Newspaper  Edi¬ 
tors. 

“Although  there  definitely  are  some 
good  marriages  out  there  at  some 


newspapers  between  editorial  and  mar¬ 
keting,  at  others,  editorial  and  market¬ 
ing  are  engaged  to  be  engaged  .... 
Others  are  still  in  the  waiting  phase, 
still  sizing  each  other  up  and  their  po¬ 
tential  partnering,”  Wells  said. 

A  survey  questionnaire  was  mailed 
to  779  INMA  members  and  458  ASNE 
members  earlier  this  year.  Approxi¬ 
mately  204  INMA  members  and  124 
ASNE  members  responded,  for  a  27% 
response  rate.  Wells  said. 

While  each  department  recorded 
different  views  of  the  other,  results  in¬ 
dicated  there  is  “avid  interest”  on  both 
editorial  and  marketing  to  work  to¬ 
gether,  Wells  related. 

When  asked  to  describe  the  rela¬ 


tionship  between  marketing  and  edito¬ 
rial  at  individual  newspapers,  “a  strong 
majority  of  survey  respondents  give  a 
positive  overall  reading  to  the  market¬ 
ing-newsroom  relationship  and,  in  fact, 
the  ASNE  members  are  slightly  more 
likely  to  rate  that  relationship  as  excel¬ 
lent  ....,”  Wells  said. 

She  added  that  about  one  in  four  re¬ 
spondents  said  there  is  room  for  im¬ 
provement  in  the  relationship. 

Wells  said  that  each  department 
tended  to  judge  the  relationship  be¬ 
tween  them  in  terms  of  the  “quality  of 
communication”  or  “the  willingness  on 
the  part  of  each  department  and  indi¬ 
viduals  to  cooperate  in  the  venture,” 


which  was  cited  as  a  “key  factor”  in  the 
success  of  the  relationship. 

The  responses  showed  that  the  qual¬ 
ity  of  communication  between  the  de¬ 
partments  can  be  improved  by  in¬ 
creased  formal  and  informal  opportu¬ 
nities  to  share  information.  Suggested 
informal  opportunities  included  “tak¬ 
ing  a  marketer  to  lunch”  or  “having  a 
beer  with  an  editor.” 

Time  is  another  important  element 
in  the  relationship. 

The  two  departments  must  attempt 
to  “negotiate  solutions”  to  each  other’s 
time  constraints  and  the  amount  of 
time  each  feels  is  necessary  to  do  a 
good  job. 

Comments  from  the  newsroom  cited 


the  pressure  of  everyday  deadlines, 
with  constantly  breaking  news. 

Editorial  “really  seems  to  convey  an 
expectation  that  they  want  marketers 
to  work  within  that  time  frame  as 
well,”  Wells  said. 

On  the  other  hand,  marketing  wants 
the  newsroom  to  “let  us  know  what  the 
long-term  projects  are  ...  so  we  can 
get  this  solved  up  front  and  you  can 
give  us  enough  time  to  do  a  good  job,” 
Wells  said. 

The  departments  should  seek  ways 
to  “heighten  appreciation”  for  each 
other’s  “area  of  expertise,”  Wells  said. 
“We  need  to  identify  what  each  side 
seeks  and  also  feels  like  they  don’t  get 
from  the  other  side. 

“As  in  any  relationship,  both  mar¬ 
keting  and  the  newsroom  need  to  feel 
comfortable  and  well-regarded  for  the 
relationship  to  grow  and  improve,”  she 
added. 

Generally,  the  survey  responses  fell 
into  two  groups. 

“Editors  want  understanding  from 
marketers,  and  marketers  want  respect 
from  editors,”  Wells  said. 

Editors  want  “their  marketing  part¬ 
ners  to  understand  the  mission  of  the 
newsroom,  they  want  marketers  to  un¬ 
derstand  their  time  pressures,  and  they 
found  it  difficult  to  accept  any  position 
that  threatens  to  dilute  their  ideal  that 
it’s  news  that  sells  newspapers.” 

The  newsroom  is  also  “ambivalent 
about  the  promotion  of  their  own  work 
effort.” 

One  ASNE  member  responded, 
“On  the  one  hand,  they  crave  recogni¬ 
tion  like  all  human  beings.  But  simul¬ 
taneously,  they  regard  self-promotion 
as  a  vice  and  a  weakness.  Reconciling 
that  .  .  .  requires  tact  and  a  sensitive 
touch.” 

Conversely,  marketers  want  respect 
from  editors. 

Responses  indicated  “they  want  to 
be  respected  as  fellow  newspeople  and 
valued  as  full  partners,”  Wells  said. 

The  marketing  department  works 
within  its  own  set  of  time  constraints 
and  wants  the  newsroom  to  under¬ 
stand  and  respect  that. 

Most  importantly,  marketers  “don’t 
want  to  apologize  for  their  mission  to 
build  customers  and  profitability.” 

Wells  said  the  joint  INMA-ASNE 
task  force  will  analyze  the  study  and 
prepare  recommendations. 


While  each  department  recorded  different  views  of 
the  other,  results  indicated  there  is  “avid  interest” 
on  both  editorial  and  marketing  to  work  together, 
Wells  related. 
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Helping  a  retail  outlet 
find  a  location  means 
more  ads  for  newspaper 


by  M.L.  Stein 

WHEN  SHOE  STORE  owner  Philip 
Bencivenga  wanted  to  open  another 
retail  outlet  but  wasn’t  sure  where,  he 
got  help  from  Lesher  Communications 
Inc.  ad  representative  Lisa  Evans. 

The  new  store  had  to  be  in  the  right 
location  and  have  the  right  customer 
base  and  growth  potential. 

LCI,  which  publishes  four  dailies  in 
the  San  Francisco  East  Bay  region,  has 
that  kind  of  information  for  its  cus¬ 
tomers. 

“He  was  looking  to  expand  and 
needed  information  on  potential  new 
markets,”  Evans  said.  “He  wanted  to  in¬ 
vestigate  which  area  would  be  best 
suited  to  support  a  specialized  shoe 
store.” 

Bencivenga’s  store,  the  Shoewalk, 
specializes  in  shoes  for  people  who 
spend  a  lot  of  time  on  their  feet  — 
nurses  and  waitresses,  as  well  as  those 
just  interested  in  comfort  and  support. 

Using  data  from  LCI’s  market  re¬ 
search  department,  Evans  recommend¬ 
ed  the  rapidly  growing  Antioch/Pitts¬ 
burg  area.  One  of  the  resources  she 
consulted  was  the  1993  Belden  Con¬ 
tinuing  Market  Study  (CMS),  which 
provided  such  facts  as  the  frequency 
with  which  adults  in  the  eastern  part 
of  Contra  Costa  County  buy  men’s, 
women’s  and  children’s  shoes,  demo¬ 
graphic  profiles  of  the  purchasers,  and 
specific  demographics  of  the  entire 
market. 

Evans  also  culled  data  from  the  As¬ 
sociation  of  Bay  Area  Governments’ 
Projections  ’93  report,  which  showed 
that  east  county’s  population  growth, 
household  size  and  employment  is  ex¬ 
pected  to  double  that  of  the  county  as 
a  whole,  making  it  a  prime  candidate 
for  fresh  retail  outlets. 

“It  was  wonderful  to  see  what  the  to¬ 
tal  population  was,  along  with  age  and 
salary  breakdowns,”  Bencivenga  said. 
“It  was  especially  helpful  to  see  the 
trends  of  the  area  and  where  the  busi¬ 
ness  is  going.” 

Based  on  Evans’  information,  the 
businessman  has  decided  to  open  a 


new  store  this  year,  probably  in  Anti¬ 
och,  and  may  even  look  for  a  second 
new  location. 

Evans,  who  has  an  account  base  of 
200,  said  in  an  interview  that  cus¬ 
tomers  “want  the  most  for  their  dollar” 
and  that  is  what  she  and  other  LCI  ad 
reps  try  to  get  for  them. 

Recently,  she  was  able  draw  on  LCI’s 
market  research  sources  to  assist  a 
sporting  goods  store  in  finding  a  more 
profitable  outlet  for  its  inventory  of 
snow  and  water  skis. 

Evans  was  able  to  pinpoint  Califor¬ 
nia’s  Delta  region,  where  there  is  lots  of 


water  and  close  proximity  to  ski  coun¬ 
try.  And  LCI  publishes  a  newspaper 
there. 

“It  meant  a  lot  more  advertising  for 
us,”  she  commented. 

Evans,  who  has  been  selling  ads  for 
11  years,  has  aided  several  other  busi¬ 
nesses  —  including  a  beauty  supply 
house  and  a  store  dealing  in  oak  furni¬ 
ture  —  with  location  data. 

“A  lot  businesses  in  this  area  want 
to  spread  to  other  markets,  and  that’s 
where  we  can  help,”  she  said.  “We  look 
hard  at  their  situation  and  find  data 
applicable  to  it.” 

Evans  and  other  LCI  advertising 
representatives  also  work  closely  with 
their  accounts  in  producing  effective 
ads  by  stressing  teamwork  between  the 
rep,  the  graphic  artist  and  the  cus¬ 
tomer. 

“It’s  essential  that  we  work  together,” 
she  said.  “This  is  one  of  the  ways  LCI 
keeps  competitive  —  by  providing  a 
higher  level  of  service.” 

First,  she  explained,  the  rep  meets 
with  the  customer  to  discuss  ideas  for 
the  ad. 

“We  learn  that  the  customer  either 
knows  what  he  wants  and  needs  little 
assistance,  knows  something  about 
what  he  wants,  or  knows  nothing 


about  what  he  wants,”  Evans  said. 

The  ad  person  then  meets  with  the 
artist,  who  produces  a  draft  ad.  In  spe¬ 
cial  cases,  the  customer  will  come  to 
the  paper  to  meet  again  with  the  rep 
and  the  artist. 

“It’s  a  challenge  to  try  to  guess  what 
the  customer  will  like  and  need,”  said 
graphics  artist  Sherry  Gumbert. 

Creative  services  manager  Terry 
Donahoe  said  research  has  shown  that 
ad  campaigns  or  series  of  ads  are  more 
effective  than  single  ads. 

“If  you  repeat  a  series  of  ads  with  a 
similar  design  and  theme,  people  will 
start  to  instantly  recognize  it,”  she  ex¬ 
plained. 

Donahoe  conducts  a  half-day  LCI 
ad  seminar,  which  has  attracted  hun¬ 
dreds  of  customers  since  its  inception 
four  years  ago. 

“Because  more  products  are  compet¬ 
ing  for  consumers’  attention,  many  ad¬ 
vertisers  feel  they  have  to  shout  louder 
or  look  different  to  get  attention,” 
Donahue  said.  “But  the  trend  has 


reached  the  point  where  much  adver¬ 
tising  is  not  as  effective  as  it  might  be 
because  it  has  lost  sight  of  its  mission 
—  to  move  consumers  who  have  little 
time  to  read  to  action.” 

The  seminars  stress  advertising  in 
which  the  art  captures  the  reader’s  at¬ 
tention  and  telegraphs  the  product’s 
message,  Donahoe  said,  adding,  “The 
headline  provides  the  benefit  to  the 
reader,  the  copy  supports  that  message, 
the  reader  is  called  to  action,  and  the 
advertiser  is  identified  in  good  logo 
type.” 

She  pointed  out  that  LCI  ad  reps 
also  attend  the  seminars  to  help  them 
work  effectively  with  their  customers. 

N.C.  newspapers 
to  conduct  survey 

WEEKLY  NEWSPAPERS  AND  small 
dailies  in  North  Carolina  have  signed 
up  for  a  readership  survey  through  a  co¬ 
operative  agreement  between  the 
North  Carolina  Press  Association  and 
Tuscaloosa,  Ala.-based  Southern  Opin¬ 
ion  Research. 

The  survey  will  cost  about  $3,000  per 
newspaper.  The  agreement  gives  a  price 
break  to  members  of  the  NCPA. 


“He  wanted  to  investigate  which  area  would  be 
best  suited  to  support  a  specialized  shoe  store.” 
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Disputed  legal  ad 
contract  awarded  to 
San  Francisco  Examiner 


by  M.L.  Stein 

THE  SAN  FRANCISCO  Board  of  Su¬ 
pervisors  voted  8-3  to  award  a  disputed 
contract  for  legal  advertising  to  the 
San  Francisco  Examiner  as  the  low  bid¬ 
der. 

The  tri-weekly  San  Francisco  Indc' 
pendent,  which  has  had  the  contract 
since  1990,  had  argued  that  the  Exam' 
iner  should  not  be  awarded  the 
$400,000  advertising  business,  alleging 
that  it  refuses  to  deliver  in  black  neigh¬ 
borhoods  (E&P,  May  21,  p.  9). 

The  Examiner  replied  that  Indepen' 
dent  carriers  will  not  enter  some  areas 
for  safety  reasons  and  denied  that  it 
has  a  policy  of  discrimination. 

Independent  publisher  Ted  Fang  also 
accused  the  Examiner,  whose  bid  was 
$191,000  lower  than  the  free  weekly’s, 
of  “predatory  pricing”  —  selling  news¬ 


Examiner  partisans  sported  lapel 
badges  saying,  “Support  X.  The  Low 
Bid!” 

Independent  supporters  said  the  pa¬ 
per  would  be  forced  out  of  business  if  it 
lost  the  contract.  Fang  declined  to 
comment  on  that  statement. 

He  did,  however,  express  some  bit¬ 
terness  at  the  outcome,  commenting: 
“The  issue  is  more  than  just  a  fight 
over  ad  dollars.  It’s  a  question  of  the 
public  having  to  pay  for  public  infor¬ 
mation.” 

The  reference  was  to  the  50^  single¬ 
copy  price  of  the  Examiner,  whose  cir¬ 
culation  is  primarily  street  sales. 

Commenting  on  the  supervisors’ 
hearings  on  the  contract  over  the  past 
year.  Fang  added,  “The  one  positive 
thing  to  come  out  of  this  controversy  is 
that  the  public  is  asking  if  public  no¬ 
tices  are  a  right  or  a  privilege  only  for 


Independent  backers  wore  red  armbands  that  said, 
“Redlining  Hurts  Everyone.”  Examiner  partisans 
sported  lapel  badges  saying,  “Support  X.  The  Low 

Bid!” 


papers  below  cost  to  force  competition 
out  of  business.  This  also  was  denied 
by  the  Examiner. 

A  coalition  of  36  free  weekly  news¬ 
papers  in  San  Francisco  had  petitioned 
the  supervisors,  to  allow  the  Indepen¬ 
dent  to  retain  the  contract,  which  ex¬ 
pires  on  June  30.  Examiner  publisher 
Will  Hearst  made  a  personal  pitch  to 
supervisors,  and  the  San  Francisco 
Newspaper  Agency,  which  operates  the 
business  side  of  the  Examiner  and  San 
Francisco  Chronicle  under  a  joint  oper¬ 
ating  agreement,  hired  a  consultant  to 
lobby  the  board. 

The  Board  of  Supervisors  meeting 
was  packed  with  supporters  from  both 
sides.  Independent  backers  wore  red 
armbands  that  said,  “Redlining  Hurts 
Everyone.” 


people  who  can  afford  to  pay  to  read 
them.” 

The  publisher  said  the  loss  of  the 
contract  leaves  him  “a  number  of  op¬ 
tions,”  including  possible  legal  action 
on  his  charge  of  predatory  pricing. 

April  magazine 
advertising  up 

APRIL  MAGAZINE  ADVERTISING 
jumped  14%  in  revenue  and  8.3%  in 
volume,  the  subscription-supported 
Publishers  Information  Bureau  said.  Ad 
revenue  for  the  first  four  months  of  the 
year  was  8.5%  higher  than  the  same  pe¬ 
riod  the  previous  year  and  the  number 
of  ad  pages  was  3.2%  higher. 


Valassis  reports 
lower  earnings 

VALASSIS  COMMUNICATIONS 
Inc.  announced  lower  earnings  on  re¬ 
duced  revenues,  as  expected,  during  the 
third  quarter  and  nine  months  ended 
March  31. 

The  company  said  its  earnings  con¬ 
tinued  to  be  negatively  affected  by  the 
lingering  effects  of  the  recently  ended 
free-standing  insert  price  war. 

Even  though  Sullivan  Marketing  left 
the  free-standing  insert  business  during 
the  third  quarter,  Valassis  had  already 
booked  over  85%  of  fiscal  1994  business 
at  deeply  depressed  prices. 

Third-quarter  fiscal  1994  revenues 
were  $141.7  million,  down  25.2%  from 
$189.4  million  in  the  year-ago  quarter. 
Net  earnings  for  the  quarter  decreased 
to  $900,000  versus  $27.2  million  in  last 
year’s  third  quarter. 

For  the  nine  months  ended  March 
31,  revenues  totaled  $400.5  million,  ver¬ 
sus  $512.3  million  in  the  year-ago  peri¬ 
od. 

Net  earnings  declined  to  $4.2  mil¬ 
lion,  from  $60.4  million  in  the  compa¬ 
rable  period  last  year. 

Consumer  spending 
on  newspapers 
was  up  in  1993 

THE  NEWSPAPER  ASSOCIATION 
of  America  said  that  according  to  esti¬ 
mates,  1993  consumer  expenditures  on 
daily  and  Sunday  newspapers  increased 
0.33%  over  1992,  for  a  total  of  $9,194 
billion. 

A  0.70%  decrease  of  expenditures  on 
daily  newspapers,  to  a  level  of  $5,705 
billion,  was  offset  by  a  2.07%  increase 
on  Sunday  newspaper  spending,  which 
totaled  $3,489  billion.  Sunday  news¬ 
papers  accounted  for  about  38%  of  total 
expenditures  on  circulation  in  1993. 

The  NAA  also  estimated  that  news¬ 
paper  advertising  expenditures  totaled 
$31,906  billion.  Combined  circulation 
and  advertising  expenditures  were 
$41,100  billion  in  1993,  an  increase  of 
3.97%  over  1992. 

Of  the  two  revenue  sources,  circula¬ 
tion’s  share  decreased  from  23.2%  in 
1992  to  22.4%  in  1993.  The  percentage 
of  revenue  from  advertising  rose  from 
76.8%  to  77.6%. 
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A  message  to 
newspaper  marketers 

Public  Relations  Society  of  America  head  says 
newspapers  should  stop  being  so  critical  of 
themselves;  not  enough  of  the  general  public 
is  being  made  aware  of  all  the  industry’s  positives 


by  Dorothy  Qiobbe 

NEWSPAPER  MARKETERS  ARE  an 
important  part  of  newspapers’  success 
and  must  operate  on  a  basic  principle: 
“you  gotta  believe.” 

That’s  the  message  Ray  Gaulke, 
chief  operating  officer  for  the  Public 
Relations  Society  of  America,  deliv¬ 
ered  to  attendees  at  the  recent  Inter¬ 
national  Newspaper  Marketing  Associ¬ 
ation  conference. 

“1  always  believed  newspapers  were 
the  most  powerful  delivery  system  ever 
created  for  the  delivery  of  news  and  in¬ 
formation,”  Gaulke  said.  “The  big 
problem  is  that  not  enough  people 
know  that.” 

Gaulke,  a  former  chief  marketing  of¬ 
ficer  for  the  Newspaper  Association  of 
America,  said,  “When  1  was  at  the 
NAA,  1  sometimes  thought  that  news¬ 
papers  and  marketing  were  oxy¬ 
morons.” 

Gaulke  said  that  the  newspaper  in¬ 
dustry  tends  to  be  overly  critical  of  it¬ 
self. 

“In  my  recent  readings  about  the 
newspaper  industry,  rarely  do  1  find 
anyone  in  your  industry  saying  any¬ 
thing  good  about  the  future  of  news¬ 
papers,”  he  said. 

Gaulke  urged  newspapers  to  “be  op¬ 
timistic,  at  least  about  your  pessimism, 
because  this  is  a  very  powerful  delivery 
system.” 

He  said,  “1  don’t  believe  for  a  mo¬ 
ment  that  there  aren’t  some  organic 
problems  in  the  newspaper  business, 
especially  as  it  relates  to  electronic  me¬ 
dia. 

“What  I’m  suggesting  is  that  as  mar¬ 
keting  people,  if  you  don’t  believe  in 
the  product  and  communicate  its  pow¬ 
er  and  strength,  who  else  will?” 

Instead  of  dwelling  on  the  problems 
that  the  industry  faces,  if  newspapers 
could  “see  everything  through  the  eyes 
of  your  customer,  your  problems  would 
be  a  lot  easier,”  Gaulke  said. 


“What  I’m  suggesting  is  that  os 
marketing  people,  if  you  don't  believe  in 
the  product  and  communicate  its  power 
and  strength,  who  else  will?” 

—  Ray  Qaulke 


“I’m  sure  that  this  incessant  self-ex¬ 
amination  has  a  noble  purpose  some¬ 
where  in  the  newspaper  business,  but  I 
think  it  smacks  of  masochism,  and  I 
guarantee  that  in  the  corporate  world, 
if  any  chief  executive  or  board  of  direc¬ 
tors  spent  of  all  this  time  berating  and 
belittling  itself,  it  would  be  thrown  out 
of  office,”  he  said. 

Last  year,  Gaulke  wrote  to  about  50 
newspaper  ombudsmen  to  “get  a  grip 
on  what  was  really  going  on  out  there.” 
He  asked  the  ombudsmen  to  rate  their 
top  concerns  from  a  list  of  common 
complaints  about  newspapers.  The 
topics  included  pack  journalism,  exces¬ 
sive  negativism,  charges  that  news¬ 
papers  are  soft  on  business,  sensation¬ 
alism,  and  readers’  perceptions  of  bias¬ 
es. 

Also,  Gaulke  asked  the  ombudsmen 
if  they  felt  the  problems  were  growing 


or  receding  and  if  they  are  solvable. 

Gaulke  got  a  response  rate  of  about 
40%.  The  three  major  difficulties  the 
ombudsmen  cited  were  contending 
with  charges  of  partisanship  (33%); 
criticism  of  lurid,  splashy  sensational¬ 
ism  (28%),  and  arrogance  and  inaccu¬ 
racy  (28%). 

About  48%  of  the  ombudsmen  said 
the  problems  have  increased  in  the 
past  year  and  they  were  evenly  split  as 
to  whether  they  have  the  capability  to 
solve  the  problems. 

Gaulke  said  that  the  responses  “tell 
me  that  newspaper  marketers  have  the 
same  problems  that  infuriate,  irritate, 
exasperate  and  disconcert  corporate 
CEOs. 

“You  have  a  problem  more  with  per¬ 
ception  than  with  reality,”  he  told  the 
marketing  execs. 

Working  with  perception  is  a  mar¬ 
keter’s  job,  Gaulke  said. 

“The  qualities  of  value  and  trust 
have  to  be  managed  just  as  much  as 
any  other  corporate  resource,  and  1  ask 
you  if  your  papers  are  truly  concerned 
about  the  value  and  trust  of  your  ad¬ 
vertisers  and  readers. 

“Television,  not  newspapers,  tell  us 
what  is  going  on  in  the  outside  world, 
and  the  only  way  to  compete  with  tele¬ 
vision  is  to  offer  added  value,  things 
you  don’t  get  from  CNN:  perspective, 
analysis  and  interpretation,”  Gaulke 
said. 

To  create  stronger  bonds  with  cus¬ 
tomers  in  the  local  community,  the 
ombudsmen  suggested  creating  a  rotat¬ 
ing  panel  of  citizen  observers  who 
would  “spend  an  afternoon  watching 
the  newspaper  come  into  being,” 
Gaulke  said,  and  perhaps  “become  an 
ex-officio  member  of  the  editorial 
board,  sitting  in  and  occasionally  con¬ 
tributing  .  .  .  .” 

The  ombudsmen  also  suggested  that 
newspapers  issue  annual  reports. 

“Why  shouldn’t  newspapers  give  an 
accounting  of  their  stewardship  for  the 
year  to  the  community?”  asked  Gaulke. 
The  report  would  cover  “not  profits, 
but  how  [the  newspaper]  served  the 
public  trust.” 

Gaulke  said,  “I  know  you  don’t  con¬ 
trol  the  editorial  product,  but  as  mar¬ 
keters,  you  have  to  represent  the  read¬ 
er. 

“All  too  often,  you  have  seen  your 
role  too  narrowly  as  an  adjunct  to  sell¬ 
ing  advertising.  That’s  an  important 
mission,  but  that’s  not  the  total  mis¬ 
sion.” 

Gaulke  also  said  that  marketing  per- 
(See  Message  on  page  58) 
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Concentrate 
On  Loyal  Readers 

That’s  the  advice  of  Minneapolis  Star  Tribune’s  editor,  who 
believes  pursuing  potential  readers  can  alienate  loyal  ones 


by  Mark  Fitzgerald 

NEWSPAPERS  RISK  LOSING  their 
most  loyal  readers  if  they  rush  reckless¬ 
ly  after  potential  readers,  warns  Tim 
McGuire,  editor  and  general  manager 
of  the  reader  customer  unit  at  the 
Minneapolis  Star  Tribune. 

“We  have  to  understand  our  best 
customers  are  those  who  value  infor¬ 
mation  the  most.  We  can’t  be  pander¬ 
ing  to  the  edge  of  the  market,  those  so- 
called  potential  readers  or  at-risk  read¬ 
ers,”  McGuire  said. 


cred  cows,”  including  a  “preoccupation 
with  breaking  news”  and  their  “biased” 
view  of  their  watchdog  role. 

McGuire  said  there  was  much  of  val¬ 
ue  in  the  study. 

For  instance,  he  said  he  likes  the 
concept  of  taking  “multiple  approach¬ 
es”  to  telling  stories,  an  idea  the  MORI 
study  strongly  supports. 

“Yes,  we  do  need  to  include  poten¬ 
tial  readers  [in  planning  newspapers] 
but  the  core  of  our  business  is  the  per¬ 
son  genuinely  interested  in  informa¬ 
tion,”  McGuire  said  in  an  interview. 


“We  have  to  understand  our  best  customers  are 
those  who  value  information  the  most.  We  can’t  be 
pandering  to  the  edge  of  the  market,  those 
so-called  potential  readers  or  at-risk  readers,” 
McGuire  said. 


“We  definitely  need  to  be  inclusive, 
but  we  must  not  threaten  the  needs  of 
dedicated  readers  who  want  informa¬ 
tion,  who  value  it,  and  who  are  willing 
to  pay  for  it,”  McGuire  told  the  Orga¬ 
nization  of  News  Ombudsmen  annual 
conference  in  Minneapolis. 

McGuire’s  comments  came  in  the 
wake  of  the  release  of  a  major  industry 
study  of  how  newspapers  can  attract 
that  13%  of  the  adult  population  that 
has  all  the  attractive  characteristics  of 
a  newspaper  reader  —  with  the  excep¬ 
tion  of  the  reading  habit. 

The  study  by  Minneapolis-based 
MORI  Research  was  sponsored  by  the 
Newspaper  Association  of  America 
and  the  American  Society  of  Newspa¬ 
per  Editors  and  was  released  at  NAA’s 
recent  annual  convention. 

To  attract  these  potential  readers, 
MORI  president  Kristin  McGrath  said, 
newspapers  must  “get  rid  of  some  sa¬ 


“If  we  do  so  much  to  get  the  poten¬ 
tial  reader,  we  could  put  the  genuine 
reader  at  risk,”  he  added. 

“I’m  not  taking  a  radical  position  at 
all,”  McGuire  said.  “But,  yeah,  you 
could  create  difficulties.” 

In  addition,  he  said,  “There’s  no  in¬ 
dication  that  if  we  do  all  the  things  in 
that  report,  that  we  will  even  get  the 
potential  reader.” 

While  he  warned  against  faddish  ap¬ 
proaches  to  get  readers,  most  of 
McGuire’s  speech  to  the  ombudsmen 
emphasized  the  need  to  change  to  a 
“more  reader-focused”  newspaper. 

“It’s  time  we  started  appreciating 
that  most  readers  value  us  and,  in  fact, 
want  more  information  than  we  give 
them,”  McGuire  said.  “Readers  are 
challenging  us  to  present  more  infor¬ 
mation,  better,  to  tell  stories  better  and 
to  start  identifying  with  who  they  are. 
They  see  us  as  elitist,  too  liberal,  arro¬ 


gant  and  hung  up  on  dumb  stuff.” 

McGuire  echoed  the  MORI  study  by 
arguing  that  “we  become  so  hung  up 
on  the  watchdog  role,  we  lose  our 
sense  of  context.” 

“Great  journalism,”  he  said,  “can 
only  come  from  a  fundamental  respect 
for  our  readers.” 

Hollinger  unit 
raises  $88  million 
in  public  offering 

HOLLINGER  INC.’S  AMERICAN 
Publishing  Co.  said  it  raised  $88  million 
in  its  initial  public  offering  of  7.3  mil¬ 
lion  shares. 

The  initial  public  offering  represent¬ 
ed  33%  of  American. 

Nearly  all  of  the  offering  was  used  to 
pay  off  loans  that  financed  American’s 
recent  purchase  of  the  Chicago  Sun- 
Times  and  its  Pioneer  Press  and  Star 
Publications  groups  of  suburban  Chica¬ 
go  community  newspapers. 

American  bought  the  Sun-Times  and 
its  suburban  papers  in  March  for  $180 
million. 

The  company  said  $50  million  of  the 
initial  public  offering  proceeds  was  used 
to  repay  a  short-term  bank  loan,  while 
another  $37  million  paid  off  a  loan  from 
Hollinger. 

The  balance  went  toward  IPO  ex¬ 
penses. 

Audit  Bureau 
turns  80 

IN  CONJUNCTION  WITH  its  80th 
anniversary  this  month,  the  Audit  Bu¬ 
reau  of  Circulations,  Schaumburg,  Ill., 
which  bills  itself  as  the  first  and  largest 
circulation-auditing  firm  in  the  world, 
hosted  a  delegation  of  Russian  newspa¬ 
per  editors  and  publishers. 
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Today, 

WE  START  ALL 
OVER  WITH  A 
$200  MILLION 
INVESTMENT, 
four  GOSS 
GOLORLINERS 
AND  A  plant 
EVERYONE* 
SWEARS  BY. 


With  the  opening  of  our  brand  new  Tiedeman 
Produetion  &  Distribution  Center,  'Phe  Plain 
Dealer  has  propelled  itself  well  into  the  next 
century.  VW  are  pioneers,  embracing  advanced 
technologies  never  before  used  in  our  business. 

And  our  courage  is  paying  off. 

With  our  new  plant  on-line.  Plain  Dealer  readers 
are  already  seeing  significant  ser\'iee  improve¬ 
ments  and  a  better-quality  newspaper.  Our 
advertisers  are  reaping  the  benefits  of  increased 
flexibility  and  creative  latitude,  lb  every  one, 
including  our  own  employees,  the  message  is 
coming  through  loud  and  clear.  I'he  Plain  Dealer 
is  solidly  committed  to  the  pursuit  of  publishing 
excellence  for  yet  another  150  years. 

Outside  and  inside,  the  new  Piedeman 
Production  &  Distribution  Center  is  a  model  of 
superior  aesthetic  and  technological  design,  with 
special  attention  to  environmental  issues.  We’ve 
gone  to  great  lengths  to  preserve  the  84-acre  site’s 
natural  beauty  and  wildlife,  tiven  the  press  pads  at 
the  new  Center  are  ecologically  sound.  Phey  are 


' f 


I 


actually  made  of  broken  airport  runway  and  interstate 
pavement,  recycled  to  create  a  super-hard  surface. 

But,  it’s  the  inside  story  of  The  Plain  Dealer’s  600, OOO 
stpiare  foot  facility  that  is  most  impressive. 

\’irtually  every  operation  is  automated  or  computerized 
for  maximum  speed  and  efficiency.  News  stories 
and  advertising  are  sent  from  our  downtown  office  at 
lightening  speed,  ready  to  print,  via  fiber  optic  networks. 
'Phe  newspaper  is  electronically  paginated.  Even  the 


nance.  Double-out  delivery'  is  now  possible  thanks  to  a 
single  grip  conveyor  system.  In  addition,  each  Goss 
press  has  the  capacity  to  print  up  to  75,(K)()  papers  an 
hour  with  48  pages  straight  and  four-color  available  on  all 
pages  -  an  excellent  benefit  to  our  advertisers.  We  can 
even  store  advance  sections  for  future  use  on  four  Ferag 
Vario-Disc  winding  stations.  'I'o  our  readers’  delight. 

The  Plain  Dealer  now  uses  a  soy-based,  low-rub  ink  that 
reduces  ink  rub-off  and  is  friendly  to  the  environment. 


Playing  a  vital  role  in  increasing  our  speed  and  efficiency 
is  the  125,()()()  square  foot  packaging  area,  a  kind  of 
space-age  mailroom.  'Iwelve  Ferag  Breathing  Buffers 
provide  the  benefits  of  an  on-line  conveyor  system  with¬ 
out  the  physical  connection  to  the  press.  Loading  is  a 
fully-automated  process  thanks  to  eleven  (Cannon  (]art 
Loaders,  and  seven  GMA  SLS  1  ()()()  inserters 
which  allow  us  to  put  up  to  13  inserts 
into  the  I^aily  and  22  inserts 
into  the  Sunday 
product.  What’s 
more,  I'he  Plain 
Dealer’s  new 
packaging  room 
also  has  a  full 
conveying  and 
baling  system 
for  recycling 
paper  waste. 

I’he  integrated,  automated  system  in  our  packaging 
room  allows  us  to  insert  supplements  seven  days  a 
week,  and  allows  advertisers  the  flexibility  of  choosing 
virtually  any  size  audience  reach,  from  full  run  to  very 
specific  targeted  zip  code  areas.  Our  readers  benefit  as 
well.  ITe  room  is  designed  for  a  two-part  run,  so  later- 
breaking  news  and  West  (k)ast  sports  scores  can  now 
be  included  in  the  paper.  What’s  more,  our  new  depot 
delivery'  system  promises  to  deliver  the  newspaper  to 
our  readers’  homes  even  earlier  in  the  morning. 


prepared  newsprint  is  delivered  from  warehouse  to  press 
via  automatic  guided  vehicles  (ACjV).  Inside  the  press 
hall,  the  first  complete  top-loading  AG\’  system  loads 
full  paper  rolls  and  removes  empty  ones  with  no 
human  handling  required. 

At  the  heart  of  the  press  hall  are  four  5()-foot 
tall,  American-made  Goss  Colorliners,  each 
with  six  full  towers  and  48  print  cou- 

pies.  The  presses  are  set  up 
1  in  two  parallel  lines,  creat- 

I  ^  ing  a  full-floor  quiet  room 

— I  and  a  full  connecting  floor 

-ill  I  "  .  between  the  presses  for 

.•  *  '  '  -  easv  access  and  mainte- 


THE  PLAIN  DEALER 

iMJenhip  m  tdnohMt  /-.tcrtfrmr 


'00ft. 


Of  course,  the  package  is  only  as  good  as 
what’s  inside.  So,nie  Plain  Dealer  is  also 
committed  to  achieving  new  levels  of  jour¬ 
nalistic  excellence  by  adding  the  best  and 
the  brightest  to  our  fine  editorial  staff. 

The  combined  strength  of  our  improved 
production,  distribution,  advertising  and 
editorial  departments  are  making  the  power 
of  The  Plain  Dealer’s  printed  page  stronger 
than  ever  before.  It’s  an  achievement  of  21st 
century  excellence  that  our  swearing  roller 
boy  could  never  even  have  imagined  back 
in  1842.  In  ever>'  way,  ITie  Plain  Dealer  is, 
indeed,  building  tomorrow’s  newspaper  today. 


I'he  creation  of  The  Plain  Dealer’s 
Tiedeman  Production  &  Distribution 
Center  represents  a  powerful  commitment 
to  our  advertisers,  to  our  employees  and 
to  our  Northeast  Ohio  readers. 

The  superior  technology  and  advanced 
systems  we’ve  put  in  place  allow  us  to  serv^e 
our  market  with  the  best-quality,  best-deliv¬ 
ered  newspaper  ever.  With  later-breaking 
news  and  sports.  More  neighborhood 
coverage.  Better  reproduction.  Plus  the 
color  capability  and  placement  flexibility 
that  now  make  The  Plain  Dealer  one  of  the 
finest  advertising  vehicles  in  the  country. 
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News  from  around  the  world  and  around  the  corner. 


REPORT  OF  NEWSPAPER 
ADVERTISING  DATA  FOR  1993 

An  exclusive  annual  E(S?P  Advertising  Data  Section 
1993  Total  Advertising  Inches  in  332  Newspapers  (256  Cities) 

The  tabulations  below  are  taken  from  figures  reported  to  Editor  &  Publisher  by  the  newspaper  concerned. 


Title  of 

Newspaper 

Frequency 

Number 
of  Adv. 
Columns 
per  page 

Column 

Width 

in 

inches 

Retail 

General 

Automotive 

Financial 
and  Legal 

Classified 

Total 

Advertising 

ALABAMA 

Anniston  Star . 

t  Automotive  inches  are  included 

. (eS) 

in  Retail. 

6(b) 

2  1/16 

384,078 

9,119 

55,714t 

11,803 

153,052 

558,052 

Mobile  Register . 

6(c) 

2  1/16 

392,253 

16,204 

N/At 

24,279* 

267,654 

700,390 

Press . 

. (e) 

6(c) 

2  1/16 

384,671 

16,228 

N/At 

28,185* 

267,770 

696,854 

Press  Register . 

. (Sat) 

6(c) 

2  1/16 

87,206 

801 

N/At 

4,620* 

75,678 

168,305 

Press  Register . 

Total . 

t  Automotive  inches  are  included 
Retail,  General  and  Classified. 

. (S) 

in 

6(c) 

2  1/16 

224,715 

1,088,845 

14,314 

47,547 

N/At 

N/At 

2,428* 

59,512* 

121,157 

732,254 

362,609 

1,928,158 

ALASKA 

Anchorage  Daily  News . 

. (mS) 

6(c) 

1  15/16 

556,983 

10,672 

N/A 

81,887 

694,297 

1,343,839 

ARIZONA 


Casa  Grande  Dispatch . (e) 

6 

2 

157,305 

9,249 

2,294 

29,891 

104,679 

301,123 

Phoenix  Arizona  Republic . (mS) 

6 

2  1/16 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

Gazette . (e) 

Total . 

6 

2  1/16 

N/A 

1,425,469 

N/A 

114,797 

N/A 

787,811 

N/A 

N/A 

N/A 

1,727,579 

N/A 

4,055,656 

ARKANSAS 

El  Dorado  News'Times . (m) 

6(,) 

13 

171,165 

1,756 

N/A 

8,510 

133,775 

315,522 

Hot  Springs  SentineLRecord . (mS) 

t  Automotive  inches  are  included  in  Retail, 

6(a) 

2  1/16 

369,865 

2,494 

N/At 

10.844 

230.084 

613,287 

Little  Rock  Democrat'Gazette . (mS) 

6(b) 

2  1/16 

609,573 

25,881 

N/A 

70,482* 

1,135,603 

1,841,539 

CAUFORNIA 

Antioch  Daily  Ledger^Post  Dispatch . (e) 

6 

2  1/16 

329,780 

51,427 

N/A 

56,328*t 

253,370t 

566,987 

t  Financial  &  Classified  inches  are 
reported  in  10-col.  format. 

Auburn  Journal . (m) 

6(b) 

2  1/4 

170,416 

6,735 

53,334 

20,341 

175,534 

426,180 

Barstow  Desert  Dispatch . (e) 

6 

2  1/16 

1,078,791 

62,272 

N/A 

175,259 

696,976 

2,013,298 

Fairfield-Daily  Republic . (m) 

6(b) 

2  1/16 

370,396 

11,968 

153,863 

48,412 

354,741 

939.380 

Los  Angeles  Times . (mS) 

t  Automotive  &.  Financial  inches  are 

6 

2  1/16 

2,114  003 

444,466 

66,401t 

81,958t 

780,585 

3,339,054 

included  in  General. 

Manteca  Bulletin . (m) 

8(b) 

9 

201,473 

1.481 

152,487 

20,223 

103,811 

488,475 

Marin  Independent  Journal . (eS) 

6 

2  1/16 

514,434 

40,727 

111,574 

29,700* 

404,704 

1,101,139 

Marysville  Appeal-Democrat . (e) 

6(b) 

13 

305,641 

12,811 

N/A 

30,059 

324,337 

627,848 

Monterey  County  Herald . (m) 

t  Automotive  &.  Classified  inches  are 

6 

2  1/16 

391,434 

14,642 

77,802t 

42,983 

395,848t 

922,709 

reported  in  9-col.  format. 

Palmdale  Antelope  Valley  Press . (m) 

t  Automotive  inches  are  included  in  Classified. 

6(b) 

13 

496,860 

10,215 

N/At 

160,268* 

617,698 

1,285,041 

Pleasanton  Valley  Times . (m) 

6 

2  1/16 

692,276 

85,117 

N/A 

33,145*t 

943,797t 

1,363,439 

t  Financial  6l  Classified  inches  are 
reported  in  10-col.  format. 

Richmond  West  County  Times . (m) 

t  Financial  &  Classified  inches  are  reported  in 

6 

2  1/16 

488,653 

85,043 

N/A 

43,140*t 

561,531t 

936,425 

10-col.  format. 

Salinas  Californian . (m) 

t  Classified  includes  both  Automotive  &  Financial 

6 

2  1/16 

330,859 

13,199 

84,064 

24,539* 

292,663t 

745,324 

inches. 

San  Bernardino  Sun . (mS) 

6(c) 

2  1/16 

518,413 

53,929 

353,067 

75,181 

314,862 

1,315,452 

*Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  S'Column  format,  (b)  Classified  advertising  on  9'coluiiin  format,  (c)  Classified  advertising  on  lO'Column  format,  (d)  Classified  advertising  on  7'column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified.  General  and 
Retail. 
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Title  of 

Frequency 

Number 

Column 

Newspaper 

of  Adv. 

Width 

Columns 

in 

Financial 

Total 

per  page 

inches 

Retail 

General 

Automotive 

and  Legal 

Classified 

Advertising 

San  Diego  Union'Tribune . 

. (m) 

6(c) 

2  1/16 

1,238,605 

147,980 

N/A 

7,502» 

963,696 

2,357,785 

Union'Tribune . 

. (S) 

6(c) 

2  1/16 

382,009 

71,231 

N/A 

700* 

406,808 

860,748 

Total . 

1,620,614 

219,211 

N/A 

8,202* 

1,370,506 

3,218,533 

San  Francisco  Chronicle . 

. (m) 

6(c) 

2  1/16 

633,504 

88,803 

28,382 

34.898 

118,913t 

904,500 

Examiner . 

. (e) 

6(c) 

2  1/16 

626,664 

89,060 

27,996 

30,201 

129,92  It 

903,842 

Examiner  &  Chronicle . 

. (S) 

6(c) 

2  1/16 

208,852 

96,102 

14,308 

14,460 

138,709t 

472,431 

Total . 

1,469,020 

273,965 

70,686 

79,559 

387,543 

2,280,773 

t  Display  inches  only  are  included 
in  Classified. 


San  Mateo  Times . (e) 

t  Financial  inches  are  included  in  General. 

6 

2  1/8 

287,904 

50,220 

N/A 

53,705»t 

261,753 

653,582 

Santa  Clarita . 

...(mS) 

6 

2  1/16 

305,000 

956 

45,000 

56,500 

332,000 

1,025,565 

Walnut  Creek  Contra  Costa  Times . 

t  Financial  &  Classified  inches  are 
reported  in  10-col.  format. 

COLORADO 

...(m) 

6 

2  1/16 

633,112 

85,101 

N/A 

33,188*t 

892,035t 

1,273,235 

Boulder  Daily  Camera . 

t  Automotive  &  Classified  inches  are 
reported  in  10-col.  format. 

...(mS) 

6 

2  1/16 

578,400 

14,500 

216,300t 

26,500* 

836,600t 

1,429,500 

Denver  Post . 

...(mS) 

6(c) 

2  1/16 

1,155,897 

80,857 

N/A 

N/A 

1,311,293 

2,548,047 

Rocky  Mountain  News . 

...(mS) 

5(a) 

2  1/16 

1,204,968 

35,526 

828,186 

59,021 

1,525,258 

2,765,752 

Fort  Morgan  Times . 

...(e) 

6 

2  1/16 

117,590 

2,242 

5,709 

6,077 

38,942 

168,718 

Glenwood  Post . 

...(m) 

6 

2  1/16 

111,879 

3,224 

34,108 

13,231 

61,674 

234,134 

Rocky  Ford  Daily  Gazette . 

CONNECTICUT 

...(e) 

6 

2  1/16 

93,067 

2,777 

N/A 

N/A 

7,010 

102,854 

Greenwich  Time . 

t  Automotive  Financial  inches  are 
included  in  Classified. 

...(all  day/S) 

6(c) 

2  1/16 

367,648 

54,220 

N/At 

N/At 

307,235 

729,103 

Stamford  Advocate . 

t  Automotive  &  Financial  inches  are 
included  in  Classified. 

....(all  day/S) 

6(c) 

2  1/16 

443,988 

54,228 

N/At 

N/At 

300,704 

798,920 

Middletown  Press . . 

....(m) 

6(b) 

2  1/4 

132,933 

1,515 

25,029 

18,424* 

100,594 

235,042 

New  Britain  Herald . . 

....(e) 

6 

2  1/16 

215,328 

2,103 

N/At 

13,453 

167,976 

398,860 

t  Automotive  inches  are  included  in  Classified. 


DELAWARE 


Dover  Delaware  State  News . 

. (mS) 

. (mS) 

6(b) 

2  1/16 

289,137 

700,520 

4,123 

42,261 

68,170 

206,319 

2,683 

16,425 

7,309,896 

567,118 

7.674.008 

1,309,899 

DISTRia  OF  COLUMBIA 

Washington  Post . 

6 

2  1/16 

1,576,363 

282,090 

234,493 

89,544 

977,909 

3,160,399 

FLORIDA 

Boca  Raton  News . . 

. (m) 

6(c) 

13 

685,700 

80,200 

158,300 

N/A 

479,200 

1,403,400 

Bradenton  Herald . 

6 

2  1/16 

513,700 

8,300 

152,200 

91,800 

133,600 

899,600 

Daytona  Beach  News  Journal . 

. (mS) 

6(b) 

2  1/16 

568,026 

40,307 

N/At 

34,317* 

676,563 

1,319,213 

t  Automotive  inches  are  included  in 

Classified,  Retail  &  General. 

Fort  Lauderdale  Sun-Sentinel . 

t  General  inches  are  included  in  Co- 
tt  Automotive  inches  are  included  i 
ttt  Financial  inches  are  included  in 

-op. 

n  Classified. 

Retail  &  Classified. 

2  1/16 

1,288,178 

202,815t 

N/Att 

N/Attt 

2,128,572 

3,619,565 

Fort  Myers  News-Press . 

. (mS) 

6 

2  1/16 

882,163 

49,094 

305,125 

69,500 

475,185 

1,781,067 

Jacksonville  tlorida  'Umes-Union .. 

. (mS) 

6 

2  1/16 

791,993 

87,222 

354,430 

19,831 

734,504 

1,987,980 

Melbourne  t  lorida  Today . 

. (mS) 

6 

2  1/16 

625,496 

17,499 

367,769 

40,653 

395,622 

1,447,089 

St.  Petersburg  Times . (mS) 

t  Automotive,  Financial  &  Classified  inches  are 

6 

2  1/16 

708,943 

38,490 

330,374t 

187,764t 

825,277t 

1,921,847 

reported  in  lO-col.  format. 

GEORGIA 

Columbus  Ledger-Enquirer . (mS) 

6(c) 

2  1/16 

401,200 

12,300 

201,200 

N/At 

325,000 

738,500 

T  tinancial  inches  are 

Macon  Telegraph . . 

included  in  Classified. 

6(b) 

2  1/16 

380,438 

17,107 

N/At 

22,060* 

370.109 

789,714 

+  Automotive  inches ; 

Rome  News-Tribune 

are  included  in  Classified. 

. (eS) 

6(b) 

2  1/16 

295,932 

7,207 

N/A 

10,685 

156,417 

470,240 

T  ifton  Gazette . 

. (e) 

6 

2  1/16 

137,234 

1,936 

N/At 

5,379* 

42,152 

186,701 

t  Automotive  inches  are  included  in  Classified. 


*Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  8'column  format,  (b)  Classified  advertising  on  9'column  format,  (c)  Classified  advertising  on  lO'Column  format,  (d)  Classified  advertising  on  7'Column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and 
Retail. 
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Title  of  Frequency 

Number 

Column 

Newspaper 

of  Adv. 

Width 

Columns 

in 

Financial 

Toul 

per  page 

inches 

Retail 

General 

Automotive 

and  Legal 

Clauified 

Advertising 

HAWAII 

Honolulu  Advertiser . . 

6 

Z  1/16 

482,216 

84,056 

N/A 

N/A 

479,079 

1,045,351 

Star'Bulletin . 

. M 

6 

2  1/16 

465,448 

82,000 

N/A 

N/A 

432,542 

979,990 

Sunday  Advertiser . . 

. (S) 

6 

2  1/16 

356,440 

78,509 

N/A 

N/A 

203,823 

638,772 

Total . . 

. 

1,304,104 

244,565 

N/A 

N/A 

1.115,444 

2.664.113 

IDAHO 

Twin  Falls  Times'News . . 

. (mS) 

6(b) 

2  1/16 

380,965 

1,782 

266,932 

17,774 

40,464 

707,917 

ILUNOIS 

Carbondale  Southern  Illinoisan . . 

. (m) 

6(b) 

2  1/16 

345,810 

10,014 

115,679 

12,186 

168,761 

652.450 

Champaign  News'Gazette . . 

. (e) 

6 

2  1/16 

419,575 

17,792 

N/A 

N/A 

365,290 

802,657 

Chicago  Sun'Times . 

5(.) 

2  1/16 

410,000 

115,000 

200,000 

50,000 

490*000 

1,015,000 

Sun'Ttmes . 

. (S) 

5(a) 

2  1/16 

120,000 

45,000 

35,000 

10,000 

125,000 

290,000 

Total . 

530,000 

155,000 

235,000 

60,000 

615,000 

1,305,000 

Springfield  State  JoumaLRegister .... 

. (mS) 

6 

2  1/16 

464,435 

18,955 

N/A 

22,774* 

461,078 

967,242 

Streator  Times'Press . 

. M 

6(c) 

2  1/8 

164,888 

4,416 

N/A 

N/A 

29,415 

198,719 

INDIANA 

Bloomington  Herald'Times . 

. (mS) 

6(b) 

2  1/16 

339,792 

5,270 

N/At 

10,015* 

385,743 

740,820 

t  Automotive  inches  are  included  in 

all  other  totals. 

Clinton  Daily  Clintonian . 

. (e) 

7 

2  1/4 

98,218 

2,625 

N/A 

5,725* 

15,537 

122,105 

Connersville  News'Examiner . 

. (e) 

6(b) 

2  1/16 

137,000 

2,771 

N/A 

3,500 

86,448 

229,718 

Greensburg  Daily  News . 

. (e) 

6(a) 

1  17/32 

126,644 

5,987 

35,161t 

5,936 

51,183 

224,91 1 

t  Automotive  inches  are  included  in  Classified. 

Lafayette  Journal  &  Courier . 

. (mS) 

6 

2  1/16 

364,241 

15,115 

186,191t 

16,182*t 

3Z1.825t 

903,554 

T  Automotive,  Financial  Classified 

inches  are  reported  in  9'Col.  format. 

LaPorte  Herald' Argus . 

. M 

6(b) 

2  1/4 

185,050 

4,913 

1,871 

16,791* 

84,302 

292,927 

Lebanon  Reporter . 

. (.) 

6 

2  1/16 

121,720 

4,218 

N/A 

5,294 

56,557 

187,789 

Logansport  Pharos'Tribune . 

. (eS) 

6(a) 

2  1/16 

194,408 

1,582 

N/A 

5,866 

124,468 

326,324 

Martinsville  Daily  Reporter . 

. <e) 

6 

2  1/16 

142,664t 

N/A 

N/A 

14,382 

109,958 

267,003 

t  Automotive  &  Financial  inches  are 

included  in  Retail. 

Madison  Courier . 

. <e) 

6 

2  1/16 

141,241 

8,855 

32,484t 

22,526t 

55,269 

210,752 

t  Automotive  &  Financial  inches  are 

included  in  Retail. 

Muncie  Star . . 

6 

2  1/16 

200,992 

5,394 

N/A 

N/A 

148,315 

354,701 

Evening  Press . 

. (e) 

6 

2  1/16 

268,411 

5,569 

N/A 

N/A 

171,187 

445,167 

Sunday  Star . 

. (S) 

6 

2  1/16 

61,952 

1,659 

N/A 

N/A 

52,390 

116,001 

Total . 

531,355 

12,622 

N/A 

N/A 

371,892 

915,869 

Munster  Times . 

6 

2  1/16 

356,133 

13,722 

N/A 

9,557* 

329,463 

705,875 

South  Bend  Tribune . 

. M 

6(c) 

2  1/16 

239,227 

17,133 

N/A 

N/A 

337,850 

594,210 

Tribune . 

. (S) 

6(c) 

2  1/16 

121,673 

9,926 

N/A 

N/A 

150,615 

282,214 

Total . 

360,900 

27,059 

N/A 

N/A 

488.465 

876,424 

Vincennes  Sun'Commercial . 

. (eS) 

6 

2  1/4 

233,335 

3,035 

N/A 

N/A 

1 18,899 

355,269 

Warsaw  Times'Union . 

. <e) 

6 

2  1/16 

266,589 

N/A 

N/A 

N/A 

25,592 

295,881 

Washington  TimeS'Herald . 

. (e) 

6 

2  1/16 

184,959 

4,580 

N/A 

4,854 

83,619 

278,012 

Winchester  News'Gazette . 

. M 

6(c) 

2  1/16 

15,514 

N/A 

N/A 

N/A 

8,602 

24,116 

IOWA 

Estherville  Daily  News . 

6 

2 

96,192 

1,369 

N/A 

4,455 

31,039 

133,054 

Iowa  City  Press'Citizen . 

. (e) 

6(b) 

2  1/4 

266,390 

20,100 

N/A 

N/A 

371,973 

N/A 

Washington  Journal . 

. (e) 

6 

2  1/16 

121,491 

616 

N/At 

6,479 

17,273 

145,859 

t  Automotive  inches  are  included  in 

Retail. 

KANSAS 

Fort  Scott  Tribune . 

. (e) 

6 

2  1/16 

80,500 

2,481 

N/A 

N/A 

89,698 

172,679 

Hutchinson  News . 

6(b) 

2  1/16 

252,664 

7,304 

N/A 

13,191* 

265,050 

538,209 

Junction  City  Daily  Union . 

. (*S) 

6 

2  1/16 

144,731 

3,780 

N/At 

10,785 

84,157 

243,453 

t  Automotive  inches  are  included  in 

Retail. 

Liberal  Southwest  Daily  Times . 

. (e) 

6(a) 

2 

214,556 

10,644 

9,072 

33,760 

117.400 

385,452 

Madisonville  Messenger . 

. (e) 

6 

2  1/16 

188,500 

6,200 

23,700 

13,700 

81,600 

290,000 

Norton  Daily  Telegram . 

. (e) 

6 

2  1/4 

82,452 

1,022 

N/At 

3,933* 

16,580 

103,987 

t  Automotive  inches  are  included  in 

Retail. 

Ottawa  Herald . . 

. («) 

6 

2 

100,620 

2,012 

N/A 

5,989 

35,854 

144,475 

Wichita  Eagle . 

. (mS) 

6 

2  1/16 

488,141 

18,317 

465,965t 

N/A 

836,208t 

1,348,907 

t  Automotive  61.  Classified  inches  are  reported 

in  lO'Col.  format. 

KENTUCKY 

Lexington  Herald'Leader . 

6(c) 

2  1/16 

637,734 

15,498 

N/A 

N/A 

603,947 

1,257,179 

*Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  6'Coluinn  format,  (b)  Classified  advertising  on  9'column  format,  (c)  Classified  advertising  on  lO'Column  format,  (d)  Classified  advertising  on  7'Column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and 
Retail. 
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Utle  of 

Frequency 

Number 

Column 

Newspaper 

of  Adv. 

Width 

Columns 

in 

Financial 

Total 

per  page 

inches 

Retail 

General 

Automotive 

and  Legal 

Classified 

Advertising 

LOUISIANA 

Opelousas  Daily  World . 

. (eS) 

6 

2  1/16 

171,100 

2,200 

N/At 

N/A++ 

133,800 

307,100 

t  Automotive  inches  are  included  in  Classified. 

tt  Financial  inches  are  included  in 

Retail. 

MAINE 

Bangor  Daily  News . 

6 

2  1/16 

368,518 

15,143 

66,063 

48,209 

174,583 

672,516 

Brunswick  Times  Record . 

. (e) 

6(.) 

2  1/16 

128,977 

3,194 

24,666 

6,711 

61,828 

N/A 

Lewiston  Sun-Joumal . 

. <mS) 

6(b) 

2  1/16 

346,991 

7,237 

100,848 

N/A 

274,595 

628,823 

Portland  Press  Herald . 

6 

2  1/16 

322,888 

11,603 

89,191  + 

15,382 

91,988+ 

531,052 

Maine  Sunday  Telegram . 

. (S) 

6 

2  1/16 

211,644 

6,664 

84,633+ 

5,678 

105,353+ 

413,972 

Total . 

534,532 

18,267 

173,824+ 

21,060 

197,341  + 

945,024 

t  Automotive  &  Classified  inches  are 

reported  in  9'col.  format. 

MARYLAND 

Easton  Star  Democrat . 

. (mS) 

6 

2  1/8 

140,400 

3,105 

105,734 

24,523 

65,791 

339,553 

MASSACHUSEHS 

Athol  Daily  News . 

. (e) 

6(.) 

2  1/16 

102,512 

947 

N/A+ 

6,553 

60,230 

170,242 

t  Automotive  inches  are  included 

n  Retail. 

Attleboro  Sun  Chronicle . 

. (eS) 

6(b) 

2  1/16 

435,674 

4,245 

81,523 

24,610» 

145,239 

691,291 

Boston  Herald . 

5 

2  1/16 

327,656 

82,443 

23,676 

27,042 

590,099 

460,817 

Sunday  Herald . 

. (S) 

5 

2  1/16 

66,634 

20,991 

4,057 

3,305 

150,970 

94,987 

Total . 

394,290 

103,434 

27,733 

30,347 

741,069 

555,804 

Gardner  News . 

. («) 

7 

1  5/8 

127,107 

N/A 

N/A 

13,994 

22,405 

163,506 

Lawrence  Eagle^Tribune . 

. (e) 

6(c) 

2  1/16 

366,172 

9,065 

N/A 

N/A 

219,443 

594,680 

Sunday  Eagle'Tribune . 

. (S) 

6(c) 

2  1/16 

151,359 

3,479 

N/A 

N/A 

119,514 

274,352 

Toul . 

517,531 

12,544 

N/A 

N/A 

338,957 

869,032 

Lowell  Sun . 

. (.S) 

6 

2  1/16 

449,984 

13,750 

172,601  + 

31,937* 

359,740 

855,411 

t  Automotive  inches  are  included 

n  Classified. 

Quincy  Patriot  Ledger . 

. M 

6 

2  1/16 

476,756 

15,519 

136,417 

56,910 

522,854 

1,015,129 

Salem  Evening  News . 

. («) 

6 

13 

332,188 

10,067 

51,377 

12,105 

228,619 

634,356 

Wakefield  Daily  TImea . 

. (e) 

6(b) 

2 

75,375 

1,841 

N/A+ 

3,267* 

95,843 

176,326 

1  t  Automotive  inches  are  included 

in  Classified. 

MICHIGAN 

1  Alpena  News . 

. M 

6(») 

2  1/16 

178,224 

5,201 

N/A 

4,687* 

95,607 

283,719 

Bad  Axe  Huron  Daily  Tribune.... 

. (e) 

6 

2  1/16 

183,573 

3,620 

18,850 

8,250 

51,547 

265,840  ! 

Detroit  Free  Press  t . 

6(c) 

2.17 

575,036 

56,740 

N/A 

N/A 

455,768 

1,087,544 

1  News . 

. M 

6(c) 

2.17 

418,156 

50,768 

N/A 

N/A 

363,895 

832,819 

1  News  &  Free  Press . 

. (S) 

6(c) 

2.17 

253,494 

51,320 

N/A 

N/A 

698,182 

1,002,996 

Total . 

1,246,686 

158,828 

N/A 

N/A 

1,517,845 

2,923,359 

!  t  Figures  include  advertising  for  Saturdays 

6l  Holidays  (mon  to  fri). 

Greenville  Daily  News . 

. M 

8 

1  7/16 

170,870 

1,924 

N/A 

14,401 

120,050 

307,245 

Lansing  State  journal . 

. (mS) 

6(c) 

2  1/16 

468,705 

15,151 

180,953 

21,448* 

825,640 

1,511,897 

Three  Rivers  Commercial  News. 

. (e) 

8(a) 

1  1/2 

137,398 

3,109 

N/A 

1,824 

37,400 

179,730  1 

Traverse  City  Kecord'Eagle . 

. (eS) 

6(b) 

1  1/2 

424,908 

8,727 

N/A 

N/A 

336,463 

770,098  1 

MINNESOTA 

Brainerd  Daily  Dispatch . 

. (eS) 

6 

2 

211,884 

4,052 

N/A+ 

19,465 

145,930 

381,331  1 

t  Automotive  inches  are  included 

in  Classified. 

Duluth  News'Tribune . 

. (mS) 

6 

2  1/16 

332,619 

13,432 

369,653+ 

22,279 

177,814+ 

915,797  I 

t  Automotive  &  Classified  inches 

are 

reported  in  9'col.  format. 

Red  Wing  Republican  Eagle . 

. (e) 

6 

2 

143,296 

6,566 

14,140 

8,059 

111,296 

265,387  I 

St.  Cloud  Times . 

. (eS) 

6(b) 

2  1/16 

359,900 

11,520 

80,103 

43,549 

234,370 

29,442 

MISSISSIPPI 

j! 

Cleveland  Bolivar  Commercial... 

. (e) 

6(a) 

2  1/16 

107,954 

5,420 

N/A 

N/A 

15,734 

129,108  Jj 

MISSOURI 

1  Cape  Girardeau  Southeast  Missourian  ...(mS) 

6 

2  1/16 

319,998 

15,343 

N/A 

9,688* 

200,647 

545,676  i 

St.  Joseph  NewS'Press . 

6(b) 

2  1/16 

1,100,010 

100,484 

N/A 

5,068 

193,933 

11,399,495 

St.  Louis  Fost'Dispatch . 

. (m) 

6(c) 

2  1/16 

585,496 

31,137 

N/A+ 

N/A+ 

540,418 

1,157,051 

Post 'Dispatch . 

. (S) 

6(c) 

2  1/16 

332,521 

30,676 

N/A+ 

N/A+ 

441,552 

804,749 

Toul . 

918,017 

61,813 

N/A+ 

N/A+ 

981,970 

1,961,800 

tAutomotive  &  Financial  inches 

are 

1  included  in  Retail,  General  &  Classified. 

II  Trenton  Republican'Times . 

. M 

6 

2  1/16 

84,870 

2,721 

N/A 

5,996 

45,601 

139,188 

B  West  Plains  Daily  Quill . 

. (e) 

6 

2  1/16 

128,830 

4,783 

N/A 

6,531 

31,225 

171,367 

*Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  S^column  format,  (b)  Classified  advertising  on  9'Column  format,  (c)  Classified  advertising  on  lO'Column  format,  (d)  Classified  advertising  on  7'column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and 
Retail. 
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Title  of 

Newspaper 

Frequency  Number 

of  Adv. 
Columns 
per  page 

Column 

Width 

in 

inches 

Retail 

General 

Automotive 

Financial 
and  Legal 

Classified 

Total 

Advertising 

MONTANA 

Billings  Gazette . 

2 

365,871 

9,353 

190,688 

13,429 

316,343 

704,996 

NEBRASKA 

Beatrice  Daily  Sun . 

. (e) 

6 

2  1/16 

158,376 

9,005 

N/A 

13,440 

38,593 

219,414 

North  Platte  Telegraph . 

6 

2  1/16 

235,513 

11,010 

42,807 

10,429* 

64,211 

376,428 

Omaha  World-Herald . 

6(b) 

2  1/16 

742,982 

20,250 

N/A 

N/A 

862,849 

1,626,081 

York  News'  limes . 

. (e) 

16 

2  1/16 

157,164 

6,650 

N/A 

12,079 

37,531 

213,424 

NEVADA 

Carson  City  Nevada  Appeal . 

. (m) 

6 

2  1/16 

79,227 

2,685 

N/A 

10,278* 

82,835 

175,025 

NEW  HAMPSHIRE 

Claremont  Eagle  Times . 

. (eS) 

6 

2  1/16 

131,878 

1,972 

N/A 

4,007 

52,907 

190,764 

Keene  Sentinel . (e) 

t  Financial  &  Classified  inches  are 
reported  in  9'Col.  format. 

Manchester  Union  Leader/New  Hampshire 

6 

2  1/16 

232,585 

6,547 

N/A 

10,172*t 

220.771t 

470,075 

Sunday  News . . 

. (mS) 

6 

2  1/16 

682,451 

20,142 

281,136 

155,387 

598,344 

1,737,460 

NEW  JERSEY 

Bridgewater  Courier^News . 

. <e) 

6 

2  1/16 

230,582 

22,197 

N/A 

N/A 

280,454 

533,233 

Sunday  Courier^News . 

. (S) 

6 

2  1/16 

113,211 

22,286 

N/A 

N/A 

100,390 

235,887 

Total . 

343,793 

44,483 

N/A 

N/A 

380,844 

769,120 

Hackensack  Record . 

6 

2  1/16 

730,927 

165,031 

395,827t 

45,396 

803,124* 

1,699,082 

Record . 

. (S) 

6 

2  1/16 

316,424 

100,344 

219,937t 

39,598 

485,911* 

902,679 

Total . 

1,047,351 

263,375 

615,764t 

84,994 

1,289,035* 

2,601,761 

t  Included  in  Retail.  General  &  Classified 

Neptune  Asbury  Park  Press . 

. (eS) 

6 

21  1/2 

1,409,006 

83,744 

321,619 

57,428 

505,000 

1,872,302 

Vineland  Daily  Journal . 

. M 

6(c) 

2  1/16 

202,598 

4,864 

N/A 

N/A 

172,025 

379,487 

NEW  MEXICO 

Albuquerque  Journal/Tribune . 

6(b) 

2  1/16 

962,987 

41,925 

149,650 

76,650 

1,213,061 

2,444,273 

Roswell  Daily  Record . 

6(a) 

2  1/16 

169,878 

5,767 

N/A 

19,470 

49,886 

245,001 

Santa  Fe  New  Mexican . 

6 

2  1/16 

361,578 

15,975 

N/A 

26,397 

257,671 

661,621 

NEW  YORK 

Amsterdam  Recorder . 

. (eS) 

6 

2  1/16 

156,832 

1,634 

N/A 

12,754 

68,132 

239,352 

Buffalo  News . 

6 

2  1/16 

387,524 

36,839 

62,322 

20,138 

341,721 

848,544 

News . 

. (S) 

6 

2  1/16 

187,881 

30,413 

43,920 

13,067 

91,686 

366,967 

Total . 

575,405 

67,252 

106,242 

33,205 

433,407 

1,215,511 

Canandaigua  Daily  Messenger . 

. M 

6 

2  1/16 

126,935 

716 

N/A 

18,323* 

93,670 

239,644 

Sunday  Messenger . 

. (S) 

6 

2  1/16 

34,552 

169 

N/A 

628* 

19,848 

55,197 

Total . 

161,487 

885 

N/A 

18,591* 

113,518 

294,841 

Ithaca  Journal . 

. (e) 

6 

2  1/16 

160.897 

5,617 

N/At 

N/At 

171,827 

338,341 

t  Automotive  6l  Financial  inches  are 

included  in  Classified. 

New  York  Daily  News . 

6(d) 

1  1/2 

430,152 

156,487 

55,762 

22,692 

144,645 

753,976 

Daily  News . 

. (S) 

6(d) 

1  1/2 

159,766 

78,351 

12,365 

1,315 

30,376 

280,850 

Total . 

589,918 

234,838 

68,127 

24,007 

175,021 

1,034,826 

Olean  Times  Herald . 

. (eS) 

6(b) 

2  1/16 

202,931 

6,566 

N/A 

8,748* 

84,894 

303.139 

Port  Jervis  Tri'State  Gazette . 

. (e) 

6(b) 

2  1/16 

108,758 

5,789 

N/At 

3,997 

58,394 

176,938 

t  Automotive  inches  are  included  in 

Classified. 

Syracuse  Post  Standard . 

6(c) 

2  1/16 

462,704 

21,299 

N/A 

N/A 

228,503 

712,506 

Herald  Journal . 

. (e) 

6(c) 

2  1/16 

405,734 

18,168 

N/A 

N/A 

209,016 

632,918 

Herald  American . 

. (S) 

6(c) 

2  1/16 

195,822 

16,267 

N/A 

N/A 

171,323 

383,412 

Total . 

1,064,260 

55,734 

N/A 

N/A 

608,842 

1,728,836 

NORTH  CAROUNA 

Charlotte  Observer . 

6 

2  1/16 

571,157 

35,535 

371,901 

6,655 

358,312 

1,343,560 

Observer . 

. (S) 

6 

2  1/16 

199,046 

30,939 

87,101 

2,057 

200,208 

519,351 

Total . 

Clinton  Sampson  Independent .... 

. (eS) 

6(c) 

2  1/16 

770,203 

189.902 

66,474 

2,990 

459,002 

7,990 

8,712 

6.681 

558,520 

73,912 

1,862,911 

281,475 

Asheboro  Courier* Tribune . 

. (e) 

6 

2  1/16 

157,388 

5,221 

N/A 

4,013 

134,378 

301,000 

Goldsboro  News'Argus . 

. (e) 

6 

2  1/16 

31,598 

273 

N/A 

811 

23,167 

55,848 

Henderson  Daily  Dispatch . 

. (e) 

6(a) 

2  1/16 

162,533 

1,618 

N/A 

6,300* 

187,396 

357,847 

Hendersonville  Times*News . 

6 

2  1/8 

256,600 

2,700 

N/At 

8,500 

220,300 

488,100 

t  Automotive  inches  are  included 

Raleigh  News  &  Observer . 

in  Classified. 

6(c) 

2  1/16 

853,537 

71,400 

460,634t 

27,157 

1,189,491 

2,141,585 

t  Automotive  inches  are  included 

Sanford  Herald . 

in  Classified. 

. (e) 

6 

2  1/16 

310,935 

3,579 

N/A 

N/A 

44,660 

359,174 

Washington  Daily  News . 

6 

2  1/16 

261,246 

1,841 

N/A 

5,013* 

148,500 

416.600 

^Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  S'Column  format,  (b)  Classified  advertising  on  9'column  format,  (c)  Classified  advertising  on  lO'Column  format,  (d)  Classified  advertising  on  7'Column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and 
Retail. 
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Title  of 

Newspaper 

Frequency 

Number 
of  Adv. 
Columns 
per  page 

Column 

Width 

inches 

Retail 

NORTH  DAKOTA 

Bismarck  Tribune . 

. (m) 

6 

2 

398,156 

Grand  Forks  Herald . 

6(b) 

2  1/16 

271,211 

OHIO 

Akron  Beacon  journal . 

6(c) 

2  1/8 

417,151 

Beacon  Journal . 

...(S) 

6(c) 

2  1/8 

146,318 

Toul . 

Alliance  Review . 

...M 

6 

2  1/16 

563,469 

146,240 

Bellefontaine  Examiner . 

...(e) 

6(a) 

2  1/16 

219,435 

Coshocton  Tribune . 

...(eS) 

6 

2 

100,039 

Port  Clinton  NewS'Herald . 

...(e) 

6 

2  1/16 

86,630 

Toledo  Blade . 

...(m) 

6 

2  1/16 

404,236 

Blade  . 

...(S) 

6 

2  1/16 

228,352 

Total . 

Troy  Daily  News . 

...(eS) 

6 

2  1/2 

632,588 

196,911 

Upper  Sandusky  Daily  Chief'Union... 

...(e) 

6 

2 

177,012 

OKLAHOMA 

Duncan  Banner . 

. (eS) 

6 

2  1/16 

204,571 

Ponca  City  News . 

..(eS) 

6(b) 

2  1/16 

419,085 

Shawnee  News-Star . 

..(mS) 

6(a) 

2  1/16 

370,495 

Tulsa  World . 

..(m) 

6 

2  1/16 

467,429 

Sunday  World . . 

..(S) 

6 

2  1/16 

257,147 

Total . . 

724,576 

OREGON 

Ontario  Argus  Observer . 

. (eS) 

6(b) 

2 

159,352 

PENNSYLVANIA 

Allentown  Morning  Call . 

....(mS) 

6(c) 

2  1/16 

868,376 

Ellwood  City  Ledger . 

....(e) 

6(a) 

2  1/16 

155,838 

Gettysburg  Times . 

6(b) 

2  1/16 

182,784 

t  Automotive  inches  are  included  in 

Retail  or  Classified. 

Greensburg  Tribune-Review . 

...(m) 

6(b) 

281,344 

Tribune-Review . 

Total . 

...(S) 

6(b) 

243,931 

525,275 

Reading  limes/Eagle . 

...(m/e) 

6(b) 

2  1/16 

464,713 

Eagle . 

Total . 

...(S) 

6(b) 

2  1/16 

275,049 

739,762 

Scranton  Tiroes-Tribune . 

...(m/e) 

6 

2  1/16 

331,055 

Sunday  limes . 

Total . 

...(S) 

6 

2  1/16 

189,766 

520,821 

Titusville  Herald . 

...(m) 

6(b) 

103,203 

Washington  Observer- Reporter . 

...(m) 

6 

2  1/16 

220,516 

Observer-Reporter . . 

Total . 

...(S) 

6 

2  1/16 

64,426 

284,942 

RHODE  ISLAND 

Providence  Journal-Bulletin . 

....(all  day) 

6 

2  1/16 

842,081 

Sunday  Journal . 

Toul . 

....(S) 

6 

2  1/16 

290,530 

1,132,611 

SOUTH  CAROUNA 

Beaufort  Gazette . 

6(a) 

2  1/16 

132,449 

Greenwood  Index-Journal . 

. (eS) 

6 

2  1/16 

210,000 

Orangeburg  Times  &  Democrat . . 

6(a) 

2  1/16 

236,648 

SOUTH  DAKOTA 

Watertown  Public  Opinion . (e) 

t  Financial  &  Classified  inches  are  reported  in 
8-col.  format. 

6 

2  1/16 

233,510 

TENNESSEE 

Athens  Daily  Post- Athenian . 

t  Financial  6l  Classified  inches  are 

. (c) 

reported  in 

6 

2  1/16 

184.688 

9-col.  format. 

Morristown  Citizen  Tribune . (eS) 

t  Automotive  6l  Financial  inches  are  included  in 

6(a) 

2  1/16 

294,459 

Classified. 

Murfreesboro  Daily  News  Journal 

. (e) 

6(b) 

2  1/16 

317,638 

Paris  Post  Intelligencer . 

. (e) 

6 

2 

154,867 

Shelbyville  Times-Gazette . 

. (e) 

7 

2  1/16 

187,035 

Financial 

Total 

General 

Automotive 

and  Legal 

Classified 

Advertising 

9,957 

N/A 

16,097* 

17,798 

442,008 

7,458 

146,467 

10,493 

225,504 

514,666 

27,263 

N/A 

N/A 

684,666 

N/A 

11,942 

N/A 

N/A 

328,797 

N/A 

39,205 

N/A 

N/A 

1,013,463 

N/A 

2,913 

25,986 

15,921 

53,546 

244,606 

2,008 

N/A 

17,535 

59,772 

302,597 

1,639 

6,240 

3,862 

64,682 

1,764,620 

1,165 

N/A 

N/A 

51,624 

139,419 

19,947 

N/A 

N/A 

188,801 

612,984 

14,874 

N/A 

N/A 

146,388 

389,614 

34,821 

N/A 

N/A 

335,189 

1,002,598 

2,033 

204 

7,304 

127,930 

334,382 

1,267 

N/A 

N/A 

29,811 

208,090 

9,922 

7,591 

32,071 

96,590 

350,744 

18,681 

N/A 

10,586 

126,444 

574,796 

2,125 

N/A 

6,317* 

109,182 

488,119 

8,370 

N/A 

N/A 

410,059 

885,858 

14,149 

N/A 

N/A 

270,761 

542,057 

22,519 

N/A 

N/A 

680,820 

1,427,915 

9,327 

600 

12,394 

224,817 

406,490 

29,440 

402,650 

52,822 

472,899 

1,826,187 

3,803 

15,232 

4,979* 

57,892 

237,744 

1,396 

N/At 

13,338* 

209,650 

407,168 

7,225 

N/A 

15,809 

424,298 

728,676 

4,087 

N/A 

1,758 

227,270 

477,046 

11,312 

N/A 

17,567 

651,568 

1,205,722 

6,586 

N/A 

N/A 

445,237* 

916,536 

5,239 

N/A 

N/A 

248,675* 

528,963 

11,825 

N/A 

N/A 

693,912* 

1,445,499 

4,493 

N/A 

12,919 

161,537 

510,004 

5,456 

N/A 

801 

95,872 

291,895 

9,949 

N/A 

13,720 

257,409 

801,899 

512 

8,648 

3,277 

63,423 

179,063 

4,400 

1,294 

31,897 

340,525 

598,632 

1,416 

207 

3,609 

111,533 

181,191 

5,816 

1,501 

35,506 

452,058 

779,823 

19,249 

145,814 

98,493 

230,263 

1,335,900 

21,791 

118,405 

2,230 

139,150 

572,106 

41,040 

264,219 

100,723 

369,413 

1,908,006 

2,769 

44,793 

16,297 

167,708 

364,016 

2,300 

50,000 

11,000 

70,000 

343,000 

1,611 

99,330 

8,170* 

66,384 

N/A 

3,489 

N/A 

15,684t 

133,905t 

386,588 

3,113 

N/A 

4,818t 

64,4  lot 

257,029 

5,981 

N/At 

N/At 

229,065 

529,505 

8,719 

N/A 

24,584* 

301,294 

652,235 

3,528 

N/A 

7,474 

74,311 

240,180 

3,083 

N/A 

7,010 

56,297 

253,425 

*Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  8'column  format,  (b)  Classified  advertising  on  9'column  format,  (c)  Classified  advertising  on  lO'Column  format,  (d)  Classified  advertising  on  7'Column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and 
Retail. 
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Title  of 

Newspaper 

Frequency 

Number 
of  Adv. 
Columns 
per  page 

Column 

Width 

in 

inches 

Retail 

General 

Automotive 

Financial 
and  Legal 

Classified 

Toul 

Advertising 

TEXAS 

Abilene  Reporter'News . 

. (mS) 

6(b) 

2  1/16 

369,808 

7,980 

86,799 

8,800 

447,740 

1,932,314 

Athens  Daily  Review . 

. (e) 

6 

2  1/16 

127,808 

1,181 

N/A 

N/A 

99,302 

228,291 

Brownsville  Herald . 

. <mS) 

6 

2  1/16 

281,095 

21,409 

N/A 

12,372 

82,229 

397,105 

Corpus  Christi  Caller^  limes . (m) 

t  Automotive,  Financial  &  Classified  inches  are 
reported  in  9'col.  format. 

6 

2  1/16 

717,416 

7,909 

397,077t 

20,155t 

861,853t 

1,313,330 

Dallas  Morning  News . 

6(c) 

2  1/16 

1,748,579 

170,248 

29,771 

71,638 

2,068,848 

4,089,084 

Houston  Chronicle . 

6 

2  1/16 

1,655,852 

346,031 

831,764 

33,882 

1,192,590 

4,060,119 

Sulphur  Springs  NewS'Telegram . 

. (eS) 

6 

2  1/16 

146,046 

1,346 

N/A 

N/A 

34,255 

181,647 

Texarkana  Gazette . 

t  Automotive  &  Financial  inches  are 
in  Classified. 

. (mS) 

:  included 

6(b) 

2  1/8 

401,015 

4,238 

72,060 

12,671t 

165,928 

655,912 

VERMONT 

Newport  Daily  Express . 

. (e) 

6 

2  1/8 

124,129 

1,414 

N/A 

728 

11,911 

138,182 

St.  Johnsbury  Caledonian-Record ... 
t  Automotive  &  Financial  inches  art 
included  in  Retail. 

. (e) 

6(a) 

2  1/8 

212,205 

3,715 

N/At 

N/At 

53,576 

269,496 

VIRGINIA 

Fredericksburg  Free  Lance^Star . 

. (e) 

6(b) 

2  1/16 

552,200 

4,985 

N/A 

13,237* 

150,854 

721,276 

Norfolk  Virginia  Pilot/Ledger  Star . 

6(c) 

2  1/16 

1,367,887 

113,119 

N/A 

N/A 

1,517,682 

2,998,688 

WASHINGTON 

Bellingham  Herald . 

t  Automotive  inches  are  included  in 

. (.) 

Classified. 

6(c) 

2  1/16 

341,517 

14,189 

N/At 

N/At 

242,350 

598,056 

Ellensburg  Daily  Record . 

. (e) 

6(a) 

2  1/8 

133,500 

5,313 

11,428 

8,223 

117,395 

275,859 

Everett  Herald . 

t  Automotive  inches  are  included  in 

. (mS) 

Classified. 

6(c) 

2  1/16 

369,263 

44,062 

N/At 

65,405 

470,471 

949,201 

Olympia  Olympian . 

. (mS) 

6(b) 

2 

349,753 

12,785 

N/A 

N/A 

434,743 

N/A 

Spokane  Spokesman^Keview . 

6(c) 

2  1/16 

422,399 

35,046 

N/At 

N/At 

524,232 

981,677 

Spokesman-Review . 

Total . 

t  Automotive  &  Financial  inches 
are  included  in  Classified. 

. (S) 

6(c) 

2  1/16 

121,274 

543,673 

12,445 

47,491 

N/At 

N/At 

N/At 

N/At 

230,697 

754,929 

364,416 

1,346,093 

Tacoma  News  Tribune . 

. (m) 

6(c) 

2  1/16 

673,790 

64,149 

360,058 

75,559 

907,383 

1,282,368 

Vancouver  Columbian . 

. (eS) 

6 

2 

452,524 

23,054 

N/A 

26,391 

538,095 

830,434 

Walla  Walla  Union-Bulletin . 

. (eS) 

6(b) 

2  1/16 

216,024 

4,240 

32,033 

21,100 

69,053 

342,450 

Yakima  Herald-Kepublic . 

. (mS) 

6 

2  1/16 

361,706 

17,813 

261,544 

25,907 

313,482 

980,452 

WISCONSIN 

Antigo  Daily  journal . 

. <e) 

6(a) 

2  1/16 

166,746 

7,329 

N/A 

12,308 

30,403 

216,786 

Beaver  Dam  Daily  Citizen . 

. M 

9(b) 

1  9/16 

180,014 

9,799 

N/A 

N/A 

28,908 

218,722 

Janesville  Gazette . 

. (mS) 

6 

2 

377,270 

9,817 

N/A 

10,600 

271,668 

669,355 

Monroe  Evening  News . 

. (e) 

6 

2  1/16 

118*020 

2,374 

N/A 

4,817 

97,133 

222,344 

Shewano  Leader . 

. <e) 

6 

2  1/8 

97,703 

1,186 

5,240 

7,000 

24,847 

147,826 

WYOMING 

Casper  Star-Tribune . . 

. (mS) 

6 

2 

307,765 

5,517 

N/A 

24,276 

200,012 

537,570 

Rawlings  Daily  Times . . 

5 

2  1/16 

72,460 

446 

8,743 

12,484 

25,873 

111,263 

*Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  S-column  format,  (b)  Classified  advertising  on  9'column  format,  fc)  Classified  advertising  on  10>column  format,  (d)  Classified  advertising  on  T'cotumn  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified*  General  and 
Retail. 


CANADA 


ALBERTA 

Fort  McMurray  Today . (e)  6  2  1/8  166*789 

Red  Deer  Advocate . (e)  6  2  1/8  340*123 


t  Automotive  &  Financial  inches  are  included  in 
Retail- 


MANITOBA 

Portage  La  Prairie  Daily  Graphic . (e)  6  2  122*276 

t  Automotive  &  Financial  inches  are  included  in 
Retail. 


NEW  BRUNSWICK 

Caraquet  L'Acadie  Nouvelle . (ro)  5(d)  1  7/8  2,500*0(X) 

Note:  Figures  reported  in  agate  tines. 


35,594 

N/A 

N/A 

16,468 

220,851 

31,118 

N/At 

N/At 

164,969 

536,210 

17,209 

N/At 

N/At 

29,567 

169,052 

300,000 

390,000 

500,000 

1,000,000 

4,690,000 

*Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  8<'Column  format,  (b)  Classified  advertising  on  9'Column  format,  (c)  Classified  advertising  on  lO'Column  format,  (d)  Classified  advertising  on  7^olumn  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified*  General  and 
Retail. 
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Title  of 
Newspapei 


Title  of  Frequency 

Newspaper 

Number 
of  Adv. 
Columns 
per  page 

Column 

Width 

in 

inches 

Retail 

Fredericton  Daily  Gleaner . (e) 

Note:  Figures  reported  in  agate  lines. 

6 

2  1/8 

6,274,461 

ONTARIO 

Windsor  Star . (e) 

Note:  Figures  reported  in  modular  agate  lines. 

6 

2  1/16 

6,009,366 

Owen  Sound  Sun  Times . (e) 

Note:  Figures  reported  in  modular  agate  lines. 

6 

2  1/16 

2,569,578 

General 

Automotive 

Financial 
and  Legal 

Classified 

Total 

Advertising 

280,156 

N/A 

N/A 

3,203,184 

867,274 

,957,248 

N/A 

N/A 

3,581,668 

11,548,282 

460,262 

N/A 

N/A 

2,275,359 

5,245.199 

*Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  8'Column  format,  (b)  Classified  advertising  on  9'column  format,  (c)  Classified  advertising  on  lO'Column  format,  (d)  Classified  advertising  on  7'Column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and 
Retail. 


PART  RUN 


ARKANSAS 


Little  Rock  Arkansas  Democrat'Gazette(mS) 

6 

2  1/16 

78,824 

N/A 

N/A 

N/A 

51,243 

130,067 

CAUFORNIA 

Los  Angeles  Times . 

. (mS) 

6 

2  1/16 

1,004,000 

144,000 

27,OOOt 

38,000t 

1,967,000 

3,115,000 

t  Automotive  &.  Financial  inches  are 

included  in  Classified. 

COLORADO 

Boulder  Daily  Camera . 

. (Wed) 

6 

2  1/16 

68,400 

N/A 

N/A 

N/A 

16,200 

N/A 

CONNECTICUT 

Stamford  Advocate . 

6 

2  1/16 

8,308 

18 

N/A 

N/A 

254 

8,580 

FLORIDA 

Jacksonville  Florida  TimeS'Union .... 

. (mS) 

6 

2  1/16 

335,195 

3,208 

11,214 

1,217 

26,832 

377,666 

GEORGIA 

Macon  Telegraph . 

6 

2  1/16 

25,375 

115 

N/A 

N/A 

5,068 

30,558 

Telegraph . 

. (S) 

6 

2  1/16 

7.905 

N/A 

N/A 

N/A 

11,897 

19,802 

ILUNOIS 

Champaign  News'Gazette . 

. (e) 

6 

2  1/16 

3,361 

N/A 

N/A 

N/A 

N/A 

3,361 

Chicago  Sun'Times . 

5 

2  1/16 

520,000 

45,000 

250,000 

20,000 

625,000 

1,190,000 

Sun'Times . 

. (S) 

5 

2  1/16 

150,000 

17,000 

45,000 

5,000 

160,000 

327,000 

Total . 

670,000 

62,000 

295,000 

25,000 

785,000 

1,517,000 

INDIANA 

Connersville  News  Examiner . 

. (e) 

6 

2  1/16 

137,000 

2,771 

N/A 

3,500 

86,448 

229,718 

South  Bend  Tribune . 

. (e) 

6 

2  1/16 

22,704 

N/A 

N/A 

N/A 

N/A 

22,704 

Tribune . 

. (S) 

6 

2  1/16 

25,838 

N/A 

N/A 

N/A 

N/A 

25,838 

Total . 

48,542 

N/A 

N/A 

N/A 

N/A 

48,542 

KANSAS 

Liberal  Southwest  Daily  Times . 

. (e) 

6(a) 

2 

87,810 

5,617 

5,715 

14,299 

66,228 

179,669 

Wichita  Eagle . 

. (mS) 

6(c) 

2  1/16 

115,237 

1,026 

N/A 

N/A 

21,838 

138,101 

MAINE 

Bangor  Daily  News . 

6 

2  1/16 

62,165 

N/A 

N/A 

N/A 

1,434 

63,599 

Lewiston  Sun'Journal . 

6 

2  1/16 

64,301 

N/A 

N/A 

N/A 

N/A 

64,301 

Portland  Press  Herald . 

. (m) 

5 

2 

28,136 

N/A 

N/A 

N/A 

194 

28,330 

MICHIGAN 

Detroit  Free  Presst . 

6 

2.17 

63,191 

563 

N/A 

N/A 

2,278 

66,032 

News . 

. (e) 

6 

2.17 

60,511 

590 

N/A 

N/A 

2,308 

63,409 

News  Free  Press . 

. (S) 

6 

2.17 

18,187 

118 

N/A 

N/A 

N/A 

18,305 

Total . 

141,889 

1,271 

N/A 

N/A 

4,586 

147,746 

tFigures  include  advertising  for  Saturdays 
&  Holidays  (mon  to  fri). 


^Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  6'Column  format,  (b)  Classified  advertising  on  9'column  format,  (c)  Classified  advertising  on  lO'Column  format,  (d)  Classified  advertising  on  T'column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and 
Retail. 
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Title  of 
Newspapei 


Column 

Width 


Frequency  Number 
of  Adv. 

Columns  in  Financial  Total 

per  page  inches  Retail  General  Automotive  and  Legal  Classified  Advertising 


MISSOURI 

St.  Joseph  News  Press . (mS)  6  2  1/16  5,125  N/A  N/A  N/A  N/A  5,125 

NEBRASKA 

Beatrice  Daily  Sun . (e)  6  2  1/16  158,376  9,005  N/A  13,440  38,593t  219,414 

NORTH  CAROUNA 

Charlotte  Observer . (m)  6  2  1/16  611,342  2,366  N/A  N/A  243,632  857,340 

Observer . (S)  6  2  1/16  515,035  1,637  N/A  N/A  240,606  757,278 

OHIO 

Toledo  Blade . (m)  6  2  1/16  65,106  3,212  N/A  N/A  7,737  76,055 

OKLAHOMA 

Tulsa  World . (m)  6  2  1/16  51,802  16  N/A  N/A  N/A  51,818 

PENNSYLVANIA 

Allentown  Morning  Call . (m)  6  2  1/16  370,872  N/A  N/A  N/A  N/A  370,872 

Washington  Observer-Reporter . (m)  6  2  1/16  52,652  N/A  N/A  N/A  N/A  52,652 

TEXAS 

Corpus  Christ!  Caller-Times . (mS)  6  2  1/16  141,766  54  N/A  N/A  66,650  208,470 

WASHINGTON 

Tacoma  News  Tribune . (m)  6(c)  2  1/16  30,645  259  465  1,958  15,589  40,257 


*Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  8-column  format,  (b)  Classified  advertising  on  9-column  format.  <c)  Classified  advertising  on  10-column  format,  (d)  Classified  advertising  on  7-column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and 
Retail. 


CANADA 

NEW  BRUNSWICK 

Caraquet  L’Acadie  Nouvelle . (m)  5  1  7/8  375,000  N/A  N/A  N/A  N/A  375,000 


*Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  8'Column  format,  (b)  Classified  advertising  on  9'column  format,  (c)  Classified  advertising  on  lO'Column  format,  (d)  Classified  advertising  on  7'column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and 
Retail. 


ADVERTISING  DATA 
PROVIDED  BY  COMPETITIVE  MEDIA 


Data  on  the  following  newspapers  are  provided  by  Competitive 
Media  Reporting  (formerly  Leading  National  Advertisers).  To 
maintain  uniformity  and  standardized  records  for  their  subscribing 
newspapers,  Competitive  Media  utilizes  a  system  of  classification 
whereby  all  display  advertising  falls  into  one  of  the  following 
major  classifications:  Retail,  General,  Automotive,  Financial  and 
Classified. 


Data  are  shown  in  standard  column  inches.  Full  run  and  part  run 
are  reported  separately. 

• 

In  this  listing,  the  symbol  N/A  is  used  where  either  competitive 
media  does  not  measure  part  run  or  where  the  newspaper  does  not 
have  part  run. 


Retail 

General 

Automotive 

Financial 

Classified 

Grand  Iblal 

ALAMEDA,  CAUF. 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

FuN 

Pert 

Times  Star . 

..  D 

332,075 

N/A 

36,066 

N/A 

11,643 

N/A 

24,258 

N/A 

333,456 

N/A 

737,498 

N/A 

I  imes  btar  . 

,..S 

100,686 

N/A 

17,905 

N/A 

2,621 

N/A 

12.345 

N/A 

152,200 

N/A 

285,757 

N/A 

Total  . 

.... 

432,761 

N/A 

53,971 

N/A 

14,264 

N/A 

36603 

N/A 

485,656 

N/A 

1,023,255 

N/A 

ALEXANDRIA,  VA. 

Full 

Part 

Full 

Part 

Full 

Port 

Full 

Part 

Full 

Part 

Full 

Pert 

Journal . 

..  D 

41,576 

590 

16.601 

N/A 

786 

N/A 

5,078 

N/A 

41,251 

N/A 

105,292 

606 

ARUNGTON,  VA. 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Pert 

Full 

Pert 

Journal  . 

..  D 

37,732 

N/A 

15,194 

N/A 

618 

N/A 

5,114 

N/A 

43,932 

N/A 

102,590 

N/A 

ARUNGTON 

HEIGHTS,  ILL 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Pert 

Full 

Pert 

Daily  Herald . 

..D 

378,694 

N/A 

45.354 

N/A 

3,478 

N/A 

48,875 

N/A 

369,497 

N/A 

845,898 

N/A 

Daily  Herald  . 

,..S 

73,870 

N/A 

12,999 

N/A 

439 

N/A 

5,269 

N/A 

19,183 

N/A 

111,760 

N/A 

Total . 

.... 

452,564 

N/A 

58,353 

N/A 

3,917 

N/A 

54,144 

N/A 

388680 

N/A 

957,658 

N/A 
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BEUEVUC.WASH. 

Journal  American  .... 
Journal  American  .... 
Total  . 

..  D 

..S 

Full 

268,835 

53,314 

322,149 

Retail 

Part 

N/A 

N/A 

N/A 

General 

FuH  Part 

23,958  N/A 

7603  N/A 

31,561  N/A 

Automotive 

FuH  Part 

2,604  N/A 

474  N/A 

3,078  N/A 

Financial 

FuH  Port 

22,346  N/A 

8632  N/A 

30,978  N/A 

Classified 

FuH  Part 

69,720  N/A 

53,184  N/A 

122,904  N/A 

Grand  Total 
Full  Part 

387,463  N/A 

123,207  N/A 

510,670  N/A 

BIRMINGHAM,  MICH. 

Full 

D5,820 

Part 

N/A 

Full 

26,881 

Part 

N/A 

FuH 

9,410 

Part 

N/A 

FuH 

12,314 

Part 

FuH 

Part 

Full 

Part 

N/A 

245,117 

N/A 

429,542 

N/A 

BOSTON,  MASS. 

.  D 

Full 

677,552 

3U,987 

991,539 

Part 

2,268 

192,072 

194,340 

Full 

140,489 

145,550 

286,039 

Part 

N/A 

25,355 

25,355 

FuH 

25,577 

27,564 

53,141 

Part 

N/A 

887 

887 

FuH 

50,269 

49,535 

99,804 

Part 

N/A 

17,064 

17,064 

Full 

Part 

Full 

Part 

Globe  ... 

S 

411,189 

N/A 

1,305,076 

2,268 

572,549 

18,351 

1,109,185 

253,729 

983,738 

18,351 

2,414,261 

255,997 

BRISTOL,  CONN. 

Press . 

.D 

Full 

144,238 

Part 

317 

Full 

18,487 

Part 

126 

FuH 

1,183 

Part 

N/A 

Full 

24645 

Port 

N/A 

FuH 

65,240 

Part 

N/A 

FuH 

253,793 

Part 

443 

BROCKTON,  MASS. 

Enterprise  . 

Enterprise  . 

Total  . 

.D 

.S 

Full 

236,385 
86,579 
322, %4 

Part 

9,476 

2,570 

12,046 

FuH 

19,485 

6635 

26,120 

Part 

2,718 

341 

3,059 

FuH 

2611 

1,508 

4,119 

Part 

N/A 

N/A 

N/A 

FuH 

27,136 

12,812 

39,948 

Part 

5,278 

1,224 

6,502 

FuH 

137,915 

94,936 

232,851 

Part 

1,071 

286 

1,357 

Full 

423,532 

202,470 

626,002 

Part 

18,543 

4,421 

22,964 

BUCKS 

COUNTY,  WL 

Courier  Times  . 

Courier  Times . 

Total  . 

■  D 
.S 

Full 

noMi 

105,530 

376,177 

Part 

70,725 

31,345 

102,070 

FuH 

22,789 

16,626 

39,415 

Part 

6,389 

1,634 

8,023 

FuH 

7,516 

3,735 

11,251 

Part 

133 

157 

290 

FuH 

17669 

8,376 

26,045 

Part 

3,840 

934 

4,774 

FuH 

127,880 

112,858 

240,738 

Part 

1,324 

1,077 

2,401 

FuH 

446,501 

247,125 

693626 

Part 

82,411 

35,147 

117,558 

BURUNGTON 
COUNTY,  PA. 

Times . . 

Times . 

Total  . . 

.D 

.S 

Full 

172,605 

93,226 

265,831 

Part 

45,984 

11,227 

57,211 

FuH 

11,533 

U,504 

25,037 

Part 

3,316 

833 

4,149 

FuH 

4,754 

3,045 

7,799 

Part 

365 

N/A 

365 

Full 

U,321 

6,873 

20,194 

Part 

4,775 

781 

5,556 

FuH 

164,874 

90,202 

255,076 

Part 

790 

23 

8D 

FuH 

367,087 

206,850 

573,937 

Part 

55,230 

12,864 

68,094 

CAMARiaO,  CAUF. 

Star  Free  Press . . 

Star  Free  Press  . 

Total  . 

D 

.S 

Full 

351,458 

85,262 

436,720 

Part 

N/A 

N/A 

N/A 

FuH 

25,891 

12,140 

38,031 

Part 

N/A 

N/A 

N/A 

FuH 

1,316 

730 

2,046 

Part 

N/A 

N/A 

N/A 

FuH 

14,669 

16,706 

31,375 

Part 

N/A 

N/A 

N/A 

FuH 

107,869 

71,760 

179,629 

Part 

N/A 

N/A 

N/A 

FuH 

501,203 

186,598 

687,801 

Part 

N/A 

N/A 

N/A 

CAMDEN,  N  J. 

Courier  Post  . . 

Courier  Post . 

Total  . 

,D 

.S 

Full 

415,244 

153,035 

568,279 

Part 

130,979 

N/A 

130,979 

FuH 

28,873 

12,939 

41,812 

Part 

11627 

N/A 

11627 

FuH 

10,451 

4,479 

14,930 

Part 

164 

N/A 

164 

FuH 

35,358 

6,217 

41,575 

Part 

5,583 

N/A 

5,583 

FuH 

661,842 

166,253 

828,095 

Part 

25,764 

N/A 

25,764 

Full 

1,151,768 

342,923 

1,494,691 

Part 

174,117 

N/A 

174,117 

CHICAGO,  ILL 

Tribune . . 

Tribune  . 

Total  . . 

■  D 

.S 

Full 

982,231 

374,271 

1,356,502 

Part 

N/A 

N/A 

N/A 

FuH 

131,877 

135,779 

267656 

Part 

N/A 

N/A 

N/A 

FuH 

86,004 

47,283 

U3,287 

Part 

N/A 

N/A 

N/A 

FuH 

47,281 

15,097 

62,378 

Part 

N/A 

N/A 

N/A 

FuH 

707,274 

412,977 

1,120,251 

Part 

N/A 

N/A 

N/A 

Full 

1,954,667 

985,407 

2,940,074 

Part 

N/A 

N/A 

N/A 

CHULA  VIS1A,  CAUF. 

News . . 

■  D 

Full 

47,863 

Part 

N/A 

FuH 

6686 

Part 

N/A 

FuH 

129 

Part 

N/A 

FuH 

3,727 

Part 

N/A 

FuH 

21,526 

Part 

N/A 

FuH 

79,931 

Part 

N/A 

DOYIESTOWN,  WL 

Intelligencer . . 

IntelligerKer . 

Total  .. 

,D 

S 

FuH 

182,170 

62,034 

244,204 

Port 

122,127 

38,237 

160,364 

FuH 

16,084 

15,737 

31,821 

Part 

14,881 

4658 

19,539 

FuH 

5,462 

4,070 

9,532 

Part 

823 

328 

1,151 

FuH 

16,369 

6,411 

Part 

11,538 

5,364 

FuH 

129645 

93,025 

Part 

4,889 

1,181 

FuH 

349,730 

181,277 

Part 

154,258 

49,768 

22,780 

16,902 

222670 

6,070 

531,007 

204,026 

EASTON,  PA. 

Express-Times . 

Express-Times . 

Total  . 

D 

■  S 

Full 

259678 

72,551 

332,229 

Part 

80,523 

N/A 

80,523 

FuH 

25,399 

12613 

38,012 

Part 

11,941 

N/A 

11,941 

FuH 

7,479 

3,853 

11,332 

Part 

38 

N/A 

38 

FuH 

12,676 

5,299 

17,975 

Part 

7,240 

N/A 

7,240 

FuH 

165,838 

46,150 

211,988 

Part 

1,195 

N/A 

1,195 

FuH 

471,070 

140,466 

611,536 

Part 

100,937 

N/A 

100,937 

ELCAK>N,CAUF. 

Daily  Californian  . 

Daily  Californian . 

Total  . 

D 

•  S 

Full 

135,293 

48,580 

183,873 

Part 

N/A 

N/A 

N/A 

Full 

14,454 

6,459 

20,9U 

Part 

N/A 

N/A 

N/A 

FuH 

1,100 

325 

1,425 

Part 

N/A 

N/A 

N/A 

Full 

6,240 

2662 

8,902 

Part 

N/A 

N/A 

N/A 

Full 

46,391 

24,798 

71,189 

Part 

N/A 

N/A 

N/A 

FuH 

203,478 

82,824 

286,302 

Part 

N/A 

N/A 

N/A 

ESCONDIDO,  CAUF. 

Times  Advocate  . 

Times  Advocate . 

Total  . 

D 

S 

Full 

374,549 

89,077 

463,626 

Part 

N/A 

N/A 

N/A 

Full 

35,324 

10,283 

45607 

Part 

N/A 

N/A 

N/A 

Full 

13,432 

675 

14,107 

Port 

N/A 

N/A 

N/A 

FuH 

10,273 

7,942 

18,215 

Part 

N/A 

N/A 

N/A 

Full 

98,320 

73,621 

171,941 

Part 

N/A 

N/A 

N/A 

FuH 

531,898 

181,598 

713,496 

Part 

N/A 

N/A 

N/A 

FORT  WORTH,  TEXAS 

D 

Full 

92033 

397,399 

1,317632 

Part 

247,973 

U2,249 

380,222 

FuH 

78,751 

64,861 

143,612 

Part 

16,146 

13,262 

29,408 

FuH 

Part 

FuH 

Part 

FuH 

Part 

FuH 

Part 

Star-Telegram . 

Total  ... 

s 

16,989 

5,804 

22,793 

1,033 

221 

25,558 

15,403 

11,010 

11,253 

364636 

228,377 

4,992 

91,348 

1,406,167 

711,844 

281,154 

248,333 

1,254 

40,961 

22,263 

593,013 

96,340 

2,118,011 

529,487 

HARTFORD,  CONN. 

Courant . 

Courant . 

Total  . 

D 

S 

Fun 

380,789 

144,165 

524,954 

Port 

340,889 

84,982 

425,871 

FuH 

56,948 

54,651 

111,599 

Port 

43,709 

45,050 

88,759 

FuH 

11,145 

4,217 

15,362 

Part 

1,517 

99 

1616 

FuH 

31,042 

17,907 

48,949 

Part 

45,170 

11,180 

56,350 

FuH 

166,422 

126,249 

292,671 

Part 

62,518 

9,276 

71,794 

FuH 

646,346 

347,189 

993,535 

Part 

493,803 

150,587 

644,390 

46 
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HAYWARD,  CAUF. 

Daily  Review . D 

Daily  Review . S 

Total  . 

lONG  BEACH,  CAUF. . 

Press-Telegram . D 

Press-Telegram  . S 

Total  . 


FuN 

381,133 

99.076 

480,209 

FuN 

445.971 

89^78 

535/549 


N/A 

N/A 

N/A 


200.214 

36,892 

237,106 


LONG  ISLAND,  N.Y. 

Full 

Newsdav  .  p 

466,994 

952,990 

Newsdav .  ^ 

131,991 

473,904 

Total  . 

598.985 

1,426,894 

LOS  ANGELES,  CAUF. 

FuN 

Daily  News  .  p 

712,169 

243^71 

Daily  News .  S 

156,743 

88,399 

Total  . 

868,912 

332,070 

MIAAU,  FLA. 

FuN 

Herald .  D 

830,618 

291,786 

Herald .  S 

244,573 

185,392 

Total  . 

1,075,191 

477,178 

MIDDLESEX 

COUNTY,  MASS. 

Full 

Port 

News .  p 

196,598 

N/A 

News  .  ^ 

92.575 

N/A 

Total  . 

289,173 

N/A 

MORRISTOWN,  N  J. 

Full 

Record .  p 

259,553 

1,281 

Record .  S 

136,955 

N/A 

Total  . 

396.508 

1,281 

NASHUA,  N.H. 

Full 

Telegraph . D 

239,991 

N/A 

Telegraph  . S 

103,533 

N/A 

Total  . 

343,524 

N/A 

NEW  YORK,  N.Y. 

Full 

Post  .  D 

248,129 

2,952 

Times ... 
Times  ... 
Total 


743,240 

465,331 

1,208.571 


122,497 

292.257 

414,754 


NEWARK,  N  J. 

Full 

Star-Ledger . 

..  D 

833,406 

169.540 

Star-Ledger . 

..S 

382,565 

99,273 

Total  . 

.... 

1,215,971 

268,8U 

OAKLAND,  CAUF. 

Full 

Tribune . 

.D 

340,436 

N/A 

Tribune  . 

..S 

79,539 

N/A 

Total  . 

419,975 

N/A 

OCEANSIDE,  CAUF. 

Full 

Blade-Citizen . 

.D 

380.323 

N/A 

Blade-Citizen . 

.S 

90,726 

N/A 

Total  . 

... 

471,049 

N/A 

ORANGE  COUNTY,  CAUF. 

Full 

Register . 

..  D 

1.327,275 

113,043 

Register . 

Total  . 

..S 

315,012 

1,642,287 

2,154 

115,197 

PHILADEU>HIA,  PA. 

Full 

Inquirer . 

.D 

667,090 

270,589 

Inquirer . 

..S 

362,985 

260,D7 

Total  . 

... 

1,030,075 

530,726 

RIVERSIDE,  CAUF. 

Full 

Press  Enterprise . D 

480,988 

N/A 

Press  Enterprise  . S 

119,708 

N/A 

Total  . 

600696 

N/A 

SANX)SE,  CAUF. 

Full 

Mercury  News  . D 

842,211 

87,572 

Mercury  News . S 

296,530 

388 

Total  . 

1,138,741 

87,960 
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General 

FuN  Pert 
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Automotive 
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2607  N/A 
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22.944  N/A 

12,174  N/A 

35.118  N/A 

FuN 
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15,732 
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7,748 

17,519 

25,267 
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14.175 
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N/A 
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16,378 

3665 
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2.368 

N/A 

2.368 

FuN 

48,297 

50,449 

98,746 
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81,134 

39,953 
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FuN 

17651 

4,257 

21,908 
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46687 

6,210 
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79606 

5,599 

85,205 
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67676 

14.764 

82,440 
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69,181 

39,402 
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23,775 

7,435 

31,210 
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30,837 

4614 

35,451 
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90 

N/A 

90 

FuN 

22.504 
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29,503 
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7,944 
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20,%9 

FuN 

82,255 

79,783 

162,038 
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13,865 

10,098 

23,%3 

FuN 
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12,335 
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Port 

1,239 
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1,840 

FuN 

33,413 
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43617 
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7,148 

4,254 

11.402 

FuN 

23,892 

11.244 

35,136 
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N/A 

N/A 

N/A 

FuN 

1,222 
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1,575 

Port 

N/A 

N/A 

N/A 

FuN 

20637 

1U50 

31.987 

Port 

N/A 

N/A 

N/A 
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21,865 

10672 

32,537 

Port 

46 

N/A 

46 
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12,187 

2663 

14,850 

Port 

N/A 

N/A 

N/A 

FuN 

17,836 

14,166 

32,002 

Port 

N/A 

N/A 

N/A 

FuN 

25,193 

9,006 

34,199 

Port 

N/A 

N/A 

N/A 

FuH 

4.245 

4,005 

8,250 

Port 

N/A 

N/A 

N/A 

FuN 

16.457 

9,141 

25,598 

Port 

N/A 

N/A 

N/A 

FuH 

89,776 

Pert 

N/A 

FuN 

13,526 

Port 

N/A 

FuN 

5,288 

Port 

N/A 

201,878 

293.177 

495,055 

26,336 

28,254 

54,590 

36.254 
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5,383 

34.110 

39,493 
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102,565 
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25,051 
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29,466 
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6679 
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47,155 
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102685 
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19651 

11,724 

31,575 

FuN 

38,U5 

18,061 
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N/A 

N/A 

N/A 

Full 

13,159 

2639 

15,798 
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N/A 

N/A 

N/A 

FuN 

26,095 

12670 

38,765 

Port 

N/A 

N/A 

N/A 

FuH 

34,325 

14,073 

48,398 
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N/A 

N/A 

N/A 

FuN 

17.045 

1610 

18655 

Port 

N/A 

N/A 

N/A 
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23653 

6634 

30,287 

Port 

N/A 

N/A 

N/A 

FuH 

119,540 

68,820 
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17,093 
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17,357 
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66.5U 

12,892 

79,405 
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12,111 
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12.245 
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32,736 

8,581 

41,317 

Port 

2,246 

41 

2,287 

Full 

64,440 

95,011 

159,451 

Port 

16,197 

17,191 

33,388 

FuH 

27,854 

18,183 

46,037 

Port 
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% 

216 

FuH 

53.376 

27,954 

81,330 

Port 

9,310 

12,358 

21668 

FuH 

56,949 

27,180 

84,129 

Port 

N/A 

N/A 

N/A 

FuN 

16,761 

2,782 

19.543 

Port 

N/A 

N/A 

N/A 

FuN 

29,592 

10,141 

39,733 

Port 

N/A 

N/A 

N/A 

Full 

108.482 

67,488 

175,970 

Port 

7,204 

N/A 

7,204 

FuN 

26,832 

11,767 

38,599 

Port 
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N/A 
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FuH 

57,177 

7.403 

64,580 

Port 
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N/A 
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FuN 

Port 

333.192 

N/A 
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N/A 

480,440 

N/A 

FuN 

Port 

246,201 

6,752 

113,954 

N/A 

360,155 

6,752 

FuN 

Port 

33640 

298613 

31.943 

98,375 

64,983 

3%588 

FuN 
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842,733 

30669 
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20,746 
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FuN 

Port 

666,209 
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85616 

910,405 

169616 

FuN 

Port 

208,065 

N/A 
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N/A 

343,307 

N/A 
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227,134 

lU 

173.472 

N/A 
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169632 

N/A 

117,116 

N/A 

286.148 

N/A 
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87,071 

N/A 
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175,229 
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470,260 
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N/A 

FuN 

Port 

133,859 
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N/A 
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504,940 
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N/A 
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19,971 

Grand  Ibtal 


FuN 
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782,364 

N/A 

279637 

N/A 

1661601 

N/A 
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762.141 

217,806 
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54,411 

988.718 

272617 
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Port 

645,588 

1.446,700 
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869627 

2.079,906 
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1677.424 
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1644697 

397638 
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450,414 

N/A 

250.764 

N/A 
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N/A 

FuH 
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538,575 

1,440 

337,928 

N/A 

876.503 

1.440 
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Port 

454,918 

N/A 

242,801 

N/A 
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N/A 
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443,790 
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FuN 
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FuH 

Port 

760,405 

N/A 
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N/A 
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N/A 

FuH 

Port 
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N/A 
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N/A 
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N/A 
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Port 

1,925,252 
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SANTA  ROSA,  CAUF. 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Press  Democrat  . 

D 

950.270 

20,803 

58,346 

366 

17,344 

N/A 

63,410 
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311,139 

65 

1,400,509 

21,415 

Press  Democrat . 

S 

211,303 

16,902 

40,875 

565 

4,468 

N/A 

35,397 

98 

221,909 

225 

513,952 

17,790 

Total  . 

1,161,573 

37,705 

99,221 

931 

21,812 

N/A 

98,807 

279 

533,048 

290 

1,914,461 

39,205 

TORRANCE,  CAUF. 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Port 

Daily  Breeze . 

D 

397,030 

N/A 

30,886 

N/A 

10,495 

N/A 

20,234 

N/A 

117,862 

N/A 

576,507 

N/A 

Daily  Breeze . 

S 

84,200 

N/A 

11,756 

N/A 

1,110 

N/A 

4,472 

N/A 

57,206 

N/A 

158,744 

N/A 

Total  . 

481,230 

N/A 

42,642 

N/A 

11605 

N/A 

24.706 

N/A 

175,068 

N/A 

735,251 

N/A 

WHITE  PLAINS,  N.Y. 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Reporter/Dispatch . 

D 

434,133 

2,018 

40,145 

476 

18,080 

118 

47,519 

347 

128,355 

5,068 

668,232 

8,027 

Reporter/Dispatch  . 

,S 

129,987 

623 

26,524 

36 

5,306 

N/A 

31,340 

229 

107,400 

1,067 

300,557 

1,955 

Total  . 

564.120 

2,641 

66669 

512 

23,386 

118 

78,859 

576 

235,755 

6,135 

%8,789 

9,982 

Press  Freedom  Day  Honors  Journalists 

UNESCO  organizes  activities  around  the  world 


NEWSPEOPLE  KILLED  IN  Bosnia- 
Herzegovina,  Somalia  and  other  trouble 
spots  throughout  the  world  were  re¬ 
membered  on  United  Nations  World 
Press  Freedom  Day  May  3. 

More  than  75  print  and  broadcast 
journalists  were  killed  last  year  while  on 
assignment,  international  media  orga¬ 
nizations  reported,  and  various  activi¬ 
ties  aimed  at  commemorating  their 
deaths  and  drawing  attention  to  the 
need  for  an  independent  and  free  press 
were  held  worldwide. 

“Journalism  has  become  an  increas¬ 
ingly  dangerous  profession,  yet  this  has 
not  deterred  men  and  women  from  do¬ 
ing  their  part  in  the  search  for  truth, 
the  sharing  of  information,  the  building 
of  peace  and  democracy,”  said  Federico 
Mayor,  director-general  of  the  United 
Nations  Educational,  Scientific  and 
Cultural  Organization. 

“There  can  be  no  democracy  without 
free  media.  There  can  be  no  free  media 
without  the  means  to  be  free.” 

From  Paris  to  the  Pacific,  UNESCO 
organized  activities  to  mark  the  day. 

At  its  Paris  headquarters,  UNESCO 
hosted  a  photography  exhibit  arranged 
by  Reuters  and  the  Associated  Press  to 
honor  the  work  of  four  newspeople 
killed  in  Somalia  last  July. 

The  exhibit  included  pictures  by 
Reuters  photographers  Dan  Eldon  and 
Hos  Maina,  Reuters  Television  sound 
technician  Anthony  Macharia  and  AP 
photographer  Hansi  Krauss,  who  were 
attacked  and  killed  by  an  angry  mob  as 
they  tried  to  cover  the  aftermath  of  a 
U.N.  helicopter  assault  in  the  Somali 
capital  Mogadishu. 

A  ceremony  in  Santiago,  Chile,  was 
held  to  inaugurate  Freedom  of  the  Press 
Square.  The  event  coincided  with  a 
UNESCO-organized  seminar,  “Media 


Development  and  Democracy  in  Latin 
America  and  the  Caribbean.” 

In  Sarajevo,  UNESCO  and  the  In¬ 
ternational  Federation  of  Journalists, 
International  Federation  of  Newspaper 
Publishers,  European  Broadcasting 
Union  and  Council  of  Europe  unveiled 
a  memorial  to  journalists  killed  during 
the  unrest  there. 

At  least  60  journalists  have  been 
killed  while  covering  the  war  in  the  for¬ 
mer  Yugoslavia,  media  organizations  re¬ 
ported. 

UNESCO  and  the  Russian  Union  of 
Journalists  organized  a  conference  in 
Moscow,  “Independence  and  Pluralism 
in  Radio  and  Television  as  a  Guarantee 
of  Truthful  Information,”  which  attract¬ 
ed  journalists,  media  executives  and 
politicians. 


MORE  THAN  3,000  journalists  attend¬ 
ed  the  National  Writers  Workshop,ac- 
cording  to  sponsor  Poynter  Institute  for 
Media  Studies,  St.  Petersburg. 

The  workshop  was  held  in  six  cities 
the  weekend  April  23  and  24  and  was 
supported  by  newspapers  in  each  of  the 
locations. 

Poynter  reported  that  most  partici¬ 
pants  were  under  the  age  of  30  and  that 
most  came  from  small  and  medium¬ 
sized  papers.  Some  newspeople  were 
sent  in  groups  by  their  editors;  others 
voluntarily  attended  sessions. 

At  the  workshop,  journalism  profes¬ 
sionals  offered  writing  advice  and  cri¬ 
tiqued  participants’  work. 


At  the  U.N.  office  in  Tashkent, 
Uzbekistan,  journalists  from  national 
TV  stations  worked  toward  developing 
the  first  Central  Asian  television  news 
exchange  service.  In  Kyrgyzstan,  news¬ 
people  held  a  workshop  to  establish  the 
region’s  first  independent  broadcasters’ 
association. 

UNESCO  also  organized  press  free¬ 
dom  seminars  and  a  high  school  writing 
competition  in  Western  Samoa. 

In  Africa,  the  Media  Institute  of 
Southern  Africa  published  a  magazine 
on  press  freedom  that  was  distributed  to 
schools,  parliaments  and  other  organi¬ 
zations. 

Namibian  Broadcasting  Corp.  aired 
programs  on  the  press,  and  in  Nairobi, 
Kenya,  UNESCO  sponsored  a  discus¬ 
sion  on  ethics  and  press  liberties. 


Organizers  attributed  the  high 
turnout  to  the  $65  cost  of  admission, 
esteemed  speakers  and  newspeople’s  de¬ 
sire  for  writing  instruction. 

“The  level  of  energy  and  enthusiasm 
was  sky-high,  said  Roy  Peter  Clark, 
NWW  director  and  a  speaker  at  two  of 
the  workshop  sites.  “People  just  de¬ 
voured  story  samples  and  tip  sheets. 
They  craved  every  piece  of  advice, 
every  new  idea  or  strategy.” 

Co-sponsors  of  the  workshop  were 
the  News  Journal,  Wilmington,  Del.; 
St.  Petersburg  Times;  St.  Louis  Post' 
Dispatch;  Salt  Lake  Tribune,  Salt  Lake 
City;  Orange  County  Register,  Santa 
Ana,  Calif.,  and  Portland  Oregonian. 


National  Writers  Workshop 
draws  3,000  journalists 
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In  Brief _ 

Sexually  explicit  material 
banned  from  newsracks 

CALIFORNIA  GOVERNOR  PETE  Wilson  has  signed  a  bill 
banning  sexually  explicit  material  from  newsracks. 

The  bill  was  carried  by  State  Sen.  Steve  Peace  of  Chula 
Vista  following  an  anti-smut  crusade  by  El  Cajon  Council¬ 
man  Bob  McClellan. 

McClellan  sent  state  lawmakers  copies  of  sexually  explicit 
newspapers  that  can  be  bought  from  coin-operated  racks. 

“Playboy  would  be  a  Bible  next  to  these  materials,”  he  told 
the  San  Diego  Union-Tribune.  “Naked  women  and  men  ex¬ 
posing  their  genitalia;  800  and  900  numbers  for  teen  sex  par¬ 
ties  and  body-shaving  parties.  It’s  as  bad  as  it  gets,  but  be¬ 
cause  it’s  a  newspaper,  they’re  allowed  on  the  streets  in  news- 
racks.” 

McClellan  claimed  that  boys  between  nine  and  17  are 
among  the  largest  consumers  of  the  publications. 

Wilson  said  the  bill  will  ensure  “that  families  are  provided 
with  adequate  protection  against  material  that  does  not  be¬ 
long  in  the  hands  of  children.” 

Tribune  Co.  to  run  nightclubs 

IN  YET  ANOTHER  corporate  foray  far  from  newspaper  pub¬ 
lishing,  Tribune  Co.  will  begin  operating  country  music 
nightclubs  early  next  year. 

Tribune  Entertainment  Co.,  a  unit  of  Chicago-based  Tri¬ 
bune  Co.,  has  joined  Nashville  Country  Club  Inc.  in  a  ven¬ 
ture  that  will  operate  Road  nightclubs  and  restaurants. 

Road  is  Tribune  Co.’s  new  country  music  venture.  In  addi¬ 
tion  to  the  restaurant  and  club  venture.  Road  will  be  involved 
in  country  music  home  video  distribution,  pay-per-view  and 
live  country  music  concerts,  television  broadcasting  and  ra¬ 
dio  syndication,  as  well  as  direct  marketing  of  products  with  a 
country  music  theme. 

Washington  Post  announces 
its  role  in  Unity  ’94 

THE  WASHINGTON  POST  Co.  has  announced  it  will  play 
a  major  role  during  Unity  ’94,  the  joint  convention  of  four 
groups  of  minority  journalists  to  be  held  in  Atlanta  in  July. 

Katharine  Graham,  chairman  of  the  Post  executive  com¬ 
mittee,  will  host  a  reception  honoring  Washington  Post 
columnist  Dorothy  Gilliam,  who  is  president  of  the  National 
Association  of  Black  Journalists;  Evelyn  Hsu,  Post  reporter 
and  president  of  the  Asian  American  Journalists  Association, 
and  Diane  Alverio,  a  reporter  at  the  Post-Newsweek  station 
WFSB-TV,  Hartford,  Conn.,  who  is  president  of  the  Nation¬ 
al  Association  of  Hispanic  Journalists. 

These  associations,  as  well  as  the  Native  American  Jour¬ 
nalists  Association,  are  participating  in  the  four-day  gather¬ 
ing. 

Post  will  sponsor  and  produce  one  of  four  major  sessions  at 
the  conclave.  “Journalists  of  the  Future”  will  feature  speakers 
and  exhibits  on  journalism  in  the  age  of  high  tech. 

The  company  also  will  participate  in  a  convention  job  fair. 
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U.S.  Media  Stock  Values 

1  (Weekly  Closing  (Quotes) 

1  Stock  5/31/94  5/24/94 

6/1/93 

A.H.  BeloCorp.  (NY) 

49.875 

49.50 

47.50 

Capital  Cities/A^  Inc.  (NY) 

739.75 

735.50 

527.50 

Central  Newspapers  Inc.  (NY) 

27.75 

27.75 

24.125 

Dow  Jones  Si  Co.  Inc.  (NY) 

36.375 

36.50 

30.125 

Enquirer/Star  Group  (NY) 

16.875 

17.00 

15.50 

Gannett  Co.  Inc.  (NY) 

52.875 

51.25 

51.375 

Harte-Hanks  Comm.  (NY)  * 

19.00 

19.625 

Knight-Ridder  Inc.  (NY) 

56.375 

55.00 

55.875 

Lee  Enterprises  Inc.  (NY) 

32.125 

32.625 

29.75 

McClatchy  Newspapers  Inc.  (NY) 

22.75 

22.50 

22.125 

Media  General  Inc.  (AM) 

25.125 

24.25 

19.875 

Multimedia  Inc.  (NDQ)  * 

28.75 

28.00 

36.25 

New  York  Times  Co.  (AM) 

25.50 

25.50 

28.75 

Park  Communications  Inc.  (NDQ 

22.00 

21.75 

18.75 

Pulitzer  Publishing  Co.  (NY) 

36.625 

36.375 

28.50 

E.W.ScrippsCo.  (NY) 

26.375 

26.75 

27.75 

Times  Mirror  Co.  (NY) 

32.375 

31.375 

31.125 

Tribune  Co.  (NY) 

58.75 

59.125 

53.875 

Washington  Post  Co.  (NY) 

232.50 

233.00 

242.25 

*  Initial  Public  Offering  - 1 1/3/93  at  $16.50 

*  3  for  1  stock  split 
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Foreign  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

5/31/94 

5/24/94 

6/1/93 

Maclean  Hunter  Ltd.  (a) 

16.875 

16.875 

11.125 

Hollinger  Inc.  (a) 

15.75 

15.50 

12.25 

Quebecor  Inc.  Class  A  (a) 

18.875 

19.125 

19.75 

Reuters  (c) 

42.00 

42.50 

31.8125 

Southam  Inc.  (a) 

19.50 

19.375 

18.75 

Thomson  Corp.  (a) 

16.75 

16.75 

15.375 

Toronto  Sun  Publishing  Corp.  (a) 

14.75 

14.50 

12.25 

TorStar  Corp.  (a) 

23.875 

24.50 

22.75 

Pearson  Ltd.  (b) 

6.10 

6.39 

4.38 

News  Corp.  Ltd.  (c) 

53.50 

54.875 

41.125 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quote  is  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

1  Prepared  for  E6fP  by  Wcnheim  Schroder  &.  Co.  Inc. 

Recruiters  will  discuss  with  attendees  job  opportunities  at  the 
Post,  Newsweek  magazine,  and  the  Post-Newsweek  television 
stations  and  cable  system.  About  80  Post  managers,  editors 
and  staff  plan  to  attend  the  convention. 

Knight-Ridder  scholarships 

FOUR  SOPHOMORES  AT  historically  black  colleges  or 
universities  have  been  picked  to  receive  Knight-Ridder  schol¬ 
arships  —  Dorlisa  Anjanette  Goodrich,  Spelman  College, 
Atlanta;  Shai  Littlejohn,  Howard  University,  Washington; 
Dina  Perez,  Florida  A&.M  University,  Talahassee,  and 
Jonathan  Pinkney,  Morehouse  College,  Atlanta. 

Winners  will  receive  $5,000  in  scholarships  their  junior 
and  senior  years,  providing  that  they  maintain  a  3.0  grade 
point  average.  They  must  work  as  paid  interns  at  Knight-Rid¬ 
der  Inc.  properties  during  the  summer  next  year. 
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Technical  Briefs 


Sun  Chemical  buys 
Russian  ink  maker 

SUN  CHEMICAL  CORR,  Fort  Lee, 
N.J.,  said  it  became  the  first  non-Rus¬ 
sian  company  to  own  a  formerly  state- 
owned  industrial  business  in  Russia 
when  it  bought  Moscow  Printing  Ink 
for  an  undisclosed  price. 

The  company  said  the  acquisition  re¬ 
ceived  all  government  approvals. 
Moscow  Printing  Ink  makes  various  off¬ 
set  inks  for  magazines,  newspapers, 
books,  packaging  and  banknotes. 

According  to  interim  general  manag¬ 
er  Martin  Marinov,  Moscow  Printing 
Ink  may  begin  making  flexo  packaging 
inks  within  the  next  year.  Marinov  is 
executive  assistant  to  Henri  Dyner,  Sun 
Chemical  International  Operations 
vice  president.  | 

“A  number  of  our  customers  from 
Western  Europe  are  investing  in  Rus¬ 
sia,”  Dyner  said  in  a  prepared  release. 
“We  will  now  be  able  to  provide  them 
with  a  full  range  of  Sun  Chemical  prod¬ 
ucts  and  technical  service  on  a  local  ba¬ 
sis.” 

Moscow  Printing  Ink  upgraded  to 
computer-controlled  automated  pro¬ 
duction  in  1988,  101  years  after  it  was 
founded.  In  addition  to  its  new  Moscow 
manufacturing  business.  Sun  Chemical 
operates  sales  and  technical  offices  in 
five  other  east  European  countries. 

Newsprint 
recycling  plans 

AN  AMERICAN  FOREST  &  Paper 
Association  survey  shows  industry  plans 
through  1996  to  add  or  expand  five 
newsprint  deinking  plants  to  the  18  al¬ 
ready  operating  in  the  United  States. 
Annual  deinking  capacities  of  existing 
operations  range  from  40,000  to  450,00 
tons. 

Augusta  (Ga.)  Newsprint  Co.  is  ex¬ 
panding  its  operation  in  three  stages 
through  next  year.  Evergreen  Pulp  &. 
Paper  tentatively  plans  to  erect  a  flota¬ 
tion  deinking  plant  and  mill  in  Red- 
rock,  Ariz.,  to  produce  100%-recycled 
newsprint  by  1996.  A  capacity  improve¬ 
ment  under  consideration  by  FSC 
Corp.  Alsip,  Ill.,  would  increase  its  ca¬ 
pacity  by  20,000  tons.  Ponderosa  Fibres 
of  America  Inc.  expects  to  deink 
105,000  tons  of  waste  paper  at  one  of 


two  100%-recycled  newsprint  mills  in 
New  York.  Southeast  Paper  Manufac¬ 
turing  Co.  will  expand  deinking  at  its 
Dublin,  Ga.,  mill  by  20%  this  year. 

In  Canada,  Abitibi-Price  Inc.  plans  a 
1995  start-up  of  a  125-ton-per-day 
deinking  plant  for  its  newsprint  and  di¬ 
rectory  paper  mill  in  Alma,  Quebec. 
According  to  the  May  Pulp  &  Paper, 
old  newspapers,  magazines  and  tele¬ 
phone  directories  will  be  deinked  for 
production  of  directory  paper  contain¬ 
ing  as  much  as  40%  recycled  fiber  and 
for  some  newsprint. 

P&P  also  reported  two  recently  start¬ 
ed  recycling  operations.  Bear  Island  Pa¬ 
per  Co.’s  Ashland,  Va.,  plant,  at  a  mill 
owned  in  part  by  the  Washington  Post 
and  Wall  Street  Journal,  will  process  a 
70:30  mix  of  old  newspapers  and  maga¬ 
zines  to  produce  180  metric  tons  per 
day  for  use  as  one-quarter  of  the  mill’s 
furnish. 

Quno  Corp.  added  equipment  to  its 
Baie  Comeau,  Quebec,  mill  to  process 
unprinted  waste  paper  for  production  of 
newsprint  containing  12%  recycled 
fiber.  The  trade  monthly  said  Quno 
plans  to  raise  recycled  content  to  15%. 

Polychrome  exec 
wins  award 

KEN-ICHI  SHIMAZU,  assistant  vice 
president  of  research  and  development 
at  Polychrome,  won  Japan’s  Society  of 
Photographic  Science  &  Technology 
Graphic  Arts  Award  in  recognition  of 
his  contributions  to  the  development  of 
presensitized  plates. 

A  research  chemist  with  more  than 
20  U.S.  patents,  Shimazu  has  been  on 
Polychrome’s  R&D  staff  since  1965, 
where  he  has  helped  develop  a  range  of 
graphic  arts  products  and  systems,  in¬ 
cluding  presensitized  and  electrostatic 
plates,  silver  and  non-silver  photo¬ 
graphic  film,  color  proofing  systems  and 
hybrid  printing  plates. 

Quno  restores  soil, 
contributes  forest 

AFTER  REALIGNMENT  LEFT  the 
land  along  Ontario’s  Welland  Canal 
packed  with  infertile  clay  from  the  ex¬ 
cavation,  nutrient-rich  organic  residue 
from  Quno  Corp.’s  Thorold,  Ontario, 


newsprint  mill  turned  the  barren  banks 
into  life-sustaining  soil. 

This  month,  Quno  supplied  the  first 
of  a  planned  two  million  trees  for  the 
land.  A  10-acre  section  of  the  property 
was  planted  with  4,000  trees  by  350 
high  school  students.  The  company  said 
it  will  spend  $4  million  over  the  next 
20  years  to  plant  trees  on  a  b’/^-mile 
stretch  of  land. 

The  mill  has  been  providing  the 
same  biosolids  used  at  the  canal  to  area 
farmers  and  landowners  for  more  than 
eight  years. 

DataTimes  adds 
22  newspapers 

THE  FULL  TEXTS  of  the  following 
daily  newspapers  are  being  added  to  the 
Oklahoma  City-based  DataTimes  elec¬ 
tronic  information  network:  Anchorage 
Daily  News,  Cincinnati  Post,  Columbus 
(Ohio)  Dispatch,  Denver  Rocky  Moun¬ 
tain  News,  Evansville  (Ind.)  Courier, 
Ft.  Lauderdale  Sun-Sentinel,  Jack¬ 
sonville  Florida  Tmes-Union,  Nashville 
Tennessean,  Norfolk  Virginian-Pilot  and 
Ledger-Star,  Pittsburgh  Post-Gazette, 
Providence  (R.I.)  Journal,  Quincy, 
Mass.,  Patriot  Ledger,  Roanoke  (Va.) 
Times  6?  World  News ,  San  Antonio  Ex- 
press-News,  Spokane,  Wash.,  Spokes¬ 
man-Review,  Syracuse  (N.Y.)  News¬ 
papers,  Tacoma,  Wash.,  Morning  News 
Tribune,  and  Los  Angles-based  In¬ 
vestors  Business  Daily. 

From  Europe,  the  English-language 
Budapest  Sun  and  Prague  Post  also  will 
be  available. 

Rockwell  gives 
to  kids^  fund 

ROCKWELL  GRAPHIC  SYSTEMS 
has  contributed  $10,000  to  Give  Kids 
the  World,  the  nonprofit  organization 
that  provides  all-expense-paid  vaca¬ 
tions  in  Central  Florida  for  children 
with  life-threatening  illnesses  and  their 
families. 

Helping  wish-granting  foundations 
around  the  world  identify  qualified  chil¬ 
dren,  the  organization  has  served  thou¬ 
sands  who  wanted  to  visit  Disney  World 
and  other  area  attractions,  often  ar¬ 
ranging  six-day  vacations  with  as  little 
as  24'hours  notice. 
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Interactive  Communications 


New  Mexican  starts 
audiotex  service 

THE  SANTA  FE  Neu)  Mexican  has 
started  an  audiotex  phone  service  called 
InfoSource. 

Callers  can  enter  four-digit  codes  to 
access  news,  business,  sports,  weather 
and  entertainment  lines. 

As  is  the  case  with  other  audiotex 
services,  the  stocks  hotline  has  proved 
most  popular.  Time,  weather,  horo¬ 
scope  and  daily  joke  lines  also  are  heav¬ 
ily  used  by  callers. 

On-'line  reference 
library  for  kids 

HOMEWORK  HELPER,  AN  on-line 
reference  library  for  primary  and  sec¬ 
ondary  school  students,  is  under  devel¬ 
opment  by  Tandem  Computers  Inc., 
Cupertino,  Calif.;  Infonautics  Corp., 
Wayne,  Pa.,  and  MRJ  Inc.,  West  Con- 
shohocken.  Pa. 

The  joint  effort  will  connect  comput¬ 
er-equipped  students  to  information 
available  from  multiple  publisher  sites. 

Tandem  will  provide  computer  sys¬ 
tems  and  on-line  transaction  processing 
expertise.  Infonautics  is  creating  what  it 
describes  as  a  new  class  of  accessible 
and  affordable  information  products. 

MRJ,  an  information  resources  firm, 
will  help  Infonautics  launch  Homework 
Helper. 

Students  will  have  access  to  tens  of 
millions  of  pages  of  reference  material 
using  searching  technology  that  em¬ 
ploys  word  meanings  and  spellings.  Re¬ 
sponses  are  in  plain  English.  Students 
will  be  able  to  instruct  the  software  to 
deliver  references  appropriate  to  age 
and  reading  ability. 

Homework  Helper  carries  materials 
from  more  than  35  publishers,  including 
the  Los  Angeles  Times,  USA  Today, 
Reuters  news  service,  and  various  mag¬ 
azines  and  books. 

In  addition  to  more  than  700  major 
literary  works,  thousands  of  digitized 
photos,  graphics  and  maps  will  be  avail¬ 
able  as  will  Cable  News  Network  televi¬ 
sion  transcripts,  Compton’s  Multimedia 
Encyclopedia  and  the  World  Almanac 
and  Book  of  Facts. 

Participating  publishers  are  encour¬ 
aged  to  license  a  turnkey  hosting  system 
known  as  the  Electronic  Printing  Press 


—  scalable  technology  suitable  for  small 
and  large  operations. 

The  service  will  be  offered  by  month¬ 
ly  subscription  through  major  networks, 
including  the  Internet.  Slated  to  be 
launched  in  the  fall,  it  initially  will  be 
carried  on  Prodigy. 

Funding  expands 
IIA  capacity 

WITH  NEW  FUNDING,  the  nonprof¬ 
it  International  Internet  Association  re¬ 
ported  that  its  service  will  provide  In¬ 
ternet  access  for  2  million  more  individ¬ 
uals  and  businesses. 

The  llA  relies  on  technology  part¬ 
ners  to  build  free-access  systems  and 
design  tools  for  easier  Internet  naviga¬ 
tion;  its  education  partners  create  pro¬ 
grams  to  educate  children  and  organiza¬ 
tions. 

Call  (800)  669-4717  for  more  infor¬ 
mation. 

Caution  urged 
on  info  highway 

IT  MAY  BE  time  for  warning  lights 
along  the  information  superhighway, 
warned  John  Seigenthaler,  chairman  of 
the  Freedom  Forum  First  Amendment 
Center  at  Vanderbilt  University. 

Seigenthaler  cautioned  against  the 
“corporate  Goliaths”  created  by  mergers 
between  cable,  telephone,  software  and 
electronic  consumer  sales  companies, 
telling  the  National  Freedom  of  Infor¬ 
mation  Coalition  that  these  mergers 
will  result  in  dominance  of  the  informa¬ 


tion  superhighway. 

“When  they  get  it,”  he  said,  “the  rest 
of  us  will  be  required  to  pay  a  toll  to  get 
on  the  road.” 

Such  a  system  would  lead  to  informa¬ 
tion  haves  and  have  nots,  he  said, 
adding  that  since  “every  one  of  the  me¬ 
dia  giants  will  be  competing  to  make  a 
profit,”  the  haves  will  be  charged  to  pay 
for  the  have  nots. 

In  addition,  as  newspapers  get  into 
providing  these  services,  they  become 
part  of  a  regulated  corporation,  he 
warned. 

EU  phone  systems 
debt  risk  stable 

AS  EUROPEAN  telecommunications 
markets  open  to  competition,  phone 
companies  in  the  12  nations  of  the  Eu¬ 
ropean  Union  are  likely  to  maintain  rel¬ 
atively  high  credit  ratings,  according  to 
Moody’s  Investors  Service. 

But  as  markets  open  fully  in  1998  in 
some  countries  and  2003  in  others,  in¬ 
creasing  competition  “will  cut  operat¬ 
ing  revenues  as  companies  continue  to 
be  burdened  by  high  debt  levels  needed 
to  finance  network  expansion  and  mod¬ 
ernizations,”  Moody’s  said  in  a  report. 

Dominant  telecommunications 
providers  will  lose  about  25%  of  their 
market  share  over  the  next  10  years  but 
will  nevertheless  remain  “one  of  the 
most  creditworthy  industries  in  Eu¬ 
rope,”  despite  significance  variances, 
the  report  said. 

It  anticipates  continued  government 
support  for  telecommunications. 
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Long  Island 
Jewish  World  Expands 

Lippmans  acquire  the  free-distribution  Jewish  Sentinel 


by  Mark  Fitzgerald 

LONG  ISLAND  JEWISH  World  own¬ 
ers  Jerome  and  Naomi  Lippman  — 
whose  long  and  loud  protest  about  a 
charity-subsidized  paper  changed  the 
rules  of  Long  Island  Jewish  newspaper 
competition  —  are  the  new  owners  of 
the  Jewish  Sentinel. 

By  purchasing  the  Sentinel  from 
Florida-based  Worrell  Enterprises,  the 
Lippmans  are  now  competing  in  Man¬ 
hattan  —  just  as  the  Manhattan-based 
Jewish  Week  has  competed  on  the  JeW' 
ish  World’s  Long  Island  turf. 

Further,  the  purchase  comes  just  as 
the  United  Jewish  Appeal-Federation 
of  Jewish  Philanthropies  of  New  York, 
the  largest  Jewish  charity  in  New  York, 
is  mulling  how  to  implement  a  plan 
that  will  allow  its  Long  Island  contrib¬ 
utors  to  choose  between  Jewish  Week 
and  the  Jewish  World. 

This  plan  was  intended  to  allay 
complaints  by  publisher  and  editor  in 
chief  Jerome  Lippman  that  the  charity 
was  unfairly  “subsidizing”  Week 

through  an  annual  $825,000  program 
that  bought  Jewish  Week  subscriptions 
and  mailed  them  without  additional 
cost  to  82,000  households  that  con¬ 
tributed  $36  or  more  a  year. 

Federation  defenders  of  the  arrange¬ 
ment  with  nonprofit  Jewish  Week  ar¬ 
gue  that  the  charity  recoups  a  substan¬ 
tial  amount  of  the  subscription  outlay 
in  year-end  rebates  and  gets  other 
valuable  services. 

In  addition,  defenders  say,  Jewish 
Week  is  a  cost-effective  way  to  ensure 
the  Federation  conveys  its  messages  to 
contributors. 

In  its  dispute  with  Jewish  Week,  the 
Jewish  World  was  generally  supported 
by  two  important  independent  Jewish 
papers,  the  Jeu;ish  Press,  an  Orthodox- 
oriented  paper  with  the  biggest  circu¬ 
lation,  and  the  Forward. 

The  dispute  came  to  symbolize  the 
tension  in  other  markets  between  so- 
called  “Federation”  papers,  which  are 


subsidized  in  varying  degrees  by  the 
charity,  and  independent  Jewish  pa¬ 
pers. 

The  Jewish  Sentinel  had  stayed  out 
of  the  debate  as  Worrell  Enterprises’ 
South  Florida  Newspaper  Network  at¬ 
tempted  to  duplicate  in  Manhattan  the 
success  it  has  had  with  its  seven  zoned, 
free-distribution  Jewish  Journals  in 
South  Florida. 


Dolan  Media  Co.,  Minneapolis,  an¬ 
nounced  that  it  has  acquired  the  Daily 
Record  Co.,  Baltimore,  from  Edwin 
Warfield  IV. 

Daily  Record  publishes  the  106-year- 
old  Baltimore  legal  paper  the  Daily 
Record  as  well  as  Warfield's  Busi> 
ness  Record,  Maryland  Lawyer 
and  Maryland  Construction. 

The  company  also  operates  a  print¬ 
ing  business,  sells  legal  reference  books 
and  legal  forms,  and  produces  publica¬ 
tions,  products  and  services  for  the  le¬ 
gal  and  business  communities.  It  also 
produces  the  annual  Mid-Atlantic 
Business  Expo. 

Warfield  becomes  a  consultant  to 
the  company. 

Dale  Lewis,  Martin,  S.D.,  has  bought 

the  Bennett  County  Booster  II,  a 

weekly  newspaper  in  Martin,  from 
Wendell  and  Mary  Long,  broker  John 
van  der  Linden  of  Spirit  Lake,  Iowa, 
announced. 

The  Longs  started  the  paper  44  years 
ago  and  were  its  sole  owners  until  the 
transaction.  The  new  owner  is  the  for¬ 
mer  publisher  of  the  Pennington  Coun¬ 
ty  Courant,  Wall,  S.D.,  and  Bowdle 
(S.D.)  Pioneer  and  executive  director  of 
the  South  Dakota  Hall  of  Fame  and  its 
quarterly  magazine. 

American  Publishing  Co.,  West  Frank- 


Like  its  Florida  counterparts,  the 
Jewish  Sentinel  is  a  free-distribution, 
weekly  tabloid.  It  is  distributed  in 
Manhattan  neighborhoods  with  Jewish 
populations  through  a  combination  of 
honor  boxes,  apartment  drops  and 
racks  in  stores  and  synagogues. 

The  paper,  which  is  audited  by  Ver¬ 
ified  Audited  Circulation,  distributes 
about  50,000  copies. 


fort.  Ill.,  said  it  has  sold  the  Norwich 
(N.Y.)  Evening  Sun  to  Snyder  Com¬ 
munications  Corp.,  Norwich. 

The  5,600-circulation  paper  is  pub¬ 
lished  Monday  through  Friday;  its  com¬ 
panion  publication,  the  Chenango 
Shopper,  is  produced  weekly. 

American  acquired  the  papers  from 
Park  Communications,  Ithaca,  N.Y.,  in 
December  1993  as  part  of  a  transaction 
that  involved  33  publications. 

The  Birmingham,  Mich.,  newspaper 
brokerage  company  Dirks,  Van  Essen 
&  Associates  represented  American  in 
the  sale. 

Shopper's  Guide,  a  300,000-circula¬ 
tion  weekly  shopper  distributed  in  the 
Philadelphia  suburb  of  Pennsauken, 
N.J.,  and  Able  Printing,  Pennsauken, 
have  been  sold  by  T/SF  Communica¬ 
tions  Corp.,  Tulsa,  to  Dickson  Media 
Inc.,  Charlottesville,  Va.,  announced 
John  Cribh  of  the  brokerage  Bolitho- 
Cribb  &  Associates,  Bozeman,  Mont. 

Ottaway  Newspapers  Inc.,  Campbell 
Hall,  N.Y.,  the  community  newspaper 
subsidiary  of  Dow  Jones  &  Co.  Inc., 
New  York,  said  it  has  agreed  in  princi¬ 
ple  to  purchase  Salem  News  Publishing 
Co.,  publishers  of  the  IH-year-old, 
30,000-circulation  Salem  (M  ass.) 
Evening  News,  from  its  principal 
stockholder,  the  Robin  Damon  Trust. 
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In  Brief 

Audit  Bureau 
rule  changes 

DAILY  NEWSPAPERS  WITH  circula¬ 
tions  as  large  as  15,000  would  be  per¬ 
mitted  to  opt  for  biannual  audits  under 
a  rule  that  could  be  given  final  ap¬ 
proval  at  the  Audit  Bureau  of  Circula¬ 
tions’  board  meeting  in  July. 

Right  now,  daily  papers  must  have 
average  individually  paid  circulations 
of  10,000  or  less  to  be  eligible  for  audits 
every  other  year.  Bigger  papers  must 
submit  to  annual  audits. 

In  other  recent  Audit  Bureau  action, 
the  board  unanimously  approved  a  re¬ 
porting  change  that  drops  the  “area  of 
dominant  influence”  (ADI)  measure¬ 
ment. 

The  action  was  taken  because 
Arbritron  Ratings  Co.,  which  used  the 
ADI  measurement,  has  discontinued 
its  television  ratings  service. 

Audit  Bureau  offers  reporting  by 
“designated  market  area”  (DMA),  the 
standard  used  by  A.C.  Nielsen  Co., 
the  television  ratings  service. 

As  with  the  ADI  designation,  re¬ 
porting  by  DMA  allows  newspapers  to 
align  circulation  with  television  mar¬ 
kets. 

Los  Angeles  Times 
improves  its 
lifestyle  section 

THE  LOS  ANGELES  Times  has 
switched  its  longtime  View  section  to 
Life  &  Style,  using  a  color  logo. 

The  change  also  includes  a  increase 
in  the  number  of  pages. 

According  to  a  Times  spokeswoman, 
the  section  will  offer  more  in-depth  fea¬ 
tures  on  relationships,  personal  health 
and  fitness,  fashion,  consumer  issues, 
trends,  and  influential  people  in  South¬ 
ern  California. 

Life  &  Style  explores  popular  topics 
with  standing  columns  and  a  theme 
page  for  each  weekday. 

“Commitments,”  fot  example,  ap¬ 
pears  on  Monday  and  focuses  on  rela¬ 
tionships,  sex,  marriage,  dating  and  hu¬ 
man  behavior.  Other  columns  are  “’90s 
Family;”  “By  Design,”  on  fashion,  home 
decor  and  style,  and  “The  Goods,” 
which  reports  on  consumer  issues  and 
activities. 


Another  new  feature,  “Laugh  Lines,” 
is  a  weekday  collection  of  jokes,  car¬ 
toons,  humorous  essays  and  first-person 
accounts,  based  in  part  on  reader  con¬ 
tributions. 

Times  editor  and  vice  president  Shel¬ 
by  Coffey  said,  “Life  &  Style  delivers 
the  information  and  ideas  readers  need 
to  better  manage  and  enjoy  their  per¬ 
sonal  lives  in  our  complex  society.” 

Coffey  added  that  the  section  owes 
its  debut  to  the  success  of  View,  which 
was  launched  in  1970. 

The  Times  promotion  of  Life  &  Style 
included  spots  on  local  television  and 
house  advertising. 

Scripps  promotes 
new  media  bosses 

E.W.  SCRIPPS  CO.  has  promoted 
three  senior  executives  as  part  of  a  re¬ 
alignment  designed  to  prepare  for  “the 
rapid  convergence  of  its  media  busi¬ 
nesses.” 

William  Burleigh,  58-year-old  execu¬ 
tive  vice  president  and  head  of  the 
newspaper  division,  was  named  chief 
operating  officer  and  will  supervise  all 
four  divisions:  newspapers,  television 
stations,  cable  TV  and  entertainment. 

Besides  recognizing  Burleigh’s  “extra¬ 
ordinary  insight  into  the  shared  attrib¬ 
utes  of  our  information  and  entertain¬ 
ment  businesses,”  according  to  Scripps 
president  and  CEO  Lawrence  A.  Leser, 
the  arrangement  “will  allow  me  to  focus 
on  larger  strategic  opportunities.” 

Succeeding  Burleigh  is  Alan  Horton, 
who  rises  from  vice  president  of  opera¬ 
tions  to  senior  vice  president  in  charge 
of  Scripps’  19  dailies. 

Also  in  the  newspaper  division,  Jef¬ 
frey  Hively  becomes  vice  president, 
with  the  responsibility  of  developing 
new  channels  for  distributing  informa¬ 
tion. 

Since  1992,  he  had  served  as  the 
newspaper  division’s  circulation  director. 

TV  deal  done 

THE  WASHINGTON  POST  Co.  has 
completed  the  acquisition  of  KPRC- 
TV,  an  NBC  affiliate  in  Houston,  and 
KSAT-TV,  an  ABC  affiliate  in  San  An¬ 
tonio,  from  H&C  Communications 
Inc.,  Houston,  for  $253  million  in  cash. 


Founders  return 
to  Chicago 
bilingual  papers 

THE  TWO  WOMEN  who  founded  the 
bilingual  Extra  newspapers  in  Chicago 
—  and  who  in  1992  sold  out  to  a  Span- 
ish-language  chain  with  national  ambi¬ 
tions  —  are  back  running  the  weeklies. 

Mila  Tellez  and  Mary  Montgomery- 
Clifford  are  publishing  the  newspapers 
under  an  arrangement  with  Daniel 
Bakst,  who  was  appointed  trustee  for 
Extra  Community  Bilingual  News¬ 
papers  bankruptcy  case.  The  Chapter  7 
case  is  pending  in  Miami. 

In  a  statement,  the  two  expressed 
“strong  interest”  in  formally  reacquiring 
the  papers. 

“We’re  back  in  the  saddle  again,” 
Montgomery-Clifford  said  in  an  inter¬ 
view.  “There  isn’t  much  I  can  say  other 
than  that  everything  is  going  along  very 
well  here.  Everything  is  going  full 
speed.” 

Extra  papers  did  not  miss  a  publica¬ 
tion  date  during  the  transition,  Mont¬ 
gomery-Clifford  said. 

Extra  weeklies  are  fully  bilingual, 
with  each  article  published  in  both 
English  and  Spanish. 

In  1992,  Telez  and  Montgomery  sold 
the  papers  to  HispaniMedia,  publisher 
of  El  Diario/La  Prensa  in  New  York 
City,  and  El  Mensajero,  a  San  Francis¬ 
co  Spanish-language  weekly.  The  two 
managed  the  Extra  papers  for  some 
months  after  the  ownership  change  but 
departed  the  paper  in  1993. 

Special  edition 

THE  LOS  ANGELES  Daily  News  sold 
more  than  15,000  copies  of  a  special 
souvenir  edition  honoring  hockey  star 
Wayne  Gretzky. 

“This  was  one  of  the  most  successful 
single-copy  sales  promotions  we’ve  ever 
done,”  said  single-copy  sales  manager 
David  Lack. 

From  the  revenue,  the  Daily  News 
donated  $4,000  to  the  Los  Angeles 
Kings’  Youth  Hockey  Fund. 

The  special  edition  featured  stories 
and  pictures  highlighting  Gretzky’s  ca¬ 
reer  with  emphasis  on  his  breaking 
Gordie  Howe’s  goal  record. 

The  front  page  carried  a  bold  head¬ 
line:  “The  Greatest.” 
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know  the  syndicate  is  getting  them, 
and  I  can  send  them  any  time  of  the 
day  or  night.  I  don’t  have  to  rush  to 
beat  the  Federal  Express  deadline,  so  I 
can  work  on  a  comic  a  few  more  hours 
to  do  a  better  job.” 

Several  syndicates  are  working  on 
the  next  step  in  the  transmission 
process  —  delivering  comics  electroni¬ 
cally  to  newspapers  in  the  future. 

Thaves,  who  runs  his  e-mail  address 
in  “Frank  and  Ernest,”  also  reported 
that  he  is  archiving  thousands  of  his 
comics  on  computer  and  indexing 
them  by  date,  content  and  so  on.  This 
makes  it  easier  to  access  installments 
of  the  22-year-old  strip  for  various 
post-syndication  uses. 

The  cartoonist  did  point  out  that 
there  can  be  copyright  problems  when 
comics  are  used  electronically. 

“There  is  a  commonly  understood 
definition  of  electronic  publishing,  but 
there  is  no  statutory  definition,” 
Thaves  said.  “Technology  is  ahead  of 
the  rest  of  the  world,  and  the  legal  pro¬ 
fession  hasn’t  caught  up  yet.” 

Another  NCS  panelist,  Daryl  Cagle, 
said  he  draws  his  advertising  cartoons 
the  “traditional”  way  before  scanning 
them  into  his  Macintosh. 

“1  really  don’t  create  art  on  the  com¬ 
puter,”  he  observed.  “I  process  my  art 
on  the  computer.  1  can  stretch  and 
scrunch  things  around.  1  can  take  a 
tiny  detail  and  blow  it  up  1,000%  and 
the  lines  are  absolutely  clean.  Try  do¬ 
ing  that  with  a  stat  or  velox!  1  can  col¬ 
orize  the  art  and  drop  patterns  into 
people’s  shirts.” 

Session  moderator  Jack  Caprio  told 
the  audience,  “Your  art  is  still  going  to 
be  the  product  of  your  head,  heart  and 
hand.  Look  at  the  computer  as  an  ex¬ 
tension  of  that.  It’s  just  another  tool 
that  helps  you  do  what  you  want  to 


Thaves  talks  ^tech^ 
at  cartoon  meeting 


The  Trank  and  Ernest'  creator  and  other  speakers 
discuss  how  computers  can  help  them  in  their  work 


by  David  As  tor 


MOST  COLUMNISTS  AND  many 
editorial  cartoonists  use  computers  for 
creating  or  transmitting  their  work. 

But  comic  cartoonists,  who  tend  to 
work  at  home  rather  than  at  computer- 
filled  newspaper  offices,  still  tend  to 
rely  on  ink  and  paper  as  well  as  regular 
or  express  mail. 

There  are  some  comic  creators, 
however,  who  are  trying  to  combine 
the  best  of  the  old  and  new  ways  of  do¬ 
ing  things. 

One  such  creator  is  “Frank  and 
Ernest”  cartoonist  Bob  Thaves,  who 
spoke  during  a  “Technology  in  the  Stu¬ 
dio”  session  at  last  month’s  National 
Cartoorrists  Society  convention  in  La 
Jolla,  Calif. 

Thaves  said  he  continues  to  do  most 
of  his  art  by  hand  because  a  computer 
can’t  duplicate  the  effect  he  gets  with 
ink  and  paper.  “I  like  the  feel  of  draw¬ 
ing,”  added  the  Newspaper  Enter¬ 
prise  Association  cartoonist. 

But  Thaves  said  he  is  “absolutely 
convinced”  that  technology  eventually 
will  enable  artists  to  do  better  drawing 
on  a  computer  than  they  can  do  today. 

In  the  meantime,  Thaves  is  taking 
advantage  of  the  computer  for  certain 
things.  He  periodically  uses  it  to  add 
shading  to  his  art  and  always  uses  it  for 
his  comic’s  lettering,  which  saves  him 
an  “enormous”  amount  of  time. 

“I  had  fonts  created  for  me  to  repli¬ 
cate  my  lettering,”  Thaves  said.  “There 
are  three  versions  of  each  letter  of  the 
alphabet,  so  the  letters  bounce  around 
a  little.  They  are  not  on  a  straight  line 
like  in  other  computer  captions  you 
see.” 

Speaking  of  fonts.  Bunny  Hoest  not¬ 
ed  from  the  audience  that  lettering  in 
the  style  used  by  her  late  husband  Bill 
can  now  be  purchased  by  other  car- 


Bob  Thaves 


toonists.  Hoest  —  who  does  “The 
Lockhorns”  and  other  King  Features 
Syndicate  comics  —  said  four  fonts 
(regular,  regular  italic,  bold  and  bold 
italic)  are  available  on  a  disk  for  Mac¬ 
intosh  and  IBM-compatible  PC  users. 

Whenever  Thaves  finishes  another 
batch  of  “Frank  and  Ernest”  comics,  he 
scans  them  into  his  computer  and 
transmits  them  over  the  modem  to  the 
New  York  City-based  NEA. 

“It  takes  about  eight  minutes  to  send 
six  daily  strips,”  he  said.  “I  like  it.  I 


Caprio,  a  former  IBM  engineer,  is 
first  vice  president  of  the  NCS  and  an 
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A  “Frank  and  Ernest”  strip  featuring  Thaves’  computerized  lettering. 
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assistant  to  “B.C.”/“Wizard  of  Id”  car¬ 
toonist  Johnny  Hart  of  Creators  Syn¬ 
dicate. 

Cagle  said  all  the  computer  equip¬ 
ment  a  cartoonist  would  need  costs  no 
more  than  $5,000.  And  he  noted  that 
“it  is  not  a  daunting  task”  to  learn  how 
to  use  this  equipment. 

Even  artists  who  don’t  have  a  Mac¬ 
intosh  can  take  advantage  of  comput¬ 
ers.  “For  Better  or  For  Worse”  creator 
Lynn  Johnston  urged  cartoonists  to  use 
the  expertise  of  the  American  Color 
division  of  Sullivan  Graphics,  which 
prints  more  than  300  Sunday  comics 
sections. 

The  Universal  Press  Syndicate 
creator,  who  was  speaking  from  the  au¬ 
dience,  recalled  doing  a  Sunday  strip 
in  which  she  wanted  the  effect  of  “end-  I 
less  rain.”  Johnston  said  she  contacted 
AC  syndicate  coordinator  Tim  Rosen¬ 
thal  in  Buffalo,  and  “he  sent  me  exact¬ 
ly  what  I  wanted.” 

Rosenthal  observed,  “Lynn’s  strip 
didn’t  cost  more.  It  was  within  the 
realm  of  our  computer  capabilities.” 

King  vice  president/general  manager 
Larry  Olsen  also  praised  AC  and  said 
syndicates  and  cartoonists  should  take 
advantage  of  its  capabilities.  He  noted 
that  Rosenthal  suggested  a  no-cost  way 
to  “enhance”  the  color  of  “Prince 
Valiant.” 

At  the  end  of  the  session,  Caprio 
suggested  a  way  to  enhance  next 
spring’s  NCS  convention  in  Boca  Ra¬ 
ton,  Fla.  When  he  asked  attendees  if 
they  would  like  to  see  computer  equip¬ 
ment  demonstrated  at  that  meeting, 
most  said  yes. 

Davis,  United  close 
‘Garfield’  agreement 

JIM  DAVIS  AND  United  Media  have 
closed  the  deal  which  transfers  owner¬ 
ship  of  “Garfield”  to  Davis  and  his  In¬ 
diana-based  Paws  Inc. 

The  48-person  Paws  company  is 
now  handling  licensing,  marketing 
and  sales  for  “Garfield.” 

Universal  Press  Syndicate  took  over 
syndication  of  the  cat  comic  effective 
May  28. 

The  agreement  for  Davis  to  pur¬ 
chase  “Garfield”  was  reached,  in 
principle,  nearly  two  months  ago 
(E&P,  April  9,  p.  46).  Sources  say 
Davis  may  have  paid  as  much  as  $40 
million  to  buy  back  his  creation. 

“Garfield,”  which  started  in  1978, 
now  has  more  than  2,400  newspaper 
clients  worldwide. 


Cartoonists  help 
she  recovers  fron 

by  David  As  tor 

WHEN  NINA  PALEY  lost  use  of  her 
drawing  hand  in  January,  she  had  a 
five-month  backlog  of  her  offbeat 
weekly  comic.  So  the  San  Francisco 
cartoonist  figured  she  would  have 

cartoonist  while 
1  hand  ailments 

dicate  and  self-syndicated  creators 
Tom  Tomorrow  (“This  Modern 
World”),  Ruben  Bolling  (“Tom  the 
Dancing  Bug”),  Carol  Lay  (“Story 
Minute”)  and  Keith  Knight. 

“They’re  all  people  whose  work  I  ad¬ 
mire,”  Paley  said,  adding,  “It  sure  is 

/  IS  LAMCU^^e  ^ 

f  AfiMlTWloR  1  (  J 

Part  of  a  “Nina’s  Adventures”  comic  by  Nina  Paley. 

enough  time  to  recover  from  carpal 
tunnel  syndrome  and  other  ailments 
affecting  her  right  wrist. 

But  Paley  is  out  of  new  “Nina’s  Ad¬ 
ventures”  episodes,  and  her  recovery 
isn’t  complete  yet. 

“My  wrist  is  getting  better,”  she  said 
in  a  May  interview.  “In  two  months  it 
will  be  fine.  It’s  just  taking  longer  than 
I  thought  it  would.” 

So  the  possibility  loomed  of  losing 
the  10  clients  she  has  via  self-syndica¬ 
tion  and  Carmen  Syndication  of 
Chicago. 

Then,  Chronicle  Features  editorial 
cartoonist  Ted  Rail  suggested  “Ni- 
naAid,”  whereby  several  artists  would 
create  cartoons  to  fill  Paley’s  newspa¬ 
per  space  until  she  was  back  at  full 
speed. 

“Nina  really  is  a  great  cartoonist,” 
Rail  said.  “It  would  be  a  shame  for  her 
comic  to  go  down  the  tubes  because  of 
her  hand.” 

Paley  was  at  first  reluctant  to  accept 
Rail’s  offer,  but  finally  decided  she  had 
to  try  it. 

“I’m  not  good  at  drawing  with  my 
teeth,”  the  creator  noted  wryly. 

All  payments  for  the  substitute  car¬ 
toons  will  go  to  Paley,  who,  like  many 
other  cartoonists  with  modest  client 
lists,  can’t  afford  medical  insurance. 

In  addition  to  Rail,  other  “NinaAid” 
contributors  include  editorial  cartoon¬ 
ist  Joel  Pett  of  the  Lexington  (Ky.)  Her¬ 
ald-Leader  and  North  America  Syn- 


nice  that  cartoonists  pull  together  for 
each  other.” 


PENCILS,  BOOKS 
AND  TEACHER'S 


DIRTY  LOOKS 


Kids  may  be  in  the  dog  days  of 
summer,  but  their  parents  are  look¬ 
ing  toward  the  new  school  year. 

Our  Back  to  School  Special  Feature 
Package  offers  1 3  features  on  every 
topic  from  choosing  the  right 
school  to  fostering  good  study 
habits.  Add  back-lo-school  fashion, 
health,  what  to  put  in  the  lunch  box 
and  7  photos  and  sketches  for  an 
inspiring  section. 

Back  to  School  is  available  via 
AP  DataFeatures  high-speed  wire, 
on  diskette  or  camera-ready  by 
mail.  Call  today  for  samples  at 
(619)  293-1818.  Or  fax  this  ad  and 
your  address  to  (619)  297-0537. 

COPLEY 
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Winners  are  named 

MORE  THAN  100  black  high  school 
seniors  from  the  Washington,  D.C., 
area  have  won  Project  Excellence 
scholarships. 

North  America  Syndicate  colum¬ 
nist  Carl  Rowan  founded  PE  in  1987. 
Since  then,  more  than  $6.2  million  has 
been  awarded  to  487  college-bound 
students. 

An  interactive  strip 

A  SELF-SYNDICATED  comic  went 
interactive  this  spring  with  a  new 
video  game  released  by  Electronic  Arts 
for  the  Sega  Genesis  system. 

The  “Normy’s  Beach  Babe-O-Rama” 
game  is  based  on  “Making  It:  A  Sur¬ 
vival  Guide  for  Today”  by  Keith  Robin¬ 
son,  who  self-syndicates  his  weekly 
strip  to  the  Arizona  Republic,  Chicago 
Tribune  and  other  papers. 

Robinson  (profiled  in  E&P,  March 
19,  1988,  p.  36)  is  based  at  1147  Man¬ 
hattan  Ave.,  P.O.  Box  10007-64,  Man¬ 
hattan  Beach,  Calif.  90266. 

Data  demonstration 

SCIENTIFIC-ATLANTA  INC.  fea¬ 
tured  Tribune  Media  Services’  TV 
Listings  data  for  on-screen  program 
guides  at  last  month’s  National  Cable 
Television  Association  show  in  New 
Orleans. 

The  data  was  demonstrated  on  S-A’s 
8600x  home  communications  termi¬ 
nal,  which  is  interactive. 

Batiuk’s  gun  series 

THE  ASSOCIATED  PRESS  and  a 
number  of  newspapers  wrote  stories 
about  the  May  2-14  “Funky  Winker- 
bean”  sequence  about  a  student  who 
brought  a  gun  to  school. 


“Funky”  is  by  Tom  Batiuk  of  North 
America  Syndicate. 

‘Adolfo  strip  offered 

A  COMIC  CALLED  “LiP  Adolf”  is 
being  self-syndicated. 

The  weekly  strip  stars  an  angry  sub¬ 
urban  teenager,  his  insipid  parents  and 
his  precocious  girlfriend,  Eva. 

“LiP  Adolf”  is  by  Ella  Koch  and  A1 
Kesselring,  who  say  their  comic  has  “a 
sensibility  firmly  rooted  in  trashy  war 
movies,  punk  rock  and  a  vague  sense 
of  disintegration.” 

The  cartoonists  are  based  at  Box 
8076,  New  York,  N.Y.  10150. 

Locher  prize  winner 

A  1994  GRADUATE  of  Texas  Tech 
University  won  the  John  Locher 
Memorial  Award  for  editorial  cartoon¬ 
ing. 

John  Davidson,  who  worked  for 
TTU’s  University  Daily,  was  chosen 


over  more  than  100  other  entrants. 

Davidson  will  receive  an  all-ex¬ 
pense-paid  trip  to  the  Association  of 
American  Editorial  Cartoonists  con¬ 
vention  in  New  Orleans,  where  he  will 
be  presented  with  a  plaque  on  June  11. 

John  Locher  was  the  cartoonist  son 
of  AAEC  member  Dick  Locher,  the 
Pulitzer  Prize-winning  editorial  car¬ 
toonist  for  the  Chicago  Tribune  and 
the  artist  for  the  “Dick  Tracy”  comic 
syndicated  by  Tribune  Media  Ser¬ 
vices. 

Material  on  Internet 

U.S.  NEWSWIRE  HAS  begun  post¬ 
ing  its  daily  file  of  press  releases  on  the 
Internet,  the  global  web  of  computer 
networks. 

‘Comics’  editor  dies 

DON  THOMPSON,  WHO  was  co-ed¬ 
itor  of  the  Comics  Buyer’s  Guide  week¬ 
ly  newspaper,  has  died  in  Wisconsin  at 
the  age  of  58. 

Thompson  also  was  a  22-year  veter¬ 
an  of  the  Cleveland  Press. 

New  overseas  office 

THE  LOS  ANGELES  Times  Syndi¬ 
cate  International’s  European  office 
has  a  new  location. 

It  now  is  based  at  Atrium  Unit, 
Jupiter  House,  Triton  Ct.,  14  Finsbury 
Sq.,  London,  England  EC2A  IBR. 
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Shop  Talk 

Continued  from  page  68 
again. 

As  a  person  in  a  small  profit-margin 
business,  an  editor  should  be  especial¬ 
ly  aware  of  how  important  it  is  to  curb 
costs.  Retyping  because  of  an  editor’s 
careless  handling  wastes  time  and  adds 
expenses  for  ribbons,  paper  and  even¬ 
tually  a  new  word  processor.  Many 
free-lancers  operate  on  budgets,  and 
too  many  mishandled  manuscripts 
wreak  havoc. 

5.  Don’t  hold  submissions  for  “pos¬ 
sible  future  use.” 

Asking  a  free-lancer  for  permission 
to  hold  a  manuscript  on  the  outside 
chance  it  might  come  in  handy  at 
some  uncertain  date  is  seeking  the  best 
of  both  worlds.  If  you  have  a  hole  to 
fill,  the  material  is  readily  available;  if 
you  decide  later  it  is  not  suitable,  you 
stick  the  article  in  the  SASE  and  toss 
it  in  the  mail. 

Of  course,  in  the  meantime,  the 
free-lance  creator  of  the  piece  cannot 
submit  it  elsewhere. 

For  example,  an  editor  asked  to  hold 
a  piece  on  securing  homes  before  leav¬ 
ing  on  extended  trips  in  anticipation 
of  a  special  travel  issue.  Several 
months  later,  he  rejected  it  —  with  a 
date  stamp  on  the  title  page. 

Fairness  and  business  principles  dic¬ 
tate  any  editor  wishing  to  hold  an  arti¬ 
cle  offer  a  kill  fee  to  compensate  the 
free-lancer  if  the  piece  is  not  pub¬ 
lished. 

6.  Don’t  ask  a  free-lancer  to  accept 
an  assignment  only  on  speculation. 

You  are  excited  by  a  query  on  a 
unique  celebration  of  Martin  Luther 
King  Day  which  requires  travel  to  an¬ 
other  state.  Is  it  fair  to  ask  the  proposer 
to  attend  the  event  at  his  own  expense 
and  submit  a  story  with  no  guarantee 
of  payment? 

Of  course  not.  If  you  have  confi¬ 
dence  in  the  writer,  offer  an  arrange¬ 
ment  providing  reasonable  expenses 
and  a  kill  fee  if  the  article  is  not  ac¬ 
cepted. 

7.  Don’t  enter  into  verbal  agree¬ 
ments. 

When  an  article  is  assigned,  the 
agreement  between  the  editor,  acting 
for  the  publication,  and  the  wtiter,  an 
independent  contractor,  should  be  re¬ 
duced  to  writing  and  signed  by  both 
parties.  It  establishes  parameters  of  the 
assignment,  permissible  expenses,  a 
publication  schedule,  the  payment  for 
a  published  piece  and  a  kill  fee. 

8.  Don’t  quibble  over  expenses. 


A  responsible  free-lancer  does  not 
cheat  on  expenses,  because  he  wants 
to  develop  a  long-lasting  and  beneficial 
relationship  with  you.  However,  an 
unanticipated  cost  may  arise  in  con¬ 
nection  with  an  assigned  story.  Unless 
it  appears  totally  out  of  the  ball  park, 
pay  it. 

9.  Take  the  time  to  encourage 
writers. 

Nothing  offsets  a  series  of  imperson¬ 
al  rejection  slips  as  much  as  a  single 
warm  note  of  encouragement  from  an 
editor  one  has  never  met.  Sure,  you’re 
busy,  but  a  word  from  you  at  the  right 
moment  might  launch  a  successful 
writing  career.  Although  it’s  not  in 
your  job  description,  it  just  might  be 
the  most  important  thing  you  will  do 
today. 

10.  Try  to  publish  articles  on 
time. 

Some  editors  build  a  supply  of  mate¬ 
rial  by  accepting  articles  with  no  pub¬ 
lication  date  in  mind.  Unfortunately, 
that  can  result  in  a  piece  becoming 
outdated  or  appearing  to  be  a  copy  of  j 
another  which  appears  elsewhere  in 
the  interim.  That  is  unfair  to  the  free¬ 
lancer  who  has  a  reputation  to  main¬ 
tain. 

1 1.  Pay  writers  in  a  timely  fash¬ 
ion. 

This  is  a  sensitive  issue  for  some  edi¬ 
tors  and  publishers.  Free-lancers  prefer 
payment  on  acceptance,  and  if  that  is 
your  publication’s  policy,  adhere  to  it 
and  don’t  force  the  writer  to  submit 
multiple  tequests. 

If  you  pay  on  publication,  a  check 
should  go  out  concurrent  with  issuance 
of  the  magazine  or  newspaper. 

You  may  have  little  control  over  pay¬ 
ment  dates,  but  it  is  likely  you  can 
speed  processing  by  properly  preparing, 
signing  and  forwarding  vouchers. 
Reach  an  understanding  on  how  pay¬ 
ments  to  free-lancers  are  to  be  handled 
before  signing  on  with  a  publisher. 

One  editor  for  whom  I  regularly 
write  became  testy  when  queried  about 
a  late  payment.  She  requires  an  invoice 
be  submitted  with  the  article,  and  pay¬ 
ment  is  made  within  two  weeks  of  pub¬ 
lication.  When  that  did  not  happen,  a 
casual  call  was  made  to  inquire  if  it 
had  been  mailed. 

Aftet  some  vague  conversation 
about  the  bookkeeper  being  on  vaca¬ 
tion  and  double  payments  planned 
next  month,  she  asked,  “Is  that  the 
only  reason  you  called?” 

One  wonders  whether  that  editor 
would  question  the  publisher  if  her 
paycheck  was  late. 


Timely  payments  to  free-lancers  so¬ 
lidify  your  business  relationship  with 
professionals  who  supply  material  you 
need. 

Let  two  things  be  crystal  clear  to  ed¬ 
itors  who  have  persevered  this  far. 

Free-lancers  are  not  perfect  human 
beings;  some  ignore  guidelines  and  dri¬ 
ve  editors  crazy.  Their  sins  have  been 
detailed  countless  times,  but  if  you  feel 
a  need  for  rebuttal,  go  to  your  word 
processor  and  bang  out  a  submission. 
Most  writers  have  thick  skins  and  can 
withstand  constructive  ctiticism. 

Let  it  be  understood  that  free¬ 
lancers  adore  editors  who  buy  their 
stories. 

We  realize  you  are  generally  over¬ 
worked  and  underpaid  human  beings 
who  must  endure  the  same  difficulties 
besetting  the  rest  of  the  population. 
All  we  ask  is  you  work  with  us  to  huild 
a  professional  relationship  based  on 
mutual  understanding  and  respect.  Af¬ 
ter  all,  we  are  really  business  partners. 

Rooms  named  for 
Miller,  Gannett 

THE  LATE  FRANK  Gannett  and  Paul 
Miller  were  honored  recently  by  the 
Freedom  Forum  with  the  dedication  of 
two  rooms  in  their  honor  at  the  founda¬ 
tion’s  headquarters. 

The  main  dining  room  has  been  re¬ 
named  the  Frank  E.  Gannett  Room  and 
the  board  room  was  renamed  the  Paul 
Miller  Room.  Bronze  sculptures  of  the 
two  men  will  he  displayed  in  the  rooms 
named  for  them. 

Gannett,  who  died  in  1957,  built  the 
newspaper  chain  hearing  his  name  and 
also  founded  the  Gannett  Foundation, 
which  later  was  renamed  the  Freedom 
Forum. 

Miller,  who  succeeded  Gannett  as 
CEO  of  the  newspaper  group,  became 
chairman  of  the  foundation  in  1975  and 
was  named  honorary  chairman  from 
1981  until  his  death  in  1991. 

Daniels  joins 
philanthropy  board 

FRANK  DANIELS  JR.,  president  and 
publishet  of  the  News  &  Observer, 
Raleigh,  N.C.,  has  been  elected  to  the 
board  of  the  Commonwealth  Fund,  a 
75-year-old,  New  York-based  philan¬ 
thropy  with  the  stated  goal  of  “improv¬ 
ing  the  health  and  productivity  of 
Americans.” 
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Curmudgeon 

Continued  from  page  3 

“If  I  were  rich,  I  would  endow  a  pro¬ 
gram  in  journalistic  ethics  somewhere 
in  her  name.  We  live  in  an  increasingly 
crude,  Peeping  Tom  age  in  which  the 
daily  paper  often  reads  like  People 
magazine  and  uses  the  standards  of  the 
National  Enquirer.  Mrs.  Onassis  fought 
to  have  her  privacy  respected,  and  it 
was.  We  have  an  often  unpleasant  job 
to  do,  but  every  public  life  deserves  a 
private  zone,  and  we  need  to  learn  how 
to  behave  responsibly  to  save  what’s 
left  of  the  high  ground  in  our  national 
conversation.” 

One  thing  that  would  go  a  long  way 
toward  reducing  press  greed  would  be 
to  rotate  reporters  out  of  Washington 
before  they  become  too  cynical,  too 
lazy  and  a  part  of  the  Beltway  fabric. 

I  don’t  favor  term  limits  for  con¬ 
gressmen.  I  do  favor  term  limits  for  all 
political  reporters  covering  city  hall, 
the  state  house  and  Washington. 

Amen. 


Breyer 

Continued  from  page  13 

Breyer  was  included  on  a  three- 
judge  appeals  panel  that  in  1988  de¬ 
nied  a  request  by  NBC  to  quash  a  sub¬ 
poena  asking  to  review  in  the  judge’s 
chamber  network  outtakes  from  an  in¬ 
terview  with  a  key  witness  in  a  crimi¬ 
nal  prosecution. 

The  court  found  that  because  no 
confidential  source  or  information  was 
involved.  First  Amendment  interests 
were  “elusive,”  but  it  also  cautioned 
about  a  “lurking  and  subtle  threat  to 
journalists.” 

“Even  though  the  ruling  was  not  fa¬ 
vorable  to  the  press,  it  included  direc¬ 
tions  to  the  trial  court  that  they  were 
to  apply  various  constitutional  privi¬ 
leges  with  care,”  Kirtley  pointed  out. 

Breyer  wrote  the  unanimous  opinion 
in  a  1992  FoIA  case  in  which  the  court 
found  that  a  lawyer  who  acts  as  a  pri¬ 
vate  tracer  of  lost  taxpayers  was  not 
entitled  to  information  on  the  last 
known  addresses  of  persons  from  tax 
refunds  owed  them,  the  Reporters 
Committee  study  said. 

While  noting  the  basic  aim  of  FolA 
was  “sunlight,”  Breyer  added  that  when 
it  came  to  tax  returns.  Congress  had  a 
different  idea,  as  “confidentiality,  not 
sunlight,  is  the  proper  aim.” 

An  exemption  for  media  was  found 
to  be  discretionary,  not  mandatory,  but 


moot  since  the  lawyer  clearly  was  not  a 
member  of  the  media. 

The  19-page  Reporters  Committee 
review  of  Breyer’s  decisions  on  media 
issues  covers  libel,  reporter’s  privilege, 
court  access,  the  federal  FoIA,  access 
to  state  government  records  and  meet¬ 
ings,  prior  restraints,  broadcasting  and 
cable,  copyright,  privacy,  obscenity, 
free  expression  and  antitrust. 

Harass 

Continued  from  page  12 

gan  to  arrive  at  their  work  and  homes. 

“These  letters  were  nasty  and  trying 
to  drive  my  business  out  of  town,” 
Porter  said. 

Porter  hired  a  private  investigator  to 
find  the  source  of  the  harassment. 

“1  went  to  a  private  investigator  [be¬ 
cause]  I  couldn’t  go  to  the  [Frisco]  po¬ 
lice  department,  naturally,”  Porter  said. 

Eventually,  the  Summit  County 
sheriff  became  involved  and  taps  were 
placed  on  phones  at  the  Times  and  the 
homes  of  Porter  and  journalists 
Gretchen  and  Ed  Rau,  Jack  Gutierrez 
and  Sylvia  Lobato,  according  to  police 
reports  cited  in  a  Rocky  Mountain 
News  article. 

The  report  said  taps  traced  harass¬ 
ing  phone  calls  placed  Feb.  27  and 
March  1  to  the  same  phone,  the  unlist¬ 
ed  number  belonging  to  James  Spenst. 

Spenst,  who  was  ousted  as  mayor 
March  4,  was  arrested  April  27  and  re¬ 
leased  on  $100  bail.  Spenst  is  charged 
with  a  Class  3  misdemeanor  under 
Colorado  law. 

He  could  not  be  reached  for  com¬ 
ment.  >£6?? 

McClatchy  prices 
public  offering 

MCCLATCHY  NEWSPAPERS  INC. 
has  priced  its  public  offering  of  1.4  mil¬ 
lion  shares  common  stock  at  $22.34  a 
share. 

About  750,000  shares  are  being  of- 
ferd  by  the  company,  625,000  more  by 
McClatchy  family  members  and  a  foun¬ 
dation  created  by  one  member. 

Proceeds  of  about  $15.7  million  are 
slated  for  general  purposes. 

The  Securities  and  Exchange  Com¬ 
mission  declared  the  registration  state¬ 
ment  effective  May  9.  The  underwriters 
are  Goldman,  Sachs  &  Co.  and  Merrill 
Lynch  &  Co. 


Message 

Continued  from  page  6 

sonnel  should  “become  the  bearer  of 
good  news  in  your  organization.” 

“There  are  a  lot  of  young  and  highly 
talented  people  inside  your  newspaper 
who  are  very  worried  about  their  fu¬ 
ture,”  Gaulke  said,  because  “they  read 
all  the  bad  news  that  the  newspaper 
prints. 

“Your  job  is  to  bring  them  the  good 
news  to  keep  them  excited  about  the 
business  and  to  keep  them  motivated 
to  do  their  very  best .  .  .  keep  them  fo¬ 
cused  on  their  personal  role  in  the 
mission,  which  is  to  keep  seeing  the 
reader  and  the  advertiser  as  the  most 
important  assets.  If  you  don’t  do  the 
cheerleading,  no  one  else  will. 

“I  recognize  that  this  is  not  going  to 
be  an  easy  task,  because  it’s  about 
change,  fresh  thinking.  It’s  about  inter¬ 
nal  risk  taking,  but  more  importantly, 
it’s  about  survival. 

“The  fact  is  that  while  some  may 
have  doomed  the  newspaper  business 
to  death,  you’re  not  fated  to  die.” 

“The  newspaper  industry  still  has 
enormous  power  and  financial  clout.  It 
has  the  resources  to  do  almost  any¬ 
thing  it  wants  to  hold  and  enlarge  its 
role,  if  it  has  the  will.” 

Freedom  Forum 
libraries  open 
in  Croatia,  Latvia 

FREEDOM  FORUM  FOUNDATION 
foreign  journalism  libraries  have 
opened  at  Zagreb  University  in  Croatia 
and  the  University  of  Latvia  in  Riga. 

The  libraries,  which  bring  the  total 
network  to  nine,  offer  up-to-date  infor¬ 
mation  and  reference  publications  for 
working  journalists  and  students. 

15  to  study 
U.S.  journalism 

FIFTEEN  PROFESSIONAL  journalists 
and  students  from  Asia,  Central  and 
Eastern  Europe  and  Mexico  have  been 
awarded  fellowships  from  the  Freedom 
Forum  International  Professional  and 
Student  Journalism  Program. 

They  will  spend  the  spring  and  sum¬ 
mer  studying  American  reporting  tech¬ 
niques  through  classes  at  U.S.  colleges 
and  universities  and  internships  at 
newspapers  or  television  stations. 
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FEATURES  AVAILABLE 


_ ASTROLCX>Y _ 

Daily-Weeldy-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101 

AUTOMOTIVE 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

BUSINESS 

SPECIAL  SECTION  EDITORS.  Weekly 
copy  you  want  to  be  associated  with  - 
Automotive  News,  Real  Estate,  Modern 
Healthcare,  Dr.  jobs  and  more.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 


ENTERTAINMENT 

PHOTO  ILLUSTRATED  11  X  14  enter¬ 
tainment  page  -  movie,  trivia, 
nostalgia.  Weekly,  monthly.  Free  sam¬ 
ples.  NY  Arts,  23  Kenyon,  Mount 
Vernon,  NY  11552.  (914)  664-8780. 

HUMOR 

WARNING:  "IN  A  NUTSHELL"  may  be 
hazardous  to  your  readers'  health. 
Thousands  hove  already  died  laughing. 
Award-winning,  700  words,  weekly. 
Free  samples,  rates.  Barbara  Naness, 
1 1 9  Washington  Avenue,  Staten  Island, 
NY  10314,  (718)  698-6979. 
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_ PUZZLES _ 

PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843 

SENIOR  HEALTH 

EDITORS:  For  your  MATURE  reader- 
ship,  take  out  a  FREE  8  vreeks  trial  of 
"SENIOR  CLINIC",  since  1981  Amer¬ 
ica's  ONLY  specialist  vrritten  column  on 
Senior  Health.  Weekly,  600  words, 
samples,  rates.  Frank  Macinnis  M.D., 
#104-3282  Casorso  Road,  Kelowna, 
British  Columbia,  Canada  VI W  3L6. 
(604)  868-8603 

SYNDICATION  SERVICES 

Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 
NO  CHARGE!  (21 2)  755-4363 


_ TRAVEL _ 

FREE  ADVERTORIAL  TRAVEL 
Weekly  Column 

Illustrated/Camera  Reody/MAC/DOS 
Call  Rich  @  ARB  (71 8)  849-251 8 
or  Fox  at  (71 8)  805-1586 
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_ ADVERTORIAL _ 

Put  Added  Value  Into  Your 
Space  Sales. 

Well-Written,  Advertiser-Friendly  Copy. 
TOM  A  HAWK  PROMOTIONS 
(201)340-1800 

CARTOONIST 

Using  Your  Ideas  -  I'll  FAX  (Overnight) 
Custom  Cartoon,  any  subject  -  Sales/ 
Promo/Editorial  $150.  (212)265-2942 

NEWSPAPER  APPRAISERS 

APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority  buyouts. 
Reasonable  fees.  C.  Peter  Jorgensen, 
Media  Consultants  &  Associates,  222 
Berkeley  St.,  Box  54,  Boston,  MA 
02116.  (617)536-1900 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  -  Appraisals  -  Brokers 
(407)  368-4352 
123NW13thSt.,  Suite  214-8 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
POBox  1088,  Troy,  AL  36081 
(205)566-7198 
FAX  (205)  566-01 70 


EXPERIENCED  APPRAISERS 
For  estates,  tax,  stock,  asset, 
depreciation,  insurance,  bank, 
partners,  ESOP,  other 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Beach 
FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozzeman, 
MT  59715,  (406)  586-6621 


Bitterness  imprisons  life;  love 
releases  it. 

Harry  Emerson  Fosdick 


NEWSPAPER  BROKERS 

625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  ^xton-N. England  (617)  446-071 1 
Dick  Smith-S/SE-(601)  627-7906 
D.  Claussen-MWest-(414)  272-6173 
Geaff  Edwards-E/SE-(703)  750-8675 
Bruce  Lantz-CANADA-(51 9)  631  -5709 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

BOUTHO-CRIBB  &  Associates 
Our  Firm  Established  in  1 923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  5971 5 
Newspaper  -  Shopper  -  Specialty 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
9210  Thornton  Rd.  -  Ste.  3 
Stockton,  CA  95209  (209)  952-0852 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  '  Appraisals  -  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  PETER  XDRGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  for  a  brochure  and  proposal 
before  listing  your  paper.  222  Berkeley 
St.,  Box  54,  Boston,  MA  02116.  (617) 
536-1900. 


NEWSPAPER  BROKERS 

GAUGER  MEDIA  SERVICE,  INC. 
Appraisal  -  Brokerage 
PO  Box  627,  Raymond,  WA  98577 
_ (206)  942-3560 _ 

JAMES  W.  HAU,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 

(205)566-7198 
FAX  (205)  566-01 70. 


MEDIAAMERICA  BROKERS 
Stroight  talk.  Hard  wrork.  Results. 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fox  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fox  (909)624-8852 


NEWSPAPER  BROKERS 


MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Inveshnents 
Management-Brokers 
PO  Box  3308 

Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(21 4)  520-7025  FAX  (21 4)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPERS  FOR  SALE 

37- YEAR  OLD  Chicago  north  suburban 
weekly.  '93  gross  $650,000.  PO  Box 
307,  Glenview,  IL  60025. 


E&P*s  Classified 


The  newspaper 
industi7*s  meeting 
place. 

{Ill)  675'4380 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 

NEW  MEXICO'S  leading  alternative 
magazine.  Monthly  tabloid.  Santa  Fe, 
Albuquerque,  Taos.  6  years  old.  Utne 
Reader-Village  Voice  quality.  Training 
available/stable  staff.  $100,000/ 
terms.  Excellent  business  opportunity. 
(505)  986-0105 


NEWSPAPERS  FOR  SALE 

SEND  FOR  LIST.  Texas  newspapers, 
some  owner  financing.  Bill  Berger, 
Associated  Texas  Newspapers,  Inc., 
1801  Exposition,  Austin,  TX  78703. 
(512)  476-3950. 


PANEL  DISCUSSION 


PARTNER  SOUGHT  for  southern  Cali¬ 
fornia  coastal  award-winning  weekly 
newspapers  and  commercial  web  press 
operation  grossing  $1.5  million  plus. 
Growth  potential  excellent  with  capital 
infusion.  (805)  683-1955  ext.  30. 


TRADE  ASSOCIATION 

American  Association  of  Independent 
Newspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  FAX  (510)  906-0922  or  write: 
1 6  Santa  Arra  Place,  Walnut  Creek,  CA 
94598. 


Classified  Advertisers:  If  you  don't  see  a  category  that  fits  your 
needs,  please  call  us  at  (2 1 2)  675-4380 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


MAILROOM 


MAILROOM 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-581 7  FAX  (404)  590-7267 


PRESSES 


PRESS  ROOM 
MAN -Roland  Folders 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Catibom 
CKOptical  (310)  372-0372. 

CONVEYORS 


LAKE  CHARLES  AMERICAN  PRESS 
(318)  494-4040 


RECONDITIONED  or  remanufactured 
48-P  and  72-P  Graphics  inserting 
machines.  Immediate  availability.  Con¬ 
tact  AM  Graphics  (513)  278-2651  and 
ask  for  David  Slauter. 


160  pages  -  double  out  -  22-3/4  with 
3  high  former  &  angle  bars 
Only  7  years  old 

GOSS  R.T.P's  42"  with  Y  columns  and 


Two  (2)  McCain  660  Inserters 
Six  (6)  into  one  (1 )  -Complete 


WE  CONVERT  OVERHEAD  WIRE 
CONVEYORS  TO  BELT  CONVEYORS 
(407)  273-5218  Fax  (407)  273-901 1 

MAILROOM 

24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Production-Training  Program  Program 
Provided.  JIMMY  R.  FOX,  MAIL  ROOM 
CONSULTANT  71 3/468-5827. 


Three  (3)  pace  pack  mini-stock  counter 
stackers. 

One  (1)  Ferag  Double  Gripper  Con¬ 
veyor  new  chain  -  three  (3)  months  old 
-  104  feet  with  infeed  and  output  sta¬ 
tions. 

Two  (2)  Nolan  Jampol  Bottom  Wraps 
Two  (2)  Nolan  Jampol  In-Line  Pacers 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  or  (800)  741-1937 

PREPRESS 


wall  brackets  1 0  AVAILABLE 
Goss  3-2  folders 

21  andl/2c.o.  and  22  3/4  c.o. 

Press  drives  for  24  units 
60  HP  G.E.  drives 
Only  7  years  old 

Northeast  Industries  (213)  256-4791 

WANTED  TO  BUY 


CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors, 
stackers,  strappers,  labelers  and 
inserters. 

Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  oil  at  warranteed  discount 
prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 


One  (1)  Nolan  Jampol  90%  Electric 
Roller  Turn 

One  (1 )  Nolan  Jampol  90%  Belt  Turn 

Two  (2)  Bell  and  Howell  Diverters 

Two  (2)  Bell  and  Howell  Hopper 
Looders 

One  (1)  No  arc  ultra  plus  30X40  dou¬ 
ble  plate  burner 


ECR  upgrade  lets  you  run  color  separa¬ 
tions  on  your  Ultre  based  engine.  72 
and  94  p  available.  Matrix  (603)  429- 
2798. 


PRESSES 


GOSS  METROLINER  22"  cut-off  X 
65.5",  1  mono  unit,  2  -  3/C  units,  4 
RTF's  new  1977,  2:1  folder.  $950,000 
U.S. 

Miller-Nohab  (MAN)  OP- 1600  new 
1982-87,  22  3/4  X  66",  4  mono  units 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
Wia  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800)  356-4886 
or  Fax  (816)  887-2762. 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 

REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  820-9669 


If  there  is  no  wind,  row. 

Latin  Proverb 


Miscellaneous  belt  and  roller-top  con- 
veyors,  drive  motors,  geors,  etc. _ 

MAIL  ROOM 

3  Muller-Martini  5-1  227S  Inserters 

4  Ferag  single  gripper  conveyors 
200"  long  each 

Signode  MLN-2A 
Signode  MLEE 

1  Stepper  lying  and  inserting  machines 
1987^ 

2  Cheshire  quarter  folders  and  labeling 
machines 

Northeast  Industries  (21 3)  256-4791 


2-3  color  units,  2:1  folder,  6  meg 
splices.  $950,000  U.S. 

3  cary  pasters. 

WEBEQ  INTERNATIONAL,  INC. 
(708)459-9700  FAX:  (708)459-9707 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 


NEW  BRUSH  DAMPENERS  For 
Urbanite  and  Community 
GRAPHIC  INSTRUMENTS,  INC. 
PHONE  (815)648-4611 
FAX  (81 5)  648-2856 

Some  folk  want  their  luck  buttered. 

Thoinas  Hardy 


AVAILABLE  SOON 

1994 

Editor  &  Publisher 
International 
Year  Book 
To  order  your  copy 
contact  E&P's 
Circulation  Department 
at 

(212)  675-4380 


INDUSfRY  SERVICES 


CIRCULATION  CONSULTANTS 

KEVIN  BRIAN  KAMEN 
Home  Delivery/Single  Copy  Sales 
NaHonwide  (516)  379-2797 

CIRCULATION  SERVICES 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1(800)  247-2338 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (616)  458-6611 


CIRCULATION  SERVICES 


LEM  MARKETING 
Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUU  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  A4ARKETING 
_ 1  (800)  776-6397 _ 

SUBSCRIPTION  SALES  specialists  in  our 
twentieth  year.  DCA  Promotions  Inc., 
(216)  225-7440. 


CIRCULATION  SERVICES 

SOUTHERN  TELEMARKETING 
Has  what  it  takes  to  increase  your 
newspaper's  circulation,  nationwide 
capabilities.  Call  John  Bonsai,  1  (800) 
929-1845 


SPECTRUM  MARKETING  SERVICES 
-QUALITY- 

TELEPHONE  AND  DOOR  PROGRAMS 
CALL  DOUG  REESE  (800)972-6778 


The  trouble  about  man  is  twofold.  He 
cannot  learn  truths  which  are  too 
complicated:  he  forgets  truths  which 
are  too  simple. 

Dame  Rebecca  West 


CIRCULATION  SERVICES 


TELEMARKETING  PROFESSIONALS 
Specialists  at  upgrades 
Stop  Savers  ana  more 
Allan  Schreibman,  (810)  399-6100. 

Fear  to  let  fall  a  drop  and  you  will  spill 
a  lot. 

Malay  proverb 

THB  CUSTOMER 
CONNECTION 

f-soo-atzMs 
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INDUSTRY  SERVICES 


_ CONSULTANTS _ 

45  specialists,  generalists  available 
nationwide.  No  obligation  consultation. 
American  Newspoper  Consultants,  Ltd., 
(414)  272-6173. 

DISTRIBUTION  SERVICES 

FREE  AOZ  DEUVERY  OF  YOUR  PAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  1-800-487-6397 
AUSTIN  NEWS  SERVICES  (National) 


Doubt  indulged  soon  becomes  doubt 
realized. 

Francis  Ridley  Havergal 


LAPTOP  SERVICES 

TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (only!) 
Cables,  RAM  upgrades,  system  sales 
Club  1 00:  Box  23438  Pleasant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  fax. 


NEWSPAPER  SERVICES 

BPW  Enterprises  Inc.  Leaders  in  Boy 
Crews-Adult  Crews.  PIA  orders  $15 
and  up.  Top  references.  Write  BPW 
Enterprises  Inc.,  4141  Canyon  Rd., 
Macon,  GA  31 210. 


NEWSPAPER  SERVICES 

Boy  Crews-Adult  Crews  Best  rates  in  the 
industry.  Excellent  references.  Contact 
Phil  Webb,  (912)477-8362. 

PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  damaging  systems,  parallel 
drives,  horsepower  upgrodes  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
1  (800)  545-6908  (505)  842-1357 
24-Hour  UnePOBox  1952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsate  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CAUTOa  FREE  1  (800)  657-21 10 

As  soon  as  you  trust  yourself,  you  will 
know  how  to  live. 

Johann  von  Goethe 


HELP  WANTED 


_ ACADEMIC _ 

EASTERN  ILLINOIS  UNIVERSITY:  Chair, 
AEJMC-accredited  Journalism  Depart¬ 
ment.  Advanced  degree  required. 
Experience  preferred.  Salary/rank 
negotiable.  Application  forms,  vita, 
transcripts,  3  letters  of  reference  by  July 
8  to  chair.  Journalism  Chair  Search, 
College  of  Arts  &  Humanities,  ElU, 
Charleston,  IL  61920.  AA/EEOE 

ADMINISTRATIVE 

DIREaOR  OF  NEW  BUSINESS 
VENTURES 

Join  the  Knight-Ridder  newspaper  in  St. 
Paul,  MN,  In  growth  area  publishing  of 
advertising  supported  annuals  and 
periodicals  for  under-served  readers 
orxf  odvertisers. 

Responsibilities:  Full  divisional  P&L  and 
implementation  responsibility  for  a 
series  of  small,  niche-market  specialty 
ubiications.  Identify  and  evaluate  new 
usiness  opportunities  while  acting  as 
general  manager  overseeing  sales, 
production,  distribution  and  editorial  for 
existing  publications. 

Qualifications:  3-5  years  experience  in 
media,  preferably  publishing.  Keen  ana¬ 
lytical  skills,  and  willingness  to  work 
hands-on.  A  B.A./Masters  degree  pre¬ 
ferred. 

Compensation  includes  base  salary 
with  substantial  share  in  division's 
operating  profits.  Excellent  benefits, 
please  send  or  Fax  (612)  228-5307 
resume  to: 

Alexandra  Roddy 
Saint  Paul  Pioneer  Press 
345  Cedar  St. 

Saint  Paul,  MN  55101-1057 


EXPERIENCED  PUBUSHING  EXECUTIVE 
for  UC-Berkeley  student  daily.  In  charge 
of  all  departments,  except  editing.  Send 
resume  to  Mort  Levine,  22800  Prospect, 
Saratoga,  CA  95070  or  call  (408) 
255-8099. 

PUBLISHER:  Zone  4,  group  owned, 
paid  weekly  with  shopper,  about  700K 
gross,  is  looking  (or  publisher.  Appli¬ 
cants  should  have  newspaper  ad/ 
administrative  background,  willingness 
to  work  hard  and  community  involve¬ 
ment  history.  Salary,  bonus,  car  allow¬ 
ance,  health  insurance,  401  (K).  Send 
cover  letter,  resume  and  salary  history 
to  Box  06942,  Editor  &  Publisher. 


A  man  cannot  be  comfortable  without 
his  own  approval. 

Mark  Twain 


ADMINISTRATIVE 

HUMAN  RESOURCES  MANAGER 
FOR  LEADING  ZONE  2  NEWSPAPER 

A  leading  Zone  2  nev/spaper  with  500 
full  time  and  part  time  employees  has 
an  excellent  opportunity  (or  a  Human 
Resources  manager. 

The  individual  will  report  to  senior 
management  and  be  responsible  (or 
employee  communications;  recommen¬ 
dation  and  administration  of  benefits; 
employee  orientation,  training  and 
development;  ergonomics  and  safety 
programs;  compliance  with  local,  state 
and  federal  employee  legislation;  etc. 

Qualified  candidates  should  hove  col¬ 
lege  degree  and  experience  in  Human 
Resources  field.  Salary  will  be  based  on 
experience,  with  an  outstanding  benefit 
package  included. 

This  is  a  vibrant  company,  the  leader  in 
the  field  in  its  community,  with  long- 
stonding  commitment  and  dedication  to 
its  employee  workforce.  Equal 
Opportunity  Employer.  For  considera¬ 
tion  please  send  resume  to  Box  06935, 
Editor  &  Publisher. 


LEADER,  MOTIVATOR  SOUGHT 
Our  present  Retail  Advertising  Man¬ 
ager  is  off  to  a  Chicago  daily,  leaving 
big  shoes  to  fill.  You  may  hove  what  it 
takes  to  step  right  in  if  you  are 
motivated  by  exceeding  sales  goals  and 
leading  a  talented  and  aggressive  retail 
and  telemarketing  sales  staff.  Strong 
organizational,  communication  and 
creative  skills  a  must.  Our  1  3,500 
circulation  newspaper  offers  com¬ 
petitive  salary;  bonus  and  share  of  earn¬ 
ings  potential,  as  well  as  a  beautiful 
new  building,  all  in  a  thriving  university 
community  with  excellent  quality  of  life. 
Our  small,  quality-conscious  newspaper 
group  offers  training  support  and 
opportunity  for  talented  leaders  to 
improve  and  advance,  either  within  the 
company  or  on  the  outside.  Only  the 
best  need  apply.  Send  cover  letter  and 
resume  to  Julie  Speirs,  Advertising 
Director,  Kearney  Hub,  PO  Box  1988, 
Kearney,  NE  68847.  A  member  of 
World  Newspopers  Inc. 


ADMINISTRATIVE  1  ADMINISTRATIVE 


MANAGER,  JOURNALISM  PROGRAMS 
EAST-WEST  CENTER 

The  East-West  Center  is  a  public,  nonprofit  education  and  research  institution  with 
an  international  board  of  governors.  Scholars,  graduate  students,  educators  and  pro 
fessionals  in  business  and  government,  work  with  the  Center's  staff  on  current  Asia- 
Pacific  issues.  The  Center  was  established  in  Hawaii  in  1960  by  the  U.S.  Congress, 
which  provides  principal  funding.  Support  also  comes  from  more  than  20  Asian  and 
Pacific  governments,  private  agencies  and  corporations  and  through  the  East-West 
Center  Foundation. 

Applications  are  being  accepted  for  a  three-year  limited  position.  This  position  man¬ 
ages  the  Center's  programs  to  enhance  the  media's  knowledge  and  understanding 
about  Asia  and  the  Pacific  through  professional  development,  through  interaction 
among  journalists,  media  executives,  .scholars  and  other  professionals,  and  through 
participation  in  EWC  seminars,  briefings  and  study  tours.  Major  duties:  Plans,  con¬ 
ducts  and  evaluates  annual  programs,  including  the  Jefferson  Fellowships,  for 
journalists  and  executives  in  the  communications  media  to  expand  their  knowledge 
about  issues  and  concerns  facing  Asia,  the  Pacific  and  the  United  States.  Concep¬ 
tualizes  and  develops  new  programs  and  plans  expansion  of  existing  projects.  Devel¬ 
ops  collaborative  projects  with  other  organizations;  develops  proposals  for  external 
funding;  and  seeks  to  increase  number  of  program  participants  and  broaden  the 
diversity  of  participants.  Counsels  students  and  interns  interested  in  journalism  issues 
or  journalism  careers.  Gintributes  to  the  intellectual  life  of  the  Center. 

REQUIRED  QUALIFICATIONS:  M.A.  degree  or  equivalent.  In  addition  to  the 
degree,  applicants  must  have  at  least  six  years  full-time  professional  experience  in 
journalism  (either  print  or  broadcast)  with  a  strong  publication  record  as  evidenced 
by  print  and/or  diKumentary  radio/television  broadcasts.  Must  have  at  least  three 
years  managerial  experience  including  managing  people,  budgets  and  expenditure 
plans;  and  at  least  two  years  as  a  full-time  journalist  working  in  an  Asian  or  Pacific 
country.  Must  be  familiar  with  current  Asian  issues  -  i.e.,  conversant  with  major  popu¬ 
lation,  environmental,  and  economic  issues.  Applicants  must  have  effective 
interpersonal  relations  skills  and  be  able  to  work  successfully  in  a  multi-cultural 
environment. 

PREFERRED  QUALIFICATIONS:  Ph.D.  degree  in  journalism.  Experience  in  an 
academic  iirstitution,  in  developing  proposals  for  funding,  and  in  developing,  conduct¬ 
ing  and  evaluating  professional  programs  for  journalists. 

SALARY:  $56,627.00  TO  $66,067.00  per  year,  depending  on  qualifications,  plus 
cost-of-living  allowance  currently  at  22.5%  (subject  to  change)  and  an  attractive- 
benefits  package. 

HOW  TO  APPLY:  Submit  cover  letter  including  position  title  and  a  statement 
addressing  how  the  qualifications  are  met,  a  resume,  and  names  and  addresses  of  three 
professional  references.  Screening  and  assessment  will  be  based  on  the  materials  you 
submit.  Send  to:  Wanda  Dial,  Personnel  Office,  Dept.  8  J,  East-West  Center,  1 777 
East-West  Road,  Honolulu,  HI  96848  or  FAX  to:  (808)  944-7970.  Applications 
must  be  postmarked/FAXed  by  JULY  15,  1994. 

An  Equal  Employment  Opportunity/Affirmative  Action  Employer. 


OTiiimOlM  :  E&P's  offices  will  be 

closed  on  Monday,  July  4tfi  in  observance  of  Independence 
Day.  Please  note  this  when  placing  your  ad. 
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HELP  WANTED 

ADMINISTRATIVE  ADVERTISING 

NCCC  COMMUNICATION  OPENING  ADVERTISING  DIREaOR 


The  National  Council  of  the  Churches  of 
Christ  in  the  U.S.A.  seeks  applicants  for 
the  position  of  executive  director  of 
communication.  The  job  is  to  develop 
and  maintain  the  public  profile  of  the 
NCCC  through  cnurch  and  secular 
media;  to  coordinate  news,  interpreta¬ 
tion,  and  public  relations  for  the  pro¬ 
gram  ministries  of  the  NCCC;  to  lead 
member  churches  and  the  wider 
ecumenical  community  in  formulation 
and  responding  to  communication 
policy  both  nationally  and  globally;  to 
encourage  church  members  and  the 
general  public  to  be  discerning  in  their 
understanding  and  use  of  media;  and 
to  procure  funding  and  develop 
budgets  for  communication  projects 
and  programs. 

Qualifications  include  but  are  not 
limited  to  a  working  knowledge  of  print 
and  electronic  media;  the  capacity  to 
advocate  the  theological  insights  on 
communication  nratters;  and  skills  as  an 
articulate  public  spokesperson. 

For  a  full  job  description  and  applica¬ 
tion  form  contact: 

National  Council  of  Churches 
Office  of  Human  Resources 
475  Riverside  Drive,  Room  520 
New  York,  New  York  1 01 1 5-0050 

PUBUSHER 

The  Miami  Herald  and  Knight-Ridder 
Inc.  are  seeking  a  publisher  to  manage 
The  Florida  Keys  Keynoter,  a  twice 
weekly,  11,000  circulation  paper, 
located  in  the  beautiful  Florida  Keys. 
Full-time  and  freelance  staff;  editor,  ad 
director,  and  finance  director  report  to 
publisher.  The  ideal  candidate  will  hove 
5  or  more  years  participative  manage¬ 
ment  experience  with  a  newspaper 
of  similar  size  and  market;  journalism 
or  advertising  background  a  plus.  Skills 
should  include  planning,  budgeting, 
marketing,  customer  service,  staff 
development  and  community  relations. 

Please  send  or  Fax  resume  to  Jacqui 
Love  Marshall,  VP/Human  Resources, 
The  Miami  Herald,  One  Herald  Plaza, 
Miami,  FL  33132;  FAX  (305)  376- 
2870. 

ADVERTISING 

ADVERTISING  SALES  Representatives  - 
Expanding  weekly  newspaper  group 
seeks  experienced  Sales  Represen¬ 
tatives.  Prior  media  sales  required. 
Salary,  commission  and  excellent  bene¬ 
fit  package.  Positions  open  in  San  Juan 
Island,  Kitsap  Peninsula  and  Tacoma 
area.  Resume  stating  preferred  location 
to:  Personnel,  KNG,  7689  NE  Day  Rd., 
Bainbridge  Island,  WA  98110 

CLASSIFIED  MANAGER  for  75,000 
circulation  Texas  daily.  Direct  our  staff 
of  1 5  in  the  personnel,  technology,  and 
sales  functions  to  achieve  lineage  and 
revenue  objectives.  Good  motivator, 
troiner,  knowledgeable  in  both  inside 
and  outside  sales.  Audiotex  knowledge 
and  experience  a  plus.  Send  resume  to 
Amarillo  Globe-News,  PO  Box  2091 , 
Amarillo,  TX  791  66,  ATTN:  AD 
DIREaOR 


Established  newspaper  group  of  seven 
publications  in  coastal  area  of  south¬ 
eastern  Virginia  has  opening  for  an 
advertising  sales  manager.  Candidate 
must  hove  proven  track  record  in  com¬ 
petitive  marketplace.  Responsibilities 
will  include  training,  motivating  and 
maintaining  an  entrepreneurial  spirit.  If 
you  are  an  organized,  professional  fast 
tracker,  send  your  resume  in  confidence 
to:  Publisher,  North  Star  Publishing,  PO 
Box  10304,  Norfolk,  VA  23513  or 
Fox  to:  (804)  853-1634. 

ADVERTISING  MANAGER  for  a 
48,000  seven-day  daily  in  Zone  5.  The 
ideal  candidate  will  have  a  hands  on 
ENTHUSIASTIC  management  style  with 
the  ability  to  lead,  motivate  and  train 
an  experienced  inside  and  outside 
sales  staff,  CREATIVE  ability  and  willing¬ 
ness  to  try  new  strategies,  a  strong 
advertising  sales  background,  famif- 
iarity  with  budgeting  processes  and 
Lotus  1 23  plus  experience  in  a  com¬ 
petitive  print  and  broadcast  environ¬ 
ment.  Competitive  salary,  bonus  plan, 
complete  benefits  package  and  a  won¬ 
derful  area  to  live  and  work.  Send  letter 
of  interest,  resume  and  salary  history  to 
Box  06945,  Editor  &  Publisher. 

CLASSIFIED  SALES  MANAGER 

Major  west  coast  daily  in  competitive 
market  ranked  as  one  of  the  top  ten  in 
classified  and  legal  advertising  in  the 
nation  is  looking  to  enhance  successful 
classified  auto  dealer  marketshare. 
We're  seeking  an  individual  top  in  their 
field  with  proven  record  of  success. 
Must  have  strong  creative,  motivational 
skills  to  lead  and  inspire  salespeople  to 
capitalize  on  opportunities.  Send 
resume  and  salary  history  to:  Box 
06943,  Editor  &  Publisher. 

CLASSIFIED  AD  MANAGER 

UVE  IN  THE  ROCKIES!  Growth  market 
cradled  at  the  base  of  the  Rocky  Moun¬ 
tains  is  looking  for  a  proven  team 
leader,  trainer,  motivator,  and  problem 
solver  with  a  minimum  of  2  years 
classified  sales  management  experi¬ 
ence.  Must  hove  a  solid  track  record  of 
creative  approaches  to  expanding  the 
newspaper's  share  of  market  and  atten¬ 
tion  to  detail.  A  Gannett  27,500  daily 
34,000  Sunday  newspaper.  Send 
resume,  salary  history  and  letter  of 
introduction  to: 

Jean  Paben 

Fort  Collins  Coloradoan 
POBox  1577 

Fort  Collins,  Colorado  80522 

An  equal  opportunity  employer 

DISPLAY  SALES  ACCOUNT  EXECUTIVE 

Profitable  weekly  suburban  newspaper 
group  seeks  experienced  advertising 
account  executive  for  Chicago  area 
offices,  to  develop  new  business,  make 
sales  presentations,  and  provide  the 
highest  quality  of  customer  service  to 
existing  accounts.  Excellent  commission 
structure  for  full-time  position.  BA  in 
Marketing,  Advertising,  Journalism  or 
related  field  is  required,  as  well  as  sales 
experience.  Newspaper  and  computer 
experience  are  a  definite  plus.  Must 
have  own  car.  Send  resumes  to  Box 
06932,  Editor  &  Publisher. 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING 
SALES  MANAGER 

The  Albuquerque  Publishing  Company, 
agents  for  the  Albuquerque  Journal  and 
The  Albuquerque  Tribune,  is  seeking  an 
individual  with  a  proven  track  record  in 
a  JOA  operation.  The  individual  would 
possess  a  minimum  of  five  years 
classified  experience  and  the  ability  to 
manage  both  inside  and  outside 
classifiM  sales  staffs.  Expertise  in  devel¬ 
oping  new  products,  utilizing  innovative 
marketing  techniques  and  application 
of  new  technologies  in  a  sales  environ¬ 
ment  required.  Excellent  compensation 
and  benefits  package  to  include: 
annual  MBO,  401 K,  health  and  dental 
Ians.  Send  resume  including  salary 
istory  to:  Kim  McDonough,  Albuquer¬ 
que  Publishing  Company,  PO  Drawer  J- 
T,  Albuquerque,  New  Mexico  871 03. 

TELEMARKETING  MANAGER 

If  you're  a  dynamic  telemarketing  man¬ 
ager  with  a  vision  for  productive 
change  and  the  sense  of  urgency  to  get 
there  quickly... 

We've  got  a  talented  staff,  first-class 
facility  and  a  market  that's  highly  com¬ 
petitive,  constantly  changing  and 
among  the  best  in  the  country  in  which 
to  live  and  work. 

If  you  have  five  years  of  successful  sales 
management  experience  and  you're 
looking  for  a  new  opportunity,  please 
send  your  resume,  cover  letter  and 
salary  requirements  to  Mark  Mangone, 
Circulation  Director/Sales  Devel¬ 
opment,  The  Orange  County  Register, 
625  N.  Grand  Ave.,  Santa  Ana,  CA 
92701 . 

TELEMARKETING  MANAGER:  For  a 
200,000-t-  circulation  daily  Classified 
Advertising  Department.  Experience 
and  skills  required  for  motivation,  train¬ 
ing,  new  account  development,  account 
upgrading,  and  customer  service.  Expe¬ 
rience  with  CSI  and/or  Sll  systems 
helpful.  Must  be  goal  oriented.  Salary, 
Bonuses  and  benefits.  Send  resume,  his¬ 
tory  and  requirements  in  strictest  con¬ 
fidence  to: 

George  D.  Schultz 
Classified  Advertising  Manager 
Democrat  and  Chronicle/Times  Union 
55  Exchange  Boulevard 
Rochester,  NY  1 461 4 

THE  FLORIDA  KEYS  Keynoter,  a  Knight- 
Ridder  twice-weekly  (13,000  paid) 
newspaper  in  the  Florida  Keys,  is  seek¬ 
ing  an  individual  to  lead  its  8  person 
advertising  department.  Applicants 
must  have  strong  sales  and  planning 
ability,  minimum  of  2  years  manage¬ 
ment  experience,  with  excellent  lead¬ 
ership,  teamwork,  and  people  man¬ 
agement  skills.  Send  resume  to  Jacqui 
Love  Marshall,  VP/Human  Resources, 
The  Miami  Herald,  One  Herald  Plaza, 
Miami,  FL  33132. 

SUBSCRIPTION  SALES  MANAGER 
Build  and  manage  a  sales  crewing 
operation,  including  recruiting,  training 
and  sales  motivation.  Van  necessary. 
Travel/relocation  possible. 

40,000  a  year 
Base,  bonus,  incentives,  etc. 

(800)  569-4666 
or 

Fax  resume  (609)  869-9745 


_ ADVERTISING _ 

The  Santa  Fe  Reporter,  a  25,000 
circulation  weekly,  seeks  a  Soles  Man¬ 
ager  with  at  least  five  years  of  newspa¬ 
per  sales  management  experience. 
Candidates  should  be  hands-on  man¬ 
agers  with  a  proven  record  in  display 
and  classified.  We  need  an  aggressive 
leader  in  a  highly  competitive  market. 
Send  cover  letter  and  resume  to:  Asso¬ 
ciate  Publisher,  PO  Box  2306,  Santa 
Fe,  NM  87504. 

ART/EDITORIAL 

ARTIST 

Talented  page  designer  who  can  han¬ 
dle  news  graphics  efficiently  and 
effectively  Tor  a  170,000  daily  in  a 
growing  southern  CA  county.  Illustra¬ 
tion  skills  a  plus.  Send  resume  and  sam¬ 
ples  to  Sally  Ann  Maas,  AME/Features 
&  Art,  The  Press-Enterprise,  3512  14th 
St.,  Riverside,  CA  92502. 

CIRCULATION 

HANDS  ON  CIRCULATION  MAN¬ 
AGER  for  1 3,500  daily  and  1 6,500 
Sunday  (6-day)  newspaper  located  in  a 
university  community  and  serving  a 
predominately  rural  market  in  beautiful 
southeastern  Ohio.  We  are  an  inde¬ 
pendent  newspaper  and  family  owned. 
The  circulation  manager  will  be  an 
important  member  of  a  management 
team  committed  to  quality  community 
newspaper  service.  Our  candidate  must 
possess  a  sense  of  urgency  and  energy 
to  build  penetration,  maintain  a  high 
level  of  customer  service  and  be  a  team 
builder  and  player.  We  offer  a  com¬ 
petitive  salary  with  complete  benefit 
package  including  a  company  paid 
pension.  Send  resume  stating  experi¬ 
ence,  references  and  salary  expecta¬ 
tions  to  Fred  W.  Weber  II,  Marketing 
Director,  The  Athens  Messenger,  PO 
Box  4210,  Athens,  OH  45701 

DATA  PROCESSING 

PUBUSHING  SYSTEMS 

COORDINATOR 

Excellent  opportunity  to  join  The  Denver 
Post's  information  services  staff.  The 
individual  will  ploy  a  major  role  in  the 
support  of  existing  systems  and  imple¬ 
mentation  of  new  production  systems. 

The  ideal  candidate  will  have  multi¬ 
platform  credentials  including  substan¬ 
tial  Macintosh  and  Sll  System/55  expe¬ 
rience  with  STYL  and  CPL  pro¬ 
gramming,  a  thorough  understanding 
of  typesetting  methodologies  and  page 
layout  systems,  the  ability  to  write  clear 
documentation  and  instructions,  back¬ 
ground  in  business  systems  analysis 
and  programming,  and  project  man¬ 
agement  experience  with  demonstrated 
ability  to  meet  critical  deadlines. 

Send  resume  and  salary  requirements 
to  The  Denver  Post,  Employment  Man¬ 
ager,  1 560  Broadway,  Denver,  CO 
80202.  Employment  offers  are  condi¬ 
tioned  upon  the  applicant  undergoing 
and  passing  a  pre-employment  drug 
test. 

EDITORIAL 

BUSINESS  EDITOR-WRITER  for  Zone  3 
PM.  Need  experienced  reporter  with 
layout  skills.  Prefer  candidates  from 
Zones  3  and  4.  Send  resumes  to  Box 
06936,  Editor  &  Publisher. 
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HELP  WANTED 


_ EDITORIAL _ 

A  VOICE  FOR  THE  PEOPLE 

Whaf  demands  the  touch  of  on  Anno 
Quindlen,  the  tenacity  of  on  Edna 
Buchanan  and  the  sagacity  of  a  Molly 
Ivins?  A  metro  columnist's  post,  of 
course.  It's  a  mix  of  finding,  explaining 
and  critiquing  the  news.  We're  creating 
another  such  position.  If  you're 
interested,  send  cover  letter,  resume 
and  clips  (including  columns)  to  Judy 
Bolch,  AME,  215  S.  McDowell  St.,  The 
News  &  Observer,  Raleigh,  NC  '1760} . 

AGGRESSIVE  40,000  PM  daily  in  the 
Midwest  seeks  an  assistant  metro  editor 
who  sets  high  standards  for  reporting 
and  writing.  Excellent  word-editing 
skills  a  must,  along  with  a  proven 
ability  to  motivate  and  challenge 
reporters.  Management  and  layout 
experience  a  plus,  but  a  seasoned 
reporter  who  is  ready  to  move  into  edit¬ 
ing  will  be  considered.  Competitive 
salary  and  benefits.  Equal  opportunity 
employer.  Send  resume,  six  best  clips 
or  other  pertinent  materials,  and  name 
of  three  references  to  Box  06941, 
Editor  &  Publisher. 


ASSISTANT  MANAGING  EDITOR  for 


_ EDITORIAL _ 

COPY  EDITOR 

Central  CA's  leading  newspaper 
(185,000  Sunday,  155,000  daily)  is 
looking  for  two  copy  editors  to  work  on 
rim  editing  local,  business  and  wire 
capy.  Background  in  slot,  wires,  and 
design  a  plus.  Mac  and  Leaf  Desk  liter¬ 
acy  desirable.  Minimum  four  years 
experience  preferred.  Competitive 
salary  and  full  benefits.  If  your 
headlines  sparkle  and  you  bring  energy 
ond  enthusiasm  to  the  job,  write  to  us 
by  6/24/94.  Send  resume,  cover  letter 
and  two  samples  to:  BRENDA  AUSTIN, 
THE  FRESNO  BEE;  1626  OEO  Street; 
Fresno,  CA  93786.  Equal  Opportunity 
Employer. 


CITY  EDITOR 

If  you  have  a  minimum  of  five  years' 
news  reporting  experience,  and  at  least 
three  years  of  experience  assigning, 
supervising  and  editing  for  a  newspa¬ 
per,  with  a  baccalaureate  degree,  you 
might  be  the  right  person  to  be  City 
Editor  of  the  Antelope  Valley  Press,  a  six- 
day,  59,00C  circulation  daily  in 
southern  California. 


_ EDITORIAL _ 

EDITOR  FOR  100-year-old  semi-weekly 
in  south  central  Virginia.  Proven  peo- 
ple-to-people  skills  with  staff  and  public 
essential.  Quality  writing,  editing,  spell¬ 
ing,  design  skills  a  must.  Instruct  young 
reporters.  Competitive  salary,  benefits. 
Send  resume,  references,  salary  history, 
clips  to:  Mr.  Brown,  PO  Box  497, 
Franklin,  VA  23851. 


COPY  EDITOR 

The  Asian  Wall  Street  Journal,  pub¬ 
lished  by  Dow  Jones  &  Co.,  has 
immediate  need  of  a  copy  editor  with 
layout  skills  to  work  overnight  on  news 
desk  in  Hong  Kong.  Candidate  should 
have  daily  newspaper  experience. 
Strong  interest  and/or  background  in 
business  news  and  in  Asia  desirable. 
Apple  Mac  pagination  skills  a  plus. 
Please  send  letter  with  resume,  clips, 
references  and  salary  histary  ta  Bob 
Hagerty,  Managing  Editor,  The  Asian 
Wall  Street  Journd,  GPO  Box  9825, 
Hong  Kong  Fax  Number  (852)  834- 
5291. 


EDITOR 

CHICAGO'S  major  Jewish  philanthropy 
seeks  experienced  editor  for  awarcl- 
winning  monthly  publication.  Desktop 
publishing  knowledge  a  plus.  Excellent 
salary  and  benefit  package.  (E.O.E.) 
Write  to  Editor,  Suite  CAA4071,  101  N. 


_ EDITORIAL _ 

EDIXATION  WRITER 

Education  Writers  Association  in  Wash¬ 
ington  DC  seeks  journalist  for  confer¬ 
ence  planner/assistant  director.  Write, 
research,  track  school  trends,  plan 
national  meetings.  Opportunity  for 
travel,  freelancing.  Good  benefits. 
Salary  $30K-$35K.  Call  EWA  for 
application  (202)  429-9680. 


EDITORIAL  PAGE  EDITOR 

Region  2  doily,  100,000  plus,  wants  an 
editor  with  vision  and  vitality  to  put  new 
life  into  editorial  and  op-ed  pages. 
Must  have  at  least  five  years  experience 
as  editorial  page  writer  as  well  as 
ability  to  supervise  and  teach.  Send 
cover  letter  and  resume  to  Box  06844, 
Editor  &  Publisher. 


EDITORIAL  PAGE  EDITOR 
The  Manhattan  (Kansas)  Mercury  seeks 
experienced  professional  to  continue 
award-winning  tradition  of  this  univer¬ 
sity-city  daily  (14,000  circulation). 
Local  and  state  issues  take  priority. 
Understanding  national  and  interna¬ 
tional  affairs  necessary.  Send  clips  and 
evidence  of  writing  skills  to  Edward 
Seaton,  Editor-in-Chief,  Box  787, 
Manhattan,  KS  66502-0007. 


lively  9,000  daily  in  north  central  Ohio. 
You  would  share  copy  editing,  headline 
writing,  and  page  layout  with  manag¬ 
ing  editor.  We  will  send  you  a  more  com¬ 
plete  job  description.  Request  one  by 
calling  aur  business  office  at  (419) 
668-3771.  Job  applications  may  be 
sent  to:  Jay  Thwaite,  managing  editor, 
Norwalk  Reflector,  PO  Box  71, 
Norwalk,  OH  44857. 


ASSISTANT  MANAGING  EDITOR 

A  leading  small  daily  in  Nebraska  is 
seeking  a  Number  2  for  a  16-person 
newsroom.  Person  should  be  deft  at 
story  generation  and  structure.  This 
1 1 ,000  newspaper  is  part  af  a  growing 
chain  owned  by  one  of  the  top  metro 
newspapers.  Join  our  management 
team  and  grow  with  us  to  be  the  best. 
Midwest  applicants  only.  Contact  Todd 
Franko,  Managing  editor,  Columbus 
Telegram,  Columbus,  NE  68601. 
Phone  calls  OK.  1  (800)  279-1 1 23. 


AWARD-WINNING  CHAIN  of  weekly 
newspapers  in  NYC  seeks  high  energy 
person  to  run  professional  news  opera¬ 
tion.  Solid  skills  in  developing  stories 
and  story  editing  a  must,  ^nd  resume 
and  clips  to  Steven  Blank,  Queens  Pub¬ 
lishing  Corp.,  41-02  Bell  Blvd.,  2nd 
Floor,  Boyside,  NY  11361. 

COPY  EDITOR:  We're  expanding  our 
1 2-person  desk.  We  need  a  hardwork¬ 
ing,  versatile  copy  editor  to  handle 
hard  news,  features,  obituaries,  people 
notes.  Send  letter,  resume  and  work 
samples  (raw  vs.  edited  capy,  for 
instance)  to:  Bert  Gault,  Assistant 
Managing  Editor,  Watertown  Daily 
Times,  Watertown,  NY  13601. 
Application  deadline  is  June  18. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  PO  Box  40550,  5136 
MacArthur,  Washington,  DC  20016; 
(703)  506-4400. 


The  person  we  seek  will  be  the  spark¬ 
plug  for  our  reporting  staff  of  10,  and 
will  work  closely  with  the  editors  and 
writers  of  other  sections  that  makes  us 
successful. 

Our  next  city  editor  will  also  be 
interested  and  involved  in  the  com¬ 
munities  we  cover,  and  will  have  the 
personal  and  professional  skills  to  help 
a  good  newspaper  become  even  better. 

Excellent  salary  and  benefits  package. 
Send  a  cover  fetter,  resume,  salary  his¬ 
tary,  publication  copy  and  organiza¬ 
tional  chart  to:  Antelope  Valley  Press, 
PO  Box,  REPLY  BOX  1 22,  Palmdale, 
CA  93590.  Deadline  June  1 5,  1 994. 


CITY  EDITOR 

The  Newport  Daily  News  seeks  a  city 
editor  to  lead  a  talented  staff  of  9 
reporters  and  3  photographers  in  cover¬ 
ing  one  of  the  most  exciting  com¬ 
munities  in  the  country.  Our  staff  is 
known  for  excellence  and  pro¬ 
fessionalism  and  has  a  wall  full  of 
awards  to  prove  it.  We  seek  a  city 
editor  with  proven  leadership  experi¬ 
ence  and  a  record  of  success  os  o 
reporter.  Send  a  resume,  samples  of 
your  best  work  and  a  letter  telling  about 
yourself  and  your  approach  to 
newsroom  leadership  to  David  B.  Offer, 
editar.  The  Newport  Daily  News,  101 
Malbone  Road,  Newport,  Rl  02840. 
No  phone  calls,  please. 

COPY  EDITOR 

Daily  experience  required  for  60,000 
daily  in  competitive  northern  New 
Jersey.  Strong  headline  writing  and 
production  skills  a  must.  Quark  experi¬ 
ence  a  plus.  Salary  to  mid-30s.  Sam¬ 
ples  immediately  to  Jack  Bowie,  Monag¬ 
ing  Editor,  Daify  Record,  PO  Box  217, 
Parsippany,  NJ  07054-0217. 

The  bird,  a  nest;  the  spider,  a  web: 
man,  friendship. 

William  Blake 


Wacker  Dr.,  Chicago,  IL  60606. 

EDITOR 

Growing  medio  company  seeks  experi¬ 
enced  editor  to  direct  alternative 
newsweekly.  We  are  committed  to: 
editorial  excellence,  nourishing  work 
environments,  cultural  diversity, 
investigative  projects  and  journalism  as 
a  force  for  social  change.  You  should 
be:  an  experienced  reporter  and  man¬ 
ager,  an  exceptional  motivator  and 
developer  of  young  adult  talent, 
acquainted  with  the  thrills  and  spills  of 
investigative  reporting  and  able  to  lead 
by  example.  Excellent  pay  and  benefit 
package  including  profit  sharing.  Send 
letter  of  intro,  resume,  3  clips  and 
references  to  Metro  Times,  Inc.,  743 
Beaubien,  Detroit,  Ml  48226 

EDITORIAL  -  Florida  Trend,  the  state's 
leading  business  and  public  policy 
magazine,  an  affiliate  of  the  St. 
Petersburg  Times,  seeks  experienced 
business  journalists  for  two  newly  cre¬ 
ated  positions.  One  is  a  deputy  editor, 
capable  of  backing  up  the  magazine's 
editor  as  well  as  writing/reporting 
major  articles.  The  other  is  a  writer, 
preferably  bilingual,  to  be  based  in 
Miami  and  cover  business  in  south  Flor¬ 
ida  and  Caribbean.  Please  send 
resumes  and  clippings  to: 

Editor 

Florida  Trend 

PO  Box  61 1 

St.  Petersburg,  FL  33731 


EDITORIAL:  A  dozen  reporters  with 
more  than  5  years  of  strong  daily 
enterprise  experience.  Send  clips  to 
Editor,  States  News  Service,  1333  F  St., 
NW,  DC  20004.  EOE.  Twenty  years  af 
leading  coverage  of  the  impact  Wash¬ 
ington  nas  on  the  individual  states. 


EDITOR 

Weekly,  3,500  circulation,  in  Comwoll, 
NY.  Strong  local  and  community  news 
outlook.  Experienced  in  editing,  graph¬ 
ics  layaut,  ta  continue  awara  winning 
tradition.  Resume  to  Vice  President,  Corn¬ 
wall  Local,  PO  Box  B,  Cornwall,  NY 
12518. 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relatians  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  caR  (310)  326-2661 . 

HEALTH  REPORTER 

To  cover  health  agency  and  policy 
issues  for  170,000  daily  in  growing 
southern  California  county.  Looking  for 
experienced  self-starter  with  strong  writ¬ 
ing  and  solid  reporting  skills.  Send 
cover  letter,  resume,  samples  of  writing 
and  three  telephone  references  to  Lanita 
Poce-Hinton,  Assistant  to  the  Managing 
Editor,  The  Press-Enterprise,  PO  Box 
792,  Riverside,  CA  92501 . 


Kindness  causes  us  to  learn,  and 
forget,  many  things. 


Madame  Swetchine 


SENIOR  MAGAZINE  EDITOR 

LoftoWorld,  America's  Number  1  lottery  magazine,  seeks  a  creative, 
imaginative,  top-notch  journalist  as  a  senior  editor. 
Only  the  best,  most  experience  and  energetic  need  apply.  Editing, 
headlining  and  writing  skills  essential.  Candidate 
will  work  with  and  motivate  freelance  writers,  as  well  as  handling  a  variety 
of  newsroom  responsibilities.  Magazine  experience  a  big  plus  for  the 
professional  ready  to  meet  the  challenge  of  putting  out  1  ,C)00,(XX)  copies 
every  2  weeks.  Fax  resume  to  (813)  263-2814. _ 
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_ EDITORIAL _ 

INTERNATIONAL  WOMEN'S  NEWS 
SERVICE  needs  part-time  editor  to  join 
its  team  in  U.S.  bureau.  Polish  interna¬ 
tional  stories  for  U.S.  media  and  com¬ 
mission  news-feature  articles  from  U.S. 
freelancers  for  global  wire.  2  days  a 
week.  Fax  resume:  (212)  807-9331. 


ENVIRONMENT  REPORTER 

Not  everyone  has  a  child,  a  job,  a  car, 
or  a  house.  Not  everyone  is  registered 
to  vote  or  read  books.  But  everyone 
breathes  air,  drinks  water,  and  gener¬ 
ates  garbage.  That  is  the  bias  of  this 
beat  -  to  be  sensitive  to  the  concerns  of 
North  Jerseyans  as  consumers  of  the 
environment  and  to  raise  their  con¬ 
sciousness  about  issues  that  they  should 
be  concerned  about. 

The  environment  reporter  will  be 
expected  to  delve  into  major  environ¬ 
mental  issues  of  the  day  in  a  state  that 
is  beset  with  environmental  issues,  from 
Superfund  and  ocean  waste  to  indus¬ 
trial  pollution,  acid  rain,  and  ozone 
depletion.  At  the  same  time,  this 
reporter  should  write  pieces  on  the  rich 
ecology  of  the  region  and  address 
some  of  the  consumer  angles  on  the 
beat. 

Send  resume  and  clips  to  Glenn  Ritt, 
Editor,  The  Bergen  Record,  150  River 
Street,  Hackensack,  NJ  07601 . 


FEATURES  EDITOR 

Wanted:  A  Features  editor  loaded  with 
creativity  and  fresh  ideas.  The  Des 
Moines  Register  is  seeking  an 
imaginative  editor  to  lead  its  features 
stafT  Applicants  should  have  top-notch 
editing  skills,  strong  leadership  creden¬ 
tials,  an  eye  for  arresting  page  design 
and  nose  for  timely  features  news. 
Responsibilities  include  overseeing  daily 
and  Sunday  features  sections,  planning 
and  editing  reporting  projects  and 
series  and  handling  some  admini¬ 
strative  and  budget  duties.  Interested 
candidates  should  send  a  cover  letter 
and  resume  to  David  Westphal,  Manag¬ 
ing  Editor,  The  Des  Moines  Register,  PO 
Box  957,  Des  Moines,  Iowa  50304. 

FREE  MARKET  THINKER  sought  as 
editorial  page  editor  for  36,000  daily/ 
48,000  Sunday  paper  in  northwest 
Ohio.  She  or  he  will  produce  well 
thought  out,  brightly  written  pieces 
expressing  the  conservative/libertarian 
viewpoint  on  regional,  national  and 
global  issues.  This  editor  is  responsible 
for  daily  editorial  pages  and  a  Sunday 
op-ed  page.  Send  a  cover  letter  sum¬ 
marizing  your  qualifications  and 
philasophies  of  three  issues  of  your 
choosing,  a  resume  and  6-10  editorials 
you've  written  to  Ray  Sullivan,  Editor, 
The  Lima  News,  121  E.  High  St.,  PO 
Box  690,  Lima,  OH  45802-0690. 

REPORTER/PHOTOGRAPHER 
Are  you  curious?. ..persistent?. ..a  great 
photographer?. ..hungry  for  your  first 
real  journalism  job?. ..unfailingly 
polite?. ..Do  you  love  to  tell  peoples' 
stories?. ..and  want  to  further  your 
knowledge  of  Quark-based  pagination 
and  phatoscanning?  We've  an  opening 
at  a  small,  family-owned  New  England 
weekly  group  --  right  now.  Reply  to  Box 
06939,  Editor  &  Publisher. 
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_ EDITORIAL _ 

OUR  16,000  DAILY  in  the  Sierra 
foathills  of  northern  California  is  look¬ 
ing  for  a  sports  editor  who  writes  spar¬ 
kling,  tight  capy,  designs  irresistible 
pages  and  balances  a  strong  local 
report  with  the  wire  coverage  our 
readers  want.  If  yau're  a  solutions- 
oriented  professianal,  send  a  resume, 
three  clips  and  a  statement  of  your 
news  philosophy  to  John  Seelmeyer, 
managing  editor.  The  Union,  PO  Box 
1025,  Grass  Valley,  CA  95945.  No 
phone  calls,  please. 

PAGE  DESIGNER/Capy  editor  with 
minimum  two  years  experience  wanted 
far  six-day-a-week  afternoon  daily. 
Send  resume  and  clips  to  Ricardo 
Pimentel,  managing  editor,  Tucson 
Citizen,  PO  Box  26767,  Tucson,  AZ 
85726. 


MANAGING  EDITOR 
MEDICAL/SCIENCE 

City  of  Hope,  a  world  renowned  cancer 
treatment  and  research  center  located 
in  southern  California,  is  seeking  a 
Managing  Editar,  Medical/Science. 
Candidate  must  have  5  years  experi¬ 
ence  in  medical/science  writing,  as  well 
as  managing  editor  experience  in 
health  care  setting  for  external  pub¬ 
lications.  Creative  and  self-motivated, 
with  degree  in  Journalism,  English  or 
related  field.  Demonstrated  organiza¬ 
tional  skills;  ability  to  manage  multiple 
tasks  simultaneously  to  meet  deadlines. 
Send  resume  and  3  publication  samples 
to:  City  of  Hope  National  Medical  Cen¬ 
ter,  Attn;  Publications  Manager,  Market¬ 
ing/Public  Relations  Dept.,  1500  E. 
Duarte  Rd.,  Duarte,  CA  91010.  No 
phone  calls  please.  EOE 

CITY  OF  HOPE 


NEWS  EDITOR 

Growing  23,000  AM  central  California 
newspaper  needs  news  editor  to 
supervise  3  man  copy  desk.  Strong 
headline  and  design  skills  a  must.  Call 
Tom  Bray  (209)  734-5821. 

REPORTER  WITH  AT  least  2  years 
experience  at  daily  newspaper.  The 
beat  requires  in-depth  treatment  of 
hard  news,  social  trends  and  lighter 
topics.  Writer  must  generate  story  ideas 
without  security  of  regular  beat.  Most 
stories  appear  in  Sunday  edition  of  an 
independent,  7-day-a-week  paper  cov¬ 
ering  New  York's  Capital  Region.  Send 
resume  and  clips  to:  Thomas  L. 
Woodman,  Sunday  editor.  The  Daily 
Gazette,  PO  Box  1090,  Schenectady, 
NY  12301-1090. 


REPORTER 

Award  winning  weekly  business  news¬ 
paper  seeks  a  reporter,  with  strong  writ¬ 
ing  and  reporting  skills.  Experience  pre¬ 
ferred,  but  recent  grads  will  be  con¬ 
sidered.  Send  resume  and  clips  to: 
Frank  Prosnitz,  editor.  Providence  Busi¬ 
ness  News,  300  Richmond  Street,  Pro¬ 
vidence,  Rl  02903,  or  Fax  to  (401) 
274-0670. 


Any  path  is  only  a  path,  and  there  is 
no  affront,  to  oneself  or  to  others,  to 
dropping  it  if  that  is  what  your  heart 
tells  you. 

Carlos  Castaneda 


NEWS 

MAKES  THE  DIFFERENCE 


•  Editor  &  Publisher  is  NOT 
a  monthly  journalism 

review. 

•  Editor  &  Publisher  Is  NOT 
a  monthly  association 

house  organ. 

•  Editor  8c  Publisher  is  NOT 
sponsored  by  a  university, 

society  or  foundation. 

•  Editor  8c  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 

the  newspaper  industry. 


NEWS  makes  the  difference 


wv 


1 1  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 
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HELP  WANTED 


EDITORIAL 


Award  winning  Connecticut  newspaper 
seeking  versatile  reporter  with  three  to 
five  years  daily  experience.  Need  high 
productivity  and  aggressive,  livdy 
approach.  Flexible  schedule  required. 
Excellent  salary  and  benefits.  Send  six 
clips  including  hard  news,  features  and 
coverage  of  community  issues.  No 
phone  calls,  please.  Mail  applications 
to  Tim  Cotter,  The  Day  Publishing  Com¬ 
pany,  PO  Box  1231,  New  London,  CT 
06320. 


REPORTER 

One  year  of  daily  newspaper  experi¬ 
ence  preferred  but  bright,  talented, 
hardworking  recent  grads  also  con¬ 
sidered.  Firm  grip  on  the  fundamentals 
of  journalism  and  an  excellent  com¬ 
mand  of  the  language  required. 

This  is  a  fine  opportunity  for  a 
dedicated  journalist  interested  in  work¬ 
ing  for  a  progressive  company  located 
in  a  modern  plant. 

Send  cover  letter,  resume  and  a  half- 
dozen  clips  to  Ronald  W.  Hosie, 
Managing  Editor,  The  Daily  Union,  PO 
Box  129,  Junction  City,  KS  66441- 
0129. 


The  Fresno  Bee,  a  McClatchy  Newspa¬ 
per  in  the  affordable  central  CA  Valley 
(circulation  1  55,000  daily  and 
1 85,000  Sunday),  has  an  immediate 
opening  for  a  business  reporter.  Prefer 
2  years  business  reporting  experience; 
journalism  degree  a  plus.  Competitive 
salary  plus  excellent  benefit  package. 
Send  resume,  cover  letter  and  3-5  clips 
before  July  8  to:  THE  FRESNO  BEE, 
H.R.  Dept.,  1626  OEO  Street,  Fresno, 
CA  93786.  An  Equal  Opportunity 
Employer. 


REPORTER 

The  Tri-City  Herald,  a  39,000  AM  daily 
in  southeastern  Washington's  Columbia 
Basin,  needs  three  reporters.  This  is  a 
demanding  news  town,  and  we  hove  a 
record  of  aggressive,  award-winning 
coverage.  One  reporter  must  be  a  self¬ 
starter  able  to  work  in  a  home-based 
bureau  40  miles  from  the  main  office. 
The  other  two  positions  are  in  the  main 
office.  Minimum  of  one  year  experience. 
Salary  $400-$520.  Please  write,  send¬ 
ing  resume  and  a  half-dozen  of  your 
best  clips,  to  Rick  Larson,  assistant 
managing  editor,  Tri-City  Herald,  PO 
Box  2608,  Tri-Cities,  WA  99302. 


EDITORIAL 


SPORTS  WRITER  covering  variety  of 
local,  high  school  and  some  college 
sports  events  and  stories  with  emphasis 
on  local  and  high  school  for 
midwestern  daily  of  30,000  circulation. 
Proficient  in  general  layout  and  editing 
of  sports  and  special  sections  relating  to 
sports.  MAC  training  preferred.  Submit 
resume  to  Don  Woj,  The  Courier- News, 
PO  Box  501,  Elgin,  IL  60121. 


SPORTS  WRITER 

Mid-sized  7-day  AM  looking  for  top- 
notch  sportswriter  to  do  enterprise,  col¬ 
umns,  features,  game  stories  on  all 
topics.  Send  resume,  clips  to  lee  Lewis, 
Executive  Sports  Editor,  Waterbury 
Republican-American,  389  Meadow 
St.,  Waterbury,  CT  06722. 


SMALL  CARIBBEAN  weekly  requires 
desktop  publisher  to  assume  all  produc- 
tian  duties  including  pasteup,  od  design 
and  photo  processing.  Mac  savvy, 
photo  skills  a  must,  journalism  degree 
an  asset.  Salary  $225.  Box  06880, 
Editor  &  Publisher. 


SPORTS  COLUMNIST  100,000  circula¬ 
tion  AM,  competitive,  major-league 
market  Sun  Belt  location.  Send  resume 
and  clips  to  Box  06937,  Editor  &  Pub¬ 
lisher. 


SPORTS  COPY  EDITOR 

The  Gazette  Newspapers  in  upstate 
New  York  has  an  immediate  opening 
for  a  sports  copy  editor.  Candidates 
should  have  top  flight  copy  editing  and 
headline  writing  skills.  Experience  in 
page  design  and  layout  preferred. 
Send  resumes  to  Denis  P.  Paquette, 
Managing  Editor,  The  Gazette  News¬ 
papers,  2345  Maxon  Rd., 
Schenectady,  NY  1 2301 . 


STAFF  WRITER 

Enterprising  reporter  with  experience  in 
hard  news  and  features  ta  cover  the 
business  of  woodworking.  We  are  a 
national  consumer/trade  publication 
that  covers  most  aspects  of  professional 
and  serious-amateur  woodworking, 
from  furniture  and  cabinet  making,  to 
remodeling  and  building,  to  crafts  and 
galleries.  Should  be  adept  at  hard 
news,  company  profiles  and  in-depth 
issue-oriented  features.  Business  report¬ 
ing  experience,  woodworking  know¬ 
ledge  helpful.  Competitive  salary  and 
benefits.  Some  regional  and  national 
travel.  Please  send  cover  letter,  clips 
and  resume  to:  Ian  C.  Bowen,  Editor, 
Woodshop  News,  35  Pratt  St.,  Essex, 
a  06426. 


STATE  GOVERNMENT  REPORTER 
The  32,000-circulation,  state  capital- 
based  Bismarck  Tribune  looks  to  hire  an 
insightful  and  independent  reporter  to 
cover  state  government  and  politics  in 
North  Dakota. 

With  a  desk  in  the  Capitol  newsroom, 
this  reporter  competes  directly  with 
reporters  from  the  state's  two  largest 
dailies  and  a  reporter  from  the  Associa¬ 
ted  Press. 

The  state  government  reporter  works 
with  the  Editor  and  Metro-Editor  in 
developing  stories  and  projects.  The  suc¬ 
cessful  applicant  will  recognize  trends 
and  vigorously  pursue  enterprise 
stories,  leaving  prraictable  government 
reporting  to  the  Associated  Press. 

This  is  a  major  opportunity  to  be 
noticed  in  a  state  dominated  by  rural 
issues  and  citizen  legislators. 

Please  send  a  resume  with  references,  a 
salary  history  and  examples  of  your 
best  work  to: 

Libby  Simes 

Human  Resources  Manager 
The  Bismarck  Tribune 
POBox  1498 
Bismarck,  ND  58502 


THE  ACC  NEEDS  A  FEW  MORE 
GOOD  MEN  AND  WOMEN 

Want  to  join  the  best  newspaper  sports 
team  in  one  of  America's  best  sports 
states?  Come  to  The  News  &  Observer. 
We've  got  two  openings  -  one  on  the 
rim  and  one  in  the  slot. 

For  the  rim,  we'll  consider  a  rookie: 
anyone  with  copy  editing  experience 
and  an  interest  in  sports.  Sports 
veterans  are,  of  course,  welcome  to 
apply. 

For  the  slot,  a  serious  sports  back¬ 
ground  is  a  must.  The  slot  person  makes 
the  big  decision,  so  we  want  someone 
who's  done  it  all:  design,  copy  editing 
and  concept  editing. 

If  you  think  you  qualify  far  either  job, 
here's  what  to  do: 

Send  resume,  cover  letter  and  work 
samples  to  Judy  Bolch,  AME/Hiring 
and  Development,  The  News  & 
Observer,  215  S.  McDowell  St., 
Raleigh,  NC  27601. 

And  to  help  us  evaluate  your  candi¬ 
dacy,  please  include  a  one-page  essay 
on  why  you  think  so  many  people  like 
so  many  sports  so  much. 


THE  CHARLESTON,  South  Carolina 
Past  and  Courier  has  an  opening  for  an 
editorial  page  writer.  Minimum  of  five 
years  experience  on  editorial  page. 
Send  resume  and  clips  to:  Barbara  S. 
Williams,  1  34  Columbus  Street, 
Charleston,  SC  29403-4800. 


THE  COURIER-POST  is  looking  for  an 
aggressive,  self-starting  reporter  in  its 
Features  department.  Position  will 
include  varied  assignments,  with  an 
emphasis  on  covering  the  area's  senior 
citizens  community  for  weekly  Prime 
Time  page.  Qualified  candidate  will  be 
expected  to  find  and  develop  contacts 
in  said  community,  to  develop  issue- 
oriented  stories  and  profiles  for  that 
audience.  Requirements  include  college 
degree  and  at  least  7  to  8  years  pro¬ 
fessional  reporting  experience  at  a 
newspaper  or  magazine.  Interested 
applicants  should  apply  to  Christina 
Mitchell,  Features  Editor,  Courier-Post, 
PO  Box  5300,  Cherry  Hill,  NJ  08034. 
No  phone  calls  please. 


TV/ARTS  REPORTER  -  The  Gazette 
Newspapers  in  upstate  New  York 
seeks  experienced  reporter  for  arts 
department  to  handle  TV  coverage,  art 
news  and  features.  Send  resume  and 
clips  to  Denis  Paquette,  Managing 
Editor,  Gazette  Newspapers,  2345 
Maxon  Road,  Schenectady,  NY  1 2301 . 


VENTURA  COUNTY  NEWSPAPERS 
(circulation  100,000)  seeks  an  aggres¬ 
sive  assistant  news  editor  to  supervise 
production  of  three  doily  editions.  Pros¬ 
pective  candidates  should  have  at  least 
5  years  experience,  with  supervisory 
skills.  Pagination  knowledge  a  plus. 
Also  seeking  a  reporter  with  3-5  years 
experience.  Applicants  for  assistant 
news  editor  send  resume,  work  samples 
and  salary  history  to  Jim  Lawitz,  news 
editor,  PO  Box  671 1,  Ventura,  CA 
93006  or  call  (805)  655-5828. 

Reporter  candidates  send  resume  and 
clips  to  city  editor  James  T.  Bernath  at 
same  address  or  call  (805)  655-5825. 
Minorities  encouraged  to  apply. 


WASHINGTON  BUSINESS  JOURNAL, 
a  hard-hitting  weekly  newspaper  focus¬ 
ing  on  the  metro  DC/MD/VA  market, 
seeks  experienced  (3-5  years)  reporter 
for  banking,  regional  economy  and 
finance  beat.  Fax  resume,  cover  letter, 
your  3  best  clips  (no  calls,  please)  to 
Dave  Yochum,  Editor:  (703)  875-2247. 


WE  HAVE  AN  OPENING  for  a  local 
columnist  who  is  compelling,  pro¬ 
vocative,  relevant  and  habit-forming  for 
readers  in  our  growing  southwestern 
U.S.  metro  market.  The  column  runs 
four  days  a  week  on  the  local  front  of 
our  90,000  circulation  daily.  Appli¬ 
cants  must  be  experienced  journalists. 
Send  resume  ana  clips  to  Box  06938, 
Editor  &  Publisher. 


WE'RE  LOOKING  FOR  an  experienced 
copy  editor  who  can  demonstrate  good 
news  judgment,  creative  layout  and 
headline-writing  skills  and  the  ability  to 
cobble  together  wire  stories  and  briefs 
packages.  We're  based  in  the  fast- 
growingL  Phoenix  metro  market  and 
publishlive  dailies  with  a  combined 
circulation  of  more  than  90,000.  Send 
resumes  and  work  samples  to  Executive 
News  Editor  Bob  Netherton,  Mesa 
Tribune,  1 20  W.  1  st  Ave.,  Mesa,  AZ 
85210. 


SENDE&PBOXREPUESTO: 

Editor  &  Publisher  Classified  Ad  Dept. 
11  West  19th  St. 

New  York,  NY  10011 


HELP  WANTED 


EDITORIAL 


WE'RE  LCX)KING  FOR  a  layout  editor 
for  the  nioht  desk  of  o  1  15,000- 
circulation  doily  in  the  Blue  Ridge  Moun¬ 
tains  area  of  southwestern  Virginia.  We 
wont  someone  who  con  work  col- 
loborotively  with  editors  and  reporters, 
who  has  good  layout  skills,  and  who 
can  edit  local  and  wire  copy.  Macin¬ 
tosh  pagination  experience  preferred. 
We  boast  a  moderate  climate,  low  cost 
of  living  and  a  newspaper  that  is 
among  the  top  1 5  in  metro  penetration. 
Send  resume,  clips,  tear  sheets  of 
layouts,  and  two-page  autobiography 
to  the  managing  editor,  Roanoke  Times 
&  World-News,  PO  Box  2491, 
Roanoke,  VA  24010.  An  Equal 
Opportunity  Employer. 


WIZARD  WANTED 

The  brightest  copy  desk  in  this  quadrant 
of  the  galaxy  seeks  a  new  crew 
member  to  join  us  on  the  bridge.  We 
free  creative  minds  to  go  where  no 
copy  desk  has  gone  before.  If  you  are 
excited  by  great  words,  great  pictures, 
great  graphics,  great  stories  and  are 
driven  to  find  new  ways  to  use  them, 
this  could  be  the  mission  for  you.  We 
use  pagination,  Macs,  full  color  and 
warp  drive.  If  you  believe  you  have  the 
energy  and  skill  to  work  with  us  (and 
live  in  the  most  beautiful  small  town  in 
Wisconsin),  send  clips  and  resume  to; 

HUMAN  RESOURCES  MANAGER 
The  La  Crasse  Tribune 
401  N.  Third  Street 
La  Crosse,  W1  54601 

Application  Deadline:  June  27,  1 994 

Salary  range:  $480  to  infinity 
Posted:  Star  Date  9887.41 
(May  28,  1994) 


_ MAILROOM _ 

PACKAGING  MANAGER 

Major  west  coast  metropolitan  newspa¬ 
per  seeks  experienced  mailroom/ 
inserting  manager  with  proven  man¬ 
agement  skills  in  a  bargaining  unit 
environment.  Minimum  ten  years  expe¬ 
rience  and  experience  with  Sheridan 
inserters  is  required.  Responsibilities 
include  scheduling  inserts,  administer¬ 
ing  all  areas  of  stan  management,  main¬ 
taining  a  safe  work  environment, 
budget  process,  labor  negotiations, 
machine  maintenance  and  supplies. 
Excellent  interpersonal  skills  and  a  pro¬ 
ven  record  of  quality  improvements  are 
essential. 

Comprehensive  salary  and  benefits 
package  is  available. 

Interested  Applicants  should  mail  a 
resume  to:  Box  06944,  Editor  &  Pub¬ 
lisher. 

Equal  Opportunity  Employer 


_ PHOTOGRAPHY _ 

EXPERIENCED  PHOTOJOURNALIST 
needed  for  seven-day,  26,000- 
circulation  paper.  We  have  excellent 
reproduction  and  we  set  high  standards 
for  photographers.  Send  portfolio  with 
self-addressed,  stamped  return 
envelape.  Include  references  and  a 
copy  of  your  most  recent  performance 
review.  No  calls.  Carl  Plotz,  chief  photo¬ 
grapher,  Oshkosh  Northwestern,  224 
State  Street,  Oshkosh,  Wl  54901 . 


_ PRESSROOM _ 

PRESSROOM  SUPERVISOR 
Live  in  the  beautiful  Sierra  Nevada 
foothills,  where  the  place  is  calm,  the 
weather  is  beautiful,  and  the  lifestyle  is 
rich  with  outdoors,  family  and  cultural 
activities. 

The  Union,  a  15,000  6-day  evening 
newspaper  situated  in  Grass  Valley/ 
Nevada  City,  California  -  one  hour 
northeast  of  Sacramento  -  is  looking  for 
a  quality-oriented,  cost-efficient,  press¬ 
room  manager  who  excels  in  process 
color  printing.  You'll  lead  a  crew  of 
four  people  in  printing  our  daily  news¬ 
paper,  a  small-circulation  weekly,  vari¬ 
ous  shoppers,  as  well  as  a  growing  job 
printing  schedule. 

You'll  be  joining  a  management  team 
of  newspaper  professionals  who  are  con¬ 
stantly  improving  the  products  of  our 
organization  in  an  exciting,  surprisingly 
affordable,  growing  market. 

Send  resume  including  salary  require¬ 
ments  and  references  to:  Margaret 
Wade,  Publisher,  The  Union,  PO  Box 
1025,  Grass  Valley,  CA  95945. 
Deadline  for  application  is  June  1 0. 

PRESSROOM 

Large  daily  newspaper  in  the  Mid- 
Atlantic  region  has  an  apening  for  a 
press  operation's  supervisor.  The  ideal 
candidate  will  hove  proven  competence 
in  press  operations,  preferably  with 
dauble  width,  offset  presses;  and  at 
least  3  years  of  supervisory  experience. 
The  successful  candidate  will  have 
exceptional  interpersonal  skills  as  well 
as  proven  project  management  experi¬ 
ence.  Responsibilities  include  supervis¬ 
ing  press  operations;  attaining  pro¬ 
ductivity  objectives;  as  well  as  devel¬ 
oping  and  implementing  total  quality 
improvement  plans. 

Please  send  your  resume  in  confidence 
to  Box  06934,  Editor  &  Publisher. 


PRESSROOM 

Newspaper  web  printing  operation 
needs  experienced,  hands-on  leader; 
familiar  with  motivational  training,  pro¬ 
cedural  discipline,  quality  control. 
Single-width  Goss  press  operation.  Suc¬ 
cessful  candidate  must  be  a  leader  by 
example,  concerned  with  creating  a 
brighter  future  with  progressive  team 
concepts.  We  specialize  in  short-run,  low 
waste,  high-quality,  multiple  web,  pro¬ 
cess  color  newspaper  production. 
Northeastern  environment;  low  crime, 
no  pollution,  abundant  recreational 
apportunities.  Resumes  and  wage  his¬ 
tory,  in  absolute  confidence,  to:  Box 
06923,  Editor  &  Publisher. 


Time  is  lost  when  we  have  not  lived  a 
full  human  life,  time  unenriched  by 
experience,  creative  endeavor, 
enjoyment  and  suffering. 

Dietrich  Bonhoeffer 


PRODUCnON/TECH 

ASSISTANT  PREPRESS 
DEPARTMENT  MANAGER 
Production/Prepress 

The  Press  Democrat,  a  New  York  Times 
Company,  located  in  northern  Califor¬ 
nia's  beautiful  wine  country,  currently 
has  an  opening  for  an  Assistant  Pre¬ 
press  Department  Manager.  The  suc¬ 
cessful  candidate  will  assist  the  Prepress 
Manager  in  the  management,  including 
budgetary,  production,  technologicd 
and  personnel  responsibilities. 

Supervisory  experience  within  the  Pre¬ 
press  area,  a  working  knowledge  of  all 
major  prepress  systems,  strong 
interpersonal  skills  and  the  ability  to 
work  schedule  including  nights, 
weekends  and  halidoys  is  required. 

The  Press  Democrat  offers  a  35  hour 
workweek  and  full  benefit  program. 
Please  Contact  Mike  Smith,  Prepress 
Manager,  The  Press  Democrat,  PO  Box 
569,  ^nta  Rosa,  CA  95402. 

A  New  York  Times  Company 
An  Equal  Opportunity  Employer 


SEND  E&PBOXREPUESTO; 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


PUBUC  RELATIONS 

PUBUC  AFFAIRS  SPECIAUST 

Major  nationwide  company  located  in 
northern  California  is  seeking  a  creative 
individual  with  media  and  writing 
experience.  A  prime  candidate  should 
possess  a  4  year  degree  and  at  least  5 
years  experience  as  a  reporter,  editor 
or  anchorperson  with  news  experience. 
Qualifications  include  speeches,  posi¬ 
tion  papers  and  reports.  Will  work  with 
volunteer  and  community  activities, 
legislative  issues,  newsletters,  as  well  as 
coordinating  media  events,  handling 
media  inquiries,  writing  news  releases 
and  monitoring  news  coverage 
throughout  the  region.  Starting  salary 
commensurate  with  experience  and 
comprehensive  benefits  pockoge  offer. 
Resume  and  salary  history  to:  The 
Personnel  Perspective,  575  W.  College, 
Suite  101  A,  Santa  Rosa,  CA  95401 . 

SALES 

ALTERNATE  DEUVERY  MANAGER 

Seeking  innavative  individual  to 
develop  and  manage  database  market¬ 
ing,  alternate  delivery  company  in  the 
Chicogoland  area. 

Duties  include  sales  and  overseeing  the 
distribution  system.  Candidate  should 
have  a  background  in  marketing,  man¬ 
agement,  sales,  distribution  and  com¬ 
puters. 

Send  resumes  to  Box  06940,  Editor  & 
Publisher. 


Editors 

who  can’t  agree 
on  the  weather 
agree... 


That  they  read 
E&P  more  than 
any  other 
publication!* 


Editor  &  Publisher  -  78% 

New  York  Times  -  75% 

Wall  Street  Journal  -  66% 

Presstime  -  61% 

Newsweek  -  58%* 

*  1993  survey  of  American  Society  of  Newspaper  Editors 
members,  conducted  by  Hollander  Cohen  8i  McBride 
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CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1994 


LINE  ADS 

1  week-S7.85  per  line 

2  weeks-S6.95  per  line,  per  issue. 

3  weeks-S6.05  per  line,  per  issue. 

4  weeks-S5.20  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-S4.10  per  line 

2  weeks-$3.40  per  line,  pjer  issue. 

3  weeks-S2.86  per  line,  per  Issue. 

4  weeks-  S2.65  per  line,  per  issue. 


Add  S8.00  per  insertion  for  box  service.  Add  S4.50  per  hsertlon  tor  box  service. 
Count  os  an  odditiorral  line  in  copy.  Count  os  on  odditional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline;  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rotes  per  column  inch,  per  insertion:  1  time,  S96;  2  to  5  times,  $90 
6  to  13  times,  $85;  14  to  26  times  S80;  27  to  52  times  $75. 

DEADLINE;  8  days  prior  to  pubiication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  edch  dciy  as  they  are  received. 


Company_ 


Classification _ 

Authorized  Signature_ 


No.  of  Insertions;  Amount  Enclosed;  $ 

EditorCTublisher 

1 1  West  19th  Street,  NY,  NY  10011.  (212)  675-4380.  FAX  (212)  929-1259. 


POSITIONS  WANTED 

ADVERTISING 

FREELANCE 

SALES  MANAGER  with  proven  track 
record  seeks  a  chollenge  with  a  mid¬ 
sized  or  small  newspaper  or  magazine. 
Exceptional  salesman.  Will  relocate 
easily.  Sam  (201 )  991  - 1 074. 

JCXJRNALIST  AHENDING  GAH  sym¬ 
posium  (environment/sustainable 
development).  10,  11  June,  C^neva, 
seeks  work.  Contact  Henry  Bauress, 
lntematiooal-k353+l  -^6245732. 

CARTOONIST 

POP  MUSIC;  Concert  and  album 

AWARD-winning,  nationally  syndicated 
cartoonist;  seeks  any  possible  job 
opportunities.  Howard  (71 3)  772-5220 

reviews,  band  interviews/profiles. 
Experienced,  reliable,  professional. 

Clips,  etc.:  John,  (71 4)  472-4920 

as  eye-gouger  lor  big  city  daily. 
George  (602)  567-5973,  No  stiffs! 


CIRCULATION 


Professional  circulator  New  York  City 
and  Suburbs.  Available  (or  marketing 
services  on  a  contractual  or  employ¬ 
ment  basis. 

(516)  588-2735. 


EDITORIAL 


DAMNED  GCXX)  WRITER 

Award-winning  general  assignment 
reporter  ready  to  return  to  the  busi¬ 
ness  after  being  given  the  business 
by  college  ocad^icians.  Also,  photo- 
iournalist,  media  law/ethics  resource. 
Prefer  Zones  6,  8.  Call  Bev  (91  2j 
489-4706. 


EXPERIENCED  REPORTER-EDITOR 
seeks  job  with  daily  newspaper.  Profi¬ 
cient  in  writing  news,  features,  sports, 
columns  and  editorials.  Hard  worker, 
reliable,  honest,  efficient,  good 
references.  Robert  Dorroh  (307)  358- 
2431. 


WEEKLY  EDITOR'S  position  sought  by 
experienced,  energetic  editor/ reporter. 
Prefer  Zones  5,  7,  8,  9.  (305)  891- 
2595,  (305)  836-2385. 


SERIOUS  PHOTOJOURNALIST  com¬ 
mitted  to  comprehensive  visual  report¬ 
ing  with  experience  on  three  dailies 
seeks  a  position  on  a  respectable  staff. 
Was  editor-in-chief  of  The  East  Texan, 
1 993,  1  St  place  winner  of  TIPA  Best  of 
Show  and  2nd  Place  Best  Overall 
Newspaper.  Literate  in  Quark  Xpress 
and  Photoshop  with  excellent  design 
and  writing  skills.  (903)  886-2348. 


PROOUCnON/TECH 


PACKAGING  &  DISTRIBUTION 
Looking  for  an  opportunity  where  my 
skills  and  knowledge  will  be  utilized  (or 
results.  I  possess  skills  and  knowledge 
in  all  aspects  of  management,  project 
methodology  and  new  technology.  Peo¬ 
ple  oriented,  quality  minded.  Respond 
to  Box  0671 6,  Editor  &  Publisher. 


PRODUCTION  MANAGER  metro  doily. 
Fully  experienced  in  all  areas  including 
labor,  computer,  automation.  (314) 
569-0698. 


TRAVEL  WRITERS  WANTED 


TRAVEL  PHOTOGRAPHER  with  travel 
industry  connections  seeks  vrriters!  FREE 
travel/cruises!  Jeff  (201 )  773-7966 


For  quicker  placement,  you  con  Fox 
your  Positions  wanted  ad  along  with 
your  Visa/ MasterCard  numoer 
and  expiration  date  to 
(212)  929-1259. 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  by  Donald  W.  Wyatt 

SOME  UNSOLICITED  ADVICE 
FOR  THE  NATION'S  EDITORS 


ADVICE  CONTAINED  IN  this  article 
is  for  editors  —  men  and  women  who 
decide  whose  work  is  published  in  the 
nation’s  magazines  and  newspapers  — 
but  free-lance  writers  also  might  want 
to  sneak  a  peek. 

Relationships  between  free-lancers 
and  editors  often  are  tenuous  or 
strained,  so  it  may  be  foolhardy  for  one 
of  the  former  to  advise  the  latter,  but 
here  goes. 

Editors  are  of  diverse  ages,  back¬ 
grounds,  interests,  shapes  and  sizes. 
Their  attitudes  are  shaped  by  life  and 
work  experiences.  Some  are  creative 
geniuses  but  absolutely  terrible  busi¬ 
ness  people.  Others  are  sticklers  in 
their  personal  lives  but  possess  sloppy 
or  disorganized  work  habits. 

Most  are  responsible  citizens,  con¬ 
scientious  taxpayers,  kind  to  their  par¬ 
ents,  devoted  to  spouses,  and  consider¬ 
ate  of  children.  They  contribute  to 
charities,  serve  on  civic  groups,  and 
don’t  kick  the  neighbor’s  dog  when  he 
despoils  the  lawn. 

Free-lancers  must  work  their  way 
through  this  maze  of  personalities,  fre¬ 
quently  swallowing  hard  when  tempted 
to  lash  out,  because  strangers  in  far¬ 
away  offices  hold  the  key  to  their  per¬ 
sonal  satisfaction  and  financial  success. 

Writers  are  aware  editors  undergo 
personal  crises  which  affect  how  they 
treat  manuscripts  that  come  in  over 
the  transom. 

It  is  just  one’s  bad  luck  to  have  an 
article  on  the  joys  of  marriage  arrive 
on  the  day  an  editor  has  a  date  with  a 
divorce  attorney. 

That  situation  is  understandable, 
but  it  does  not  excuse  editors  who 
don’t  comprehend  that  they  are  busi¬ 
ness  people. 

Editing  a  publication,  even  a  no- 
profit-expected  literary  magazine,  is 
one  phase  of  operating  a  business. 

Before  you  retort  that  creativity  is 


Retired  after  30  years  in  federal  and 
state  positions ,  Wyatt  free-lances  from 
Warwick,  R.I. 


the  lifeblood  of  publishing,  Mr.,  Ms.  or 
Mrs.  Editor,  consider  advice  you  have 
given  free-lancers. 

It’s  probable  you  told  a  writer’s  work¬ 
shop,  university  class  or  individual 
writer  to  treat  free-lancing  “as  a  busi¬ 
ness.” 

“You  explained  that  means  submit¬ 
ting  neat  and  readable  material  on 
time  and  adhering  to  a  publication’s 
guidelines.  If  you  expect  a  businesslike 
approach  from  your  suppliers,  why 
shouldn’t  you  treat  them  in  a  similar 
manner? 

That  requires  you  to; 

1.  Respond  to  queries  within  a 
reasonable  time. 

A  free-lancer  inquiring  about  a 
Christmas  story  in  February  is  aware 
you  require  such  material  no  later  than 
July  and  is  ready  and  able  to  cooperate. 


But  if  you  hold  the  query  until  June,  he 
may  not  meet  your  deadline  and  prob¬ 
ably  is  too  late  to  submit  it  elsewhere. 
If  a  query  does  not  whet  your  interest, 
whip  off  a  printed  rejection.  That  is 
preferable  to  weeks  of  uncertainty 
leading  to  a  lost  sale  elsewhere. 

2.  Follow  through.  An  editor  of  a 
magazine  in  Chicago  responded  to  an 
inquiry  by  calling  to  say  another  editor 
would  be  in  touch  to  discuss  a  query. 
Several  months  later,  a  letter  inquiring 
about  its  disposition  produced  another 
telephone  call  from  the  first  editor 
apologizing  the  matter  had  “fallen 
through  the  cracks”  but  was  not  suit¬ 
able  for  the  publication.  Ironically,  she 
is  a  former  free-lancer. 

Certainly,  the  apology  was  appreci¬ 


ated,  but  unfortunately,  the  query  was 
time  sensitive  and  the  delay  rendered 
it  useless  elsewhere.  However,  the  edi¬ 
tor  was  informed  the  incident  would  be 
included  here. 

3.  Return  manuscripts  in  a  time¬ 
ly  fashion. 

Yes,  we  all  know  that  you  are  a  very 
busy  person  juggling  editorial  dead¬ 
lines,  press  runs  and  budgets  without 
the  luxury  of  a  personal  secretary.  But 
you  are  not  required  to  read  every  sub¬ 
mission  before  rejecting  it.  If  your  mag¬ 
azine  is  aimed  at  senior  citizens,  it  is 
obvious  you  have  no  use  for  an  article 
on  teen  acne,  so  attach  a  standard  re¬ 
jection  slip,  put  it  in  the  SASE  accom¬ 
panying  it,  and  send  it  back  to  the  au¬ 
thor. 

Grumble,  if  you  wish,  about  free¬ 
lancers  who  fail  to  study  markets  be¬ 


fore  submitting  material,  but  don’t 
hang  on  to  an  article  you  have  no  in¬ 
tention  of  using. 

4.  Treat  manuscripts  with  care. 

There  is  nothing  more  discouraging 
to  a  free-lancer  than  a  returned  manu¬ 
script  bearing  coffee  stains.  Then  there 
are  editors  who  callously  put  a  time 
stamp  on  the  title  page  or  write  notes 
in  ink  in  margins. 

Maybe  you  didn’t  ask  for  that  article 
on  25  ways  to  cut  the  grass,  but  there 
may  be  another  editor  out  there  who 
would  be  delighted  to  print  it.  Coffee 
stains,  time  stamps  and  hand-written 
notes  require  a  free-lancer  to  run  off 
another  copy  before  sending  it  out 

(See  Shop  Talk  on  page  57) 
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YearBod^ 


New  1994 

Editor  &  Publisher  International 

Year  Book* 

The  Comprehensive  Source  of  Newspaper  Industry  Information 


Essential  Data  for  Everyone  Working  In 
or  With  the  Newspaper  Industry! 

EIGHT  EASY-TO-USE  SECTIONS  WITH 
CONVENIENT  TAB  DIVIDERS 

•  Section  1-U.S.  Dailies 

•  Section  II— U.S.  Weeklies  and  Special  Newspapers 

•  Section  III— Canadian  Newspapers 

•  Section  IV— Foreign  Newspapers 

Thorough  data  for  these  sections  include  area  population, 
circulation,  subscription  rates,  advertising  rates,  special 
editions/sections,  mechanical  specifications  and  more.  Find 
the  people  you  really  need  with  comprehensive  lists  of  names, 
titles,  areas  of  responsibility,  addresses,  phone  and  fax 
numbers. 

•  Section  V-News,  Picture  and  Syndicated  Services 

•  Section  V  I— Newspaper  Equipment,  Supplies  and  Services 

•  Section  VII— Other  Organizations  and  Industry  Services 

Names,  titles,  addresses,  phone  and  fax  numbers, 
membership  directories,  journalism  schools  and  faculty, 
newspaper  representatives,  foreign  correspondents,  brokers 
and  appraisers.. .and  more. 

•  Section  V  III— Who’s  Where 

A  listing  of  daily  and  weekly  newspaper  personnel 
alphabetically  by  last  name  with  title,  newspaper  and  phone 
number. 

More  than  250,000  Newspaper  Facts! 


1994  EDITION  ON  CD-ROM.  TOO! 

Find  The  Information  Y  ou  W  ant  Instantly 
With  a  CD-ROM  drive  linked  to  your  PC,  you’ll  have 
access  to  Year  Book  information  instantly.  A  fully  indexed, 
searchable  database  allows  you  to  pull  out  Year  Book 
information  with  the  criteria  you  select. 

It's  Easy,  It's  Fast 

The  simple,  menu-activated  search-and-display  capability 
of  our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

Exportable  Data 

All  the  information  can  be  exported  to  your  PC  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 

ASCII,  etc. 

Listing  Capabilities  for  Mailings 
The  CD-ROM  can  be  purchased  with  listing  capabilities, 
too.  Customize  mailing  lists  for  each  of  your  communications 
projects. 

CD-ROM  Sections 

The  Year  Book  CD-ROM  includes  all  the  Year  Book  data 
for  U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers, 
Foreign  Newspapers,  Mechanical  Equipment  and  Who’s 
Where  sections.. .names  of  contacts  and  their  areas  of 
responsibility,  plus  other  critical  information  about 
newspajjers,  newspaper  suppliers  and  service  companies. 


For  answers  to  technical  questions  about  the 
CD-ROM,  call  (212)  675-4380,  ext.  444. 


Order  Now! 


Mail  your  order  and  payment  to:  Editor  &  Publisher,  Year 
Book,  11  West  19th  Street,  New  York,  NY  10011-4234. 

Or  to  charge  your  order  to  your  Visa/MC  account,  call 
(212)  675-4380,  ext.  333. 

Payments  must  accompany  all  orders.  NY,  CA,  DC,  LA  and 
Canada  add  appropriate  tax.  Please  supply  proper  street 
address  for  UPS  delivery.  No  deliveries  will  be  made  to  P.O. 
boxes.  All  remittance  must  be  in  U.S.  dollars. 


Pricirm 


One  to  four  copies:  $  1 00  per  copy 

Bulk  orders  of  five  or  more:  $92  per  copy 

International  orders  (outside  U.S.  or  Canada):  $125  per  copy 

Year  Book  and  CD-ROM  without  listing  capabilities:  $495 

Year  Book  and  CD-ROM  with  listing  capabilities:  $895 


Network  versions  are  available.  Please  call 
(212)  675-4380,  ext.  333  for  pricing. 


1994  NATIONAL  CHAMPIONSHIPS 

13  Students  Capture  Top  News  Awards  in  College  Journalism 


vmmNG 


First  Place  -  Tie 
$3,000  Scholarship 
Steven  Friess 
Northwestern  University 


First  Place  -  Tie 
$3,000  Scholarship 
Brady  Prauser 
University  of  Kansas 


Second  Place 
$2,500  Scholarship 
Benjamin  Grove 
University  of  Kansas 


PHOTOJOURNALISM 


First  Place  Second  Place  Third  Place 

$3, 000  Scholarship  $2, 500  Scholarship  $2, 000  Scholarship 

Karen  Ballard  Christina  Koci  Kathryn  Scott 

University  of  Kentucky  San  Francisco  State  University  Western  Kentucky  University 


The  William  Randolph 
Hearst  Foundation 
Journalism  Awards  Program 

• 

Committed  to  Excellence  in 
journalism  Education 


Students  from  all  93 
accredited  schools  of 
journalism  competed  in  the 
Hearst  Awards  Program. 
These  were  the  winners  in 
the  1994  Championships 
held  in  San  Francisco 
May  19  -  24,  1994. 

• 

Competitions  are  held 
under  the  auspices  of 
The  Association  of  the 
Schools  of  Journalism  and 
Mass  Communication. 

• 

For  further  information  contact; 
The  Hearst  Journalism 
Awards  Program 
90  New  Montgomery 
Suite  1212 

San  Francisco,  CA  94105 
415-543-6033 


RADIO  BROADCAST  NEWS 


First  Place  Second  Place  Third  Place 

$3,000  Scholarship  $2,500  Scholarship  $2,000  Scholarship 

Maria  Titze  Donna  Bell  Dan  Crutcher 

University  of  Utah  University  of  Florida  Oklahoma  State  University 


TELEVISION  BROADCAST  NEWS 


First  Place  Second  Place  Third  Place 

$3,000  Scholarship  $2,500  Scholarship  $2,000  Scholarship 

Will  Thomas  Laura  Bourne  Alicia  Jandora 

San  Jose  State  University  University  of  Florida  University  of  West  Florida 


Third  Place 
$2,000  Scholarship 
Barbara  Barrett 
University  of  Missouri 


The  Hearst  Winners 
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